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Cheers, Groans 
Greet Ogilvy’s 
‘Admen’s U' Plan 


NEw York, Dec. 9—Reaction to 
the proposal for a national college 
of advertising can only be de- 
scribed as mixed. 

Most of those replying to an AA 
spot check thought agency presi- 
dent David Ogilvy’s proposal for a 
college of advertising (AA, Nov. 
29) had some merit, but their com- 
ments seemed to bear out Mr. 
Ogilvy’s prediction that nothing 
concrete would be done about it 
at this time. Among those strongly 
in favor is Marion Harper Jr., 
president of McCann-Erickson, 
who thought that the suggestion 
was a “sound and forward-looking 
proposal. 

“During the past 20 years, at an 
accelerating rate,” he said, ‘“adver- 
tising has steadily progressed to- 
ward a goal of true professional- 
ism. The advertising business is 
constantly establishing higher 
standards for itself, not only by 
the forces of competition but by 
the deliberate aims of those in it.” 

No college, Mr. Harper said, “has 
yet given advertising the degree of 
emphasis which it rather evident- 
ly deserves, based on the impor- 
tance of advertising in the Amer- 
ican economic fabric... We are 
glad to agree with Mr. Ogilvy’s 
suggestion, and we hope that the 
advertising industry will do all it 
can to bring it to fruition.” 

A former English professor, now 
heading one of the biggest cosme- 
tic marketing successes of recent 
years, replied that the “sensitivity, 


(Continued on Page 92) 


NEA Appeals to 
Summerfield on 
3rd Class Mail 


Cuicaco, Dec. 9—After a 14- 
month tryout, one major trade 
organization has declared the Post 
Office Department’s easing of re- 
strictions on third-class mailing to 
be a total washout. 

The group is National Editorial 
Assn., representing small-town 
newspapers across the country. 
This week two NEA leaders—the 
president, Ed. M. Anderson, Tran- 
sylvania Times, Brevard, N.C., and 
the legislative chairman, Bernard 
E. Esters, Pioneer Times, Houlton, 
Me.—visited Postmaster General 
Arthur E. Summerfield to present 
their views on the liberalization of 
bulk mailing privileges which, 
they feel, has helped the direct 
mail “throwaway” distributor at 
the expense of established newspa- 
pers. 

The so-called “bulk mailing or- 


der,” instituted by the post office) 


more than a year ago (AA, Sept. 
7, 53), in effect offered advertis- 
ers a new medium by allowing 
them to send third class mail, 
without addresses, to urban house- 
holders. The burden of the NEA 
leaders’ talk with Mr. Summer- 
(Continued on Page 89) 
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In every man's heart there's a BBecret place bi would like to ge 


SECRET PLACE—This color spread, appealing to the secret romantic 
yearnings of readers, will lure travelers for Pan American World 
Airways when it appears in Holiday, Saturday Evening Post and 
Time in January. Featuring Pan Am’s “Pay Later” plan, the ad was 
prepared by J. Walter Thompson Co., New York. 


Many Cigaret Manufacturers Will 
Show Good ‘54 Nets Despite Sales Dip 


New York, Dec. 8—Despite the 
decline in cigaret sales this year, 
three of the big five cigaret mak- 
ers will have higher net earnings 
than they did in ’53 and a fourth 
is expected to show about the 
same return. The other company 
will have a lower net. 

Industry estimates are that unit 
sales of cigarets this year will 
come within about 4% of 1953’s 


Packard Shoots at 
Regaining Place in 
Luxury Car Field 


CHICAGO, Dec. 9—A_ confident 
Jim Nance today showed off his 
not so dark horse for the 1955 
automobile sales derby. 

The president of the new Stude- 
baker-Packard Corp. at a press 
preview also reviewed what he has 
been doing since he became head 
of the former Packard Motor Car 
Co. two years ago, announced 
that he’s shooting for the place 
at the top of the highest-priced 
car heap Packard lost in 1938, 
and made a bid for more U. S. 
military contracts. 

The cars he showed—high- 
priced Packards and the medium 
range Clipper—have lost the dow- 
ager look and picked up the auto 
industry’s classic look for 1955. 
There are wrap-around windows, 
big chrome splashes, low roofs, 
hooded headlights, two and three- 
color paintwork and more dash- 
board switches than on the Hot- 
point ranges Mr. Nance used to 
make. 


= The Packard line also boasts the 
most revolutionary suspension sys- 
tem of the new U. S. cars—torsion 
bar rear suspension coupled with 
conventional independent front 
springing and an automatic device 
lifting the rear of the chassis to 
compensate for passenger and 
baggage weight. 

A new V-8 engine will compete 
in the big car horsepower race 
with output reportedly as high as 
275 h.p. 


(Continued on Page 89) 
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grand total of 425 billion, which 
was 2.9% under ’52’s total of 437.8 
billion. 

Higher net earnings for three 
out of the five major manufac- 
turers this year are attributed to 
lower excess profits taxes and al- 
so to the higher profit margins on 
king-size and filter tip brands. 

Arnold Bernhard & Co., invest- 
ment analyst, in a recent study of 
tobacco companies’ securities, con- 


cludes that stocks of the leading 


companies are undervalued rela- 
tive to 1954-55 earnings and divi- 
dends, which are trending up- 
ward. 

American Tobacco Co. in ’54 is 
expected to have estimated sales 
of $1,065,000,000, a drop of $23,- 
400,000 under the company’s ’53 

(Continued on Page 89) 
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‘Corporate Forms Are Applicable’ ... 


Marschalk Agency Is 


Gillette Pays IBC 
$24,000 Per Bout, 
Norris Discloses 


CuHicaco, Dec. 9—Sponsors pay 
International Boxing Club from 
$18,000 to $24,000 for each tele- 
vised match, Jim Norris, IBC 
president, has disclosed. 


In an interview with a Chicago E 
Daily News reporter, published | 


today after Norris was accused in 
a Sports Illustrated article of fix- 


ing two bouts 17 years ago, Mr. 


Norris declared: 

“Television has subsidized box- 
ing. Otherwise we wouldn’t be able 
to put on more than a few matches 
a year. 

“The Gillette Co., for instance, 
pays us $24,000 per show for 35 
shows, the Pabst company $18,000 
a card for 52 shows. The fighters 
are guaranteed $4,000 each from 
these receipts alone. Sometimes 
they get as high as $6,500 video 
money.” 


= The Sports Illustrated charges 
are based on a lie-detector state- 
ment by Harry Thomas, retired 
heavyweight, who said Norris told 
him to throw fights with Max 
Schmeling and Tony Galento in 
return for a chance to meet Joe 
Louis in the ring. 

Norris denied the charge, add- 
ing, “The magazine is striking a 
very low blow in maliciously at- 
tacking my organization in a fran- 
tic attempt to build circulation.” 

The case was investigated back 
in 1939 by the Illinois Boxing 
Commission, which ruled Thomas’ 
accusations were unsubstantiated. 


Last Minute News Flashes 


Quaker Oats Plans Baseball Ticket Promotion 


Cuicaco, Dec. 10—Quaker Oats 


Co. has outlined to minor league 


baseball officials a plan to distribute some 25,000,000 baseball tickets 
in a cereal promotion next summer. Under the plan, a ticket would be 
placed in each box of Quaker Oats cereal products, and would entitle 
a child under 12 to free admission to.a minor league game if accompa- 
nied by a paying adult. The proposal is still subject to approval by 
minor league operators, though initial reactions were reportedly en- 


thusiastic. 


Lehn & Fink Products Move to McCann 


New York, Dec. |0—Lehn & Fink Products Corp. reportedly will 
switch its account from Lennen & Newell to McCann-Erickson some 
time after the first »' the year. McCann is already the agency of record 
for Hinds Honey & A'mond Cream and Etiquet, and the products being 
transferred include | orothy Gray Cosmetics, Lysol and Amphyl. 


Trucking Assn. Vill Name Agency to Replace JWT 


WASHINGTON, Dex 


10—The American Trucking Assn. expects to 


select a newadVer ing agency in about ten days or so. The present 


agency, J. Walter ” 


ympson, notified the truckers when it acquired 


the New York Cen’ .) Railroad that it would resign the ATA account 


as soon as a new | 
truckers is reported at $250,000. 


seney was selected. Annual appropriation by the 


Cunningham * Walsh Names Three New V.P.s 


New York, Dec '0—William B. 


liam K. Pehlert he 
have been accoun 


Bunn, Gordon Maclaren and Wil- 


been elected v.p.s of Cunningham & Walsh. They 
‘xecutives, Mr. 


Bunn on Lentheric, Towle Silver- 


smiths and Permv' :; Mr. Maclaren on Northwest Orient Airlines ard 
Mr. Pehlert on Nar: agansett beer and American Chain & Cable’s Penn- 


sylvania lawn mow r division. 


(Additional News Flashes on Page 93) 


a Division of McCann 


New York, Dec. 9—McCann- 
Erickson Jan. 1 will absorb Mar- 
schalk & Pratt Co., with the Mar- 
schalk & Pratt organization re- 
maining intact, and operating as 
the Marschalk & Pratt division of 
McCann. 

The announcement, made jointly 
by H. C. Marschalk and Marion 
Harper Jr., Mc- 
Cann _ president, 
is tentative 
pending a favor- 
able ruling by 
the internal rev- 
enue service. 

Thus McCann- 
Erickson, already 
running aé_ hot 
new business 
streak (Mennen, 
Nestle, Bulova), 
produced what 
may be a wholly new tactic for the 
agency business. It is probably the 
first time that any agency has un- 
dertaken to run a specialized ad- 
vertising agency as a division, and 
the first time a division has been 
set up in the same city. 

(Observers recalled the financial 
advertising and public relations 
operation of J. Walter Thompson 
Co., which was terminated a cou- 
ple of years ago, but no other 
parallel was mentioned.) 

Under the new arrangement, the 
merged organizations are expected 
to be able to diversify their serv- 
ices. There will be no displace- 
ment of M&P employes, and the 31 
year old agency will use its pres- 


(Continued on Page 8) 


Marion Harper Jr. 


Pet Zenith Topic 
Gets No—Repeat 
No—TV Airing 


CuicaGco, Dec. s—If this keeps 
up, Zenith Radio Corp. is sure to 
garner a new record as television’s 
anost-censored sponsor. 

On Nov. 29, Janet Kern, broad- 
cast columnist of the Chicago 
American, devoted most of her 
column to reporting that WBBM- 
TV, CBS o&o station in Chicago, 
nad banned appearance of a Ze- 
nith representative on a _ public 
service program, “Looking For- 
ward,” produced by DePaul Uni- 
versity. The reason: the man from 
Zenith was going to discuss—you 
guessed it—subscription  televi- 
sion, a concept in which Zenith 
has pioneered. 

Miss Kern’s blast at “censor- 
ship” hasn’t done Zenith much 
good. Last Saturday, Dec. 4, Ze- 
nith was one of the sponsors of the 
NCAA game of the week—the 
Notre Dame-Southern Methodist 
game, over ABC. It planned to de- 
vote one of its commercials to a 
discussion of you-know-what, but 
ABC wasn’t having any. So a 
yroduct commercial went on in- 
stead. 

Zenith isn’t talking about the 
episode, but one gets the impres- 
sion it has not given up the idea 
of trying to explain subscription 
tv to tv listeners. 


tle 


r ¥ o~ 5 ? % Ke te a oe ¥ eo pf Fi . Fes A 
CF Sack Wes, gies ie 7a As Se ate oe ale ve E% iy ee i Paraiagshs sf eS P : vies . ie § s Se eg PaXy Se aia: Sea aS 
; < ‘ ar a ited r + ‘Se, «ee We Fe ; a i ai ce Pees Le F f i ore b ee ye ee BRE Pr nigh Maer by ee ye x : oar. rh j Sh eh, be Re nh AON A ee 
27 pha wae we ie : =~ rp aN Ie Be APE Se AU ae Wan he RG RR Wie ol a See pa 47 a “Lean Bie PAIN acer PRC Aa AS Phe os ae MEN SP ated Ls rea Fe ey 2S . i bE ee Sarto a, Sa 
aU tates Sh bis renee: bale At sgh it aA Wa Cs die a TASS Sea eg thse a SFCRS ST Cr aed ate es Dat Ta Se oe ate PRR Se See Re ee eR yr oN Te Bre ee ee ff Rp re wey Ser ee yy tte eae ee 
; : St a ix wr ae ee eRe ak pe Ok wags Ss pee he: PN eee ta, WS Pe ee are ERO aes teeters. ork Bae : bade Be ak So wad Nek ay Se pes ee Rec cs te Mies ’ ey \ c % ica git aR RSE Se ee Me as Se Sa 
. H ; Ee ea ey | ae Fe ae 3 Gy iis Ss i, Ege < pers ers Sole a ry z bed . ras us * bt ze ae ’ > ete See > = 
ES et iN Pees ee bs = ae ‘ RABE OA See, ee + i. Bethy Beg oe on 7 ve ee y _! rote pen nie aN J re Pe eat at ce r ‘ J . ag a TAI hel ACen pes - “ 
Aa oo NS oe ait mad BE anche Ey) pie aa ee Sa s RT HEY to yo Og ae ee ay Fe Pe ee ¢ - ats) bg Sy aed ng a : vee: ra ¥ Sr cae . ‘ : i SN Ph ee * 
pidge r Sis Linas ris BV Be bee : RS AY Wick ape Seite eo ade we =, 7 Da +h © J a ce a serites 5 eA 2 dy? Pat | ‘ 
ne ; \ ; ‘ . naa, 93 
‘ a TNA) A pees 
: oe. ie? 
e Sa ey: eis 
is Seon 
fee No ou 
| re Sr Aa 
are ec 
: : ile ae 
* -. 
: cs 
* ais 
Saas 
r copa 
. 
ie 
; ti, 
A an 
y 
os 
. a 
Di 
7a 
F * 
; A Egle Re Bn Bh CE Te ES se Ee LON Bt nN By ae fe 4: ee | 
, . : 
ee mes 
ee = “% oe “ es ; sf 
ee > . " ee 4 
| te ye ne ee : 
: eh eee se eS . as = 
; . re Sei Mo Cer es me FOU BF Bp ; 
; PE eM coe 
ee, be EMail ee oe . oe 
: | Me ihe fs Sees . a rms bie es ig Poy Anne “Pip Laine” Phen | 5 
“ Be ae a” $ PPE Pe ele iO EE aii RR i a TL ©. ¥ heme te wear een a wth Sh 
; | ee : ee Be cay Fa ee, Pe BE aS are ; DN mcnda ec henen en are Grsiae AS 
; | é Be ee a ee ae — TE reloctondtonrtettinate ; pera Tene 
> Ey 2? See ee cee ee ae Pag seme doc Hues sei Meer ect yer oe A ash 
‘ % Bie: Ba 5 Pe ase ORT Ps Bake eRe ae oe ae eo - we “eon pen” wpe Cab x ok FH aS Nees Se 
‘ | e ‘3 : Ra OE A ks ae Te Ae SE (RE on gee dn, FRE MK 4 Sn F aheateng. Be 
bs " i Pa mm a ee ee <, has ob nthe 0 : Bs fie 
<m = et & on Bee ae tee $3 "SE = Sy ae aps anal ae ee et 
x = a Ce te ie se ny Cae Ss oa oe ee Poe S Pa 0 the ll eee bone Sor as ere 
" a ee ay RR go 7% ye ee ie se Pg pe Eg © Se Pheer sur teome "WRG Net Cees 7h Sea 
a 5 aie eae, ie i i Ti RASS oe a Fe aes Scistcdiwe onan x a tone an 
cs Ee aa ae ‘. Wome emg oe ‘ fis ino ng dhedaadnts Thctnms SS ; Ta 4 
. | pe se Pra ee Pid a Sh Eee eR Re Bee Mie Someceame Toe. Agion Pr bi 
| 3 ph ares ae Ce : : ae ee : Secon Nyse onc ee il Spike ae 
oa Pee Leer, gt Fo a ee ee a i ceepeemaenmmene rata | ii hy = 
i a: Sa eg is 5 F Bee aie Soe ea oe a oe ee | | eo ae 
ie ae 3 Be, as rae i wee } se 
oo ee Ae ae Se 23 i*® fe he, eee Rae eas + | eae a eeneeeninten 54m Foe ea a 
5 oo ee g ght Oe (a Cetgetie tae ca ER eae S enskuthie i 6 ar. | ie eetp 
a pen hte cy eee 5 PR ae Ty Sek oe . j we ie : Pe 
fe oo RAR I =o a Pe a Senn ete we 5 } ae Ae eae 
i ee St Oem 4G ot Me ae ie Smee | | ety ae ate 
Chg es a BE Rm Pee, > a eee paownar et Dene ee ane a: 
= ee J ey See ar so peeeeneeen Se a oeepeniream sera aaa, 9 | | Le pice aa 
Dy ere ae age ie ee SO a a ee ee yar oom ee roman, ai mel ae ar ae 
; oe ee e.g nea Ne ih Ge es hg SES oe | Sane ae 
Nee Le Y BES. wre Se, iy Vode & Sy ores na " joa wots ted. SOS oe Phd at Me 
Pa Fh ca. Ty Ee MMII ali nr Seri att Pg : gal : Same on ey a Se 
f : ay po ae Fate Bree pee — aerete ec. | ES eee 
e eae, ean aes es | eta Gk oe ee toh oe oy ae 
‘. ra. Ve ) ea ; m4 “ Soi cue eee eas «4 So ee 
my an : Sao, bo neen eens oes 
oe Wien eas. 
i : Riad aeree i Sy 
; | Bove people flu overseas by RAN AMERICAN. | : ae 
z 3 P a oes mw bipiictmc 
ee | | ; ioc 
| a 
| Po | 
re ‘oes eee. 
*, | 
: oe ; 

Regis ng te a 
| Bae ca 
| Ferhat si 
See 

: | al por! Rin 
: 0 eae 
} J . " bias Ge) . : 
ys we et, ; 
Nee B 2 9 i 
Saas 
oe ees ae 
os ea 
a ry into 
5 a: 2 fn ‘ 
x » aa = oe 
S : 
z Naea:: a 
3 UC ee ‘es 
' abey wee 
a bani. alin 
ea Ae leg "See 
‘2 ae alles 
es 11 =e Oe ag 
ee: | Beery eee 
te Pope aioe. 
a ares Site : 
Re Pe ange 
ries c ghee ae 
es A pte 
ees he Teas 
ioet NEE SE oo toe aa 
ie | ae 
iy m pec 
7 ' , ; 
se ia 
SL a | | | f 
ead , | ss 5 
' | KKK | f 
Pas . 
Ps ie ne 
} am 
| ee 
PE —“—si—CSsSSSCSCSCSCiszC ee Cae 
= a 4 
¢- 
, ee 
4 i= cur ORE 
ae = ’ . ¢ 3 
. Z 
ie ae 2 a Sours 
es ee ETS 
ike ‘ ae 
Pye 4 i 8 
F enh : 
4 
on 
; | } 
; | = 
a 
s 
j 
po PO | de 
as po Pe : 
e ee | ‘ 
i | ee ee “3 
As ’ a 4 F 
S . ae 
ee ¥ - - 3 . “el ot ® r vied s, 5 x ms 4 yi eed 
oo - : Sues, Foe . oe : ? Poa . \ iat ; 4 ‘1 ’ 3 + f ony rahi r 3 ’ 4 he ‘ 
on ‘ # ‘ ; e . ‘ es ERIE aoe fg e's ae Steere A 5c s 2 ay 3 an . : 


Listerine Study Shows Sampling 
Operation Pays Off in 7 Months 


New York, Dec. 7—A sampling 
operation in which about 11% of 
the people receiving samples of 
Listerine Antizyme toothpaste 
converted to that product was re- 
ported today by James J. Harris, 
president of Guest Pac Corp. 

He told AA that Guest Pac kits 
were distributed to 10,000 mem- 
bers of the American Automobile 
Assn. in Michigan, and that a 
survey made six months later 
showed a_ conversion rate of 
10.6%. Lambert Pharmacal Co., 
maker of the dentifrice, figured 
that “a new Antizyme user would 
have to use our brand less than 
seven months to pay back the cost 
of sampling... 

“Anything less than two years 
is usually regarded as good in most 
sampling operations,” Lambert 
added. 

The survey started with a list 
of 1,000 names selected at random 
from the 10,000 AAA members 
who received sample kits, which 
usually contain ten to 12 items 
each. Questionnaires were then 
mailed to a random sample of 400 
names out of the list of 1,000. Of 
these, 188 questionnaires (47%) 
were returned. 


= Lambert figured that a 1.65- 
ounce sample tube of Antizyme 
cost 7¢, plus 2.5¢ for Guest Pac 
distribution. This 9.5¢ was multi- 
plied by 9.1 (number of customers 
who had to be sampled to get one 
to buy the product) to get 86¢ 
as the cost to Lambert to get one 
new customer. 

“The average dollar consump- 
tion for each Antizyme_ user,” 
added Lambert, “is about 82.6¢ 
per quarter, or approximately 
$3.30 annually at the retail level. 
About 70% of this figure gives 
consumption at factory prices 
($2.31); and 67% of that is gross 
profit ($1.55). 

“On a monthly basis, this would 
be a gross profit of 12.9¢ per us- 
er. At this rate, a new Antizyme 
customer would have to use our 
brand for 6.7 months to pay back 
the Guest Pac sampling.” 


« Mr. Harris said that 62% of 
those using Antizyme recalled, six 
months after the sampling, that 
they had received the product in 
an AAA Guest Pac. He added that 
21% recalled being converted to 
Procter & Gamble’s Gleem as a 
result of P&G’s sampling opera- 
tion, which is believed to have run 
to some 40,000,000 samples 
throughout the U. S. “Obviously,” 
said Mr. Harris, “the implied en- 
dorsement and auspices of the 


Goodyear’s Wilson 
Asks ‘Softer Sell’ 


AKRON, Dec. 7—R. S. Wilson, 
v.p. in charge of sales, Goodyear 
Tire & Rubber Co., described the 
“soft sell” as the “modern, truth- 
ful, effective sell which creates 
confidence in the seller.” 

In his speech before the Cleve- 
land Sales Executives Club last 
week, Mr. Wilson asked for a new 
kind of selling: professional sell- 
ing—“the sell with the best inter- 
ests of the consumer in mind, 
making people want your product 
so much that they buy it, instead 
of trying to force your product on 
them by sheer pressure.” 

The aim of the “soft sell” is not 
only to boost the salesman’s re- 
cord, but also to help the con- 
sumer, Mr. Wilson explained. 

“Our magnificent production 
machine can be kept running 
only if our salesmen do their part,” 
he said. “That’s why it is so impor- 
tant to make as great advancement 
in our selling technique as in our 
production procedures.” 


AAA were impressive.” 

He added that the number of 
people using Antizyme and the 
number using Gleem were found 
to be identical in the survey. 

“Of those using Gleem,” he 
said, “46% attributed the change 
to advertising, as against 21% who 
attributed it to mail sampling. Of 
those converted to Antizyme, 62% 
attributed it to Guest Pac sampling 
as against 5% who attributed it 
to advertising.” 


ws Of the 188 respondents, the An- 
tizyme survey said, 28% cited ad- 
vertising as their reason for chang- 
ing to a different dentifrice. This 
percentage listed radio, tv, maga- 
zine and newspaper advertising 
and editorial treatment of tooth- 
paste brands in the Reader’s Di- 
gest. One of every ten started us- 
ing his present brand after trying 
several brands. Taste (7%) and 
recommendation by a dentist (7%) 
were also given as reasons for 
brand switching. 

Mr. Harris, who started Guest 
Pac four years ago and who has 
distributed 2,000,000 kits contain- 
ing nearly 25,000,000 samples, cur- 
rently has outlets in 1,000 hotels, 
airlines and AAA groups. 


Frozen Juices 
Look Better for 
‘5, Packers Say 


NEw YorK, Dec. 8—The outlook 
for the frozen orange concentrates 
is good, according to reports given 
yesterday at the monthly luncheon 
of the Eastern Frosted Foods Assn. 

Howard G. Dick, national sales 
planning manager of Minute Maid 
Corp., said the leading Florida 
packers all have expansion plans 
in the works for 1955. The plans 
are based on crop reports which 
point to the biggest concentrate 
pack in history. 

The frozen juice packers pro- 
fessed optimism in spite of a 12,- 
500,000-gallon carryover of orange 
concentrate in the hands of pro- 
ducers on Dec. 1. 


# Minute Maid, which last week 
absorbed its biggest competitor, 
Snow Crop, cut back its national 
advertising this year, but Mr. Dick 
said in 1955 his company will 
launch an aggressive campaign for 
new customers. He pointed out 
that only 30% of American fam- 
ilies now use frozen orange con- 
centrate. 

Mr. Dick said he believes a bal- 
ancing action is coming into play 
in the competition between the 
leading advertised brands and the 

(Continued on Page 57) 


ROBERT K. BYARS has joined the Chi- 
cago office of D’Arcy Advertising 
Co. as an account executive and 
coordinator of creative functions. 
He formerly was assistant ad man- 
ager of Standard Oil Co. (Indiana). 


Advertising Age, December 13, 


TOPPERS—F ood Topics’ top awards for national advertising and point 

of sale material were given to Del Monte products, made by Califor- 

nia Packing Corp. Shown holding plaques are (left) Roland Saysette, 

Del Monte sales promotion manager, and Harold Yost, advertising 
manager. 


Carson’‘s Uses Public Service Projects as 
PR Basis of 100th Anniversay Celebration 


Cuicaco, Dec. 7—How effective 
are department store centennial 
celebrations? Talking over Car- 
son Pirie Scott & Co.’s 100th an- 
niversary celebrations with AA to- 
day, Richard R. B. Schlesinger, 
advertising manager, and A. R. 
Magee, public relations coordina- 
tor of the Chicago store, agreed 
that its celebration has been a 
huge success. The year-long cele- 
bration ends Dec. 31. 

Carson’s capitalized on the cen- 
tennial with an attempt to capture 
a wider buying audience, and also 
to make a contribution to the 
growth and progress of the city, 
according to Mr. Schlesinger. Re- 
sults so far: 1. One of the public 
relations projects has received na- 
tional recognition. 2. The quarterly 
stockholders’ report shows a $3,- 
000,000 sales increase in the first 
39 weeks of 1954. 

The basic plan of the celebra- 
tion included public relations, em- 
ploye relations and a stepped-up 
program of aggressive advertising 
and merchandising. 


@ The public relations program 
($175,000 budget) featured a city- 
planning competition and a group 
of fellowship and _= scholarship 


Hendrickson Lauds 
Inclusion of Films 
by TV Review Board 


WASHINGTON, Dec. 8—Sen. Rob- 
ert C. Hendrickson (R., N. J.), 
chairman of the subcommittee 
studying juvenile delinquency, to- 
day praised the Code Review 
Board of the television industry 
for proposing to bring tv program 
producers under their tent. 

He said the proposal meets a 
need pointed out by his committee 
during hearings here last October, 
when staff members observed that 
tv film is not being reviewed by 
the motion picture review board 
nor any other authority. 

Sen. Hendrickson said he is par- 
ticularly pleased that the Code Re- 
view Board confirmed charges by 
his staff that film used on tv sta- 
tions in Washington often violates 
the principles of the tv code. 

He said some elements of the in- 
dustry tried to berate the com- 
mittee last October when it showed 
an hour-long film made up of 
scenes of violence sent over the air 
by stations located here, but that 
the Code Review Board has con- 
firmed the fairness of the commit- 
tee’s charge. (See earlier story on 
Page 18.) 


awards given to students for ‘‘com- 
munity leadership education.” 
Grants amounting to $38,000 were 
awarded in the fields of public ad- 
ministration, business administra- 
tion, social service administration 
and education. 

The city-planning competition 
offered $32,500 in cash prizes for 
a plan for the redevelopment and 
improvement of Chicago’s central 
commercial district. The Chicago 
Plan Commission is now analyzing 
the winning plan to see how much 
of it can be used for actual city 
plans. 

The celebration slogan—‘100 
Years Preparing for Tomorrow” 
—tied in with the store’s develop- 
ment. According to Mr. Schles- 
inger, Carson’s was, until 10 
years ago, a soft goods specialty 
department store. In 1944, how- 
ever, it joined American Merchan- 
dising Corp. and took a more ag- 
gressive approach to selling. A 
new warehouse and two branch 
stores are a part of this policy. 


= The slogan was used in all ads 
in the first six months. Newspaper 
ads were used exclusively. The 
celebration was almost entirely a 
p.r. affair; despite the store’s more 
aggressive sales attitude, ads did 
not differ much from the previous 
year, and the budget exceeded the 
1953 budget only slightly. 

Three “Century Day” one-day 
sales were held with a “substan- 
tial” sales increase for those days. 

The third part of the celebration 
was planned, according to Mr. 
Schlesinger, “to give our employes 
something extra, too. 

“There’s no doubt that a cen- 
tennial celebration can create suf- 
ficient interest and excitement to 
have a plus value,’ said Mr. 
Schlesinger. 

“It offers,’ Mr. Magee added, 
“a natural vehicle for sponsoring 
the kinds of projects that will con- 
tribute to the development of an 
institution’s public character. You 
can do projects any time. But to 
have an occasion is, to me, the 
most important thing. It focuses 
attention.” 


Ruppel to ‘Philadelphia News’ 

Louis Ruppel, who resigned as 
editor of Collier’s two years ago 
to become publisher of the Mill 
Valley Record, a weekly news- 
paper across the Bay from San 
Francisco, has been appointed edi- 
tor of the Philadelphia Daily News. 
Mr. Ruppel also has been editor 
of the Chicago Times and execu- 
tive editor of the Chicago Herald 


American. 


Postmasters 
Back of Push 
to ‘Mail Often’ 


WASHINGTON, Dec. 8—In an ef- 
fort to speed the mail and cut its 
operating costs the Post Office De- 
partment is asking its patrons to 
break away from the deeply in- 
grained habit of letting outgoing 
mail accumulate until the end of 
the working day. 

The logic is elementary. Letters 
that sit in the mail room all after- 
noon are missing trains and planes. 
And they are helping create an 
early evening glut which adds to 
postal handling costs and often re- 
sults in damaging delays. 

Despite the obvious benefit to 
the public and the potential sav- 
ings in time and money, the 
project came into being almost by 
accident. At present it is being 
carried on by local postmasters 
“on a shoestring.” 

The notion originated in Detroit 
about a year ago, when Acting 
Postmaster E. L. Baker decided he 
ought to do something about the 
fact that 63% of the outgoing mail 
was hitting his post office between 
6 and 9 p.m. 


= Postal people knew a lot of that 
mail could have been well on its 
way if it had been received earlier 
in the day. They also knew that 
the 6 to 9 p.m. glut was forcing the 
postal service to keep costly equip- 
ment used for only a few hours 
each day and to pay premium pay 
scales for unnecessarily large night 
crews. 

Mr. Baker enlisted the coopera- 

(Continued on Page 95) 


Rockwell Praises 
‘Task’ Basis of 
Making Ad Budgets 


PITTSBURGH, vec. §3—The “task’ 
method of budgeting tor adver- 
tising—using as a basis actual 
market needs rather than a fixed 
percentage of sales—is given a 
boost by W. F. Rockwell Jr., 
president of Rockwell Manutac- 
turing Co., Pittsburgh, in compa- 
ny advertising currently appear- 
ing in three publications. 

“The task method of arriving 
at an advertising budget is hard 
work,” says the “Rockwell Re- 
port” ad in Business Week, News- 
week and the Wall St. Journal, 
under the president’s byline. “It 
makes necessary a careful and 
detailed study of each of the many 
individual markets we reach and 
a realistic appraisal of future 
growth potentials. Its aim is to 
set attainable sales goals, and 
then to decide what advertising 
can or cannot do in reaching 
these goals.” 

Asserting that “it’s worth the 
extra effort,” Mr. Rockwell ex- 
plains that this policy has been 
found to be effective for his com- 
pany, and cites two benefits grow- 
ing out of its use. “First,” he says, 
“it gives us a realistic advertising 
budget, which is apt to be neither 
more than we need to spend nor 
less than we ought to spend to 
keep our business growing. 


s “And, second, it makes the 
money we do spend more effec- 
tive. Advertising dollars aimed at 
a definite marketing goal work 
harder than an equal number of 
dollars spent more or less aim- 
lessly ‘to keep the name before the 
trade.’”’ 

The “Rockwell Report” edi- 
torial-style advertising runs once 
each month in the three publica- 
tions. It has been used regularly 
by the company for the past two 
and one-half years. 
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Pulse Offers TV, 
Radio Cumulative 
Ratings Service 


NEw York, Dec. 9—Starting this 


month in some markets, Pulse Inc. 
will begin providing cumulative 
audience data for radio and tv. 

Dr. Sydney Roslow, director of 
Pulse, said the new measurement 
is needed because of the nature of 
spot broadcast advertising. 

“More and more advertisers are 
buying saturation-type schedules 
on individual stations, designed to 
reach as many people as possible 
during a broadcast day or week,” 
he said. “For these advertisers the 
quarter-hour ratings are not only 
inadequate but are frequently de- 
ceptive since they give no indica- 
tion of the changing nature of a 
station’s audience.” 


s The new report will be issued 
semi-annually at the outset. Some 
24 markets are scheduled for the 
service, which will show the per- 
centage of families listening to or 
looking at each station on the av- 
erage day and throughout the 
week. Pulse will provide separate 
CPA (Cumulative Pulse Audi- 
ence) ratings for morning, after- 
noon, evening and post-midnight. 

The information will be secured 
through personal interviews con- 
ducted at night. Dr. Roslow said 
it will include: 

1. Total listening and viewing 
(at home and away) for the medi- 
um as a whole, as well as for in- 
dividual stations in the markets 
covered. 

2. A guide to buying saturation 
packages. 

3. Station-audience data capable 
of comparison with newspaper and 
magazine circulation figures. 

4. Audience turnover throughout 
the day and week. 

5. Duplication between audi- 
ences reached by different sta- 
tions and by different programs or 
time periods on the same station. 

6. A continuing measurement of 
the size of the stay-up-late audi- 
ence. 

7. The types of families attracted 
by individual stations. 


AAW Slates Conference 

The mid-winter conference of 
the Advertising Assn. of the West 
will be held Jan. 29-30 in the Hol- 
lywood Roosevelt Hotel, Holly- 
wood. General chairman of the 
conference is Frank Crane, manag- 
ing director of the Southern Cali- 
fornia Broadcasters Assn. 


CBS Switches Affiliates 

WISH and WISH-TV, India- 
napolis, will become basic affil- 
iates of the CBS Radio and Tele- 
vision networks, effective June 3, 


1955. They replace WFBM and | 


WFBM-TV. 


DELTA-Ces is fastest, finest to MIAMI 


OW only 3% hours Non-Stop by Golden Crown 


Tee Deta-Cas | bap OC-T acount © MS eh oe 2510 ae Sener ont 


sf Kopel Kavger to HOUSTON 
pA ae RET 


RECORD SPREAD—The Chicago Tribune says that this spread, which 


appeared in its winter resort and 


travel section on Sunday, Dec. 12, 


is the largest travel ad it ever ran and possibly the largest in any 

newspaper. The 17-column across-the-gutter ad was placed by Del- 

ta-C&S for its flights from Chicago to Miami. Burke Dowling Adams, 
Atlanta, placed the ad. 


What Happened to That Last Mail Piece? 
Secretaries Reveal Some Sad Secrets 


CuHicaco, Dec. 8—If you are 
wondering what happens to your 
direct mail pieces, “cherchez” the 
secretaries of your prospects. Bob 
Aitchison presents the results of 
an investigation of this problem 
in the column, ‘Problems in In- 
dustrial Marketing,” in Industrial 
Marketing for December. These 
“critics’”’ judgment is a vital mat- 
ter, he says. 

Several studies have shown that 
most business executives see only 


mail promotion material not}.. 


screened out by their secretaries, 
and accordingly Mr. Ajitchison 
queried several local secretaries 
about improving the quality of di- 
rect mail pieces. 

The answers weren’t too en- 
couraging. First, the secretaries 
do screen out most of the pieces 
intended for their employers. The 
bosses actually get only 5-25%. 

Many of the pieces irk the 
girls because they are misad- 
dressed—misspelled name, wrong 
title, etc. Many carry out-of-date 
addresses. Complaints about con- 
tent included “oozing with good 
will,” “lacking in clarity” and “too 
long.” One secretary said she 
threw into the basket everything 
which was duplicated. 


# Almost as discouraging is the 
time the secretaries report that 
their bosses spend reading the ma- 
terials they do receive. If your 
promotion piece’ hasn’t been 
tossed out, it will command only 
a fraction of the five or ten min- 
utes a day your prospect may 
'spend on his mail. 

The replies weren’t all criti- 
cisms, though. Mr. Aitchison’s in- 


CLINICAL DISCUSSION—H. H. S. Phillips Jr., right, publisher of Sports 

Illustrated, discusses the magazine’s progress with David Saltman, 

general chairman of the American Institute of Graphic Arts’ maga- 
zine clinic and production manager of Cowan Publishing Corp. 


formants offered some good ad- 
vice. Dorothy Loomis, secretary, 
J. J. Topolinski, v.p. of mfg., Skil 
Corp., said, “The direct mail pieces 
which tell a story briefly yet in 
good taste, and those which ac- 
knowledge, so to say, the level of 
my boss’ responsibilities are the 
ones which impress me as being 
important enough to pass on to 
him,” and “the most important 
thing a direct mail advertiser can 
have is an up-to-date mailing list 
. with correct titles.” 

Delores Keating, secretary, E. 
E. Tice, v.p. of finance, Precision 
Scientific Co., said, “In my opinion 
brevity is all-important in a di- 
rect mail piece...I particularly 
like mailings that include a letter 
of transmittal, concisely telling 
what the piece is about.” 


‘Behavior Mags’ 
Called Better Name 
for Romance Books 


CHICAGO, Dec. 7—So-called ro- 
mance magazines are better de- 
scribed and identified as behavior 
magazines, Gene Waggaman, pro- 
motion manager of True Story 
Women’s Group, told a luncheon 
attended by Chicago advertising 
executives at the University Club 
today. 

He pointed out that the prob- 
lems of wage-earner families re- 
volve around personal situations 
related to husbands and wives and 
their children, and that romance is 
only one of the factors represented 
in the editorial contents of maga- 
zines appealing to the wage-earner 
group. 

Everett R. Smith, director of re- 
search for Macfadden Publications, 
‘presented a statistical analysis of 
‘the wage-earner market, empha- 
\sizing the great growth in pur- 


chasing power and the relative in-| 


|crease in importance of the mid- 
‘dle-income groups as compared 
‘with those in the highest income 
| bracket. 

| Lee Andrews, advertising direc- 
‘tor of Macfadden, said that circu- 
lation of True Story Women’s 
|Group is now running a million 
“copies ahead of the guarantee. 


‘Minute Maid Signs Bowl 
Minvte Maid Corp., New York, 
will sponsor NBC-TV’s coverage 
of the Tournament of Roses parade 
from Pasadena on New Year’s 
Day. Lynn Baker is the agency. 


Royal Bank Appoints Dunay 

Royal State Bank of New York, 
which plans to move to new quar- 
ters late in December, has named 
Dunay Co., New York, to publi- 
cize the move. 


‘Unworthy’ Sales Battle Rapped ead 


Mutual Benefit Lashes Out at Ads 
Offering ‘Low-Cost’ Life Insurance 


New York, Dec. 8—‘Special 
low-cost” policies which have been 
pushed heavily recently by some 
life insurance companies in mag- 
azine pages and spreads were at- 
tacked today by Mutual Benefit 
Life Insurance Co. 

Mutual Benefit took pages in 
the New York Herald Tribune, 
Times and Wall Street Journal to 
proclaim ‘what every successful 
man should know...about the 
‘cost’ of life insurance.” 

The all-copy ad—sparked by 
Bruce Palmer, 46-year-old Mu- 


tual Benefit president—declared 
that “the ‘cost’ of insurance is not 
determined by the premiums you 
pay or the dividends you receive: 
No one in the world can assure 
you what your insurance will cost 
you (until after the last benefit 
payable under a policy has been 
received) .” 


= Mutual Benefit, together with 
Northwestern Mutual and Con- 
necticut Mutual, have been the 
strongest opponents of “special 
low-cost policies,” offered by 
New York Life, Equitable, John 
Hancock, Metropolitan Life, Pru- 
dential, Mutual of New York and 
ten other companies. 

Disagreement over such poli- 
cies resulted in an all-day meet- 
ing two weeks ago at which state 
deputy supervisor of insurance 
Adelbert G. Straub mentioned to 
the insurers the possibility of the 
application of the Robinson-Pat- 
man Act to “quantity discounts.” 
He also said that issuing special 
policies “at reduced premium 
rates and with minimum-amount 
restrictions” presents questions 
which are pertinent in considering 
the statutory provisions prohib- 
iting unfair discrimination be- 
tween individuals of the same 
class and equal expectation of 
life.” 

One question discussed at the 
meeting was whether it is “proper 
to advertise that savings may be 
made by a policyholder through 
reduction of premiums by pur- 
chase of insurance in a specified 
minimum amount without coup- 
ling such statement with the fact 
that the reduction in premium is 
available only through the pur- 
chase of a special form” of insur- 
ance. 


Layout Formula Is 
Aid to Starch Score 
Prediction: DeWolf 


New York, Dec. 7—It is possi- 
ble to predict the Starch score of 
a business paper ad by comparing 
its characteristics with those of ad- 
vertisements previously run and 
rated, says an agency executive. 

Addressing the Industrial Ad- 
vertisers Assn. of New York here 
yesterday, John W. DeWolf, a v.p. 
of G. M. Basford Co., showed how 
the agency has redrafted planned 
ads to increase their reader-noted 
scores. A “visual impact” chart 
has been built up, consisting of 
samples of previously rated ads. 
Proposed advertising is then su- 
perimposed upon the chart until 
the individual ad best fits into the 
previously scored ads surrounding 
it. 

In virtually every case, he said, 
when the ad is run and rated, it 
scores within one or two percent- 
age points of what had been pre- 
dicted for it. Experience demon- 
strates, he went on, that the “ideal 
ad consists of a large, square half- 
tone of a simple subject, photo- 
graphed with an easily recognized 
focal point, and placed above a 
simply worded headline.” 


# According to Robert B. Mitchell, 
who reported the session for The 
National Underwriter, Mr. Straub 
“indicated his opinion of special 
policy promotions when he said 
that life insurance had always 
been regarded as a ‘Tiffany prod- 
(Continued on Page 40) 


a News value increases the score 
of any ad, Mr. DeWolf said. He 
cited the experience of a client 
whose ad featuring a picture of a 
Tournament of Roses float always 
scores much higher in early Jan- 
uary than at any other time of the 
year. | 


David Rike, Dayton 
“It is not necessary to have a 


Department Store 
fascinating product,” he said,| a 
“but it is always necessary to have. Head, Is Tobe Winner 


a fascinating picture.” In this con- Dayton, O., Dec. 7—David L. 


nection, he displayed an ad of a|,. 
manufacturer of grinding wheels, pom hgetndtomagy hom ges 


whose product is used in the mak- 
| was chosen “Retailer of the Year.” 
ing of fishing rods. The advertise- Mr. Rike, at 50, 


ment featured a dominant cut of ; 
a fishing scene, and the headline al the youngest 
and copy went on to tie this in winner of the an- 
with the grinding wheels used in nual Tobe 
its production. | Award. His 
Mr. DeWolf warned, however, grandtfa - 
that it is possible to achieve a high ther founded the 
Starch rating without getting store 101 years 
across to potential readers the = . 
message in the advertisement. Or, Rike’s has 
he added, it is also possible to get grown from an 
across a message which is not the annual volume of 
correct one for either the medium $4,090,000 in 
or the audience concerned. 1933 to $7,683,- 
Individual media must be stud- | 000 in 1940 and to an estimated 
ied, he said, because the needs of | $41,000,000 in 1954. 
readers differ, and it is possible) A statement by the selection 
for ads that may not register | committee said: 
well on the “visual impact” chart “Mr. Rike exemplifies by his 
to attract high reader interest in|25 years in retailing that an in- 
certain publications of specialized | dependent, locally-owned and 
interest. operated store can achieve a 


growth record matched by few 
Thompson Joins Kimball Co. other U. S. retailing establish- 
Jules E. Thompson, formerly|ments, through providing that 
with the McClatchy newspaper|extra plus in merchandising, 
chain and the Sacramentan, has| service to customers, community 
been named manager of the San/and personal leadership.” 
Francisco office of Maurice A.| The Tobe award is given an- 
Kimball Co., advertising repre-|nually by Tobe & Associates, New 
sentative. York merchandising consultant. 


David Rike 
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P&G Expands Dash 


Test in Low-Suds Race 


New York, Dec. 8—Procter & 
Gamble has enlarged the original 
two-city test operation for its new 
low-suds detergent, Dash, to five 
(through Compton Advertising), 
and Dash may now be bought in 
Erie, along with Colgate-Palm- 
olive’s new low-sudsing Ad, as 
well as in Providence and Syra- 
cuse. Its progress is thought to be 
good, and the trade thinks there 
may be a national kickoff before 
too long. 

Monsanto Chemical’s All, which 
pioneered in promoting the low- 
suds principle, seems to indicate 
that suds appeal is not necessary 
to sales appeal; that the low-sud- 
sers can have a successful sales 
story all their own. Trade sources 


Monsanto apparently realizes, 
though, that its private washing 
party has veached the end of the 
line, and is reported to be trying 
to slow up the test operations of 
at least one of the Big Three soap 
makers (P&G, Colgate, Lever 
Bros.) (See story on Page 28.) 


‘Down Beat’ to Launch Monthly: 


‘Country & Western Jamboree’ 
Down Beat, Chicago, bi-weekly 
music magazine, will launch a 
monthly fan magazine, Country & 
Western Jamboree, with the 
March, 1955, issue, which will hit 
the newsstands Feb. 12. The new 
publication will cover all phases 
of country and western as well as 
religious and spiritual music. 
Norman S. Weiser, publisher and 
editor of Down Beat, will also as- 
sume those responsibilities for 
Jamboree. Charles Suber has been 


figure that it’s next to the deter- named advertising director, and 
gent leader, Tide, in New York | J. C. Edwards, midwestern adver- 
and in Hartford. In Philadelphia, tising manager. In addition to the 
All is reported to have doubled its ‘Chicago headquarters, offices are 


business in 12 months. 


being set up in New York, Holly- 


wood and Nashville. Rate for a 


b&w page is $60) 


Edward Barreti Affiliates with 
Hill & Knowlicn: Named V.P. 

Edward W. Sorrett, former ed- 
itorial director o{ Newsweek and 
former Assista:t Secretary of 
State, has been 
named v.p. and 
a member of the 
management 
committee . of 
Hill & Knowlton 
Inc., New York 
public relations 
company. At the 


same time, Mr. 
Barrett’s py. 
company, Ed- 


ward W. Bar- 
rett & Associates, 
becomes an affiliate of Hill & 
Knowlton. 

David Penn, ex-newspaper man 
and formerly special assistant to 
the U. S. ambassador to Yugo- 
slavia, was appointed exec. v.p. 
of Barrett & Associates. 


Edward Barrett 


{) "9 Me a a youll , find 
in oftces uhere decisions count 


From the offices and conference rooms of America’s key executives 
come decisions that often change our whole pattern of living. And 
when their decisions are put into writing, these men know that the 
right letterhead paper can enhance the prestige and authority of 


the message. 


That is why you will find so many leaders in every field have 
chosen Cockletone Bond to represent them. They’ve found that 
the firm, “heavy” feel, the crisp crackle, and the rich, pure white of 
Cockletone Bond lend dignity and importance even to day-to-day 
correspondence. Yet its cost is surprisingly low. Why not let us 
send you a sample book, and the Cockletone Bond portfolio of 
letterhead designs? Just write on your business letterhead for your 

free copy. Hammermill Paper Company, 1459 East Lake 


Road, Erie 6, Pennsylvania. 


You can obtain business printing on Hammermill papers wherever 


you see this shield on a printer's window. 


Advertising Age, December 13, 1954 


Highlights of the Week’s News 


Sales declines notwithstanding, 
some cigaret makers will show 
higher earnings in 1954 than 
they did in 1953, according to 
Arnold Bernhard & Co., invest- 
ment analyst 

David Ogilvy’s “Admen’s U” sug- 
gestion got mixed _ reactions 
from advertising men, a check 
by AA showed 

Zenith is having a hard time 
getting past “‘censors” to adver- 
tise its Phonevision on programs 
which it sponsors on regular 
television facilities ...... Page 1 


Giving samples pays off in about 
seven months, the makers of 
Listerine Antizyme toothpaste 
found in a study 

A centennial celebration can be 
profitable for a department 
store. Carson Pirie Scott’s ad 
manager and public relations 
coordinator tell AA how their 
store did it 

Don’t let mail accumulate until 
the end of the day, but send it 
out often during the day, the 
Post Office urges business men, 
pointing out that this will speed 
mail delivery 


How secretaries feel about your 


direct mail piece may have a 
lot to do in determining whether 
| it reaches the boss or not, a 
| survey by Industrial Marketing 
| reveals 
| Predicting Starch scores is simple, 
according to John Wolf, G. M. 
Basford Co. v.p. He says it can 
be done by comparing the lay- 
out of an ad with one already 
rated 
Romance magazines should be 
called behavior magazines, a 
True Story Women’s Group 
executive insists, pointing out 


| 


1 


the editorial features deal 
with all kinds of family situa- 
MIND sc, co ware. atate 2 Gteniale Page 3 


Chubby girls and psychological 
Proble:as will be the focal 
points of a new campaign 
for Chubbettes dresses being 
launched by L. Gidding & 
Co. via Leber & Katz, its 
agency Page 16 

General Electric’s recent price pol- 
icy change is being used as a 
defense against GE in a fair- 
trade suit brought by the com- 


pany in Maryland ....Page 16B 
Canadian agencies are _ irked 
with Canadian Broadcasting 


Corp. because it is talking about 
color television, but still has 
inadequate facilities for b&w 
telecasts 
Sudsless detergents wash better 
than the sudsy variety, the 
big soap-and-detergent mak- 
ers insist, and they will push 
the sudsless brands more in 
1955 
Horrer comics can be swapped 
for Bibie stories (in comics- 
book form) at a Chicago book- 
store, which has been running 
ads urging kids to bring in their 
old comics 
A book that pays off more 
than its purchase price is Pock- 
et Book’s new $1 cook book, 
which will carry up to $2 in 
redeemable coupons for nation- 
ally advertised foods ..Page 65 
French advertising techniques 
offer some possibilities in de- 
veloping new media in the 
WU Deu auake yah eeu aien Page 76 
A cakebaking tape recorder is 
one possibility in the not-too- 
distant future, Magnecord Inc. 
Perr rr re rr Trt ee Page 88 
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e America's Largest 

This Week : Family Magazine 
MAGAZINE REACHING 11,000,000 
HOUSEHOLDS EVERY SUNDAY 


sche OURO adi de sa RS : 


Memo to Advertisers: 


JUST WHEN YOU ZIG, THEY ZAG! 


To make a little bit of circulation go a long way, 
some magazine publishers seem to encourage “reader 
turnover." Totals stay about the same but "new" 
readers are added, and "old™ readers disappear 
every issue. 


Happens on radio and TV, too, we understand. 


The advertiser is told that this "covers more ground." 
It sure does. When the advertiser gets into this 
broken-field running, trying to tackle himself a few 
customers you can see exactly what happens. 


The advertiser lays out a nice regular schedule — 
every fourth week, say. He's also out to "cover 
more ground” with his limited appropriation. Lordy! 
With the advertising and the readership zigging and 
zagging all over the place the poor advertiser is 
lucky if he ever sees the same prospect twice! 


Now THIS WEEK Magazine at least holds the customers 
still! With a huge, stable circulation it goes every 
Sunday into virtually the same 11 million homes. 

Gets read all the way through, mostly, by the various 
members of the family that same day. 


There's quite a lot of difference in covering more 
ground and converting more customers. If you just 
need to get around—for the exercise—you can't beat 
a zig-zag schedule in a zig-zag medium. 


However, if your plan is to go straight to people 
often enough to win and keep their patronage, THIS 
WEEK can take you back again and again to the same ll 
million families. Any group of Sundays you select. 


THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT. 


The Baltimore Sunday Sun The Indianapolis Star The Pittsburgh Press 


‘ The Birmingham News The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
3 Boston Sunday Herald Los Angeles Times Providence Sunday Journal 
. The Charlotte Observer The Memphis Commercial Appeal Richmond Times-Dispatch 
Chicago Daily News Miami Daily News Rochester Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 
The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News 
Des Moines Sunday Register | New York Herald Tribune San Francisco Chronicle 
. The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 
= The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 
. The Phoenix Arizona Republic *The Wichita Sunday Eagle 


*Starts February 6, 1955 
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HOW IS SOAP SELLING IN FORT WAYNE? 


FORT WAYNE 


Our Monthly Grocery Inventory Gives 
You This Answer and 913 Others 
This valuable merchandsing aid supplies 
scales and distribution figures for 914 dif- 
ferent brands and sizes of grocery and 


Sterling Adds Two Accounts 
Dennisons of Glens Falls Inc., 
Glens Falls, N. Y., has appointed 
Sterling Advertising Agency, New 
York, to handle advertising for its 
children’s underwear. The indus- 
trial division of Sterling has been 
appointed to hardle advertising 
and public relations for Acheson 
Dispersed Pigments Co., Philadel- 
'phia, a unit of Acheson Industries. 


Advertising Age, December 13, 1954 


Chief of BBB 
Quits, Hits Apathy 
in San Francisco 


San FRANcIScO, Dec. 8—Busi- |] e 
ness and industrial leaders here— 
some of them, at least—are up in 


They have lost Mrs. 


drug items. 


Write for Details on How You Can Have This Free Service Maize Licenses Tablematic 


agent for 


ee rem, 
a 


: Represented by Allen-Klapp Co. ¢ New York - Chicago - Detroit 
ii ; “ food processing field. 


Tsvetkoff, who is resigning as gen- 
eral manager of the Better Busi- 


Maize Industries, Chicago, has | ™€Ss Bureau after 23 years’ serv- 4 
‘licensed Tablematic Ltd., Winni-| ice to become managing director 


FORT WAYNE NEWSPAPERS, INC. 1 ‘peg, to process and market its f the Better Business Bureau of 
‘baked Kor-Chees and Karmelettes 


3 ~’ | snack lines in the central provinces, ters in Las Vegas. 
The News-Sentinel THE JOURNAL-GAZETTE | Pears ane eons tne ontne 
‘of the Canadian company into the| Tsvetkoff made it clear that she 


Southern Nevada, with headquar- 


In her letter of resignation, Mrs. 


is resigning “because of the apathy 


Copyright 1925, The New Yorker Magazine, Inc. 


“Pilew ideas always take shape within a 


small group of men whose task it is to 


spread them and get them accepted by 


the people. 
Emery Reves, 


The Avatomy of Peace 


THE 


NEW YORKUR 


No. 25 WEST 43np STREE 
NEW YORK, 36, N. Y. 


JOHN PLANK has been appointed v.p. 
in charge of the promotion comics 
division of Harvey Famous Name 
Comics Inc., New York. He for- 
merly was v.p. and an account ex- 
ecutive with Howard Swink Ad- 
vertising Agency, Marion, O. 


of large segments of San Francis- 
co business” in supporting work of 
the bureau. 

“Too many business firms,” Mrs. 
Svetkoff told her board of direc- 
tors, “have consistently praised 
our efforts while looking the other 
way when asked to make it pos- 
sible to do this work as it should 
be done.” 


= The San Francisco bureau, she 
said, is forced to operate with a 
gross budget of under $50,000 a 
year contributed by fewer than 600 
members. Cities of comparable 
size, according to Mrs. Tsvetkoff, 
have more than 2,000 members 
who contribute a minimum of 
$100,000. 

Roy N. Buell, division manager 
of the Pacific Telephone & Tele- 
graph Co. and president of the 
BBB, declared the resignation is 
“nothing short of a catastrophe. 
Mrs. Tsvetkoff has done an out- 
standing job that has won her in- 
ternational acclaim. 

“The business firms of the city 
just didn’t support the Better Bus- 
iness Bureau,” he added. 


# Harold L. Zellerbach, president 
of the Zellerbach Paper Co. and 
v.p. of the bureau, declared, “This 
is one of the worst things that’s 
ever happened in the city. I can 
only presume that business in San 
Francisco will have to get worse 
before it gets better.” 

Mrs. Tsvetkoff, whose resigna- 
tion is effective Jan. 15, is credited 
with having run gyp artists out of 
town by racking up more court 
convictions in San Francisco than 
in any part of the country. 


‘Dragon's Blood’ Bows 

Howlett & Smith Ltd., Toronto 
photoengraver, has begun publish- 
ing “Dragon’s Blood,” a monthly 
publication designed to inform its 
customers and prospects of serv- 
ices of the company and news of 
the engraving field. George Frank- 
lin Sales Promotion is preparing 
the publication for Howlett & 
| Smith. 


| 


PRESS CLIPPINGS 


| News items, editorials, advertisements 
| Promptly 
| from deily and weekly newspapers, from 


| magazines and trade papers as specified. 


? 


(sTaBUSHED eee 
PRESS CLIPPING BUREAU 


BArclay 7-537] 
165 Church Street New York 7, N. Y. 


_will provide you with a record of your 
| results from promotions and releases. 
For Future Reference 


| Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


| BURRELLE’S 
PRESS CLIPPING BUREAU 


165 Church Street * New York 7, N. Y. 
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+ Satna 


Iv's the city of beautiful Fairmount 
Park, of the Art Museum and the Benjamin 
Franklin Parkway ... and it’s the thriving 
center of a rapidly growing new steel em- 
pire in the East. 


Greater Philadelphia today has a steel- 
making capacity of some 5.000.000 net 
tons a year—an increase of 92°) in the 
past 5 years. This great expansion program 
is moving forward with a current capital 
expenditure of more than half a_ billion 
dollars. And it’s attracting many new fab- 
ricators of a vast variety of steel products. 


Steel is one of the many expanding indus- 
tries that have helped swell the population 


of the 14-county Greater Philadelphia 
Market to more than 4.500.000 people. 
These are home-owning. home-loving 
family folks. They buy carefully and wisely. 
They ll buy your product again and again, 
once convinced of its merit. 


These are the people who read The Evening 
and Sunday Bulletin—the newspaper that 
reflects the character, needs and interests 
of the entire area. 


The Bulletin is Philadelphia’s favorite 
newspaper— Philadelphians buy it, read it, 
trust it and respond to its advertising. 


The Bulletin is Philadelphia. 


In Philadelphia 
nearly everybody 


reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts.; 
New York, 285 Madison Ave.; Chicago, 520 N. Michigan Ave. 


REPRESENTATIVES: Sawyer Ferguson Walker Company in 
Detroit + Atlanta + Los Angeles * San Francisco 
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8 Advertising Age, December 13, 1954 


To increase the impact of your advertising dollars, use 
the most powerful selling combination in America . . . 


NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


Do you know that... 


E¥ 560 US. dailies now accept R.0.P. Color Advertising. 


FE) Almost 70% of U.S. daily newspaper circulation, over 
36 million, is now available to R.0.P. Color advertisers. 


(Continued from Page 1) 
ent offices at 535 Fifth Ave. 

Among the mutual advantages 
the merger is expected to bring 
to participants: M&P’s specialized 
knowledge (it is a leader in indus- 
trial and business advertising). 
M&P will gain from the major 
central departments of McCann— 
departments like central research 
and central tv & radio. 

M&P’s billing runs between $6,- 
500,000 and $7,000,000. It already 
shares with McCann the billing 
of Esso Standard Oil Co. (M&P 
has broadcast advertising on the 
account), and it has these clients: 
Flintkote Co., Globe Automatic 
Sprinkler Co., the Hartford Fire 
Insurance group of companies 
(Hartford Fire Insurance, Hart- 
ford Accident & Indemnity, Hart- 
ford Live Stock Insurance), Inter- 


Morning Radio is UP in IOWA 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


a 


Tue chart — taken from the 1954 Iowa 1954 
Radio-Television Audience Survey — sa 
tells the story. z 

$ 40 — 
The two top lines show morning radio 5 eal 
listening in 1954 as compared with 1953 ¥ 7 51953 
— UP for all stations in Iowa. g 

8 1954 
The two lower lines are for WHO alone g 20 
— UP for 1954, over ’°53— and wehope £ bs 
you'll note that, at certain times, 10 weed ee } 
WHO alone accounts for as much as 45% oS 1 < 
of all the radio listening in the State! ‘ 

The complete 1954 Survey will be out a ioe 


very soon, now. Write for an early copy 
PERCENT OF HOMES .NED IN, MORNINGS — 1953 VS. 1954 
— or ask Free & Peters! 


Ho 


for iowa Plus! 


Des Moines... . 50,000 Watts 


Col. B. J. Palmer, President 
P.A. Loye! Resident Manager 


FREE & ?) TERS, INC., National Representatives 


Marschalk Agency Is 
a Division of McCann 


national Nickel Co., National Lead 
Co., Newport News Shipbuilding 
& Dry Dock Co., Sargent & Co., 
Standard Oil Co. (N. J.), Tile- 
Tex Co. and Western Maryland 
Railway. 


_@ Under the new organization, H. 
|c. Marschalk, who founded the 
/agency in 1923, becomes chairman 
\of the division; S. L. Meulendyke, 
formerly executive v.p. of M&P, 
will be president of the division; 
S. H. Giellerup, v.p. of the agency, 
will be senior v.p. of the division, 
and Curt A. Peterson and R. H. 
Jones, v.p.s, will be v.p.s of the 
division. 

Mr. Marschalk and Mr. Meulen- 
dyke also become v.p.s of Mc- 
Cann-Erickson. 

The proposed merger was a 
well-kept secret for six months. 
On June 3, Mr. Harper called Mr. 
Marschalk, and suggested a meet- 
ing, and it was held that afternoon 
at the Yale Club. Talks were re- 
sumed June 28, after Mr. Harper’s 
return from Europe, and have 
progressed since. McCann-Erickson 
stockholders were told of the mer- 
ger today at the agency’s annual 
meeting; M&P stockholders, fewer 
in number, have known for some 
time. Thus far only joint clients— 
meaning Esso and Standard Oil 
Co. (N. J.)—have been told of the 
merger, but all will have been 
told by the time this story appears. 
|There are at least two areas 
(roofing and insurance) where 
accounts may conflict. 


= It is contemplated that, operat- 
ing as a McCann division, Mar- 
schalk & Pratt will be free to de- 
velop, solicit and acquire business, 
in much the same way as the 
agency’s 11 branch offices in the 
U. S. now operate. (They get prior 
headquarters approval before so- 
licitation and proceed on their 
own.) 

In some respects, the merger 
with Marschalk & Pratt follows 
closely a similar operation the 
agency worked out in Houston 
this spring, when it merged with 
Wilkinson, Schiwetz & Tips (AA, 
May 17). In that case, J. P. Wil- 
kinson, president, and Kern Tips 
became v.p.s of McCann-Erickson, 
and the merger called for all 
employe-stockholders of WS&T to 
become stockholders in McCann. 
Much the same procedure was ap- 
parently followed in the Mar- 
schalk & Pratt deal, except that 
the agency’ will retain its 
identity, where the Texas agency 
became McCann-Erickson, Hous- 
ton. WS&T, incidentally, had han- 
dled Humble Oil & Refining, said 
to be the leading U. S. producer of 
crude oil, and a_ subsidiary of 
Standard of New Jersey. 


s The acquisition of M&P focused 
attention on the remarkable post- 
war growth of McCann-Erickson. 
This year, in addition to the Texas 
offices (Dallas and Houston), Mc- 
Cann opened its third office in 
Brazil, at Porto Allegre. In all, 
the agency now operates 33 of- 
fices, 11 in the U. S., and employs 
2,300 people. It has opened three 
| offices in the U. S. since the end 
lof the war and 11 overseas. Its 
1945 billing was $40,000,000; in 
'1953, AA reported its billings as 
| $106,000,000. 

| Mr. Harper noted, in discussing 
the merger, that McCann didn’t 
see why the various forms of cor- 
porate organization are not as 
readily applicable to the adver- 
tising agency business as they have 
been to other businesses. 

“Our policy,” he said to AA, 
“is to go where the business is. 
| We'll serve our clients wherever 
the business is.” 
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big for the Post. It gets “ | | 
to the heart of America. : 


aS. I Keeping America on the 


road is a big job, as the men who met 
last week in Chicago at the Automotive 
Service Industries Show well know. For it 
takes a lot of advertising, toa lot of the 
right people, to produce retail automotive 
sales like last year’s $44 billion. That is 
why the auto industry placed 388 more 


pages’ in The Saturday Evening Post than 


in any other weekly POST - | 


Frankie Laine . . _ Screaming Treubadour 


December 11,1954 ~ 15¢ 


magazine. No job is too car 
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*1954 revenue 
over $15,600,000 
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Bristol-Myers Co. (Bufferin) 


British Overseas Airways Corp. 
British Travel & Holidays Ass'n 
Brown, Alex, & Sons 

Brown Company (Nibroc Towels) 


Brown & Root, Inc. 


Bruning, Charles, Co., Inc. 
Budd Co., The 
Bundy Tubing Co. 


Business Men’s Assurance Co. 


Canada Dry Ginger Ale, Inc. 
Gohnnie Walker) 
(Quinac Water) 

Canadian Government Travel Bureau 

Canadian National Railway Co. 

Capital Airlines 

Caplan, Albert J., & Co. ” 

Cappel, MacDonald—United Airlines 
—Pan American 

Carborundum Co., The 

Carrier Corp. 

Carter Motor Co. 

Cast Iron Pipe Research Ass'n 

Caterpillar Tractor Co. 

Caxton Printers, Ltd. 

Celanese Corp. of America 

Celotex Corp., The 

Cessna Aircraft Co. 

Chalfonte-Haddon Hall 

Chanel, Inc. 

Chase National Bank 

Chesapeake & Ohio Railway Co. 


Chrysler Corp. 
(Airtemp Division) 
(Chrysler Division) 
(DeSoto) 
(Dodge Cars) 
(Dodge Trucks) 
(Institutional) 
(Plymouth) 
City Savings Association 
Clapp & Poliak, Inc. 
(National Packaging Exposition) 
Clark Equipment Co. 
Clary Multiplier Corp. 
Cluett, Peabody & Co., Inc. 
Coated Materials Co. 
Coca-Cola Co., The 
Colorado, State of 
Commercial Credit Co. 
Commodore Hotel 
Connecticut General Life Insurance Co. 
Consolidated Vultee Aircraft Corp. 
Consolidated Water Power & Paper Co. 
Consumers Power Co. 
Container Corporation of America 
Continental Motors Corp. 
Copper & Brass Research Association 
Corbin, B. A., & Son Co. 
ck | oak ; Cory Corporation 
ey sy ae i Corry-Jamestown Manufacturing Corp. 
Coxhead, Ralph C., Corp. 
Crosley Corp., The (Avco Manufacturing Corp.) 


(Lucky Strike) 
Cc 


(Division of Union Carbide & Carbon Corp.) 
Bank Building & Equipment Corp. of America 


Beam, James B., Distilling Company, The 


British Columbia, Dept. of Trade & Industry 


Brown-Forman Distillers Corp. (Early Times) 


Brown & Williamson Tobacco Corp. (Viceroy) 


Burroughs Adding Machine Company 


Calvert Distillers Corp. (Lord Calvert) 


Chesapeake & Ohio Railway (Greenbrier Hotel) 
Chicago, Burlington & Quincy Railroad Co. 
Chicago,Milwaukee, St. Paul & Pacific Railroad 
Chicago, Rock Island & Pacific Railway Co. 


Hudson's Bay Company 
Hyster Co. 


Insurance Co. of North America 
Internationai Business Machines Corp. 
International Nickel Co. of Canada, Ltd. Q 
International Shoe Co. (Winthrop Shoe) 
international Telephone & Telegraph Corp. Ra 
Investors Diversified Services, Inc. 
Invincible Metal Furniture Co. 
Iron Fireman Manufacturing Co. 
Israel Government Tourist Center 
Italian State Tourist Office 


Johns-Manville Corp. 
Jones & Laughlin Steel Corp. 


KLM Royal Dutch Airlines 
Kaiser Aluminum & Chemical Corp. 
Kaiser-Willys Sales Div. of Willys Motors 


Crowell-Collier Publishing Co. (Collier's) 
Cunard Steamship Co., Ltd. 
Curtis Publishing Company 
(Holiday) 
(Saturday Evening Post) 
Curtis Refrigerating Machine Div. 
of Curtis Manufacturing Company 
Cushman Motor Works, Inc. 
Cutler-Hammer, Inc. 
Cyclone Fence Department 


Day-Brite Lighting, Inc. 

Delaphenha, R. U., & Co. (Myers Rum) 
Diamond Alkali Co. 

Dick, A. B., Co. 

Dictaphone Corp. 

Diners’ Club, The 


Ditto, Inc Kearney & Trecker Corp. 

DoAll Co., The Keith, Geo. E., Company (Keith Highlanders) R 
Dodge, F. W., Corp. Kelly-Springfield Tire Co. He 
Douglas Aircraft Co., Inc. Kelsey-Hayes Wheel Co. 


Kendall Refining Co. 


Drake Hotel Key Corporation 


DuPont De Nemours, E. |., & Co. 


“ ” Kimberly-Clark Corp. 
(vien Cord) Knights of Colufmbus SK 
(“Orlon’’) Knothe Brothers Co., Inc. St 


Duraclean Co. Koch, H., & Sons 


; Santa Fé National Bank 
Durez Plastics & Chemicals, Inc. poe Sawyers, nc. ‘aa 
Eagle Pencil Co. (Verithin) Kropp-Forge Co. candinavian Airlines System 
Eastern Railroad Presidents Conference Sctfenley Distillers, Inc. 


Eastman Kodak Co. Lazard Fréres & Co. 


Lear, Inc. 
(Cameras) , 

Leather Specialty Company 
a Lehman Brothers 


Lewis-Howe Co. (Tums) 
Lexington Hotel 
Libbey-Owens-Ford Glass Co. 
(Daylight Walls) 
(Thermopane) 
Liberty Mutual Life Insurance Co. 
Liggett & Myers Tobacco Co. 
(Chesterfield) 
(L & M Cigarettes) 
Linen Supply Ass'n of America 
Lionel Corporation, The 
Lion Oil Co. 
Lloyd-Thomas Co. 
Lockheed Aircraft Corp. 
Loeb, Cari M., Rhoades & Co. 
Loew’s, Inc. (M-G-M Pictures) 
Lord Baltimore Hotel 
Lorillard, P., Co. (Kent Cigarettes) 


(Verifax Printer) 
Ebco Manufacturing Co., The 
(Kelvinator Water Coolers) 
(Oasis Water Coolers) 
Edison, Thomas A., Inc. 
Emerald Beach Hotel , 
Emerson Electric Manufacturing Co., The 
Emerson Radio & Phonograph Corp. 
(Air Conditioners) 
Emery’s, Thomas Sons, Inc. 
Employers Mutuals of Wausau 
Equitable Life Assurance Society of the U. S. 
Erie Railroad Co. _ 
Esterbrook Pen Company, The 
Evans Products Co. peek 
Eversharp, Inc. (Shaving Instrument Division) 
Evinrude Motors Div. : 
(Outboard, Marine & Manufacturing Co.) 
Evis Manufacturing Co. 


j McBee Co., The 
on a McCall Corp. (McCall's Magazine) 
Facit, Inc. McKesson & Robbins, Inc. 


Fafnir Bearing Co. 
Fairchild Engine & Airplane Corp. 
Fedders-Quigan Corp. / 
Felt & Tarrant Manufacturing Co. 
Field & Flint Co. 
Firestone Tire & Rubber Co. 
First Boston Corp. , 
First National Bank of Chicago, The 
Fleischmann Distilling Corp. 
(Black & White Scotch) 
Fletcher Aviation Corp. 
Florsheim Shoe Co., The 
Ford Motor Co. 
(Ford Cars) 
(Ford Trucks) 
(Lincoln) 
(Mercury) 
Frank, Wally, Ltd. 
Frankfort Distillers Corp. (Four Roses) 
Franklin Life Insurance Co., The 
French National Railways Co. 
French National Tourist Office 
French, Shriner & Urner Mfg. Company 
Frick Co., Inc. f 
Friden Calculating Machine Co., Inc. 
Fruehauf Trailer Co. 


(Fine & Rare) 
(Highland Queen) 
(Martin’s V.V.0.) 
(Old Jim Gore) 
Magic Chef, Inc. (Room Air Conditioners) 
Magnaflux Corp. 
Magnavox Co., The 
Malayan Tin Bureau, The 
Mallory, P. R., & Co., Inc. 
Manger Hotels 
Marchant Calculators, Inc. 
Marquette Cement Co. 
Massachusetts Dept. of Commerce 
Massachusetts Investors Trust 
Massachusetts Mutual Life Insurance Co. 
Mayflower Warehousemen’s Ass'n 
Meilink Steel Safe Co. 
Merriam, G. & C., Co. 
Merrill Lynch, Pierce, Fenner & Beane 
Metropolitan Life Insurance Co. 
Mexican Government Tourist Dept. 
Middle South Utilities, Inc. 
Middleton, John 
Miles Labs., Inc. (Alka-Seltzer) 
Minneapolis-Honeywell Regulator Co. 
Minneapolis & St. Louis Railroad Co. 
Minnesota Mining & Manufacturing Co. 
Mississippi, State of 
Missouri Pacific Railroad Co. 
Missouri, State of 
Mitchell Manufacturing Co. 


Gaylord Container Corp. 

Geiss-America : 

General American Transportation Corp. 
General Aniline & Film Corp. 


(Ansco Div.) (Room Air Conditioners) 
(Ozalid Div.) Monroe Calculating Machine Co., Inc. 
General Binding Corp - 


Monroe Co., Inc., The 
Monsanto Chemical Co. 
(Corporate) 
(Organic Division) 
MontaMower Distributing Co. 
Moore, John Hudson, Inc. 
Moore-McCormack Lines, Inc. 
Morgan Stanley & Co. 
Morris, Bert M., Co. 
Mosinee Paper Mills Co. 
Mosier Safe Co., The 
Muntz TV, Inc. 
Musical Masterworks Society, Inc. 
Mutual Broadcasting System 
Mutual Life Insurance Co. of New York 


General Controls Co. 
General Electric Co. 
(Carboloy Department) 
(Institutional) 
(Lamp Division) 
(X-Ray Department) 
General Fireproofing Co., The 
General Latex & Chemical Corp. 
General Motors Corp. 
(Cadillac) 
(Chevrolet) 
(Delco Products Div.) 
(Frigidaire Div.) 
(Institutional) 
(New Departure Ball Bearing) 
(Oldsmobile) 
(Pontiac) 
(Truck & Coach Div.) 
General Public Utilities Corp. 
General Refractories Co. 
General Telephone Corp. 
General Tire & Rubber Co., The 
(Aerojet Div.) 
(Consumer Div.) 
(Industrial Products Div.) 
(Truck Tire Div.) 
Georgia, State of 
German Tourist Information Office 
Glenmore Distilleries Co., Inc. 
(House of Lords & King’s Ransom Scotch) 
(Kentucky Tavern) 
Goodrich, B. F., Co., Inc. (Tires) 
Goodyear Aircraft Corp. 
Goodyear Tire & Rubber Co. 
(Auto Tires & Tubes) 
(Industrial Products) 
(Truck Tires) 
Gray Manufacturing Co. 
Great American Insurance Co. 
Great Northern Railway Co. 
Greater New Orleans, Louisiana, Inc. 
Greystone Corp., The 
Grumman Aircraft Engineering Corp. 


Hadley, Charles R., & Co. 
Haliburton, Inc. 
Halsey, Stuart & Co., Inc. 
Hambro Trading Co. of America, Inc. 
(MG Cars) 
Hamilton Manufacturing Co. 
Hammond Organ Co. 
Hanan & Company (J. P. Smith Shoe Co.) 
Hancock, John, Mutual Life Insurance Co. 
Hand, Peter, Brewery Co. 
Hardware Mutuals 
Harrington & Richardson, Inc. 
Harter Corp. 
Hartford Fire Insurance Co. 
Hartford Steam Boiler Inspection & 
Insurance Co. 
Harved Publishing Co. 
Haspel Brothers, Inc. 
Hauserman, E. F., Co. 
Henry, Leonard & Thomas, Inc. 
Hertz Drive-Ur-Self System, Inc. 
Heyer Corp., The 
Hilton Hotels Corp. 
Hollywood Angels, Inc. 
Hotel Representative, Inc. (Les Grands Hotels) 


Nassau, Bahamas, Development Board 
National Cash Register Co. 
National City Bank of New York 
National Cylinder Gas Co. 
National Distillers Products Corp. 

(Bourbon De Luxe) 

(Dominion Ten) 

(Institutional) 

(Old Crow) 

(Old Taylor) 
National Homes Corp. 
National Steel Corp. 


National Truck Leasing System 

New England Electric System 

New England Mutual Life Insurance Co. 
New York Central Railroad Co. 

(Freight) 

(Passenger) : ; : 
New York, Chicago & St. Louis Railroad Co. 
New York Life Insurance Co. 

New York State Dept. of Commerce 
Nippon Yosen Kaisha 

Norfolk and Western Railway Co. 
Norma Pencil Corp. 

North American Aviation, Inc. 

North American Van Lines, Inc. 

North Carolina, State of 

Northern Pacific Railway Company 
Northwest Airlines, Inc. 

Northwestern Mutual Life Insurance Co. 
Northwestern National Life Insurance Co. 


Olivetti Corp. of America 
Olympic Radio & Television, Inc. 
O'Sullivan Rubber Corp. 

Owen, Herbert 


Packard Motor Car Co. 
Parke, Davis & Co. 
Parker House Hotel 
Parker Sweeper Co. 
Paterson Parchment Paper Co 
Penn Controls, Inc. 
Pennsylvania Grade Crude Oil Ass'n 
Pennzoil Co., The 
Philadelphia Bulletin, The 
Philadelphia Electric Co. 
Philco Corp. (Air Conditioner) 
Phoenix Chamber of Commerce 
Piper Aircraft Corp. 
Pittsburgh Coke & Chemical Co. 
Plymouth Manufacturing Co. 
Porter, H. K., Co., Inc. 
Prat-Daniel Corp. (Thermobloc Division) 


Railway Express Agency, Inc. 

Rand McNally & ce 
Raybestos-Manhattan, Inc. 

Raytheon Manufacturing Company 
Realist, Inc. 
Remington Rand, Inc. 
Renfield Importers, Ltd. (Haig & Haig) 
Republic Aviation Corp. 
Republic Steel Corp. 
Revere Copper & Brass, Inc. 
Reynolds, R. J., Tobacco Co. (Camels) 
Robertshaw-Fulton Controls Co. 
Rochester Products Div. General Motors Corp. 


Royal Metal Manufacturing Co. 


Rust-Oleum Corp. 


Safeway Stores, Inc. 


National Tourist Organization of Greece—T.W.A. 


Pratt & Whitney Aircraft 
Province of Quebec 
Public Service Electric & Gas Co. 


Puerto Rico Distilling Company (Ronrico Div.) 
Pullman Co., Inc. 


uaker State Oil Refining Corp. 


dio Corp. of America 


kwell Manufacturing Co. 
h, Chester H., Co., Inc. 


F Industries, Inc. 
. Regis Hotel 


(Champion & 0.F.C.) 
(1. W. Harper) 
(Old Charter) 
Schenley Import Corp. 
(Cherry Heering) 
_ (Dewar's White Label & Victoria Vat) 
(MacNaughton’s Canadian) 
Schenley Industries, Inc. (Cresta Blanca) 
Schieffelin & Co. 
(Hennessy Cognac) 
(Teacher's Scotch) 
Scott Paper Co. (ScotTissue Towels) 
Seagram Distillers Corp. 
or oe Bottle Gin) 


(V.0. 
Seiberling Rubber Company 
Sentinel Radio Corp. 
Servel, Inc. (Wonderair) 
Shaw-Walker Company 
Sheraton Corp. of America 
Sherman Hotel 
Shwayder Brothers, Inc. (Samson Furniture) 
Silver State Building & Loan Ass'n 
Sinclair Oil Corp. 
Smith, A. 0., Corp. 
Smith, J. P., Shoe Co. 
Smith-Corona, Inc. 
Soundscriber Corp. 
South Carolina, State of 
South Dakota State Highway Commission 
Southern Pacific Co. 
Southern Railway Co. 
Southland Book Company 
Spalding, A. G., & Brothers, Inc. 
Span-0-Life Corporation 
Spanish Tourist Office —T.W.A. Airlines 
Sparks-Withington Co., The 
Stahly, Inc. 
Statler Hotels 
Stein, A., & Co. 
Stein Brothers Manufacturing Co., Inc. 
Stewart-Warner Corp. 
Stitzel-Weller Distillery, Inc. (Old Fitzgerald) 
Stone & Webster 
(Engineering Division) 
(Financial) 
Strathmore Paper Co. 
Stromberg-Carlison Co. 
(Corporate) 
(Television) 
Sun Life Assurance Co. of Canada 
Sunray Oil Corp. 
Surface Combustion Corp. 
Sylvania Electric Products, Inc. (Lamp Div.) 


Taft Hotel 
Tastee-Freez Corp. of America 
Taylor, E. E., Corp. 
Texas Company, Fhe 
(Havoline) 
(Sky Chief Gasoline) 
Texas & Pacific Railway Co. 
Thornton Co. 
Time, Inc. (Sports Illustrated) 
Timely Clothes, Inc. 
Timken Roller Bearing Co. 
(Nat'l Bearing Div.) 
(Nat'l Steel Div.) 
Towmotor Corp. 
Trans World Airlines, Inc. 
(Egyptian Cooperative) 
T.W.A.—Avis Rent-a-Car 
T.W.A.—Hertz Drive-Ur-Self 
Travelers Insurance Co., The 
Twenty-one Brands, Inc. (Ballantine’s Scotch) 


Union Carbide & Carbon Corp. 
(Corporate) 
(Dynel) 
Union Oil Company of California 
Union Pacific Railroad Co. 
Union Pacific Railroad (Sun Valley) 
United Aircraft Corp. 
United Air Lines 
United Business Service 
United Gas Pipe Line Company 
United States Fidelity & Guaranty Co. 
United States Lines Co. - 
United States Steel Corp. 
United Van Lines, Inc. 


Victor Adding Machine Co. 
Victor Chemical Works 


Wabash Railroad Company 
Walker, Hiram, & Sons, Inc. 
(Canadian Club) 
(Walker's DeLuxe) 
Ward Products Corp., The 
Warner Brothers Pictures, Inc. 
Warner & Swasey Co., The 
Wassell Organization, Inc. 
Webster, Warren, & Co. 
Wellington Sears Co. 
Wells Organizations, Inc. 
Western Electric Co. 
Western Pacific Railroad Co. 
Western Union Telegraph Co. 
Weyenberg Shoe Manufacturing Co. 
Wheland Co., The 
Whitehall Pharmacal Co. (Anacin) 
White, Weld & Co. 
Whiting Corp. 

Wickwire Spencer Steel Div. 
(Colorado tron & Fuel Corp.) 
Wile, Julius, Sons & Co., Inc. (Benedictine) 

Willys Motors, Inc. 
Wisconsin & Michigan Steamship Co. 
Wool, Inc.—Wool Bureau, Inc. 


Yawman & Erbe Manufacturing Co. 
York Corp. ; 
Young, W. F., Inc. (Absorbine Jr.) 


Zenith Radio Corp. 
(Hearing Aid Division) 
(Trans-Oceanic Radio) 
Zurn, J. A., Manufacturing Co. 
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Is Something Happening to the Press? 


A perfectly innocent young man (or woman) in the media depart- 
ment of a prominent Canadian advertising agency has caused us to 


_-¢ boil internally by sending us a polite letter. 


“With regard to the running of announcements of new people in 
advertising agencies, or the advertising business,” this letter says, 
“we would appreciate it very much if you would supply us with the 
following information: 

*(a) Is column listing free? (b) If not, what is the charge? (c) Do 
you carry halftone illustrations with cut lines? (d) What is the 
charge? (e) What size illustration? (f) What requirements are 
necessary to have items appear?” 

Here is an eager neophyte (at least we hope it’s a neophyte) try- 
ing, in all innocence, to get some information, and we’re so mad we 
can’t see straight. We’re mad because we heartily dislike the thought 
that even a single person in the advertising business should have a 
question like this to ask—about us or any other publication. 

We carry news in our news columns, and advertising in our ad- 
vertising columns. We print news about people changing their jobs, 
and sometimes pictures of people changing their jobs, because we 
think that’s part of our news function. We don’t ‘“‘charge’’ for listings, 
and we don’t accept payment for editorial engravings. If we did this, 
it seems to us that our news columns would be carrying advertising, 
not news. And we have no intention of carrying advertising in these 
news columns. They are for the exclusive use’ of our editors; and our 
editors judge their prospective contents on the basis of news value. 
There is no other criterion, and there will be none. 

We are naive enough to believe that this is the way every decent 
publication operates, because we don’t believe there is any other 
honest way to handle editorial material. 

What makes us burn about this letter is that, quite obviously, the 
query is induced by the fact that some people profess to publish 
“magazines” or “newspapers” which do make a charge for “editorial” 
space; and some benighted souls apparently are willing to buy “edi- 
torial’ space under these conditions. 

There is nothing wrong with selling listings or writeups or any- 
thing else, we suppose, provided that the reader knows that the ma- 
terial is paid advertising. There is everything wrong with disguising 
paid advertising as editorial material. 


Another Viper in the Ad Garden 


Now cometh attorney David M. Solinger to cast a pall of gloom 
over one of the most pleasant (and even possibly one of the most 
fruitful) of advertising men’s habits. 

The most insidious submitter of ideas which might later result in 
idea piracy suits can be your best friend talking across the luncheon 
table, he told the Admen’s Post of the American Legion in New York 
the other day, and added: “The very act of listening to an idea sub- 
mission is dangerous.” 

The good attorney is on sound legal ground, we have no doubt. 
And suits for idea piracy, especially if they are instigated by someone 
who once proudly wore the title of “best friend,” are unpleasant to 
contemplate, as well as expensive and annoying to defend. 

Yet we cannot let this warning go without raising our feeble voice 
in protest. There are so few pleasant moments left in an adman’s life 
that to deprive him of the wonderful pleasure of sitting over a 
luncheon table and dreaming up unbeatable, world-shaking ideas in 
conjunction with a good friend seems to us just too, too much. Over 
a cheery glass of soda pop, or a succulent dish of creamed spinach, 
the petty cares of the workaday world pale into insignificance, and 
the mind soars (or at any rate seems to soar) to creative heights 
which frequently amaze its owner. 

Give all this up for fear of an idea piracy suit? Forgive us, good 
attorney,.we say NO...even if we must live dangerously. 


Se re ee ee ee ae ee 


“He couldn't remember whether it was supposed to be 6 columns by 250 lines or 
6 lines by 250 columns.” 


What They're Saying 


Cigaret Trends 

Only a few years ago, the bulk 
of cigaret sales in the U.S. was in 
the ordinary, uncomplicated type 
—the plain, regular size smoke. 
Since then, the sales picture has 
drastically changed. The current 
market sells about 30% in the so- 
called King Size cigarets. The 
trend in filter-tipped cigarets has 
been even more accentuated, com- 
ing from a small fraction of 1% of 
sales to 7% within a couple of 
years. Both trends are continuing 
—pleasing the smoker, but playing 
havoc with your local tobacco 
dealer. 

Filters have been of special in- 
terest since the first intimations 
were presented to the public that 


tween cigaret smoking and cancer. 
By this time, various types of ma- 
terials and some chemically 
treated products have been used 
as filtering media. One such filter 
on which we are working involves 
|an ion-exchange method to remove 
undesirable constituents from the 


| smoke. 


published by R. S. 
New York. 


—‘‘Chemonomics,” 
Aries & Associates, 


‘Junk Mail’ Protest 


agreement with the protestants 
‘against “junk” in the mail ad- 
‘dressed to the residential patron. 
We are not patrons of “junk.” 
Our already-too-small mailbox 


tising, legitimate mail addressed 
to us personally. It is not a trash 
receptacle available to the go- 


| getter huckster of unwanted clap- 
trap. As a matter of fact, on the 


| occasions when I notice the prod- 
uct being advertised, I make it a 
very certain point not to buy it... 
| —Letters to the Editor, Chicago 
Daily News. 


Qualities of Inventor 

The qualities that make a good 
inventor are like the qualities that 
make an exceptionally good news- 
paper man, chemist, banker, sec- 
retary, carpenter, farmer or sales- 
man. One of these is a distaste for 
unnecessary work, another is an 


there may be some connection be- | 


I wish heartily to register my 


is a receiving place for non-adver-_ 


instinctive disrespect for estab- 
lished methods that depend for 


grandfather knew best, but most 
important is the constant curiosity 
that prompts the question: “I 
wonder what would happen if...” 


—The Royal Bank of Canada Monthly 
Letter, Montreal. 


Battle Cry 

There’s so much criticism of 
every level of distribution by 
every other level, it doesn’t make 
sense any more to even attempt to 
judge who’s at fault in broad, gen- 
eral terms. Let’s declare war on 
the whole set of unhealthy atti- 
‘tudes among folks who should be 
teammates. How’s this for a bat- 
| tle-cry? 


| “Let’s play square with each 
other!” 

| —A. W.. Bernsohn’s 
“NARD News,” 


| National 
Dealers Assn., Chicago. 


column in 
published by the 


| 

Note to Printers 

| It is difficult to understand why 
printers, who thrive on producing 


‘other people’s advertising, do not. 


their perpetuation on the idea that. 


Appliance and Radio-TV | 


_ A Dale Carnegie group has an- 
/nounced the appointment of an 
advertising agency, probably hav- 
_ing decided on the simplest and 
-easiest way to win friends and in- 
fluence people. 


_ Bruns Nordeman, New York fi- 
nancial house, plans a campaign 
|promoting stocks and bonds for 
Christmas giving. 

There’s nothing like a few 
shares of AT&T in the Yuletide 


stocking to create that holiday 
glow. 
* 
“The average Southern Cali- 


fornia tourist is from Illinois,” 
reports the All Year Club. 

But this year he’s from Ohio 
State. 


That plan of Old Dutch potato 
chips of sponsoring Fred Waring 
in Minneapolis and St. Paul, with 
customers paying théir way in 
with packages of the product, 
sounds like the poor man’s version 
‘of television. 


“The architect must be wary 
lest timid customers be deterred 
| by too lush an atmosphere which 
| they might associate with retail 
/prices beyond their self-imposed 
limits.” 

No use shopping for a Cadillac 
when you only hope to pay for a 
Ford. 


Harvard Business School’s Prof. 
Marshall sees a limit to the vend- 
ing machine’s usefulness because 
it accepts only coins. 

But don’t forget that the smart- 
er ones can also make change. 


William R. Baker told the Cigar 
Institute how to win back the in- 
dustry’s lost customers. One way 
would be to subsidize a few of the 

/more distinguished patrons of the 
product, such as Sir Winston 
Churchill and E. V. Durling. 


David M. Solinger, New York 
barrister, warns against listening 
to an idea submission even at 
lunch, so don’t make the mistake 
of risking legal liability unless 
'you’re sure the other fellow is 
prepared to pick up the check. 


advertise themselves. They have 


‘at their disposal the facilities 


‘necessary for the production of 
their own advertising pieces, but 
comparatively few printers bother 
to take the time to use their imag- 
ination and equipment to prove to 
their clients, the advertisers, that 
they really know their business 
and believe in sales promotion 
through advertising... 


—Printing Industry of America— 
convention issue of “PIA Pix.” 


'Preservable Item 

Your local newspaper is your 
\best bet for solving your selling 
problems. For only the newspaper 
‘has the local touch... 
It is still the only medium that 
is permanent—that can be laid 
‘aside and picked up later...A 
newspaper is a preservable item. 
It can be saved for reference, 
study and action. 


—Fred D. Stahl, executive v.p. and 
manager of the Philadelphia office 
of Kelly-Smith Co., speaking before 
the Sales Executives Club in Read- 
ing, Pa. 


“Briton believes London vice 
hurts U. S. tourist trade,’’ reports 
the world’s greatest advertising 
journal. 


man has ever protested against 
Parisian vice on the same grounds. 


“Give only a message of good 
will cloaked in proper humility, 
and save yourself the embarrass- 
ment of giving to one member of 
the team and angering the other 
essential teammates,” the Eye and 
Ear Man warns the tv trade. 

Great are the uses of humility. 


Sidney Schonbrunn’s candid 
camera shots of the Four A’s east- 
ern meeting revealed “intensity 
and concentration on the worka- 
day problems of a difficult and 
wearing business.” 

Even witk no clients present? 


Copy Cus. 
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MECHANICAL “COPY TESTER” used in leading Philadelphia department stores! 


Here’s a copy tester without a peer (apolo- 
gies herewith to Messrs. Gallup, Robinson 
and Starch!) It’s the machine that tallies 
each day’s sales in Philadelphia’s depart- 
ment stores. And because these stores 
demand fast action every selling day, their 
FIRST choice is THE INQUIRER. 


And THE INQUIRER stands FIRST in 


national advertising, retail advertising, classt- 


fied advertising and total advertising. Good 


reason then for THE INQUIRER to be 
FIRST on your schedule in America’s 
3rd market! 


Che Philadelphia Mnquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-794 


DETROIT 
GEORGE S. DIX 
Penobscot Bldg. 

Woodward 5-7260 


Retail sales in 
DELAWARE VALLEY, U.S.A. 
top national average 


Retail sales per family in Delaware 
Valley, U.S.A. are 4.6% higher than 
national average. Here, 2.9% of 
U.S. population accounts for 3.1% of 
totai retail sales, 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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36 years, 
6 hours and 
10 minutes 
later 


The man in the picture came to work for the 
Los Angeles Times more than 36 years ago. 


His name is Art Randall. You see him as he looks 
today in this photograph, which was taken just 36 
years, 6 hours and 10 minutes after he joined The 
Times. The paper he is holding is a copy of The 
Times published on Art's first day on the job in 1918. 
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Art Randall has seen a good many headlines roll 
off the presses during his 36 years with The Times. 


He has watched the growth of Los Angeles, which 
since the census of 1920 has jumped in size from 
900,000 residents to over 4,000,000, an increase of 
over 300% in county population. 


He has seen his newspaper take the lead in spon- 
soring worthwhile community projects. He has 
watched The Times year after year as it increased 
its leadership in public service, creating new jobs 
by helping to bring new industries to Southern 
California. 


And, of course, he has been closely concerned 
with the career of one Art Randall, Times employee 


— which is where one of the secrets of the success 
of The Times is to be found. 


Together with nearly 2700 other full-time 
employees of The Times-Mirror Company, pub- 
lishers of The Times and The Mirror and parent 
company of Times-Mirror Press, Art enjoys a pro- 
gram of employee benefits including: 
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Job security. The Times has the lowest employee 
turnover in the printing and publishing industry. 


Promotion from within. Virtually all Times de- 
partment heads came up from the ranks. Art started 
as a pressroom helper, is now Assistant Production 
Manager, in charge of the pressroom. 


Insurance benefits. All Times employees are eli- 
gible for life, accident and disability insurance. The 
first $3,000 to $4,000 costs the employee nothing. 


The Times, which has served Southern California since 1881, 


is first by far among all the newspapers of western America 


. first by far in public service. in circulation and in advertising. 


The balance —ranging up to $10,000 —is jointly pur- 
chased by company and employee. A health and 
hospitalization insurance plan, covering the em- 
ployee and his wife and children, also is available to 
all Times employees at low cost — paid for, in large 
part, by The Times. 


Profit sharing. Every employee of The Times, 


after one year of service, shares in the profits of the 
company. 


Paid vacation and holidays. Every employee —in 
every department—receives two weeks’ vacation 
with pay after one year’s service; three weeks after 
three years; four weeks after 20 years. (Art Randall 
is in the four-week vacation class). In addition, every 
employee gets 8 holidays with pay every year — in- 
cluding the employee's own birthday. 


Retirement plan. After 3 years’ service, every 
Times employee is eligible for a plan which offers 
generous monthly payments after retirement. More 
than half the cost is paid by The Times. 


Added benefits include a company garage, an 
employee cafeteria open 19 hours a day, a credit 
union, a 24-hour medical department, recreation 
room, and many others. 


As Art Randall or any one of hundreds of other 
Times employees will tell you, all of this, taken col- 
lectively and added to a job-evaluation policy which 
assures Times people of pay checks ranging above 
those paid for similar jobs elsewhere, produces a 
high morale among the people who produce The 
Times. 


High morale generally means high production — 
a sense of teamwork which makes for a superior 
product. That, very probably, is one of the reasons 
why The Los Angeles Times is a better newspaper — 
the leading newspaper of western America. 


LOS ANGELES 
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Hiow Advertisers Use Phigtg-Reports 


‘Ralph Spangler Named A.M. 


Illustrated booklet describes how | Ralph F. Spangler, 


Sickles gets pictures and — 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


‘been appointed advertising man- 
ager of Star Department Store, In- 
dianapolis. 


Washington. 


formerly | 
with A&R Agency, Chicago, has_ 


Mr. Spangler at one) 
‘time headed his own agency in) 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON FIL 


flashes, wipes, etc., at this low price 


PLUS SMALL COST . Wabash, Chicago, Ill. 
OF REPRODUCING YOUR ART vee Oh ee — 


7 


Send For A 
Sample Reel Today 


a ‘tillers, 
5 | | wholesalers, 


‘Beverage Blue Book’ Out 


Beverage Media Ltd, New 
‘York, publisher of Beverage Media, 
has issued the 1954-55 Beverage 
_Media Blue Book, annual mer- 
chandising and management re- 
ference. In addition to merchandis- 
ing information on all types of al- 
‘coholic beverages, the publication 
‘contains a “Retailer’s Guide to the 
|Law” and trade directories of dis- 
importers, vintners and 
state and _ federal 
‘agencies and trade associations. 


Butterick Elects Mueller 

Robert W. Mueller, editor of 
|Progressive Grocer, a Butterick 
| publication, has been elected a di- 
rector of Butterick Co., New York. 
Prior to joining the magazine in 
1944, he was with Procter & Gam- 
ble and Kroger Co. 


Advertising Age, December 13, 1954 


Chubby Girls Won't 
Fret If They Wear 
a Chubbette, Ads Say 


New York, Dec. 8—L. Gidding 
& Co., New York maker of Chub- 
bette fashions (apparel for chubby 
girls), will break an _ unusual 
campaign in consumer media next 
year. 

The campaign—suggested and 
prepared by Gidding’s new agency, 
‘Leber & Katz—will emphasize 
‘that chubby girls are particularly 
prone to psychological problems 
‘and need help in making adjust- 
ments. 

S. H. Katz, partner in Leber & 
Katz, explains that these problems 
few often aggravated by “mis- 
'guided parents who torment their 


With cats whe know their 


AINOD 


DIEL 


it's KTRK-TV, 13 to1 


Dixieland takes the beat from the leader: Houston, 


with its million people ...long gone and still going. 


And the hottest spots in Houston are the few left open 
on KTRK-TV. Programming’s in the key of ABC, with 


KTRK-TV’s 


packs ’em in...audience and advertisers. 


Get the pitch direct from us or from BLAIR-TV. 


KTRK-TV, 


General Mgr.: Willard E. Walbrid 
National Representatives: BLAIR- 


local variations. It must be good, because it 


CHANNEL 13, THE CHRONICLE STATION, P. 0. BOX 12, HOUSTON 1, TEXAS 


Houston Consolidated Television My 
e; Commercial Mgr.: | Benne 
, 150 E. 43rd St., 


Bill 
ew York 17, N 
Basic Nae 


daughiers over their chubbiness.”’ 
Mr. Katz adds that “our approach 
is an attempt to reach the parents, 
make them understand the prob- 
lems and show them how Chub- 
bette fashions can help cope with 
them.” 


s The ads will feature a plump 
girl dressed in Chubbette clothes, 
the aim being to show how Chub- 
bettes make her look slimmer. 
They will carry such headlines as: 
“Why should 8 pounds mar her 
future?”.. .“‘What do her hips have 
to do with her happiness?” 

Copy will explain: “She may 
not talk about it, but a chubby 
girl can suffer deeply. She is just 
as eager as her mother to be 
pretty. A dress that accents her 
hips can make her miserable. But 
a dress deftly designed to fit her 
properly and make her look slim- 
mer can work a miracle in her 
whole outlook on life...not only 
today, but in years to come.” 


# The ads will also carry a coupon 


offering free copies of a Chubbette 


catalog and a_ booklet, ‘Pounds 
and Personality,” specially written 
for this campaign by Dr. Gladys 
Andrews of the school of educa- 


‘tion, New York University. Dr. 


| 


Andrews’ beoklet advises parents 
on how to deal with chubby girls 
and tells how proper apparel can 
contribute to the happiness of 


‘these children. 


| gram, 


The campaign will be launched 
in the Feb. 20 New York Times 
Magazine. Nine other ads, each 
three columns, will follow in this 
section, and there will be similar 
space in American Girl and Par- 
ents’ Magazine. 

Before the consumer drive be- 
gins, Leber & Katz will introduce 
an extensive merchandising pro- 
including letters to depart- 


/ment store executives and buyers, 


new fashion catalogs, a newly de- 
signed hang tag, redesigned com- 
pany forms and stationery, news- 
paper mats and a department store 
promotional kit. 

All of these materials will be 
geared to the new psychological 
approach used in the ad campaign. 


Two TV Outlets Join ABC 

WBTV, Charlotte, N.C., and 
KVEC-TV, San Luis Obispo, Cal., 
have affiliated with the television 
network of American Broadcasting 
Co. This brings the total number 
of ABC affiliates to 218. 


ee 


e swell sales in cv \\ 
areas 

e give drooping prod- 
ucts a lift 

e boost dealer and 
distributor enthusi- 
asm everywhere 


Because 


PIONEER Qualatex Balloons 


@ are inexpersive, easy to use 


e have real toy value as 
premiums 


e carrying printed adver- 
tising far and wide 


Get ideas, samples 
and imprint information 
Strom our Premium Dept. 
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Is Ava Gardner the most beautiful woman in the world? 


Millions think so. And follow her every move and mood. 
Emulate her if they can. Her clothes. Her jewelry. Her 
hair-do. Her makeup. So it has always been... person- 
alities move the masses. Astute advertisers who feature 
Hollywood stars in their advertisements know this. They 
have made money and built businesses on the same 
powerful appeal the editors of Motion Picture use to 


attract and hold readers. Here, in its pages—for any 


advertiser with something to sell to young women ameter” ype 
...a star-studded atmosphere for sales. No wonder Motion Picture 
is 


advertisers like Revlon, Playtex Girdles, Toni, to 


name a few, are enjoying the rarified sales air of 
Motion Picture. Paired with True Confessions, the 
most vibrant, responsive audience of young women 


you'll find anywhere under the media sun... 


a atmosphere for sales 


The Fawcett Women’s Group 


TRUE CONFESSIONS—MOTION PICTURE... the all-quality magazines in the screen-romance field 


NEW YORE . CHICAGO . DETROIT 


’ LOS ANGELES + HOLLYWOOD ° SAN FRANCISCO 
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Howto Sellthe = 
Fishing Tackle and : 
~ Outdoor Sports Market. 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 


U.S. Steel Unit Issues Booklet 
| The Columbia-Geneva division 
jof U. S. Steel, Russ Bldg., San 
Francisco, is distributing a new 
| booklet, “Steel for Western Indus- 
try.’ Theme of the booklet is that 


| the industrial growth of the West) 


has not been paralleled by the use 
of western steel. 


Hixson & Jorgensen Moves; 
Adds Two Accounts 

' Hixson & Jorgensen, Los Ange- 
‘les agency, has moved to larger 
quarters at 3257 Wilshire Blvd. 
Weber Showcase & Fixture Co., 
Los Angeles, has appointed the 
agency to handle its advertising. 


National and international trade 


_publications, direct mail and cata- 


a ee AN Pe at Sere 
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\logs will be used. 
The agency also has been ap- 


chure giving complete information on this 
fabulous market. 


Robinson Joins WQXR 


Elizabeth Robinson, formerly of | 


pointed to handle advertising for 
Pacific Semiconductors Inc., Cul- 
ver City maker of circuit compo- 
nents. Trade publications will be 
used. 

| | THOMAS J. McDERMOTT has been 


|American Trade Execs Elect "ed @ v.p. of N. W. Ayer & Son, 

Howard A. Prentice, v.p. of New York. He joined the agency 
‘Corn Industries Research Founda- in 1933 and has been associated 
| tion, Washingten, has been elected 
president of the American Trade 
Assn. Executives, Washington. 
Only ABC Toy Poper Other officers include Harold A. 

Oldest in Field /Wallace, exec. v.p., Associated 

Leads in Lineage = Credit Bureaus of America, St. 
Write for New Market Louis, senior v.p., and Samuel B. 
| Dota Folder i|Shapiro, manager, Linen Supply 
roox sooo Assn. of America, Chicago, trea- 
— surer (reelected). 


|Ruthrauff & Ryan, has been named 
to fill the new post of merchan- | 
dising executive for WQXR, New 


hing Tackle 
Itinois TRADE NEWS 


Wilmette 


America's 


FOREMOST 
| TOY TRADE 


| Magazine ment during his 21 


Aver. 


Patrick Leaves Mogul 

Charles E. Patrick has resigned 
as account supervisor with Emil 
Mogul Co., New York, effective 
Jan. 1. 


We said 
if in 
January 
or S3... 


Today 
it's more 
Timely 
than 
ever! 


For ten years now newspaper 
advertisers have been ‘“‘insuring” their space 
expenditures against reproduction failures by using Reilly 
Plastictypes. With today’s keener competition and sharper cost- 
consciousness, it makes more sense than ever to investigate the 
many ways in which Reilly’s constant pioneering of scientific improvements 
in plate making can help you protect your investments in advertising space. 


You can Really Rely on RFE LLY 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 


e PLASTICTYPES 

e REILLYTYPES 

e TREATED ELECTROS 
¢ BISTA MATS 


Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


B cited 


with the radio-television depart- | 


years with! 


Quotes GE in Bid 
for Dismissal of 
GE Fair Trade Suit 


BALTIMORE, Dec. 7—An alleged 
price-cutter has turned General 
Eleviric’s own words against it in 
seeking dismissal of a fair trade 
suit filed by the appliance maker. 

Defendants in the case against 
Alperstein’s Department Stores 
a newspaper report of 
Charles K. Rieger, GE v.p., to 
argue against General Electric’s 


| pricing policies. 


The clipping quoted Mr. Rieger, 


| discussing GE’s recent move to al- 


low regional price fixing on its 


/major appliances, as saying: ‘““We 
| 


feel we have no right to set retail 
prices. Our distributors can set 


‘prices better than we can.” 


| 
. The defendants also denied that 
‘they have knowingly sold ap- 
pliances at prices below those 
|established by GE, denied knowl- 
‘edge of fair trade agreements 
signed by other Maryland retailers 
\and the plaintiff and also said they 
did not know whether they had re- 
ceived notice from GE of the 
Maryland fair trade contracts. 
Meanwhile, two other manufac- 
turers filed suits last week to curb 
below list sales. In Hartford, a 
‘temporary injunction was issued to 
‘restrain Economy Sales Co. from 
jselling American Flyer trains and 
Erector sets, made by A. C. Gilbert 
Co., at cut prices. Gilbert asks $5,- 


'000 damages. The suit will be 
|/heard in January. 
Bell & Howell Co., Chicago 


camera maker, has filed suits in 
Chicago and New York, in which 
injunctions and $75,000 damages 
are asked. Defendants are Majestic 
Sales Co., Combined Wholesale 
Houses and Capitol Distributing 
Co., all of Chicago, and Imperial 
Enterprise and Members Pur- 
chasing Corp., both of New York. 


| New Paper, ‘Jobber 
| Product News,’ to 
Appear Next June 


CuHicaGo, Dec. 8—A new con- 
trolled circulation publication for 
auiomotive jobbers, Jobber Prod- 
uct News, was announced at the 
Automotive Service Industries 
Show here today. 

Jobber Product News will be 
published monthly, beginning next 
June, by Jobber Product Publish- 
ing Corp., 22 W. Madison St., Chi- 
cago 2, and will be a tabloid (11- 
3/16x16%”) product-news' type 
pudlication. 

Officers of the new publication, 
which will be an affiliate of the 
company publishing Transporta- 
tion Suppiy News, are Emil G. 
Stanley, president and publisher; 
William S. Wade, executive v.p.; 
and Wiiiiam J. Mulder, v.p. 

Rates and circulation data will 
be announced later. The publica- 
tion will provide ‘‘complete and 
adequate coverage of automotive 
jobbers and their sales organiza- 
tions,” Mr. Stanley said. 


Kaiser Steel Boosts Two 

Gene Drossel has been named 
to supervise press relations for 
|Kaiser Steel Corp., Oakland. Mr. 
|Drossel formerly was assistant edi- 
\tor of the employe publication at 
| the company’s Fontana plant. Kai- 
'ser has appointed Joseph J. Ternes, 
\formerly administrative assistant 
of public relations and advertising, 
|assistant to the director of public 
‘relations. Mr. Ternes will direct 
'the company’s Los Angeles public 
relations office. 


Lever Promotes Finch 

Lever Bros. Co., New York, has 
appointed V. T. Finch sales man- 
jager for its Pepsodent division. 
He was formerly assistant sales 
|manager in the Lever division. 
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perfect female for making plastic plates. matrix, female mold, but right = | I ‘ 
, He knows that the secret formula We through to the finished Reilly P lastictyPe- | Be 
developed for making our ows molding That’s WhY we're able to guarantee that | aan 
material has resulted in a female mold so Reilly PlastictyP© assures finer results | A 
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Pale Java Weans 
Coffee Drinkers 
—K&E's Brophy 


Boca RATON, FLA., Dec. 7—Cof- 
fee roasters who urge the public 
to economize by stretching the 
amount of grind used per cup may 
be accelerating a trend away from 
coffee itself, Thomas D’Arcy Bro- 
phy, chairman, Kenyon & Eck- 
hardt, declared before convention- 
ing coffee men. 

Speaking here last week before 
the National Coffee Assn. of the 
U. S. A., Mr. Brophy sharply at- 
tacked companies which trumpet 
claims of “more cups per pound 
from my brand.” 

This type of promotion, he said, 
has led to a “weaker brew, which 
makes coffee much more vulner- 
able to competition from other 
beverages.” 

Mr. Brophy had research figures 
to prove his point. He said that 
while more coffee is being drunk 
today than in 1946, per capita con- 
sumption (in pounds) has de- 
clined by 23%. He quoted studies 
by the Pan American Coffee Bu- 
reau which show that in 1946, 
Americans were making an aver- 
age of 44.8 cups per pound of 
ground coffee, while in 1953 they. 
were making 61.1 cups per pound— | 
an increase of 36%. 


# The K&E chairman reminded 
the association that ten years ago, 
it established 40 cups per pound as 
the ideal measurement to produce 
a good cup of coffee. 

Mr. Brophy, whose agency han- 
dles Beech Nut coffee, also re- 
minded the coffee people of their 
competitors’ efforts. 

“The United States tea trade, 
which is estimated as a $140,000,-. 
000 industry, spends approximate-. 
ly $12,000,000 a year on advertis-| 
ing,” he said. “Cola drinks, which 
are estimated as a $700,000,000 in- 
dustry, spend approximately $70,- 
000,000 a year. | 

“The U. S. coffee trade, esti- 
mated to be a $2.5 billion industry, 
spends approximately $40,000,000 
a year on advertising. This is a lot} 
of money, but, in its frenetic 
struggle for a larger share of the 
existing market, the domestic com- | 
pany seems to be giving scant heed | 
to the development of the total | 
market. But his competitors in| 
other beverage fields are taking 
giant steps to take business away 
from coffee.” 

Mr. Brophy concluded that ad-| 
vertising produces customers, “but | 
only a_ satisfactory product can | 
produce a satisfied customer.” 
WOND Names Agency, Rep _ 

WOND, Pleasantville, N. J., has) 
appointed London Advertising| 
Agency, Newark, to handle its ad-| 
vertising. Trade publications and 
direct mail will be used. The radio 
station also has appointed W. Bar- 
rett Mayer national sales repre- 
sentative. Formerly regional man- 
ager of Mechanical Products Inc., 
Jackson, Mich., Mr. Mayer will 
headquarter in the New York of- 
fice of Pioneer Broadcasters Inc., 
operator of the station. 


Chrysler Boosts Snowden 

Chrysler Corp., Detroit, has ap- 
pointed Byron S. Snowden direc- 
tor of advertising and merchandis- 
ing of trucks for its Dodge divi- 
sion. Mr. Snowden joined Chrysler 
in 1945. 


Bendix Changes Unit's Name 
Bendix Aviation Corp. has 
changed the name of its Eclipse- 
Pioneer Foundries division, Teter- 
boro, N. J., to Bendix Foundries. 
The division supplies precision 
aluminum and magnesium castings. 
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Two Name Jackson, Haerr 

National Highway 50 Assn., Em- 
poria, Kan., and Warrensburg, Mo., 
has appointed the Jefferson City 
office of Jackson, Haerr, Peterson 
& Hall to handle promotion and 
publicity for 1955. The group is 
comprised of member state asso- 
ciations spread along U. S. 50 from 
coast to coast. Outdoor advertising 
and other promotion will be used. | 
The Peoria Assn. of Insurance) 
Agents has appointed the agency’s | 
Peoria, Ill., office to handle an ad- 
vertising and public relations pro- 
gram promoting the services of its 
member agents. Plans call for a 
campaign using 1,000-line monthly 
ads in local newspapers. 


Mich., have organized the Tri-City 
Advertising Club “to provide an 
exchange of ideas among industrial 
advertisers in the Saginaw Valley.” 
The club’s first officers are Niles 
G. Foss, Dow Corning Corp., Mid-. 
land, president; Jack D. Parker, 
Saginaw, Ist v.p.; Donald A. Haw- 
kins, Bay City, 2nd v.p.; John L. 


Floyd J. Soney, Saginaw, secre- 


‘U. S. News’ Adds Office 

U. S. News & World Report, 
Washington, will open an adver- 
tising sales office at 3670 Wilshire 
Blvd., Los Angeles, shortly after 
the first of the year. W. P. Hamann 


Tri-City Adclub Bows 


will be regional sales manager in. 
|\Los Angeles, and C. T. Rogers, 

Industrial advertising executives Pacific Coast sales manager in San 
in Saginaw, Bay City and Midland, | Francisco. 


Find Out Free How Sales Climb 
Through modern Direct Selling 


Clip this ad to your business 
letterhead, mail it today for 
free postpaid copy of ‘‘The 
Quickest Way to National 
Sales."’ It's ‘‘bible’’ of mod- 
ern Direct Selling, will re- 
veal Why and how sales 
climb to often incredible 
levels through this nine- 
billion-a-year channel. It 
explains how modern Direct 
Selling can be used, side- 
by-side with ‘‘conventional”’ 


selling, to create added 
volume without disturbing 
existing markets. It gives 
proof of performance with 
big-ticket lines as well as 
small items, tells how stores, 
offices, factories as well as 
homes may be sold direct. 
Send now for ‘The Quickest 
Way to National Sales.”’ 
Address: SPECIALTY SALES- 
MAN, Room 812-4, 307 N. 
Michigan Ave., Chicago 1. 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
. . . and in Inland California more listeners than the 2 leading 
San Francisco stations and the 3 leading Los Angeles stations 
combined .. . and at the lowest cost per thousand! (SAMS 


and SR&D) 


In this independent inland market — separated from the coast 
by mountains — the Beeline taps a net effective buying income 
of nearly 4 billion dollars. (Sales Management’s 1954 Copyrighted 


Survey). 


M¢CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Representative 


IN INLAND CALIFORNIA ano western NEVADA) 
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Film Packagers 
May Be Brought 
Under TV Code 


WASHINGTON, Dec. 7—In an ef- 
fort to close gaps in the industry’s | 
program of - self 
NARTB’s tv code review board 


regulation, | mittee was issued at the close of a| 


|produced especially for tv is not two-day meeting of the code re- 


being reviewed by the motion pic-| view board here last week. Three 
ture code authority, or by any representatives of the Four A’s 
authority other than the individual attended a luncheon session Dec. 2, 
tv stations. but no announcement was made of 

‘the subject of discussions. The 


® The code board said that code board reported it is adopting 


the proposal to bring program pro- a program of expanded activity 
_ducers under the code will be sub- | to explain the nature of the code 


mitted to the NARTB board of di- | to the public, plus revisions in the 

rectors when it meets next month. code emblem to make it more ef- 
The report to the Senate com- fective for tv display. 

In its report to the Senate com- 
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mittee the code review board reit-|ton, member of the advertising 

erated that there have been no content committee, and August 

cases where departure from the Nelson, Four A’s senior staff exec- 

code has been so persistent or fla- utive. 

grant as to require the board “to 

censure a station or withdraw the| Noyes Named Exec. V. P. 

use of the television code seal.” | Pierrepont T. Noyes has been 
clected exec. v.p. of Oneida Ltd., 

# Four A’s representatives at|Oneida, N. Y. Formerly assistant 

Thursday’s luncheon were Ken, general manager of the _ silver 

‘Dyke, chairman of the Four A’s tableware company, he is_ the 

improvement of advertising con-| grandson of the founder of 

tent committee; Harold I. McClin- | Oneida: 


revealed last week that it is con-| 
sidering a plan which will bring. 
producers of syndicated film and) 
other programming material under | 
the tv code. | 

The development became public | 
in a letter which the code board 
submitted to a Senate committee) 
on juvenile delinquency, Oct. 19. 
It was reporting on steps the in-| 
dustry has taken to deal with) 
objectionable program material | 
screened by the committee staff at | 
hearings here. 

After 3% hours of viewing, the | 
code board conceded that the pro-| 
grams screened by the committee 
violated the spirit of the NARTB. 
code, and it reported that individ- | 
ual stations which carried the pro- 
grams have been advised of this. 


= The report, submitted at the re- 
quest of Sen. Robert Hendrickson 
(R., N. J.), chairman of the juve- 
nile delinquency _ investigation, 
went on to say, however, that the 
films involved were originally 
produced for theater’ display. 
While these films met the stand- 
ards of the National Board of Re- 
view of the motion picture indus- 
try, “it is felt that previous clear- 
ance by such theater review boards 
do not take into consideration the 
intimate viewing by family groups 
provided by television,” the report 
said. 

It added that stations are being 
urged to take particular care in 
screening westerns, and adventure 
films produced in pre-tv days. 
Code subscribers are also “being 
urged to review their entire sched- 
ules to be reasonably certain there 
is not a cumulative effect of con- 
tinuous programming containing 
sequences of violent action during 
children’s viewing hours.” 

The plan to bring program pro- 
ducers under the code would at- 
tempt to meet one of the criticisms 
voiced by the Senate committee 
staff at the recent hearing. At that 
time the committee noted that film 


RCA VICTOR 


premium or promotion 
records give you 


real personal impact 


Selling automobiles or a breakfast 

cereal? Give your sales message 

a ge contact — let RCA Victor 
elp you reach the ears that bring 

results in an entirely new way with 

an RCA Victor promotion record. 

Example: Sales training, talking 

displays, direct mail that 

speaks for itself. 

Premium records? Leading firms are 

realizing increased sales with 

RCA Victor premium recordings. 

Write, wire Dept. AA-12 or phone today 

for all the facts. 

630 Fifth Ave.,Wew York 20, W. Y.—JU dsen 2.5011 

445 Ni. Lake Shore Dr., Chicage 11, (ll.— Wiitehall 4.3215 

1016 M. Sycamore Ave., Nollywoed 38, Cal.— HOllyweed 4-517! 
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8 comprebensive digest of publicetions 


TO BE 
PUBLISHED 


APRIL 1, 1955 


FINAL 
CLOSING DATE 


FEB. 24, 1955 


WRITE TODAY 
FOR 16-PAGE 
DESCRIPTIVE FOLDER 
ON THIS ISSUE 


Here’s a unique marketing service designed to serve builder-buyers... 
and at the same time, perform a valuable selling function for you 

as an advertiser. This service function PLUS its high reader appeal 
makes it an ideal medium for reaching ...and SELLING the light 
construction industry ...the world’s BIGGEST market! And it’s one 
way of getting the greatest return (in sales) out of your advertising dollars. 


Plan NOW to give AMERICAN BUILDER’s 1955 Marketing Service 
issue TOP consideration on your 1955 advertising schedule. Here’s a 
real opportunity for effective, multiple sales contacts... reaching 
builder-buyers at the most opportune time — when they’re in a buying 
frame of mind. And be sure to tell your story BIG — with catalog-type 
advertisements plus plenty of 1, 2 and 3-inch display ads in both the 
Product Listing and Where To Buy It Locally sections. 


BUILD BIG SALES...and More of 


them... by telling builders where 


to BUY YOUR PRODUCTS LOCALLY! 


To further strengthen the tie-in between your dealer listings and 

your catalog-type display advertising ... you may purchase 1, 2 or 
3-inch display ads to run adjacent to your dealer listings at a very 
nominal cost. Each of these display ads can be tailored to fit the particular 
product classification it appears under. In this way, you tell the 

builder about your product as well as Where To Buy It Locally. 


There is no better way of getting solid sales impact or maximum reader 
attention than by using a catalog-type advertisement to give builders 
additional information and to sell them on the advantages of using 
your product. Builders are always interested in learning how they can do 
a better job... and save money doing it. Let your catalog-type 
advertisement tell them how your product helps them accomplish this 
and you've opened the door to sales. 
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Molesworth Adds Account 
Nuclear Development Associ- 


ates, White Plains, N. Y., has Jndustrial Basics 


named Molesworth Associates, 


New York, to handle its public jy New York Exhibit 


relations and advertising. 


7: | Housed in store front quarters 
Worthington Shows at 99 Park Ave., the exhibit is in- 
‘tended to attract laymen, rather 
| than technicians. 


| = A row of three-dimensional 
| New York, Dec. 7—Worthing- panels appeared to attract the 
BIPAD Names McCombs ‘ton Corp., Harrison, N.J., manu-| greatest amount of interest. Illus- 

G. B. McCombs, v.p. of Curtis facturer of turbines and other trating principles involved in mak- 
Circulation Co., has been named heavy equipment, has opened a ing steam power, generating elec- 
secretary of the Bureau of Inde- permanent exhibit explaining basic tricity, operation of internal 
pendent Publishers & Distributors, engineering principles and how combustion engines, pumping, gas 
New York. /machinery operates. ‘compression, mechanical power 


transmission and _ refrigeration, 


many of the panels are set into) 


motion when visitors push buttons 
‘or turn handles. 


| A working exhibit demonstrat- | 


| ing operation of an air conditioner 
by means of varicolored neon tub- 
|ing also attracted curious visitors. 
One section of the exhibit is de- 
voted to cut-away samples of vari- 
ous Worthington products and a 
‘series of color photographs show- 
ing their use in industry, business 


FREE... 105 two-line or 
210 one-line listings given free 
to every FULL PAGE advertiser... 


As a full-page advertiser, you will be given the 
opportunity to place your dealer listings in the 
Where To Buy It Locally section... at 

NO ADDITIONAL COST to you! 210 one-line ! 
listings or 105 two-line listings are yours, absolutely 
FREE with every full-page of display space placed 


in this issue. Of course, additional listings may be ( Whose ' D NAM 
purchased in either the Where To Buy It Locally or hey are ) 
Products Listing section for $2.50 each. 

-_ 


and remember — your advertising 


will be backed up by this 


powerful array of editorial features: 


@ Trends in the building field 

@ Regional picture plans 

@ Regional news 

@ Regional weather forecasts 

@ Color house 

@ Blueprint gatefold plan 

@ New products 

@ Ask the experts 

®@ Technical guide 

@ plus a Guide To Reference Material... 
completely indexed . . . a continuation of the 
most extensive, most valuable bibliography 
concerning building information ever 
undertaken by a business publication! 


AMERICAN 


A Simmons-Boardman Publxkation 

79 West Monroe Street *, 

o: 
Chicago 3, Illinois as tom 


30 Church Street 
New York 7, N.Y. 


19 


and the home. 

The exhibit was designed and 
built by Mastercraft Associates 
and Von der Lancken, Lundquist 


& Sorenson, 
New York. 


architects, both of 


Report on Boston Confab Out 

The Retail Trade Board, Boston, 
has published the “26th Boston 
Conference on Distribution,” a re- 
port of the proceedings of the con- 
ference held Oct. 18 and 19 in Bos- 
.ton (AA, Oct. 25). Containing 104 
pages, the report includes addres- 
ses made by conference speakers 
and a section on the Hall of Fame 
‘in Distribution. Copies may be ob- 
tained at $4 each from the Boston 
Conference on Distribution, 80 
Federal St., Boston. 


Shimek to ‘Sports Illustrated’ 
John Lyle Shimek, formerly ad- .« 

vertising manager of Fox Co., 

San Antonio, has been named 

chief copywriter in the circulation 

promotion department of Sports 

| Illustrated, New York. 


| 


Some have 
so much more 


R.P’ 


than others! 


MIDWEST UNIT 
FARM PAPERS 


have 38% more 


| * Reader 


Preference 


than all 4 national 
farm magazines 
combined! 


IN A NEW STUDY of the Midwest 
Farm Market, supervised 
by the Minneapolis office of 

eget Batten, Bar- 
ton, Durstine 
& Osborn 
Inc., farmers 
themselves 
tell you the 
media they 
prefer. Get 
your copy of “The Readers’ 
First Choice’’ to help you sell 
the richest farm market in the 
world—where Midwest Unit 
Farm Papers deliver your mes- 
sage to practically all farm 
families. 


Sales Offices at: 250 Park Ave., 
New York 17...59 E. Madison 
'St., Chicago 3... Russ Bidg., 
San Francisco 4... 643 South 
Flower St., Los Angeles 17. 


‘MIDWEST 
fea pt 
UNIT 


Nebraska Farmer « Wisconsin Agriculturist and 
Farmer « Wallaces’ Farmer and lowa Homestead 
Prairie Farmer « The Farmer 
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, Ad ertising Interview .. 


ES oe ra be ea Py 


Q: What are “voluntary circulation 
methods,” and what do they mean to me 


as an advertiser”? 


A: Advertisers agree on two basic points. 
They agree that when the reader buys a 
magazine voluntarily, with minimum sales 
pressure or inducement, he’s buying it to 
read it, and that means better readership 
for their advertising. 


They also agree that the most voluntary 


circulation sources are: subscriptions by 3 
mail direct to publisher, newsstand sales, , 


and catalog agencies. , 


In an October, 1954 poll of major 


NOW MORE THAN 700,000 NET PAID CIR 
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points. (Report on request.) 


plans and decisions. 


| 


BS ULATION 


national advertisers investing more than 
100 million dollars yearly in magazines alone, 


there was unanimous agreement on these 


“U.S.News & World Report” leads all 
magazines in its field in the percentage 
of circulation obtained from these most 
voluntary sources (98%). Important people 


in business, industry, government and the 


professions buy “U.S.News & World Report” 
voluntarily because its essential news is 


just what they need to make their important 


A market not duplicated by 
any other magazine in this field 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
Offices in Boston, Philadelphia, 

Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, and Washington. 
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PIN-POINT YOUR PUBLICITY spamign 


NEW 


1955 
phen. PUBLICITY CHECKER 


EDITION 
SHOWS YOU EXACTLY WHAT KIND OF PUBLICITY 
WILL BE CONSIDERED BY EACH PUBLICATION 
No more guesswork! Advertising and publicity 
people can now direct exactly the right kind of ma- 
terial to the right publication with Bacon's 1955 
Publicity Checker. 

Lists 3,058 business, farm and consumer magazines 
in $9 market roups — record system in checker 
eliminates card files— shows how to prepare and 
place publicity. 

Spiral Bound Fabricoid 

6%," x 9” 256 pages 
Price $15.00 Sent on Approval 


BACON’S CLIPPING BUREAU 
343 South Dearborn Street, Chicago 4, 


Ilinois 


Jerry Gewirtz Joins Corrado 


Jerry Gewirtz, formerly execu- 
tive editor of Jewelry, has joined 
Benjamin W. Corrado Associates, 
New York marketing consultant, 


Toronto, Dec. 7—Agencies want 


Kemgentiee? 
fheee = 


Canadian Broadcasting Corp.'s Color 
TV Suggestion Arouses Agency Wrath 


Benson, “but nobody is doing any-. 


as an associate. She will specialize to know why the Canadian Broad- thing about it.” 


in public and trade relations for ¢aSting Corp. doesn’t make up its 
mind about the shape of Canadian 
ev. 


jewelry and allied accounts. 


Weil Joins Ross Roy 


Tycho R. Weil, art director for ©XP@nsion of black and white fa- 


the past seven years at Gardner Cilities? 
“Everybody’s crying about in- Fraser. 
been appointed art director of adequate facilities,” said Desmond 


Advertising Co., New York, has 


Ross Roy Inc., New York. 


/Hardman, tv director, 


Vickers & 


Furor stemmed from a state-| 
ment by Ron Fraser, director of 
CBC’s press and information serv-| 
Is it going to be color soon, or ices at Ottawa. “It’s a matter of. 
deciding whether it should be col- 
or, or black and white,” said Mr. 


# But lack of CBC b&w studio 


WSM ADVERTISERS 


KNOW A GOOD THING 
WHEN THEY SEE IT! 


Frequent and sudden shifts of media and methods of selling are 


commonplace in the advertising business. 


An advertising campaign 


must produce results or be supplanted by a different approach. Thus, 


we point to the fact that advertisers such as these have continued 


their same WSM live talent programs year after successful year. 


This is notable recognition of proven selling power, pointing the way 


to increased sales for your product in the rich Central South Market. 


MARTHA WHITE MILLS, INC. 


| Consecutive 


Years 


te) 'RINGE wate 
R. J. REYNOLDS 


Consecutive 
Years 


TENNESSEE COAL & IRON 
Consecutive 


10 


Years 


CARTERS CHICKS 


Consecutive 
Years 


WARREN PAINT 


Consecutive 
Years 


COLA 


RC COLA NEHI CORPORATION 


4 Consecutive 


Years 


Jefferson Island 


R\es HE, Rs 


@ 


JEFFERSON ISLAND SALT AMERICAN TEA & COFFEE CO. O'BRYAN BROS. DUCKHEAD WORK CLOTHES FLEMING’S WALLRITE 
Consecutive Consecutive Consecutive i Consecutive 
Years Years Years Years 
———_ A 


HYBRID 


“DrleGears 


COLUMBIANA SEED COMPANY DR. LEGEAR 
Consecutive Consecutive 
Years Years 


STUDEBAKER 


Consecutive 
Years 


WSM 


Nashville 
Clear Channel 
50,000 Watts 
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facilities is already causing agony 
in agency planning circles, and 
budgets cannot be accurately fore- 
cast. 

“Why talk about color when 
|they haven’t enough transmitting 
facilities to give decent coverage 
now,” said Mr. Hardman. 

With color tv costs strato- 
spheric—Oldsmobile recently spent 
$18,000 for a 444-minute commer- 
cial on color tv—it seems ridicu- 
lous to agency people that the 
CBC is even considering color tv 
at this time for Canada. 

Mr. Hardman also emphasized 
that the market for black and 
white tv is still growing. 


# “CBC should expand black and 
white tv facilities now,” he said. 
“More black and white sets are 
| being sold in the U. S. now than 
| ever before. People can’t afford 
| color sets.” 

Peter Elliott, film head, Mac- 
‘Laren Advertising, Toronto, com- 
/mented: . 
| “We can learn from American 
-color experiments without spend- 
ing the Canadian public’s money 
needlessly. Only by expanding 
/CBC black and white facilities 
now can Canadian advertisers, 
agencies, artists and production 
| people earn a livelihood.” 


|@ The situation is affecting budg- 
eting. Agency tv directors cannot 
give advertisers firm costs on live 
shows outside Toronto. There are 
no set standards. 

One advertiser sponsoring a 
show in Hamilton said that it 
| would cost $1,000 just to pipe it to 
| Toronto. Yet advertisers can’t keep 
‘aiming only at local markets, he 
said. 


_ABC Radio Signs Two 

Two sponsors new to long-term 
network radio contracts have been 
landed by ABC Radio. Allstate In- 


- surance Co. (Christiansen Adver- 


tising) has signed to sponsor Bill 
'Stern’s “Sports Today” in alterna- 
tion with Anheuser-Busch, and 
Olsen Rug Co. (Presba, Fellers & 
Presba) has signed for a 15-minute 
segment of the “Breakfast Club.” 
On the debit side, Philco Radio 
Corp. will leave the video ‘‘Break- 
fast Club” Dec. 24, cutting that 
show back to only one sponsor 
(Quaker Oats) after 10 months’ 
operation. The radio version is a 
sellout, except for one quarter- 
hour segment. 


Resor Joins PR Outfit 

Robert Resor, formerly an ac- 
count executive with Bozell & 
Jacobs, New York, has_ been 
named a v.p. of Jones & Brakeley, 
New York public relations coun- 
sel. 


SPARK EVERY PROMOTION 
ae with | Genuine 


| SY PHOTOS 


a crisp prints in quan- 
‘tities of 5 to 50,000, sizes Easier 


The PHOTOMATIC Co. 


$3.59 E. lilinois st. ° Grlcege 11, i. 
Phone Whitehall 4-2930 
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For The 
44th 


Consecutive Year 


carried MORE 


advertising than any 
other 
sportsman’s magazine 


DEMONSTRATING THE 


lHelale Stream 


America’s Number One 
Sportsman’s Magazine 


Your basic buy in the sportsman’s field! 


12) NOON Ng ota: CG: Piva Geetcedlihe wd Se ame ena rasre * ipt rag ORE mse te ate Sa tac onae Leak: Greet ra rae WSEAS ghee oS FRE Bar AROS BBN ee I Giarade Geib ate 0) aha cee tee ers RRM Pe rors eh Ie a. Cem nae) dhs Urey oe igh oetcaereae Ns. x Yee 
gE dag ON GAR ee Meee hore chine Mie eee ode Se Ge ht RE. eae bor MEW a t' Sees Re A Saeed og Akon. 7, Rakhi cae es ae, : sash eee ye tee re ah ve SP Ti ce waa Ae ieee rity Phra rite Ano, ak Reainate mE coaguarn ye 
he Ae , UA cr Gs a Baas Oe DRE ipa a ake Mea Mm a RT eg te Me SAS a lia CoB ie op arene sre gat eg oS Ee se, a te he ee ef tes gin aera as Se age ees a Mae mre ns Fe dae ape tig AN Se ae ey Pe aan ae aX” Jani poy 
ae hs Me es Pe ae pe ke Sh NOT Re Pe ae ‘ hea be! sadness? Sai.” MIS + : pe Ure Cuma oe i: Reger ae io ge rth haga NER oxo ENC Han ety he ded Spacers oe are era ae i: 
Nv on ae er ites rae Sp eae baht hes eer tee be Ses ris : Sas ft : AA ae oe aes giao e a ae ; ee ie “ieee ie Sag ere 1S ile Beech, Cate: Sek y * 4 BE ae Lob Ny ig its ae a : 
Vo ae en We ca: pat aes APE ES: Fg hs ws z +¢ ara ie a Be 4 ee base > uh ss wi Tae Cm pk ee ba Wee < seg et fil, S ree ane - a 3 Pie ee ah Cae Pox, eo Ri Ma ast sect ae b: eee aes a pop ae at 
7: ae zi : sak : ; pet: ; : we 4 = ag ‘ ee Ogee oni) - eye Pies oa) See ee hate 249 ; heen sy eee ae oe 
ay ait’ ' ‘ ’ : f : ‘ ees: 
Re 4 ae ero al 
re ae a = 
rpseese. ig sk 
Pai ea 
m Soak Se iar 
Ais one 
oe . Mle. 
~ ee ‘ ee 
ye 5 z 5 . . : ‘ oe a emer is - es more a 
ath agen Rear Sed bas Satie Os ‘ : oe cae aS eee AS, Bo eae é 5 ris : Poe 3 pak RS i 
i a * Bake: - ¢ aA - $ % ae a Bh vi * : aie 
# eS ve i os ype ; Pa : Pan ae i “a : 3 eee eae 2 a ee S. as ent : rope, S 
a5 2 4 ier na » a ‘ Se pe £ ee DER ie t a a 3 “ oN rs oa 
ee 3 ae pe ae me ¥ g ) 4 a oy ir eb 4 : oe 
ae ee 3 +30 ee 
ae 5 - —- oe 4 = : : Seek eee maton So ; : ¥ Bete Vin 
suinoe ‘ e BS ee oe . . ; ‘ eS 
5 a ‘ 3 j . ire ne 
rie ” b i rs Tate, 
_ Pe ty : tue (on as i= 2 
oe. awit ? i pas 35 " 
‘: id iy y q Rae ss) 
ye hing oe Pe 
Sg ‘ A i - ee 
F y ‘ i Pe ia, fer ee J in pee 
ee : me foe moe coe soe? ‘ Py eo. 
nar : aes fay ee ee Ao? & ome - preree 
ee 9 “ bt esi Paget i ye See oe he ‘ Bee a ao 
: E ace shoe en! ste / , ap NaN, 
ie : : be bee See foe fe as ae: 
ue ; ee es oe fee f : il 
Se ‘ foe aed —_ ee: 
ay ss ) = pau 
fd : eee, ee —_? ° 
' * 
* 
7 , 7 
ae i: ; ae , 
Bea) eee : 5 ied ey 
‘a me 5 a 
: a a ay = x Te 
eS \ a feos pes oe 
Seany oS: peas 
oe : = ee 
Tyee, * gute ~ 
ieee : ees 
. > Ta ae 
BS. . : eae 
a os j reo ee 
ae rere \ @) eae 
aay axe Fi ee 
eo: i Hi ri — 
ees R . fa ll wa 1h OE 
a ‘ Re: ae 
Sue ‘ 5s * agains : 
pe } my t sa) =; es 
ey ' : he ie 
yar : . => aces 
Pee ': 
S. > os r 
a «(| 
+ ae 1 
a - ' ¢ ' y 
. 4 ‘ i me fi sn oS tee ‘ eae | 
a — : ; 4 8 oe i A 7 ei 
: en) , Ped a us 7 / . : 
z Ws. f — © ¥ > 
cae , § 4 : AGSSS 
aarp : 2) ‘ epi 
eu, : ' A ay { ' 
wake a Bes at 2 J 
¥ Ma a : 
a 
"i ’ e Aa ieee sy 5 
oe . “aaa ts 
eo Ay 7 vate 
ye ago en 
Sas , rs é ae 
aon Pertad : ce 
i“ : . * x5 
x | or 2 Ble, 
ule RR Se he “at 
ae . 
ae P : 
a q pi 4 
“geal if x ss Bak sey 
ei A sti age a 
AE al “tS ae eae 
Ee? ty a. : i a 
es , ts oe 
— iw gy = ieee: 
: : moe 55 ee els 
; Sei ; ue " 
; _—- : 
; Sona 
: -— a. a: ? teat 
ee ae 
oS Y Not ee ae 
= le i at ae 
ie t eee 
if oF * ro i ee: 
pom : APS 
er. ! y é oe 
Ey i : ¥ phorike cid ot 
et 2 ete 
ss * 
ee i ¢ Be 
= v oA, Sakis, 
ae a ; 
=I, . ae a 
5 mt oe 
& 1 \ Ba s ee 4 
fs ee PDA 
ry on \\ ; 
Se ' Pra es: i 
S a i ; ‘ : jase | 
: be ee 3 oe 
: 5 ‘ i i = 
: | ¥ : 
Poe : f ail . male a acc 
ELS. ¢ oo ey ae 
pa RE ee ae a Bag 8 
fam < v. 
xv ae 7 yee 
q " if TS 
7 q i: x ‘i 
ar am * 
aL ie. ER. a : 
i a 4 , < 
ee TaN, sj Morne 
: 4 hy ae es 
; =: i te 2? eer, 
x a 
. i: Re \ ‘ 
- | A u Tete ’ f ‘ 
1 pes . 
ne, 
‘ i . 
( 
if i of . : = ee 
; i * o 
oan 
ir) : 
ie , ¢ 
& { ie fe 
coe . ‘ ‘ : 
ae 3 ne ; 
- i j 
: : ‘ » ’ : ‘ t . Coat on Seite | ; oat GE ‘ a: i - Berane 2 m oe wy! mes ee *, Seip” Rai 3 m 
° 
si ts ~ 
Po ga : : - 
ab hd ¥, i * é . * bea od a a ej 7 2 42 z F = 5: F ye a 7 ‘ ‘ 3 . * i. A. nt , 
" & r at 4 a “ 
5 z ee gi a wPIAtR a hee a 2 J 3 : te ie - os : 4 . - c a i nila oe es 


Advertising Age, December 13, 1954 


. . Over-all, Mr. Dockson said, gov- 
if your Product is used in the Like Alice... ernment spending will not be high 


enough to cause any significant 

ies . " To Hold Ground, ae ee eee rg iia 

55 billion Food Processing Field ciety = hy bom cotoe bs mo 
dicati f busi 1 f 

Salesmen Must = 230", of, .2usiness_ plans for 

study forecasts a decrease in these 


sf 55 expenditures of approximately 5%, 
Run Faster in Se potuied out 

Since not all industries will un- 
Los ANGELES, Dec. 7—Since both |dergo the same degree of change 
government expenditures and bus-|(some probably will experience 
‘/iness capital investment probably | big increases), sales executives in 
i,| will decrease in 1955, the well industries facing a decrease can do 
i), | being of the economy will depend| a service to their companies and 
HM |on sales executives, Robert R.| to the national economy by seeing 
| Dockson, professor and head of the |to it that 1955 is the year their 
department of marketing, Univer- companies launch new products or 

sity of Southern California, told|Services, Mr. Dockson asserted. 
members of the Sales Executives 
Club of Los Angeles last week. # The decline of inventories by $4 
He said that while federal|billion in 1954, he noted, was 
spending will drop about $2% bil-|sreater than that experienced in 
‘lion in 1955, this decline will be| 1932. Analyzing this situation, Mr. 
‘|about offset by increases in state|Dockson forecast a small inventory 
and local government spendings.| accumulation in 1955. Inventories, 
/plant and equipment will add ap- 
|proximately $22 billion to total 
| - ‘output, compared to slightly more 

Pr pay co ’ than $18 billion in 1954, he said. 
( _ Observing that spending by in- 
dividuals accounts for approxi- 
mately 70% of total U. S. spend- 
ing, Mr. Dockson said that it is the 


the best place to sell it is through the 


Most respected publication 

Largest ABC Circulation 

Vertical coverage—no waste circulation 
Highest Renewal percentage—82.50% 
High Editorial Prestige 

New Editor—New Format 

New Editorial features that 

build high readership 


| -Thyk 174s ABOUT TIME WE MODERNIZE OUR PROCESSING.” 


A CLISSOLD BUSINESSPAPER 
105 W. Adams $#., Chicago, Hl. 


THE CANNER © 8AKING INDUSTRY | 
HOSPITAL MANAGEMENT 


TU 


action of the consumer that ulti- 

mately determines what direction 

our economy takes. He predicted 

Ng ‘ an increase in consumer expendi- 
/ . tures of $2-3 billion in 1955. 

yey Favorable factors were listed as 


(1) a continuing strong market for 
‘housing and _ rehabilitation of 
homes, (2) new automobile lines 
and (3) advances in television sets, 
refrigerators, and other home ap- 
pliances. Mr. Dockson expects that 
consumer durable goods sales will 
rebound from the decline exper- 
ienced in the past year. 

“Because I expect to see some 
successful major selling campaigns 
launched by the durable goods in- 
dustries, and because the amount 
'spent on non-durables is partially 
dependent upon the amount spent 
on durables, I anticipate little if 
any change in consumer spending 
on non-durable commodities,” he 
said. 


—_ = = = 
Fe me 2 Oe w, 


# Mr. Dockson said his predictions 
aré not based on the assumption 
that consumers will spend a larger 
proportion of their total incomes. 
a Ce Instead, he said, they are based on 
; the assumption that total incomes 
| will rise with a higher level of em- 
ployment and an increase in bus- 
iness, professional and rental in- 
comes. 

Looking ahead, Mr. Dockson also 
said the long-term trend is up- 
ward. However, he warned, the 
short-term outlook for each year 
must be scrutinized with care, be- 
cause its performance can be at 
| variance with the long-term trend. 
'Short-term activity, he said, is 
'primarily dependent upon the im- 
mediate profit expectations of bus- 


Package design? Nothing to it. = 


Larry Lazarus Joins KNXT; 
KNX Boosts Mason 


Er, of course, we got a little help from Gair (SE a tettree toos Tas 


has been named business manager 


est 


No trick to designing a package. Not if you’ve got double as a counter display, or reveal a portion of the’ pr her grrr — 
a few fundamentals under your belt. product?) Or take the often overlooked fact that sales service coordinator for 

Like a full knowledge of packaging materials, for machines do most of the packaging today. (How’s that ‘KNXT and the Columbia Pacific 
instance. (Does the job call for clay-coated paper- going to affect these other considerations? ) ‘television network, has been pro- 
board, sulphite board, laminated board, or even metal- Point is: solving all these problems — before you moted to account executive, suc- 
lic foil lined board?) Or what about the intermeshed invest one red cent in false starts — is a job for an ceeding George Faust, who has 
problems of structural design, graphic design and expert — like your Gair representative. He’ll be glad joined Roland Reed Products, 
printing? (Must your carton hold moisture, stand up to talk to you, agency man or client, anytime. No pon toe gee he be a os — = 
to excessive handling, carry an overweight product, obligation. Just write or phone us. FC.4.10 Prana be a td ple a rmapsace Tg 


formerly assistant spot sales traffic 
manager, succeeds Mr. Perez. 
| Gordon Mason, assistant sales 
FOLDING CARTONS service manager of KNX, Los 
Angeles CBS-owned radio outlet, 


‘has been named program promo- 


SHIPPING CONTAINERS © PAPERBOARD tion manager for the station and 
| the Columbia Pacific radio net- 
| work, succeeding Tom Seehof, who 


ROBERT GAIR COMPANY, INC. ¢ 155 EAST 44TH STREET * NEW YORK 17 |has joined Screen Gems as a sales 


‘representative. 
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this best for you... with more circulation __  e 


Le eee 
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Reach the president of General Motors! 
Reach the owner of General Hard- 


ware! Reach the business leaders in Chi- 


cago! Reach the business leaders in 


Chagrin Falls! NATION’S BUSINESS does 


vu if 


in the big firms and big cities than some 
management magazines have total cir- 
culation . . . and with more than half its 
circulation in the new profit-areas of 
under 25,000 aiiclectian that do 40% 
of all manufacturing, 42% of all retail 
trade. You're missing ideo half the busi- 
ness market if NATION’S BUSINESS 


is missing from your 1955 list. 


“A 


NATION’S BUSINESS has more subscribers in business and indus 
try then any other management magazine. It sels them with « 
superior editorial product — $18 for three years — and almost 
six ovt of every 10 of these executives renew thelr subscriptions. 
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PETROLEUM 


UBLICATION 
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CIO goes all out for one big oll union. 


ee EVERYTHING IMPORTANT IN OIL will be the unique province 

of Petroleum Week. This new communication service will keep 
men who matter posted on every phase of the oil industry — by 
: giving the big picture fast, by filling in important details too. . . 
through an important new technique of writing for variable-speed reading. 
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CROSS-COMMUNICATIONS 


INDUSTRY-WIDE COVERAGE 


Cross-communications within the oil industry be- 
comes a reality with Petroleum Week. For the first 
time the industry gets a publication providing vital 
information about all its branches—written in terms 
clear to all oil men. 


Because of its specialization, the oil industry presents 
great difficulties in cross-communication among the 
specialists—and between the specialists and the gen- 
eral management. Yet in this fast-moving industry 
such cross-communication is vital. 


This is a challenge that we will meet as we work with 


PETROLEUM WEEK 


330 West 42nd Street, New York 36, N. Y. 


VARIABLE-SPEED READING 
¢ FOR MEN WHO MATTER 


the oil industry to design Petroleum Week. We will 
report and interpret important information from any 
specialized branch—no matter how technical—so it 
can be read with understanding by (1) specialists in 
all branches, (2) general management men, and 
(3) men who are moving ahead, wherever they may 
now be in their companies. 


You can make your plans now to put this vital new 
magazine to work for you. Publication will begin in 
July, 1955. Pilot copies are available for your inspec- 
tion from the McGraw-Hill office nearest you. 


A McGRAW-HILL 
PUBLICATION 
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Bubbles in Trouble... 


Sudsy Ads May Lose Pulling Power If 
Sudsless Detergents Fulfill Promise 


NEw York, Dec. 7—Low-sudsing; Grocers, says Lever, are re- 
detergents, introduced last spring ordering Vim in multiple sizes. 
by the Big Three soap makers,;| This indicates to Lever that Vim 
are gradually expanding their is on the right track. Chances are 
test operations. Conceivably, they that Vim will expand its market 
could be heralding a revolution in| on a division basis until it gets 
the business. national distribution. 

The upheaval may take place Colgate recently expanded from 
if the Big Three—Procter & Gam- | its two original Ad test cities and 
ble, Colgate-Palmolive and Lever the product is also on sale in 
Bros.—manage to convince the| Binghamton and Peoria. News- 
average housewife something she 


papers and television are being 
used with the theme, “The just 
right suds.” And its progress is 
reported to be “quite satisfactory.” 
Lennen & Newell is the agency. 


® If the low-sudsers go over well, 
it will mean that the housewife 
realizes that such a product is 


best in her washing machine. | department of Roos Bros., depart-_| 


| 


Then, if soap marketers are will-| 
ing to scrap 20 years of advertis- 
ing copy, they may point out that. 
low-sudsers are best for all wash- | 
ing. Actually, suds are inherent) 
in soap but they had to be added rector. Lang currently is conduct- 


to detergents for sales appeal. 
Caught 
clouds, 
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of the truth—that a clear, dead-| Lewis Opens PR Office 


looking liquid will do a _ better 
cleaning job than a sparkling, bub- 
bling effervescent pile of suds. 


Lang Names Grul, Harmer 
Raymond I. Lang Advertising, 

San Francisco, has appointed Tim 

J. Grul, formerly with the art 


ment store, as the agency’s art 
director. The agency also has 
named Ardys Harmer, previously 
with H. J. McGrath & Associates, 
Seattle, secretary and media di- 


| ing a test campaign in trade pub- 
in their own bubbly lications for NorCal carnations, 
manufacturers may find} produced by the Northern Califor- 


it too tough to convince consumers |nia Carnation Growers Assn. 


George Q. Lewis, now talent co- 
ordinator for the United Cerebral 
Palsy campaign, has set up his own 
public relations company, special- 
izing in radio and television. Mr. - 
Lewis, who left United Cerebra. 
Palsy Dec. 10, will have his head- 
quarters at 360 First Ave., New 
York. 


Two Name Levinger Agency 
Levinger Advertising Agency, 
Santa Rosa, Cal., has been ap- 
pointed to handle advertising for 
Riets Mfg. Co., Santa Rosa maker 
of food processing machinery, and 
Cushings Inc., maker of Santa 


Rosa shoes and boots. 


generally doesn’t believe but | pups 
which has long been known to (uae 
the tub-em-and-scrub-em boys in 7 

the research laundries: The best | 3 
way to wash clothes is without |i 
suds. 

It’s not too difficult to show the 
owner of a washing machine that 
suds tend to float around on top| i 
of the washing chamber while | 3 
clothes gravitate toward the suds- 
less water on the bottom. Also, 
while washing machine manufac- | 
turers would rather not talk about | i 
it, overflowing suds can damage|® 
automatic washer motors and 
solonoids. 


= Monsanto Chemical’s All pio- 
neered in educating the housewife 
in the low-sudsing principle by 
placing a package of All inside 
almost every new washing ma- 
chine and running ads_ with 
washer-maker testimonials. Last 
May the soap giants woke up to 
the possibilities in this domain. 
Procter & Gamble launched 
Dash in Cleveland and Boston) 
(AA, May 3), Lever Bros. intro- 
duced Vim, the first low-sudsing 
blue detergent in Indianapolis, 
Grand Rapids and Louisville, and 
Colgate-Palmolive cast off with 
Ad in Erie, Pa., and Grand Rapids. 
Since then, Lever has expanded 
distribution so that Vim may now | 
be bought in almost every major 
market in Indiana, Michigan and 
Ohio. Advertising, through Sulli- 
van, Stauffer, Colwell & Bayles, | #3 
is running on television, newspa- | 3 
pers and radio and centers on the| § 
theme, “How to make your auto- 
matic washer wash its whitest.” 
Subheads in the copy announce, 
“Warning. It means giving up the 
suds. you love and trusting some- | 
thing new and blue.” 


= At the same time, Lever publi- 
city releases in the areas empha- 
size that suds have no cleaning | 
power, a statement which is bound! @ 
to shock at least some homemak-| © 
ers. 


(ADVERTISEMENT ) 


Cecil M. Dunn 
New President of 
Magic Chef, Inc. 


Cecil M. Dunn has been appointed 
president of Magic Chef, Inc., St 
Louis. The com- 
pany produces gas 
and electric 
ranges, air condi- 
tioners, home 
heaters, commers 
cial cooking 
equipment. Magic 
Chef is a volume 
buyer of machin- 
ery, fittings, con- 
trols, sheet enam- 
el, insulation 
materials and 
other items pur- 
chased from suppliers throughout the 
country. 

Mr. Dunn, like so many top execu- 
tives, is a Wall Street Journal sub-|§ 
scriber. He reads The National Busi- 
ness Daily, always alert to information 
about new or improved ways of doing 
business. ABC circulation of The Wall 
Street Journal is 317,381—total readers 
almost double that figure. What an ad- | 
vertising medium! 


et 


* SOMETHING NEW AND EXCITING EVERY WEEK! 
The Biggest and Most Elaborate TV Series Ever Produced for Local Sponsorship! 


pe Sa Pras NHR ¥ 2 sa: a fig Fo hac % , ? : RR ee ase ne M Ayers Fx ' 4 = + 4 . a 
ee ee We ath a * ant Sins tg Wea AL Rem, 3 Bis aie RCH Bo wy foie , Aha se wees ee hy aah aes ‘ 2 bh a Tay eae Oe at "4 a Bae Her te St % Me DA TS as Marth A ( a es 
Py oy 4 tee Sle Me ey atts he A pe naar sites te a ee Stra nite fs DICER ate hat Bata ts Yel irl ar Manet ‘ 2 lhe a, an ee i a ci Vey ee a eral Pel Py of J sae sty eet tA e bat Fd es gies % baa ‘es (a nde 
. ed od oes ak By =, ; Hoey. wea Cr aN ia Seatiithen WRC eas Nas SORTS lh Cate Coe Wit eeaeNa | ride he EN ae Menge Rae CRE PRE BS oe Bi Yin : pane ‘ Shed, Sa bso SM cert sey Se Aart &, Bie ttaiinien Ws ok Me ee 
. ‘ - any a eake sors Sit ee) Oe way oe ee eS Pe Matah CR CAE ESAS it eit ge mye cass 1 Sat ; Wig ae Avi ga). a" ‘ : as : Pais ‘ pet, Pe ricere Face gh? Veh se) egy ee ey Paper ZB 
4 ": POA i a aie F ean Sa oa tae ‘ ny 9s neat a Sin Fane ey Bane S es . : : Pe nt Rae ; 7 E a a ace x pen ri zs “ eT eM” ga ee aah ie RP ss Se et 
get eee y : y a eres : a Beas Cie % - eli ey iy Saati, tanta ac nee) Sk pia ae,. ae eRe ove ? ate saa se asain as = Petey. 5 
or ex , h 4 <  Seam ks w 2 < " . <A 4 Ties Re = ids Cae ore ee gars ee i : ua : were wiry i 4 aS t ae ES . * 5 7 ke ers gmt ee 
eat \ vw ;: aa per 7 sie > = pe * ‘ pein s : j : “in a - t ‘See ssa 
eee ‘ a 
i , ee es = 
tee ge ee 
; ek Oe 
nag ar 
PO a des 
Re 
| ' 
, 
ait 
es, 
i joe oes 
i nes | > 
ee 
Se 
yo i 
- ; aie 
5 “ 
2 - a 
; pee: 
. | Bee Tater sc 
ey, 
“ ee 
a \ te ‘i Ee 
aor he 
R i 
i: ' ae 
: a 
: ee Be uh 
i : ear 
2 ‘ LRG ee ee Ce ——oOoooooeooee iiinainee a Aes 
ee ee ee ee ee a a a 
“ Be : ‘basye Mk es ie RE ys gg coh Fig ea Se Seer Fae: ER Pe pa oe ang ee ee eS Shai este ee bag. te 7 ee eee aah Re tag oY Tes i 3 pee ht he peg 
: ; ee Se era pS ae ee: a 
: er : ye cre. 
; : Cope: 
se ad age tiSiic 
¥ a ea 
ae ~ “ Fate Joe 
Se gue i = ar 
E ee ee il mara 
pe : a oe ~— eh 
' = ave ee ee 
ee Ee von} Seger Sie Aen Rice eS ak : ; ; = ace Aerie 
ee Fae 28 SRE Pee ENS ays 9 Sele Soa tee ae Fee aa a Pil Sa aa ako Se : eer ae = aS . ee ee cee paces SIS OES ot 
ee 4 a eae eae “ony oh aS Nae a i Aiea a . Ree ae ee 7g Pe oer ee en aoe 4 * 3 { QBs 
ee Tee Riche eck fee a Ra ee i eee ‘ Bos i . “ARAL aie REL, say : aes mae Behl ane Aes, Ba tae nee es ime gl 
me Pi bas - bg aed ie an hee ee a Se pelea i 5 LN Bee Te ey Dee Sige «eee os aie cg» cae 20 oo eee arr i ir 
; a a eae ™~ mr oe ca alae ee eres be Se en aes Ss ‘; Be; ee es Spe ee Se ti 
sa Weide = te. ge =. de Poa oo re ae . ae Git Maree for Pe oe 2 ran ct Ae ee aE oo <, ae 2, a grea as Bitte ary 2 
a = a sa a ° = ‘ : i DeStan eaane pila ghee Bcd : Sar puns ee ee genet ron Bees 
ae Ae ‘ a vs : ‘ 
, SS a ee Be: 
: a 2 ge Ba eerie = : 4 d 
— greet oe x : Bn tole f : g , ee cane aya o 
"a Tea iy ws 3 % - ie ” pene “~ aD swig ” aes: ey ¢ a, 
(ia a aay i‘ Te oy a a : re : ; { : 
, & = ba 2 q e 2 : pore at az ene 
- ae eT ap f ; . 
‘ Ste ae ‘ ; a eer ae Bote Beacon 
, e tel eed yes 
F %. : or 7 ’ mig a a 
Poe i, aie es 
4 Sy ia te el eas 7 { a 
% ay stash prt eM ge eee ee oe ee ea 
‘ai pee. gy i Sag sot + anes 
af . aoe : | es ese 
; es Tae ee ae Sey Aen Sy 
: mee , oa 7 ee Sy 
i i oa eS os ” ae ree hae 
o Oh t ee ee et <paee ee yee 
; ie 5 Sh eae Re se ecco ene ail aes ess earn et 
"3 Amar: <a 255." «Ae ie ae: Os Ble cies stat sd ee 
ao RR: Sanaa 65° A RO CE mete actus Sib ge ce mae re 
tee Bi: Sa ie pen . ey se i pes tts 
: = ORR oil cel co taemetiremtiy : ae P to, Sage Save. 
NaN BS. Se ey so eee eS . a ‘ ” ee. een tenee 
oy as, RR ey es 3 _ ae ayes 
an ey Repl eye ; se 
ia ex Cag gea Cun " ae 
: s cn % ae 
‘ee, bane. Be ee i s 
inte = ee: eo dee Ga. ae, 
Nah ee ie et Waele 
: ; eee : wae 
ie ‘ ig . ies i 2 i Seo ie 
a ace e ican ae ar gar as 
aa ee _ caeu tt 
ere vi is Siete y ing) 
ieee Be Pet ae Mv \ Sa ae 
af a 9 eee eerie Bees, 
su a. maria, cs ore 
Sa ser aver aa arate 
sige 7 Pie phi easy) Aah ca 
ake z oo Se iy Sos 
- ig ‘ , ee eas Ba 4 x 
aa “ na ee 
bai : ware “Seeealiegre aoe 
: . ee eee. 
’ < ae: ae 
’ * en Ea ieatcy > Res, ti eb tence 
4 eee teal Serie ie tte ee : a i 
age a si a) ct ee si es ites pe hat port wen Ay ee 
ssi = He ON Sas 4 : hy Sait beet ay pore eats -~.. ( —- er ie ae 55, Sper iet | ae Bran - iets 
_ Cae ih : pe ae ad cP ' #4 a Ge Bi: 0 Re a ai nig a 
| e . ar a a ae sat Tee) eM gia tge i 
% o f a : fe ome : 5 Ras er = y Aaie . eer: 2 
7 - ti oe ere Wiles eae hain Sse Sheeicem ay tee peed Ge ed be 
se a ee trees ‘ Nea Hote aie aoe : Evra : t ) ) i re a ie | 
oo - a 3 ZL ae sa : ui F és . Aoeii 
Me eee ry is lg ds ; \ A § Pay eee mi cr 
jt aie gicre oa iS 
Pipe. ~ | ah ee, srl oh, 
aa 2 : ane ae ee Bee Wt —— Z - ae : ? 
. ¥. 1 et nee Seay h aie dehe 2 ‘ies iver 2 
; . é TE Ene he Gee . ; ee x ; ¥ : 
<9 BM Tet Reo NS ak le, a ty won +, 2 oat pa f . 
| ‘. ; as Nc, ae roe te - ait : ‘ se rs J ‘ae i ae ‘ r ee P : : 
m - Bese eae Veg i: ea RS Sots ae ip : r tra Fes n % matt a foe erg ie ee” : TE ge Real eee ik o> Oeereae Si 
ie | a eee =, ‘Rit eet Geeea oo ni ppaaae e Bebe ems 7 Z paar a” ys ee Re at Ro See 2 a Sy e 5 
‘ an, . . ‘ " é 
viral ee eae aes 
aaa as ae my : are 
cat ae ; ae 
F Se Saami cc, ae 
ae we Ange 
; . goes 
ere ie Teed 4 Ne: 
Be ae a ~% ch 
ae: a + Rah a Sh eae 
es epee rss me 
ae ee > ' 
ee AS. vs 
: oe ae : * Ber . . a 
‘ ae Pre fire is ~ 
Ph iad : Pore. 3 Se 4 D> = 
er 2 rc ans te + ‘- ce » 
' ne ot ae... * 4 ; _ 
re Beh ts oe? =e ek of x 
= : . % % E: - es ray, 
‘ iy « ier ie en vie. Lo . 
a. < . ase é ~~ oS he . ; ? 
Z a ez & ; _ my oi ae | ‘ > 3 f 5 5 , 
SaaS ; ° —- . : : ; oe, ey . Sar : 
cig a bh |  _—- ea gt Ae = 4 — ae * sage # 4 # it - " 
. % > bs 7 :? ; D : ; i Bee aS “) 4 ‘ 
. a a : isc bay! ag iti ase: } ee si " red Ae lige b 
ag . Se, ‘ = Ag *. “wie 7 -: i PE ss F 
oe % Fy : * al py - a . aa, 2 
Pia : se F . 3 NS cok Se pon ts yee ils ag ‘ ‘ris ; 
: ; ° ee ae te, ; - ." Res a ce 2 i, Ae Behar is oN ; fancy 
hot verti wae aegis Niggas 5 es . : . Rae rc Ee _ a , eet os me es , Lean Fase ey args as r 
at oh ee : ee ae Ls ——. = * Bs Ss 8 : ane LY eae ig a ; ae RY a) ~ 
Z Z f 1 a ae “i nh ae 6 a, ~~ w . ‘ 5 a es eh > Riga hes Pe com %: ks - ‘ 
; ie 2A oe ie ; eS  /-_ j " ieee : ie" Sass ve i , a 
Phe a8 Lxs% i. fee ate ae aes a, a! — .- % ae od 2S, ane ee ay ge oe ee ae asl eet 
‘ ae i. Sas ek A wet 4 nae 7 bf SOR ; ’ 2 ‘ ids . F 
; ne = a « : q aha Fad « “7 Pah - 
: a Sent AER we ey tage? on ie eal See 
ieee Sc oe ee ne he c f ‘* : 3 on M aia ae 2 : : cea > eee ff 
= * * si le 7a 
. - . a 
mS : . —. a = 2 
Ta eres ; * ‘ ey 2 ‘ i a ; : Pao ih Sara fag ae i Ts ! 7 ie 4 ‘ : : mf * ais ee i 7. 
+ y 4 ’ & eine 
: ; i : regi ; ‘ 
- 2 ps 7 is % ie é = ¢ a ™ ft ax Or eA ¥ 


Advertising Age, December 13, 1954 29 


Campaign Will dren’s Party Curl are the current|Group. Tv spots will be added| Yankees in the club’s home area., :***p{'"**"" "TTT terre teeters 
P&G brands. when the campaign gets going. Ad| The films will not be shown in oe Ke is 
Introduce P&G's The public nationally will hear| theme is “Be a pin-up girl with a competition with local baseball | Cf coeE VEN swap/ 
first about the new permanent on) Pin-It curl.” games and their circulation will | A Beautiful Full-Color Bible Story Cartoon Book 
Pin Curl in 1955 Jan. 3 as a part of the commercials! Pin-It is priced in line with|be controlled to avoid conflicts | saciid 
on two of the company’s radio| Toni’s pin curl permanent, Bobbi,| with other live or televised base- | Ye ng go rena 
NEw York, Dec. 7—Pin-It, Proc-| soap operas. Starting Jan. 7 Pin-It| at $1.50. ‘ball activity. $47.00 bannaihd Otte eng 


25¢ cartoon books See 


ter & Gamble’s newest entry in| will be the alternate week sponsor 
the home permanent field, will be of “Topper” (CBS-TV) and will 


introduced nationally early next | be the featured product when P&G Yankees to Offer ‘Feature 


year. takes over as a co-sponsor of Game of Week’ to Sponsors 


Johnson Joins Molesworth 
| Dixon Johnson, head of the in-| 


| 
| 


CRORES HEH HEHE EEE HEHEHE EEE 
eee eee ee ee 


formation department of the Oak, «le eeneree 
Designed for short hair styles|‘Caesar’s Hour” (NBC-TV) next The New York Yankees have Ridge Institute of Nuclear Studies, | Se ever 
that require curves and waves| year. Benton & Bowles is the|made an agreement with Ray|Oak Ridge, Tenn., for the past, Cokesbury 
rather than tight curls, Pin-It is a agency. Bloch Associates, New York, for|six years, has joined Shideotocetts | : wwe non eK STORE 
self-neutralizing pin curl perma-| Ads in 13 screen, teen-age and| the production and sale of a “fea-| Associates, New York public rela-| “***********°°ss*sessseesesssseeesses 
nent. beauty magazines will supplement| ture game of the week” film for tions and advertising agency spe-| EVEN TRADE—A Chicago book store 


Procter & Gamble’s third home|the heavy tv drive. Included on tv. Bloch will film 26 games which cializing in atomic energy. Mr. 
permanent was tested last spring} the schedule are Charm, Dell Mod- will be offered top national and| Johnson, who will be an account 
in Providence, Atlanta and Syra-|ern Group, Glamour, Modern Ro-| regional age who are not/|executive, previously was a Nash- 
cuse (AA, July 5). Lilt and chil-| mances, Seventeen and True Story | competitive with tv sponsors of the | ville newspaper man. | 

Book Seller Offers 


Bible Tales for 
Old Comics Books 


CHICAGO, Dec. 7—Appealing to 
the juvenile urge to comic book 
swapping, Cokesbury Book Store 
here is offering an even trade of 
its 25¢ biblical cartoon books for 
'the more usual secular ones. 

But the idea hasn’t exactly 
caught on. William C. Hyde, 
manager, Methodist Publishing 
House, with ‘which the book store 
is associated, attributes part of the 
lack of response to a relative scar- 
city of children living near the 
store. 

But the poor response doesn’t 
seem to bother Mr. Hyde. ‘‘We 
have had some very interesting 
results,” he told AA. “We ran the 
ad purely as a promotion gimmick 
and have had lots of good com- 
ments. We have sold 100,000 of 
these books nationally and would 
just as soon give the rest away. It’s 
good advertising for us.” 
| The ad ran in the Chicago Daily 
News Nov. 27 and in the Chicago 
Tribune, Dec. 4. 


is offering to trade its Bible car- 
_toon books for kids’ comics books. 


EXTRAVAGANZA! | 


Phe a oa hee 3 sake 
“afk itis Hee te 


Case Joins Geyer Agency 

Winslow H. Case, formerly v.p. 
| in charge of radio, tv and copy on 
Chesterfield cigarets at Cunning- 
ham & Walsh, has joined Geyer 
Advertising, New York, as a v.p. 
At one time he was senior v.p. and 
creative director of Campbell- 
| Ewald Co., Detroit. 


Long Joins Hutzler Agency 

W. H. Long has joined Hutzler 
Advertising Agency, Dayton, as 
exec. v.p. and director. Mr. Long 
has been president and principal 
stockholder of W. H. Long Co., 
York, Pa., for the past nine years. 


so BIG! so LAVISH! 
so ELABORATE! 


With guest stars including Brian 
Aherne, Don DeFore, Pat Crow- 
ley and many more. You'll have 
the most responsive audience in 
Television history! 


The New - 
Sunbonded 
DAY-GLO* 


LLETIN COLOR SYSTEM 


1} For 120-DAY 
] PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No, 2117 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3, Ohio 


NEW at “© CINCINNATI © HOLLYWOOD 
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growth . . . definite 


Average tota! net paid, including 
bulk, ABC Publishers Statements, 


leadership among all 6 months ending Dec. 31. 


hospital publications! 
Editorial departmentalization 
assures readership penetration 
among department heads — 
the specialists who initiate 
hundreds of hospital pur- 
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_Photoengravers Accept 
‘New Contract in New York 
Photoengravers employed by six 


major New York newspapers have | 


accepted a two-year union con- 
tract which calls for a $5.80 
'weekly package boost. The con- 
‘tract was offered by the Publishers 
_Assn. of New York City. 

The engravers, who went on 


strike last December, resulting in | 
-an il-day shutdown of the news-_| 
papers, were told by Denis M. | 


Burke, president of the union 
local, that they made a wise choice 
accepting the new contract. He 
said “it will lead to cooperation 


|and stability in the newspaper | | 


| industry.” 


Graham Joins Paper Corp. 

Harry C. Graham, formerly gro- 
'cery sales manager in the New 
| York office of Munson Inc., greet- 
ing card manufacturer, has joined 
National Paper Corp., New York, 
/as general sales manager. 


Sweet Music 
Big-Time 

Operation Snowflake 
Lively Market 


@ Viewers and reviewers are unanimous. “This Is 
Your Music” has gotten all kinds of compliments ever 
since it went on the air this fall for Pacific Telephone — 
BBDO San Francisco client. Billboard goes so far as to 
call it“... probably the best musical show ever done live 
or on film for television.” Starring for Pacific Telephone 
are Byron Palmer, Joan Weldon and the Pied Pipers. 


result is Operation Snowflake. It’s an industry-wide promo- 
tion of white enamel appliances (washers, driers, etc.) 
that has caught the imagination of everyone from manufac- 
turers to media men. Steel is supporting these local and 
national tie-ins with TV and a 4-color spread in the Post. 


fos oe 
@ Perhaps the biggest watch advertisement ever is 
this 8-page, 4-color insert for Hamilton watches in De- 
cember’s Coronet. To this catalog of its 50 newest watch 
styles, Hamilton has added 8 more pages of other jewelry 
items . . . created a self-mailer that jewelers can send to 
their own customers. Results? Enthusiastic acceptance— 
and a record number of orders from Hamilton jewelers. 


@ There’s a special breed of people in the United 
States today who are devoted to action: to golfing, travel- 
ing, hobbies, entertaining, etc. They're people who have 
money and don’t hesitate to spend it well. They are the 
kind of people who read Holiday magazine. This new 
campaign describes the Holiday market and why “Holiday 


is the most successful new magazine of our time.” 


BATTEN, BARTON, DURSTINE & OSBORN, 


INC. Advertising 


NEW YORK + BOSTON * BUFFALO * CHICAGO * CLEVELAND * PITTSBURGH * MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD * LOS ANGELES + DETROIT + DALLAS + ATLANTA 
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FIRST AND FOREMOST-—Albert E. 
Stahl, who filled the first post- 
repeal barrel at the Continental 
Distilling Corp., Philadelphia, in 
September, 1933, drives the bung 
into the 4,000,000th barrel of 
whisky produced at the distillery 
since that date. Looking on are 
L. J. Gunson (left), president, 
and W. J. Lehman, production v.p. 


Continental Produces 
4,000,000th Barrel 
of Whisky Since ‘33 


PHILADELPHIA, Dec. 7—Continen- 
tal Distilling Corp., Philadelphia, 
observed a milestone in production 
with the honoring of its 4,000,000th 
barrel of whisky, the greatest 
amount produced by a single dis- 
‘tillery since repeal. 

Continental was the first distil- 
\lery to operate in the U. S. follow- 
‘ing repeal. It was first of four 
‘major distilleries established by 
Publicker Industries Inc. 

The 4,000,000 bbls. contained 
200,000,000 gals. of whisky (there 
are 50 gals. to a barrel) or enough 
to supply every adult in the coun- 
\try with a daily highball before 
‘dinner for more than six months. 


.@ L. J. Gunson, president of 
| Publicker’s liquor subsidiaries, 
|pointed out that federal and state 
excise taxes on Continental’s out- 
put totaled about $1.2 billion, more 
ithan 90% of which were federal 
levies. 

Continental’s 4,000,000 bbls. rep- 
resent 46,000,000 bu. of grain pur- 
chased from farmers at a cost of 
about $70,000,000. The protein res- 
‘idue of the distilled grain goes 
‘back to the farm in the form of 
| feed for cattle and poultry, and the 
carbon dioxide that comes off in 
‘the distilling process is solidified 
‘to become dry ice, of which Pub- 
licker is a major producer. 

At the distillery, the 4,000,000th 
' barrel was given special treatment 
with brass hoops replacing the 
conventional iron ones, and a brass 
plate proclaiming it the 4,000,000th 
barrel. Ensconced in a place of 
honor in the main entrance of one 
of the company’s warehouses, it 
will age for eight years before it is 
bottled. 


McFadden, Hitz, Shea 

Join NBC V. P. Ranks 
National Broadcasting Co., New 
York, has appointed three more 
v.p.s. They are Edward R. Hitz, 
Thomas B. McFadden and Hamil- 
ton Shea. 

Manager of the company’s tv 
network sales division since No- 
‘vember, 1952, Mr. Hitz becomes 
| V-D. in charge of tv network sales 
for the central division. A veteran 
of 20 years’ service with NBC at 37, 
‘Mr. McFadden will continue to 
head NBC Spot Sales. Mr. Shea 
|is general manager of WRCA and 
WRCA-TV, New York. 


Burnett Joins Burnett 

| Verne Burnett Jr., formerly of 
N. W. Ayer & Son, has joined 
Verne Burnett Associates, New 
York public relations organization. 
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MONDAY 


 THEHOUSTON POST ff 
TUESDAY has the 


WEDNESDAY largest average 
daily circulation, 


THURSDAY including all weekdays, 
of any morning or 


evening newspaper 
SATURDAY _ in Texas. 


FRIDAY 


\? 
"~ 


MORNING (Monday through Saturday) 195,450 


SUNDAY. occsccscceseeeeveee DLL 202 


*As reported in the Publisher's Statement for the six months ending September 30, 1954, filed with the Audit Bureau 


als 
A Ys 


of Circulations and subject to audit as part of the twelve months’ period ending September 30, 1954. 
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THE HOUSTON Post 


Represented Nationally by Moloney, Regan & Schmitt 
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| Business 
Equipment 
_ | For Sale? 


536,000 Elks are business owners 
or professional men. 


Elks are a big, expanding market for business 
equipment and services. 

49% are business or professional men. 

38% are business executives. 

They employ 4,314,360 people. 

41% own or control 1,207,021 business vehicles. 
Elks are the leaders in business and 


in their community. You can reach this rich 

market only in The Elks Magazine. 
Get the whole picture about 1,080,839 
Elks (ABC). See the new Ross 


Federal Report packed with facts 
about Elks and their magazine. 


MAGAZINE 


New York « Detroit » Chicago « Los Angeles 


THE 


‘Modern Publicity’ 
Shows International 
Advertising Art 


CuIcaGo, Dec. 7—‘‘Modern Pub- 
licity, 1954-1955,” the 24th issue of | 
Art & Industry’s “Annual of In- 
ternational Advertising Art” 
($8.50—152 pp.), edited by Frank 
A. Mercer, has just been released 
by Studio Publications, London 
and New York. 

Thirty countries are represented 
in the selection of 977 illustrations, 
87 in color. Many forms of ad- 
vertising art appear in this pano- 
rama of modern design. 

American advertising is well) 
represented with, in addition to 
many ads scattered throughout the | 
book, a two-page group featuring | 
CBS Radio ads designed by Irving | 
Miller and Louis Dorfsman, an. 
Ohrback ad by Robert Gage 
(Doyle Dane Bernbach), a Wom- 
an’s Day “She’s got to go out...” 
ad by Photographer Maurice Bau- 
man (Paris & Peart) and several 
others. 


Landi Appoints Garfield 

Landi Food Products, St. Clair 
Shores, Mich., has appointed Gar- 
field Advertising Associates, De- 
|troit, to handle promotion of Ma 
|Landi spaghetti sauce. Newspapers, | 
‘radio and direct mail will be used. | 


‘Allen Smith to Barlow 

| Allen V. Smith Inc., Marcellus 
|Falls, N.Y., processor of dried 
‘foods, has appointed Barlow Ad- 
'vertising Agency, Syracuse, to 
‘handle newspaper, radio and tv 
advertising. 


DON’T USE KTHS ir you seu a 


Limited Market" 


LOUISIANA 
- 


ment network fare with 
Daytime, the Station KTHS primary (0.5MV/M) area programming. 
has a population of 1,002,758. More than 18°, or over 
100,000, do not receive primary daytime service from any 
other radio station. 


KTHS interference-free daytime coverage extends to the 
0.1MV/M contour, except in the southwest quadrant — 
has a population of 3,372,433. 


Arkansas audience—big 


50,000 Watts . . . CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 


Henry Clay, ixecutive Vice President 
8. G. Robertson, General Manager 


DO USE KTHS ir you seu 
most ot all of Arkansas ! 


Ir you want the “white-tie-and-tails set” alone, in your 
National Spot Campaign,—don’t use KTHS in Arkansas! 


KTHS is 50,000 watts—CBS—broadcasts from Little 
Rock, the State Capital, in the center of Arkansas. | 


(Little Rock ONLY, for instance) 


Automatically, KTHS could deliver a big and important audi- 
ence throughout practically all the State. And KTHS does deliver 
because our News, Farm, Music and other departments supple- 


tremendously effective State-wide 


So we repeat. Don’t use KTHS if you want to reach 
only a small market. Do use KTHS if you want a big 


Arkansas results. Ask your 


Branham man for all the facts. 


KTHS 


BROADCASTING FROM 
LITTLE ROCK, ARKANSAS 


Advertising Age, December 13, 1954 


Getting Personal 


Sidelight on the 75th birthday celebration of Homer Buckley, 
famed Chicago adman: publicity about Homer’s 60 years in adver- 
tising brought a letter from Zachary Hendrick, in the advertising 
dept. of Walgreen’s, who reports 58 years as an advertising artist, 


TRAPPED—Joseph M. Callan, pres- 
ident of the Chicago division of 
Einson-Freeman Inc., display lith- 
ographer, finds it hard to get away 
from business, apparently, even in 
the pool of the Sands Hotel, Las 


starting in 1897 with what is 


now Famous-Barr in _ St. 
Touis... 
How is Abilities Ine. 


coming along, or have you 
heard of it? Henry Viscardi, 
42-year-old president, born 
without legs, reports $400,- 
000 sales for the past fiscal 
year and a backlog of anoth- 
er $400,000. Alex Alazraki, 
35-year-old packaging man- 
ager, born without arms and 
legs, tock his first steps pub- 
licly Nov. 30 on a pair of 
artificial limbs that raised 
him from 4 feet tall to 5 feet 
414 inches. The organization 
employs 158 physically 
handicapped persons. Vis- 
cardi, who also is executive 
direcior of Just One Break 
Inc., the Bellevue Hospital 
job piacement center for 
physically handicapped peo- 
ple, received President 
Eisenhower's Distinguished 
Service Certificate Dec. 2 at 


Vegas, as his wife, Betty, hands 
him the phone. 


the NAM luncheon in the 
Waldorf-Astoria through 
CBS v.p. Earl Gammons. 
Viscardi was fitted with artificial limbs in ’36... 

Jack Cunningham, president of Cunningham & Walsh, New York, 
has bought four square miles of undeveloped land of Nantucket 
Island, Mass., from the Island Realty Co. of Boston. He expects to 
sell off large tracts to people interested in building fairly substan- 
tial homes with acreage, 2,100 acres having been surveyed into lots, 
and he may build there himself...Ernest A. Mennell, v.p. of Mo- 
loney, Regan & Schmitt, was in charge of arrangements for the 12th 
semi-annual gathering of Pacific Coast Displaced Persons in the 
Hotel Lexington, New York, Dec. 1. PCDP is an informal associa- 
tion of former West Coast advertising and promotion men... 


WISMER WEEK—Barry Farris, left, editor in chief of International 
News Service, autographs a cartoon greeting presented to sports- 
caster Harry Wismer, right, marking his 20th anniversary in broad- 
casting. Wismer, Mutual sports commentator, writes a two-a-week 
column for INS. Caught in the squeeze play are Paul Louis, second 
from left, director of radio and tv for DArcy Advertising Co., New 
York, and Tom O’Neil, hand in pocket, Mutual Broadcasting Sys- 
tem president. Wismer is sponsored on “General Sports Time” 
(MBS radio and tv) by General Tire Co., and D’Arcy is the agency. 


Jim McGarry, assistant to the president, Batten, Barton, Durstine 
& Osborn, New York, led the advertising industry’s participa- 
tion in the Arthritis & Rheumatism Foundation’s 17-hour telethon 
broadcast which started Dec. 11 at 10:30 p.m. over WABC-TV. He 
appeared at the show’s advertising phone to take contribution 
pledges from industry associates and friends... 

Malcolm Muir, Newsweek president, will head a committee of 
magazine publishers organized to assist the New York Public 
Library in its 1954-55 fund appeal. His group has a quota of 
$400,000 to raise to fill the gap between the current budget of 
$3,300,000 for reference facilities at the library’s central building 
at Fifth Ave. & 42nd St. and the library’s income from endow- 
ment funds and a state appropriation... 

Paul Sampliner, president of Independent News Co., New York, 
and secretary of National Comics Publications, has been reelected 
chairman of the executive committee, national council, Joint De- 
fense Appeal, American Jewish Committee & Anti-Defamation 
League of B’nai B'rith... 

Hulbert Taft Jr., president of Radio Cincinnati Inc., Cincinnati, 
has been elected a director of the Ohio Chamber of Commerce to 
represent the Ohio broadcasting industry... 

Christopher Cross of Grey Advertising, New York, is editor of 
“A Minute of Prayer,” to be published in December by Pocket 
Books Inc... 
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(ADVERTISEMENT) 


“Watch Storm Warnings, Booming 
Building Industry Is Cautioned 


39.5 billion in private building! ning to take a long look at requests 
12.5 billion in public building! for large blocks of commitments, 
15 ‘billion in remodeling, and many feel that smaller bites 

alteration and repair! ought to be taken on speculative 


“ ” |project starts, while the type of 
Such are the “box car’ figures ‘housing offered is re-studied. 


the editors of Practical Builder get | 
Raymond Fecley (Former Ad- 


when we take the average of the ‘4 / 

optimistic forecasts for 1955 con- |, Ministrator, HHFA), who writes a 
struction eminating from the U.S. series of articles exclusively for 
Departments of Commerce and | Practical Builder, discusses this 
Labor, and from recognized top ‘subject in his December article. 
economists who ponder the future | Foley also points to the rapid in- 
of America’s greatest industry.|crease (from a slight percentage 
These forecasts point to a total early this year to more than 35% 
Light Construction Market of now) of no-down-payment, 30- 
nearly 40 billion dollars in the year VA loans as a factor to watch. 
coming year—between 14 and 15 He explains that continued heavy 
billion in new residential building, requests for “no-down-payment- 
a like amount in remodeling, alter- paper” will lead to a more se- 
ation and repair volume, and 8 lective mortgage market—a “tight 
billion in light industrial, com-| money” situation similar to that 
mercial, farm and other new non- | which temporarily put the brakes 
residential construction. ,,on building almost two years ago. 


3. What About Land? 


“What's the use of mortgage 
money, and customers and know- 
how without land?” many big 
builders are asking. Land short- 
age has become an acute problem 
in more than a few cities. It was 
emphasized in Detroit recently 
when two suburbs, where vacant 
lots do exist, stopped issuing per- 
mits because of the strain being 


(ADVERTISEMENT) 


highways, etc. They are questions, 
however, that cannot be answered 
/locally without benefit of the judg- 
‘ment of informed builders. 

| Briefly, the big splash of “easy 
| building” is over. As we proceed 
‘into the rings surrounding it, far- 
ther and farther from the center, 
an increasing responsibility will 
be placed on the thousands of 
_average-sized builders. 


placed on school and other public 4. Can Home Ownership 


facilities by the tremendous hous- | 
ing growth in recent years. It is a 


graphic illustration of a much too 
typical situation. 


In many metropolitan areas, 
outlying undeveloped land is sell- 
ing at several times per acre what 
close-in developed land used to 
bring. This will hasten the devel- 
opment of new suburbs—at greater 
distances from large centers. It’s 
a condition that poses community 
questions to the smaller builder 
that he has not been accustomed 
to bothering with—regional water 
supply, consolidated sewage sys- 
tems, township and county school 
planning, freeways and arterial 


Stay First? 


Spear-headed by Practical Build- 
er’s great post-war campaign, 
“Your Only Real Security—A Home 
of Your Own,” home ownership 
became the most appealing goal of 
all to the vast majority of Ameri- 
can families. In the past few years, 
and especially in 1954, the build- 
ing industry was able to acceler- 
ate the popularity of home owner- 
ship as the number one attraction 
for the family dollar. The industry 
was able to accomplish this, and 
clearly establish itself as Ameri- 
ca’s Number One Industry, largely 
due to the ingenuity of building 
products manufacturers who pro- 


duced and sold materials, tools and 
equipment that enabled builders to 


‘erect homes and other structures 


with substantial lure for the buy- 
ing public. 

But, as PB’s January editorial 
points out, we cannot look back. 


| We must not only keep up the pace 


in 1955, we must accelerate it if 
building is to withstand increasing 
competitive pressure from other 
industries. 


All of the above paragraphs 
point to conditions that will in- 
crease the builder’s cost of build- 
ing. More time spent to obtain 
financing, more time spent in plan- 
ning add to his costs. In addition, 
his offerings have to represent 
better value if he is to sell them— 
first to his money source, and 
secondly to more. discriminate 
home buyers. That’s why he is 
looking to manufacturers of build- 
ing products to provide every 
possible means he can adapt to 
conserve time on the job and pro- 
duce a better, more saleable prod- 
uct at lowest possible cost. The 
challenge is clear! 


It is a staggering total—some 10 
billion dollars more in Light Con- 
struction volume than 1953, the 
year that topped all previous rec- 
ords in our history. But 1954 is 
winding up well ahead of last 
year’s totals, with new home build-| 
ing 12% ahead, commercial build- 
ing 20% higher, and nearly every 
other category of construction well 
above 1953 figures! And, with all, 
the conditions and influences that. 
helped spark this year’s great rec- 
ord just as prevelant (even more 
so) in 1955, it is easy to understand 
why the forecasters are bubbling 
with enthusiasm. 

In sharp focus before this pan- 
orama of optimism are several 
vital factors that can make the 
forecasters happily right—or pain-_ 
fully wrong. They are the factors 
that every manufacturer of build- 
ing products must watch closely, 
and interpret carefully, in the 
coming months. For example: 


1. Will Builders Rush For 
“Easy Money”? 


Now that the home building in- 
dustry has been given the most 
liberal legislation in history, there 
is great danger that builders will 
use it as their major theme in sell- 
ing homes and home ownership. 
While the new legislation cannot 
in itself hurt the building business, 
its misuse as a major selling weap- 
on certainly can. For the greater 
the rush for “easy money”, the 
tighter that money is going to get. 
The natural progression of events 
would then lead to a softer market. 
Then, we would find ourselves 
“over built” in homes of lower 
value and quality. (Some authori- 
ties, incidentally, believe we are 
over built in “cracker box” homes 
now—homes for which there will 
be no buyers in the coming months 
unless they are rebuilt to match 
current offerings). 

Such conditions can develop, and 
it’s largely up to the nation’s 
builders to prevent it. If they de- 
liver good values and do a heads- 
up selling job as they keep pace 
with the real demand for new 
homes, the market picture should 
continue bright. Nevertheless, the 
editors of Practical Builder will 
keep a watchful eye on this factor, 
as will every wise building prod- 
ucts manufacturer. 


2. What Is The Srength 
Of The Market? 


For several years now, the new 
home market has readily absorbed 
a million-plus new houses a year. 
There are plenty of well-founded 
statistics to indicate that, nation- 
ally, we can well afford to con- 
tinue building at least that many 
for several years. Yet, there are 
VA and FHA officials, and quite 
a few other authorities, who won- 
der whether the market has not 
been forced too fast in some areas. 


The mortgage people are begin- 


carefully followed up, and 


‘“‘huilders”...not a 


cost. Get the point? 


A Michigan advertiser (name on 

request) writes : “We are pleased with 

the large number of inquiries we get 
~from Practical Builder. All inquiries are 


PB are good...in other words, from people 
that actually buy and use our products.” 


Let's get to the point: 


suburbs of large cities. They 
building dollar goes where pe 


And PB goes where builders 


the largest builder-circulation 


those from 


Builders build where people live. Crawfordsville, 
Indiana; Pella, Iowa; Centralia, Illinois... maybe 
they don’t loom large on your Rand McNally; but they 
(and countless towns like them) make up America. Always 


remember what practical builder never forgets: 65% of 


miscellany 


the U.S. live in communities of under 50,000 population. These are not 


e full-fledged towns. The light construction 


of socalled ‘‘buying influences.” PB delivers 
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le are: it parallels our distribution of population. 
e... big city or small town. Mind you, we said 


the greatest builder-buying-power, at the lowest 


...0f the light construction industry 
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Mueller’s Macaroni 


and its agency, 
Scheideler, Beck & 
Werner, Inc., are 
Sold on Spot Radio 
as a basic 


advertising medium! 


Here’s the Mueller story: 


Distribution: C. F. Mueller Co. products are sold in major markets 
East of the Mississippi and on the West Coast. 


Programming: Mueller wants the prestige and continuity of complete 


radio programs. 


Timing: Mueller sales messages are timed to reach housewives before 


they do their daily shopping. 


THE DECISION: Mueller buys Spot Radio news programs in the spe- 


cific marketing areas where its products are sold. 


Whatever your distribution pattern is, Spot Radio — and Spot 
Television — can do the same powerful selling job for you. Your ad- 
vertising agency or an NBC Spot Salesman will show you how Spot 
can saturate your markets . . . the whole market, including the Retail 
Trading Zone, where metropolitan newspaper circulation may be weak 
. . . and just your markets, without the costly waste-circulation of 


national media. 


Spot, of course, means more than just station-breaks or minute- 


announcements. Your agency’s time-buyer can choose programs, on a 
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Spot basis, ranging from 5 minutes to 5 hours in length. Mueller does Ucft to right) Eugene Mulshizer Vice President, Secretary and Account 
Executive, Scheideler, Beck & Werner 


its selling j I 's programs. You may prefer music, dr 
its selling job with news programs u may prefer music, drama, posenh Xt. @'tara NBC Spot Seles Railic Sissies 


sports, or any of a wide variety of other programs. a a eT ee 
Scheideler, Beck & Werner 


In 11 major markets, where 45% of the nation’s food sales are 
John Murphy General Sales Manager, C. F. Mueller Co. 


made, NBC Spot Sales represents top radio and television stations. 
C. F. Mueller Executive Vice President, 


Why not discover how Spot in these markets can produce sales for you. C. F. Mueller Co. 
Photo by Ted Castle—taken at the 


C. F. Mueller Co. plant in 
Jersey City, N. J. 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N.Y. 
Chicago Detroit Cleveland Washington 
San Francisco Los Angeles Charlotte*  Atlanta* Dallas* 


*Bomar Lowrance Associates 


More top-level executives are Sold on Spot because more products 


are sold on spot... 


... and some spots are better than others 


representing RADIO STATIONS: representing TELEVISION STATIONS: 

KGU Honolulu, Hawaii KNBC San Francisco WTAM Cleveland NONA-TY Honetals, Heweli = GSB-8 St. Louis pe Portland, Ore. 
WRCA.-TV New York WRCE-TV Washington, D.C WAVE.-TV Louisville 

WRCA New York KSD St. Louis WAVE § Louisville WNBQ Chicago ° 7" WRGB Schenectady- 

WMAQ Chicago wre Washington, D. C. KRCA Los Angeles WNBK Cleveland Albany-Troy 
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Douglas Sets 
Major Push for 
Planes, Travel 


GLENDALE, CAL., Dec. 8—Douglas | .ayied to conform to space restric- | 
55 jtions. A 
1955,/ calling for six to 12 pages each | 


with the dual objectives of selling will run in 19 overseas aviation | 


Aircraft Co. 
advertising 


will run its biggest 
campaign in 


air travel to the public and of | 
boosting the superiorities of its | 
DC6 and DC7 series. 
Domestically, a two-pronged 
campaign will run in magazines. 
General magazines will carry col- 
or pages, plus an additional b&w 
adjacent column, to talk of the 
convenience of air travel in terms 
of speed. The ads will stress the 
superior speed of the DC7, which 
is termed the most successful new 
design Douglas has ever launched. 
Scheduled to get page and col- 
umn units are The Saturday Eve- 
ning Post and The New Yorker, 
with nine insertions each; Life, 
Holiday and Sunset, with six in- 
sertions each; Reader’s Digest and 
Collier’s, three each. Town & 


a will carry one two-page 
ad. 


In another campaign, Time, 


be used include 
_ editions of Reader’s Digest, Reali- 


,te (France), O Cruzerio (Brazil), 


| Atlantida (Argentina), Epoca 
(Italy), Du (Switzerland) and 
others, with full pages in most of 
‘these publications. 


' 


|@ Newspapers will get 24 inser- 


15 international | 


tions of 405 lines, which may be 


subordinate campaign | 


trade journals. It is designed to! 
inform operators of DC3s and 
DC4s that the company main- 
tains field service representatives 
in Europe, South America and the | 
Far East. J. Walter Thompson Co., | 
Los Angeles, is the agency. 


Degen Joins Story, Brooks | 

Robert F. Degen Jr., formerly | 
with the Westchester County 
Newspaper Group, has joined the} 
sales staff of Story, Brooks & Fin- 
ley, New York, publishers’ repre- | 
sentative. 


m-m-m... 
Ronzoni 
sono buoni 


earont« Fee Mnadiox 


MOGUL'S MOPPETS—The Emil Mogul Co., New York, allows as how it’s 

delighted with these youngsters in subway posters for Esquire and 

Ronzoni. Both appear in full color, but the rascal with the neckline 

down to here is in b&w to “lend maximum emphasis to the shoes 
and shine.” 


Advertising Age, December 13, 1954 


Ad ‘Honeymoon’ 
Confusing But 
Nice- ‘Digest’ 


NEW York, Dec. 9—It is “vir- 
tually certain” that Reader’s Di- 
| gest—which was inundated with 
orders for i,107 pages of 1955 ad- 
vertising when only 384 were 
available—will not increase the 32 
page limit it has set on ads for 
each issue. 

John F. Maloney, research di- 
rector of the Digest, also told a 
media group of the American Mar- 
keting Assn. today that the maga- 
zine has received 261 letters from 
readers about its decision to take 
advertising. “Two-thirds of them 
were glad we’re taking no alcohol 
linage; five letters cancelled sub- 
scriptions.” 

The final survey which moved 
_ the Digest to take ads, he said, in- 


Newsweek, and U. S. News & 
World Report will each run 13 | 
color pages, featuring the com-| 
pany’s military aircraft, missiles | 
and electronic contributions to na- 
tional defense. The ads will be in 
the form of reports to taxpayers | 
in terms of what they are getting | 
for defense dollars. Each will car- 
ry the statement that designing | 
planes that can fly faster and) 
farther with a bigger payload is a 
basic Douglas concept. 
® Adaptations of these ads will ne 
used for b&w pages in 17 military | 
and aviation books, Scientific | 
American, S.A.E. Journal and} 
Automotive Industries. Two cam- 
paigns will run in overseas maga- 
zines, newspapers and aviation 
trade journals. Ads also will sell 
air travel as in the domestic cam- 
paign, but a more general ap- 
proach will be used, because DC7s 
are not yet as widely used in in- 
ternational service as they are in 
the U. S. 

All ads will carry the running 
head, “Everywhere Under the 
Sun,” to stress the world-wide use 
of Douglas planes. Magazines to| 


NATION'S LARGEST TRADE TERRITORY 


A Good Buy 
NOW BETTER 


El Paso'’s Two Great Newspapers 
Reoch an all time high in 


CIRCULATION 
87,978* 


*Publishers’ stotement, six months 
ending September 30, 1954 


The Z1 Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspoper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! — 


New York Sunday News Sections circulation 
& percentage of family coverage 


ne 4,081.149—total city, suburban, and country 

Country....... 1,570,237—outsde New York City and fifty mile zone 

Country SplitRun . 785.119—every other copy in the country edition 

City & Suburbs. . . 2,510,912—63.2%, in New York City and fifty mile zone 

SplitRun ...... 1,255,456—31.6%, every other copy in New York City and suburbs 
Manhattan ..... 1,167,184-64.1%, in Manhattan, Bronx, Staten Island; suburban 


New York, Connecticut and Northern New Jersey 


Manhattan-Bronx . 

Westchester .... 159,824- 65.5%. 
Brooklyn ...... 1,014,335 -66.8%. 
eee 480,092 —- 60.3%. 
Queens-Long Island §=534,243—74.0%, 
Queens ....... 312,181 —67.6%, 
Nassaw-Suffolk 222,062 -—-85.3% 
a 329,393 -52.1%. 
Passaic-Bergen 196,792 -67.5% 
PE evened ae 114,467 - 66.7%. 


687,685 —62.4%, in Manhattan, Bronx, Staten Isiand 

in Westchester, Fairfield and Putnam counties 

in Brooklyn, Queens, Nassau and Suffolk counties 

in the borough of Brooklyn only 

in Queens, Nassau and Suffolk counties 

in the borough of Queens only 

. in Nassau and Suffolk counties 

in Newark and adjacent Southern New Jersey counties 
. in Passaic, and in Bergen and Sussex counties 


in Hudson county, except Arlington, East Newark, 
Harrison and Kearny 


Source: Annual! Audit, Sept. 27, 1953, as filed with the ABC 
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volved leaving Canadian issues of 
the magazine (which has run ad- 
vertising for seven years) with 200 
Americans in “several nearby 
states.” These people were asked 


whether they’d like the 25¢ cover | 


price of the domestic editiyon re- 
tained, wNh advertising added, or 


an advance to 35¢, with na adver-| 


tising. The result, he said, was 
81% in favor of the first alterna- 


tive. 
i 


s Mr. Maloney said the Digest al- 
ready has a breakdown of its cir- 
culation by states, but not yet by 
counties. He said it was expected 
that the magazine would research 
its readers to discover their in- 
come levels, occupations amd the 
like some time after April. There 
are no plans now for testing read- 
ership of editorial features or ad- 
vertisements. 


Mr. Maloney said that a staff of: 
eight people started teleyhoning 
agencies about the Digest’s deci-, 


sion to accept advertising at 2:15. 
p.m. Nov. 3. 


Advertising Age, December 13, 1954 


“At 2:30 they had to stop phon- | 
mg and start answering. By 3: $0) 
the roof was falling in.’ 

He likened the situation to that | 
of the bridegroom who found the 
honeymoon to be confusing and’ 
difficult, though he had an idea he} 
was going to like it. 


"Jet Propulsion’ Goes Monthly 


Effective Jan. 1, Jet Propulsion, | 
(official publication of the Ameri- 
|can Rocket Society, New York, 


will publish monthly instead of 
‘bi-monthly as at present. At the 
same time, a new rate card in- 
creases the cost of a one-time b&w 
page from $200 to $250. Estab- 
lished in 1930, the publication was 
known for many years as The 
Journal of the American Rocket 
Society, adopting its current title 


in September of 1954. 
Buys Primrose House Line 


Daggett & Ramsdell Inc., New 
York, will take over the manu- 
facture, sale and distribution of 
Primrose House cosmetics on Dec. 


15. Primrose House products in 


Ullman 


Snyder Carcher Bond 


AD Costs—Discussiny them are S. J. Caraher, manager of the serv- 
ices division, E. I. du Pont de Nemours & Co., who was the principal 
speaker at a meeting of the Eastern Industrial Advertisers in Phila- 
delphia. With him are Roland G. E. Ullman, club president and head 
of Roland G. E. Ullman Organization; Harold E. Snyder, program 
chairman, and Nelson Bond, v.p. of McGraw-Hill Publishing Co. 


their present packaging will con-;& Ramsdell expects to announce 
|tinue to be available, and Daggett |new promotion plans shortly. 


a 


New York ...smorgasbord style! 


The Swedes have a word for selective 


Retailers have proved the sales power 01 


eating—smorgasbord. They shoot the works 
ona long table. You take a plate, and take 
vour pick. Concentrate on cold cuts, or 
trifle with a tossed salad. Come back as 
often as vou like and stuff vourself... 


New York is a swell dish of 14 million 
prospects, but too rich for some advertisers’ 
taste. budget. and output. But now you can 
sell the market smorgasbord style, a bite at a 
time in the Sunday News, packaged in eleven 
local Sections! 

The table dhote is the City and Suburbs 
Section. with 2.5 million circulation; or you 
may prefer Split Run, every other copy, with 
half the circulation! Or go a la carte with the 
Manhattan, Brooklyn, Kings. Queens, Passaic- 
Bergen, Newark, Hudson, Nassau-Suffolk or 
Westchester Sections! 


these Sections —for years. Now the national 
advertiser can concentrate selling effort, sales- 
men, and expenditure in a single area. ..do 
intensive merchandising or missionary work 

.. try on promotions for size. . 
cross-section of the market... 


or schedule... 


. test copy ina 
spread a budget 
and get greater coverage than 
in any locality medium for lower cost! 

The Sunday News Full Run, circulation 
exceeding 3,750,000, is a superlative bargain 
in national advertising. 
ask the 
News Advertising Department, any office! 


For menus to match any need... 


THE [off aan New York’s Picture Newspaper 


with more than twice the circulation, daily and Sunday, 


of any other newspaper in America... 
220 East 42nd St., New York City...’ 
155 Montgomery St., San Francisco... 


Tribune Tower, Chicago... 
1127 Wilshire Blvd., Los Angeles 


Pontiac has all six of these 
services available under one 
roof and one management. 
Individually or collectively 


they are the product of a 


company skilled in helping 


you meet production prob- 


lems and deadlines. 


CALL OR WRITE AND 

LET US TELL YOU MORE 
ABOUT THE WAY PONTIAC 
CAN HELP YOU! 


| COLOR PROCEs¢ 
_ PHOTOENGRAVINGS 


TYPOGRAPHY 


sexy UNIFIED 
oS SERVICES 


| 
ciRk 


Pontiac 


Engraving & 
Llectrotype Ca. 


812 W. VAN BUREN STREET 
| HA ymarket 1-1000 © Chicago 7, Illinois 
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It gets to the important millions— 
the heart of America. 


Never underestimate the power 
of the magazine women believe in. 


Read by the leaders of the big change 
to “everyday holiday living.” 


Rural America’s magazine for better 
farming and better farm living. 
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LADIES’ 
HOME 


Important 
Message 
to You 
(Page 30) 


New! Speci 


Washington 


Letter to 


The patacten Evening 


OS’ | 


iN rHi,s #*SSUE 
» Wilderness Cure for Juvenile Delinquency 
« Hypothermia ~Startling Surgical Technique 

» Those Mysterious “Sonic Boom” Explosions 
« The Best-Mannered Children in the World 
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12,900,000 Circulation 


CIRCULATION 
NET PAID ABC 6 30 /54 
The Saturday Evening Post 4,597,987 ° 
Ladies’ Home Journal 4,8 '6,551 
Holiday 846,088 
Betier Farming 2,637,892 
12,958,518 
7 1} 
. Jin ist125 Yin2nd125 Win3rd125 Yin 4th 126 
| Paralleling the market (aunes can: Meek meee teen: Seopa 
; Curtis Circulation 71.2% 16.5% 8.3% 4.0% 
N Households . 156% 15.7% 8.2% 4.1% 
i Passenger Car Registrations 12.7% 15.4% 7.7% 4.2% 
Automotive Store Sales 72.5% 15.49% 7.9% 4.2% 
Retail Store Sales 75.6% 14.1% 6.7% 3.6% 
; Furniture, Appliance Store Sales 76.8; 13.6% 6.4% 3.2% 
Food Store Sales 76.6; 13.5% 6.4% 3.5% 
Drugstore Sales IW5B% 12.8% 6.4% 3.3% 


The £01 market areas in the U.S. are ranked according 
to Curtis combination circulation in each market area. 


* *~ 
Combination Rates 
+ 
-Volume Discounts 
Substantial savings become available in 
January, 1955, through combination rates 


plus volume discounts on individual maga- 
zines. Consult your Curtis representative. 


BU 


... America’s big, balanced magazine market of best buying groups! 


ee es as Se 


| The Curtis Publishing Company 
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Ayer Inc. Buys Milkmaid 
Milkmaid Inc., Paterson, N. J., 
manufacturer and distributor of 
cosmetics and beauty preparations, 
has been acquired by Harriet Hub- 
bard Ayer Inc., New York, a divi- 


‘sion of Nestle-LeMur Co. Milk- 
maid is now a wholly owned Ayer 
subsidiary and its products will be 
made in the Ayer plant and dis- 
tributed through department and 
‘drug stores. 


Seve 


Fe gift. of good tasta! 


Well known... 


Really appreciated... 


x * * 
HENNESSY 
THE WORLD'S PREFERRED 


COGNAC BRANDY 


Mutual Ben :fit Lashes Out at Ads 
Offering ‘Low-Cost’ Life Insurance 


(Continued from Page 3) 
uct,’ but that now it seemed to be 
getting into the discount house 
class.” 

Jack D. Garfunkel, field man 
for Mutual Benefit, was reported 
as saying that “advertising em- 
phasis on price was disrupting the 
market without creating any de- 
sire to buy, for that must be done 
by the agent.” 

“The emphasis in selling life 
insurance,” he added, “should be 
on service to the public, the public 
should not be given the impression 
that the big thing is to get more 
business. The Ford-vs-Chevrolet 
type of sales battle is unworthy 
of the life insurance business.” 

Equitable, which has been using 
magazines to announce “a new 
low-cost insurance package for 
millions of American families,” 


was represented at the session by 
Walter Klem, senior v.p. and 
actuary. 


s Equitable’s copy has offered a 
“new special policy” that “makes 
possible the purchase of larger 
amounts of life insurance at new 
low cost.” Available in amounts 
of $10,000 or more, the policy 
brings “the benefit of important 
savings in the form of low pre- 
miums.” 

A two-color page prepared by 
New York Life and headlined, “To 
men who need (but think they 
can’t afford) $10,000 more life 
‘insurance” and offering a “special 
‘new policy” was rejected by The 
New Yorker “because of unsatis- 
factory copy.” The page was to 
have run in the April 24, 1954, 
|issue of the magazine. 


Take the selling price of any magazine. Divide it by the 


number of pages in the magazine and multiply this figure by 1000. 
The result is the READER’S COST PER PAGE PER M (RCPM). 
Compare this figure with the ADVERTISER’S COST PER 


PAGE PER M (from SRDS) for the same magazine. 


the reader pays 


per page per M (RCPM) 


the advertiser pays 
per page per M (CPM) 


MAGAZINE A 
(photographic) 


MAGAZINE B 
(adventure) 


MAGAZINE C 


(men’s) 


TITAN 

PUBLICATIONS 
in the Men's... 
Adventure and 
Photographic 
Fields (average) 


This comparison makes sense because it forces every magazine to relate its ad-pulling 
power to a PROVABLE amount of reader interest . . . based on the reader’s willingness to 
PAY for the magazine. 


® Different from Circulation—which is only a measure of possible readers 


® Different from Readership Studies—which are sometimes incomplete and inaccurate 


@RCPM is a PROVABLE way of measuring the value that the reader puts on the 
entire contents of any magazine! 


dollar for dolla 


5 
Me, 


better advertising buy than . 


Ralph Bolander-ol 
Director Advertisin: 


ROBERT DE GUZMAN, formerly a copy- 

writer and account executive with 

Royal & deGuzman, has joined the 

promotion department of the Bu- 

reau of Advertising of American 

Newspaper Publishers Assn., New 
York. 


Mr. Klem said that he doesn’t 
think Equitable’s advertising has 
“sold any policies to amount to 
anything.” 

“The company has been adver- 
tising because it had been out of 
national advertising for some 
time,” he said. “It had something 
new, so it was natural to adver- 
tise it, but more important, the 
company needed to tell its own 
agents it was back of them in to- 
day’s competitive market and 
inspire them to sell all of Equi- 
table’s services.” 


® According to Mr. Klem, “there 
have been relatively few inquiries 
to field offices or the home office 
as a result of the advertisements, 
but the advertising has inspired 
the field force to sell.” 

In any event, he indicated that 
the push for low-cost special poli- 
cies “is nearing completion and 
the company doesn’t propose to 
continue this kind of saturation 
advertising.” 

In today’s newspaper ad, Mu- 
tual Benefit declared that “gen- 
erally speaking, life insurance is 
like any other commodity or ser- 
vice that you buy. You get about 
what you pay for...Life insur- 
ance is produced in many grades 
and types. If the one you choose 
fits your needs, you have a good 
buy. If it does not fit, or, looking 
ahead, probably cannot be made 
to fit, you have no bargain, no 
matter how little you pay.” 


JWT Aids Blood Drive 

The New York office of J. 
Walter Thompson Co. is again 
making available to any interested 
organization the art and promo- 
tional material used in the agen- 
_cy’s blood drive for the Red Cross. 
JWT employes contributed 230 
pints of blood as a result of this 
year’s campaign. Many companies 
used the agency’s promotional ma- 
\terial last year. 


Want a better 


LETTERHEAD? 


Get your FREE copy of our useful new 
brochure ‘“‘Letterhead Logic’’— just off 
the press. Then, turn to the check list 
used by experts to gauge letterhead 
efficiency. If it indicates room for im- 
proving your present letterhead, Hill's 
40 years of specialized experience .. . 
producing the finest business station- 
ery for hundreds of famous firms .. . 
is at your disposal. 


Learn how HILL craftsmanship can 
create a letterhead you'll be proud of 

. one that truly reflects the charac- 
ter, personality and prestige of your 
firm...scientifically designed to assure 
built-in sales appeal...at prices much 
lower than you'd expect. 

“Letterhead Logic,”” containing im- 
pressive “big name” samples is free — 
without obligation —to users of 5,000 
or more letterheads a year. Simply jot 
down, on your present letterhead, the 
quantity your firm uses and mail to 
HILL now. Write: 


r.onHILLine. 


Fine Letterheads and Business Cards 


270 A7 Lafayette St.. New York 12, N.Y 
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nce upon a time... 


away back when... magazines were considered inanimate 


objects. They had a certain number of pages, pictures and 


text and regularly belabored their elected subject matter. 


They were a thing you kept on your coffee table... they . 


were any number of things...but always they were a “thing.” 


It’s just not so any more. Magazines today are of the people 


and how they live and think. Magazines are for the people 
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who are alert—to the world around them and the world 
within their own four walls. Magazines are by the people 
with authority to give their particular audience the pleasure 
they want or the information they want...and need. We are 
daily humbled in The American Home offices when we 
open our morning mail. Our readers avd our advertisers, 
from the moment they join our family, feel themselves a 
part of the American Home, all of us sharing 1n a joint effort 
to make comfortable and happy homes. A look at the figures 


on buying habits of magazine readers (available for the last four 
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and one-half years) will show how American Home families 
follow our suggestions for building, remodeling and fur- 
nishing their homes and for feeding their families. It must be 
working for our advertisers, too. This year, we are proud to 
say, they have granted us the largest gain in advertising pages 


of any magazine with three million circulation or more. It 


is all very gratifying. What’s more, 1955 looks even better... 
for us, for our advertisers, and for our three million American 


Home Families. 


There’s no place like home... AMERICAN HOME 


MAGAZINE 
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Dean David Will Retire 

Donald K. David, former presi- 
dent of American Maize Products, 
Co., will retire from his post as_ 
dean of the Harvard Business 
School next summer. 


Seldon Joins Bamritter | 
Ralph Seldon, formerly with | 
Necchi Sewing Machine Co., has 
joined T. Bamritter Co., New York 
furniture manufacturer, as adver- 
tising and promotion manager. 


MS A LE NSS IT 
100,000 prospects 
for office equipment 


You're guaranteed a circulation of 100,000 
members of the legal profession who buy 
desks, chairs, tables, lamps, rugs, type- 
writers, dictating machines, calculators, 
bookcases, stationery, office supplies, when 
you advertise in CASE AND COMMENT, 
the Lawyers’ Magazine. Actual six mos. 
av. controlled circulation—122,337 lawyers, 
judges, law professors. More than double 
the audience of the next largest legal 
magazine open to advertisers. You also 
get a bonus of 22,693 bulk to law students. 
An unusual buy in class and mass. For 
samp'es, facts, contact CASE AND COM- 
MENT, Dept. AA15, Aqueduct Bidg., Roch- 
Y. or National Publishers 
Inc., 114 E. 47th St 


ester 14, N. 
Representatives, 


N. ¥. 17—Plaza 3-5171. 


‘What About Jurisdiction?’... 


Industry Shies at Health Insurance 
Ad Code Proposal Advanced by Mason 


WASHINGTON, Dec. 7—Health in-| the validity of advertising repre- 
surance companies are wary of a sentations” lest case-by-case liti- 
proposal that the industry petition gation of complaints undermine 
the Federal Trade Commission for public confidence in health insur- 


a trade practice conference on ad ance and leave some companies at 


standards. 

FTC Commissioner Lowell Ma- 
son yesterday made the suggestion 
in an address he gave in Indiana 
before the South Bend Chamber of 
Commerce. The commission has 
charged that 17 health and acci- 
dent insurance companies are 
guilty of “false and misleading ad- 


vertising” (AA, Oct. 25), and com- | 


plaints against additional compa- 
nies are being prepared. 

Mr. Mason—emphasizing that he 
was speaking only for himself— 
called for a conference “to set up 
standards and criteria to measure 


a competitive disadvantage. 


@ Insurance officials, however, 
indicated that they are reluctant to 
rush into a meeting with FTC. 
They feel such a move might jeop- 
ardize their contention that states, 
not FTC, have jurisdiction over 
\H&A ads. 

FTC’s senior member and best 
known champion of the trade 
practice conference method as- 
serted that while he has “no 
stomach for singling out a few 
companies as whipping boys, the 
‘very element of competition leads 
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STORY, BROOKS & FINLEY, REPRESENTATIVES — JOHN S. KNIGHT, PUBLISHER 


ith ct 
Akron is one of the few markets of its size 
in the country with one powerful full- 
coverage newspaper. At 35c per line, the 


evening or Sunday Beacon Journal is the 
intelligent, sales-producing buy in Akron. os 


ONEnewspaper! 


BEACON JOURNAL 
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to widespread repetition of mis- 
leading claims.’ Despite the com- 
plaints issued and being prepared, 
“the industry is so numerous that 
budget and other considerations 
will undoubtedly intervene to pre- 
vent anything like equal treatment 
of equal violations,” he said. 

He emphasized that the petition 
for a trade practice conference 
would have to originate with the 
industry. 


a “Whether such a petition will be 
granted is not for me to say,” he 
pointed out. “Certainly it would be 
overly optimistic to forecast that 
the momentum of such an impor- 
tant piece of machinery as has 
been set in motion to correct the 
careless advertising habits of the 
past would be stopped abruptly so 
as to prevent the filing of addi- 
tional complaints. Where com- 
plaints have already been issued 
and are yet to come it might be to 
the best interests of the public and 
the companies involved to work 
out their disposition by agree- 
ment.” 

He asserted that the trade prac- 
tice system is “especially potent” 
when dealing with industries “of 
standing and integrity.” 

“In general, I would say that 
‘men who dedicate their lives to 
the service of humanity in fur- 
nishing protection to the sick, the 
‘halt, and the blind are of the char- 
,acter we like to see our nation 
| built upon,” he added. 

“As a believer in ‘equal justice 
under law’,” he said, “I think it 
/would be a very helpful thing to 
| this industry to increase its useful- 
ness to humanity by attaining a 
/new high standing in the public 
_confidence. I would think it would 
_be almost imperative that it try to 
get this problem back on the track 
where it belongs—leading toward 
‘industry-wide solutions for indus- 
belies problems.” 


| 
| 


‘= FTC’s relationships with the 
health insurance industry are bit- 
'ter at this point. Several of the 17 
firms hit with FTC complaints last 
/October are charging that the com- 
‘mission’s cases are based on mate- 
‘rial taken out of context. 

| On the other side of the fence, 
there is a tendency for FTC people 
to regard the insurance firms as 
“incorrigible,” and to question the 
value of a trade practice confer- 
ence with them. 


One well-informed source 
pointed out that many health in- 
surance firms joined a short time 
ago in the preparation of a trade 
practice code for the mail order in- 
surance business. 

“This code treats advertising in 
great detail,” he said. “And it is 
constantly violated. Several of the 
17 firms involved in the cases 
which we started in October 
wouldn’t be in trouble today if 
they followed this code.” 


s There is also that jurisdictional 
problem. 

Under federal insurance laws, 
the control of insurance advertis- 
ing is divided between federal and 
state authorities. The criteria for 
determining jurisdiction are vague. 
Individual companies involved in 
FTC cases assert that the commis- 
sion lacks authority to regulate 
their advertising. 

Until the jurisdictional issue is 
clarified there is no way of deter- 
mining how much of the industry 
would be covered by a trade prac- 
tice code. 


= An executive of one H&A trade 
association—Health & Accident 
Underwriters’ Conference—is re- 
luctant to comment in detail upon 
Mr. Mason’s suggestion, “although 
it is something that we are willing 
to consider.” 

He pointed out, however, that a 
meeting with FTC might be inter- 
preted as acceptance of federal 
jurisdiction by the insurance com- 
panies. He said that state insur- 
ance commissioners—who in many 
areas have been spot-checking in- 
surance ads for misleading copy— 
also might raise the jurisdictional 
question if the companies adopted 
an FTC-approved advertising code. 


Akins Joins Transit Ad 

Ray Akins, formerly a partner 
of Akins-Cleland-Heffelfinger, 
Los Angeles brokerage company, 
has joined California Transit Ad- 
vertising, Los Angeles, as an ac- 
count executive. 
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OUTPULLS ’EM ALL! 


Scores of advertisers report, ‘‘ Astounding re- 
sults’’, ‘Best of all’, ‘Terrific’, etc. You will, 
too! Circulation: Around 600,000 ABC net paid; 
Rate: 55¢ a word; minimum 10 words. Free details! 


SCIENCE AND MECHANICS 


228 Dunham Building, Chicago 11, Ulinois 


Schenley 3-D commuter car card 


MELVIN A. SINGER, Brand Advertising Manager of Schenley Dis- 
tributors, Inc., says: “The first 3-D car cards advertising a whiskey 
will appear in the New York and Boston commuter trains. They will 
display an exact replica of the Schenley Reserve bottle, created in 
molded plastic. We use the commuter service because we believe 
the large and affluent group of over 340,000 daily commuters re- 
presents. a prime market for Schenley Reserve.” 


| Ti/ TRANSPORTATION DISPLAYS, INC. 
GRAND CENTRAL TERMINAL BUILDING « 
MU 6-3456 


NEW YORK 17 
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tome Power 
You Can M-e-a-a-u-/v-e... 


NOW! The American is the 
FIRST and ONLY Chicago 


newspaper to have its 


home-delivered circulation - 


audited by the A.B.C. 


When you buy a pound of butter, yard of cloth, or a gallon of gasoline, 


you know what you're getting because of accepted standards of meas- 
urements. 


Newspaper advertising should be bought and sold on the basis of cer- 
tain standards, too. Home delivered circulation is one of them. 


Until now a verified count and description of home-delivered circula- 
tions, made by the Audit Bureau of Circulations, has never been avail- 
able for any Chicago newspaper. 


Now, as the result of their exacting audit, the American can show ad- 
vertisers how much home-delivered circulation we have, where it goes, 


and many other facts that are needed to make sound advertising in- 
vestments. 


Why so much emphasis on home-delivered circulation? Because it’s 
proof of home readership. Home-delivered circulation is steady, con- 
sistent and loyal. It proves that people want the American every eve- 
ning ... want it delivered right to their homes. And we all know 


that most of our buying decisions for the following day are made at 
home at night. 


~ 


The Chicago American has over 205,000 copies home-delivered each 
evening in Chicago and suburbs .. and has a total circulation of 
over 520,000 daily. (A.B.C. Publisher’s Statement, for 6 months end- 
ing September 30, 1954.) 


The American not only has by far the largest home-delivered circu- 
lation in the evening field in Chicago and suburbs, but we estimate it 
has the second largest home-delive red circulation of all four metro- 
politan newspapers in this area, too. 


When you want to sell people, sell them at home first. So doesn’t it 
make sense to advertise your merchandise in the Chicago American? 
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Largest evening circulation in Chicago and Suburbs... and by far the largest evening home-delivered circulation, too 
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‘Canned Pineapple Industry 
Drive Features Pie 
In January and February, the 


Canned Pineapple Industry will 
READERS DO concentrate on promoting pine- 
apple pie in campaigns being pre- 


pared by the San Francisco office ay 
of J. Walter Thompson Co. Full- Alct \an 
color ads built around the theme, my 
“Enjoy Pineapple Pie,” will appear A 
in Farm Journal, Life, Ladies’| 4; j ‘ 
Home Journal, Modern Romances | {///*) reg: 
0 and Parents’ Magazine. ; 
Color advertisements in grocery | ™ Lig: 
j ae 


Here’s what they buy... nara 


| PAPER. PRODUCTS *"CAKE DECORATIONS + CLEANERS 4% 
| DOUGHNUT MACHINES = CONTROLS * CONCENTRATES 
_ MOULDS © PRESERVES » VACUUM CLEANERS * YEAST 
| DIVIDERS © FLOUR HANDLING cQUIPMENT © SUGAR 
| HUMIDIFIERS © INSECTICIDES ¢ BROOMS © VITAMINS. 
| BASKETS © REFRIGERATING MACHINERY * UNIFORMS 
: SHORTENINGS * VEGETABLE OLS + THERMOMETERS Over 14,000 

_ DETERGENTS + PROOF BOXES ¢ MOTORS * FIXTURES HPPA 
_ FRUITS © OVENS * PANS © SPICES = MIXERS + MILK [PSST pee ea 
_ MOULDERS © FLOUR © RACKS © TRUCKS © CABINETS other bakery 

| BEATERS © CONVEYORS © BREAD SLICERS + SYRUPS 
TIRES © LABELS * BAGS © SHOW CASES © FLAVORS 


opened an office as a publishers’ 


E T. m Helper hevurge . 
105 W. ADAMS ST., CHICAGO, ILL tugs THE CANNER * BAKING INDUSTRY * HOSPITAL MANAGEMENT representative in 1952, Mr. Mill- 
RRB erctaar oTe mms HOUSE Was in charge of midwest- 
ern sales for Dun’s Review. 


You'll be oll_o-fling when 
you see the hightond in- 
spited “Brigadoon” back to 
school collection, Harper's 
Bazosar featured ut, Bromson 
has it exc‘usively in iMinois, 
and youl! sapn sea the 
M.G. A, Musical which 
& goveus the hone, idea. 


trade publications also will be 
used to give grocers a preview of 
the pineapple pie promotion. 


Scotch Ballode 
to the kilt, the 
jusper... the 
original plaid... the 
whole bonny collection. 


The biouse, 10.95 
The kilt, 22.95 


OF THE BUSINESS 
Millhouse Named Chicago Re 
IN THIS $5 BILLION James K. Millhouse a haa 


named advertising representative 


Y orn “ s -8|| DOLLAR INDUSTRY in Chicago and surrounding terri- 


tory for Kansas Business Maga- 
zine and Kansas_ Construction 
Magazine, Topeka. Before he 


Daricsng to the bageipe 
today @t ove Mich-gus 
Avenue store 


Brn 
| 


OAK PARK * EVANSTON © CHICAGO © Pain SEACH 


DON’T HOOT, MON—This newspaper 
ad was one of the more conven- 
ee tional phases of the Brigadoon 

promotion staged by Bramson’s, 


vg POuyS Xo re, Imaginative pre 
\ 
unusual! 


Wins Scotland Trip 
for Chicago Shop 


Cuicaco, Dec. 7—Lucille Kirk- 
man, winner of a coin flip with 
‘the advertising and promotion 
|manager of a women’s specialty 
shop here, will accept a prize the 
shop has won—a flying trip to 
'Scotland—as soon as she can find 
/a gap in her work schedule. She is 
_window display director at Bram- 
son’s, which operates stores in 
‘Chicago and suburbs. The shop’s 
award was earned jointly by her 
work and that of Dick Levin, the 
ad manager, but she was luckier in 
the coin toss. 
| bramsons received the award 
‘for its lively promotion, judged 
‘the most successful in the country 
in its volume bracket, of this fall’s 
“Brigadoon” sports line. The do- 
nors of the award are Greta Plat- 
try, New York designer of the 
sportswear line; SAS Scandina- 
vian airline; M-G-M, maker of the 
/movie “Brigadoon,” and Harper's 
Bazaar, where the designer’s na- 
tional campaign was initiated. 


s In addition to its newspaper ads 
and promotion on its local radio 
show, plus full window treatment, 
Bramson’s pushed “Brigadoon” 
with special efforts, including 
(1) a press preview of the movie, 
(2) a bagpipe band and (3) 
draping its trees and fire plug in 
plaids aid its doorman in kilts. 
The shop’s consignment sold out 


7 . in t days. 
| F PAYS TO HAVE the special equipment to get to the bottom of nn uWe hadn't intended to enter 
i every problem . . . especially at the point of sale! It pays to be the competition at all,” Mr. Levin 


explained this week. “But once we 
got into it, it kept piling up. I 
guess we just got carried away.” 


Macfadden Pays Dividends 


unusual with labels, packaging and displays that make 
© product irresistible even to the casual passerby! Almost 44 years of servicing 
a variety of clients have helped us perfect our 


different quality. Our 220,000 square feet of new Macfadden Publications Inc., ee 
: ‘ . n 5 > 
plant houses the most modern lithographic equipment ; LONSOLIDA TED prised pe Mae per pee nas be : . 
in America—and a staff with ideas! Could your point ve 7 ‘orporotia, earnings, on outstanding shares of 3 
f sale st Lithographing Cor ration $1.50 participating preference 
o” sale strategy use a fresh approach? Call us— MEMBER OF THE POINT OF PURCHASE ADVERTISING INSI stock, and a dividend of 25¢ a . 
we'd like to-talk about it. Main Office and Plont of Carle Place, L. 1, N.Y. share on outstanding shares of iq 
Ne cbiieat f ; Seles Offices in Philadelphia, Chicago, Lovisville, Tampa common stock and on outstanding 
obligation, of course, just call . . . shares of $1.50 participating pref- \f 
° erence stock. 


i 

o ' 
Van-Packer Boosts Collins 
O. E. (Bill) Coliins, formerly ke 
‘assistant general sales manager, 
/has been promoted to general 
sales manager of Van-Packer i 
Corp., Bettendorf, Ia., manufac- hos 
e turer of Van-Packer packaged 


Window, Counter or Merchandising Displays in Light, Motion or Dimension 


LABELS @ BROCHURES @ CALENDARS © ANNUAL REPORTS 
WRAPS @ BOOKLETS @ FOLDERS © POSTERS © TEXTURE FOLDERS 


masonry chimney. 
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“THIS IS TEXAS” 


For 70 years, The Houston Post has reported the passing parade, 

the march of events. And as a responsible public servant, The Post in this 
period has contributed to the growth of Houston and Texas. Meanwhile, 

it has kept pace with this exciting expansion with a comparable growth of its own. 


In culmination of its 70 years of progress, The Houston Post, early in 1955, 

will open its new $4,000,000 publishing plant, one of the nation’s most modern. 
At the same time, and in order to outline the march of events in Houston 

and Texas over this 70-year period, The Houston Post will publish “This Is Texas,” 
the finest single issue of The Post ever produced. 


Editorial material will be especially written by prominent guest authors 
and regular Houston Post feature writers. The covers for its many sections 
will be prepared by outstanding artists for superior reproduction 

on The Post’s new $1,500,000 presses. 


In short, The Post’s “This Is Texas” edition will put Texas on parade 
before the eyes of Texas and the nation. 


Represented Nationally by Moloney, Regan and Schmitt 


HE HOUSTON POST 1885%*1955 


Now Up to 195,450 Daily — 211,202 Sunday* 


i ane a 
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Note to business organizations, institutions 
and individuals: 


(THERE is a place in “This Is Texas” 

for your public relations, products 
or service message. “This Is Texas” will 
have many special sections covering vir- 
tually every facet of Houston’s economic 
and cultural life and will include trans- 
portation, the arts, building, farming and 
ranching, oil and chemicals and manu- 
facturing, to name just a few. This 
edition will have an estimated bonus 
circulation of at least 50,000 (a total of 
250,000) among the hation’s business 
leaders, schools, libraries, legislators and 
cultural leaders: It will have a wide and 
extended general readership and, to many, 
will be a keepsake edition. 

If you sell goods or service in the 
Houston market, your message should be 
in “This Is Texas.” 

For further details please contact The 
Advertising Director, The Houston Post, 
Houston, Texas, or their national ad- 
vertising representatives. 


W. P. HOBBY, Publisher 
EUGENE LEMCOE, Director of Advertising 


ROBERT BARRON 
Manager of General Advertising 
* As filed with the Audit Bureau of Circulations 


for six months ending September 30, 1954, sub- 
ject to audit period. 
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% POPULATION INCREASE OR DECRE)|l 
1950-1965...BY AGE GROUPS” |i 


25-29 30-34 
YEARS YEARS 


1950 — 8,325 11,768 12,813 4,347 9,249 12,314 11,612 11,298 
1965 — 11,279 18,337 21,838 9,924 10,714 11,361 10,908 11,761 
(IN THOUSANDS) 


*Bureau of the Census Estimates 
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YEAR MOPPETS SUB-TEENS TEEN-AGERS TOTAL major change 
5-7 8-12 13-18 ; 
—— —— writes 
1950 8,325,000 11,768,000 12,813,000 32,906,000 
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1955 10,578,000 14,964,000 13,964,000 39,506,000 


1960 11,343,000 18,016,000 17,563,000 46,922,000 T H 1} NX ¢ 


1965 11,279,000 18,337,000 21,838,000 51,454,000 205 East 42nd Str: 
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9,115 8,298 7,266 
11,386 10,741 9,331 


| 9lete story on this 


in the U.S. market, 


> or wire: 
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Between 1950 and 1965 a phenomenal shift is taking 
place in the U.S. Population. Due to the low birth rate 
during the 1930's, the number of people between 25 and 
39 years old is actually declining. Longevity is increasing, 
somewhat, the population over 40. 

The most remarkable change, however, is taking place 
in the age group between 5 and 18. The youth population 
will increase from 32,906,000 to 51,454,000—a whopping 
56.4%. 

This trend, started in the 1940's, is continuing. August, 
1954, recorded the largest individual number of births in 
our history—369,000. U.S. Census estimates that 1954 will 
top all preceding years in total births. 

Truly, the next ten years, at least, are the decade of 
youth. Youth will buy more, consume more and weigh 
much more heavily in the family’s spending. 

During the past 15 years we, at National Comics Group, 
have had considerable experience in the youth market— 
make some 8 million ABC sales a month there now. We 
also entertain the largest youth audience via Superman TV. 
This sales and audience experience, coupled with our 
familiarity with youth marketing successes. . . and failures, 
is at your disposal. 


ATIONAL COMICS GROU 


set, New York 17, N. Y. 
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TEST YOURSELF ! 


How many ef these important messages have reached you 


like a bird dog 
goes with 
hunting... 3% 


a point in your favor— 
B&C gives you both 
atonce... 

saving your hours, 
dollars, and ulcers! 
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Electros and Typography 
point out the best in each other at 
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veeeRee 


PT 


i 
j 


BERTSCH & COOPER , 


AD COUNCIL QuiZ—This institutional four-color spread for the. Ad- 
vertising Council will run in Collier’s, Life, Look and The Saturday 
»| Evening Post within the next two months to test readers’ knowledge 
‘| about various public service campaigns conducted by the Council. 
| A cartoon quiz, it was created by Ruthrauff & Ryan. 


# 


THE. ADVERTISING COUNOEL 


. | TYPOGRAPHY 
Ba THAT SELLS 
ARLENE BIBLIO ELIOT SLAIN AOE LLIILTEDT mienanaane 
BERTSCH & COOPER, 547 S. Clark St.,C go * HArrison7-5920 | 


‘Olmsted Opens Studios 
Olmsted Sound Studios 


CREATIVE IMPOSITION AND JT @ MONOTYPE e NOTYPE @e FOUNDRY TYPE 3 


PLATES e NEWSPAPER MAT 3 
ANSPARENCIES FOR OFFSET AND GRAVURE 3 


EXPERT HAND ETTING e ELECTE e TRU-TONE R PLASTI 


of sound recording. 


-.-it all adds up to 


ey 
iw 


246,394 229,325 


Morning & Evening Sunday 


ABC Publishers Statement, September 30, 1954 


AMONG CARTER, Publisher foe 
‘or 6 CARTER, JR President ond Notional Advertuing Burec 


Fort WORTH STAR-TELEGRAM 


: 


LARGEST CIRCULATION IN TEXAS 
WITHOUT the use of contests, schemes or premiums... 
“just a good newspaper" 


FM Broadcasters 


opened new studios at 1 E. 54th Tqke Heart from 
St., New York, to handle all types, 


ARB’‘s Set Census 


WASHINGTON, Dec. 7—The fm 
committee wf the National Assn. 
of Radio & Television Broadcasters 
claimed joyfully last week that 
'the recently released Advertising 
Research Foundation report on 
radio and tv set ownership has 
supplied impressive proof of the 
“growing vitality’ of fm broad- 
casting. 

The committee pointed out that 
the ARF study showed that 21.6% 
of the nation’s 45,020,000 house- 
hold radios are fm-equipped. 
This gives fm stations a potential 
of 11,210,000 receivers, it said. 

The committee congratulated the 
Alfred Politz organization for in- 
¢luding research questions in the 
report to establish fm _ circula- 
ition. Stimulated by the results, it 
|passed a resolution calling on 
_NARTB to fight any move to re- 
duce the amount of radio spectrum 
| space reserved for fm. 

The committee also decided to 
try to sell auto manufacturers on 
|the advantages of using fm- 
equipped sets in new cars. 


Heiping Hand Helps: 
He Lands Account 


Toronto, Dec. 8—Be a_ good 
Samaritan! 
| That’s how one adman caught 
an account, according to Alan 
Chadwick, account executive with 
J. J. Gibbons Ltd., Toronto. Mr. 
| Chadwick, as it happened, walked 
‘into the office of Jack Warren, 
sales manager of H. J. Coles Ltd., 
not long ago. 

“There he was, nearly snowed 
under with photographs and bits 
of paper, trying to sort out mate- 
rial for Coles’ first catalog,” re- 
calls Mr. Chadwick. “So I offered 
to help. We got the catalog in 
shape, and Gibbons got a new ac- 
count.” 

The catalog comes out the end 
of December. In January, Gibbons 
will start placing ads for Coles’ 
baby supplies and hassocks in two 
| Canadian business papers. The ads 
_ will be b&w half-pages. 

Two magazines will carry Coles 
ads beginning with March issues, 
but detailed plans for these are 
still in the air. 

Previously Coles prepared its 
advertising. Now Gibbons knows 
how a helping hand can pay off. 


John Lafarge Joins R&R 

John LaFarge has resigned as 
copy group head at Grey Adver- 
tising Agency to join Ruthrauff & 
Ryan, New York, in the same 
_capacity. He was formerly cre- 
|ative head at Robert W. Orr & 
Associaies and has also been with 
Young & Rubicam and Ogilvy, 
Benson & Mather. 
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where major buying decisions are made which pertain 
to materials and services used in PRODUCTION 
PROMOTION 
MERCHANDISING 


K P ihe dominant position of advertising management in the selection PRINTING 
and purchase of supplies, equipment and services connected with Supervision of production 
| production, promotion and merchandising makes advertising man- F pied ene =“ 
agers “tops in targets” for your sales promotion. PRINTING PAPER 
Responsibility for 
Survey after impartial survey has demonstrated the importance of selection 61.2% 
reaching ad managers (or others performing their functions, what- 
| ever their titles). For example, note the high percentage of adver- ADVERTISING REQUIREMENTS, far more than any other publica- 
tising managers and their departments listed as specifying and buying tion delivers your sales message to this key group, and provides it 
participants in the buying process in the following important product with an aura of job-interest that achieves for your sales message better 
and service classifications: readership and better response. Concentrating, as it does, on the non- 
media aspects of advertising, Advertising Requirements fills a definite 
PREMIUMS need—editorially supplying the latest innovations through “how-to- 
Original idea 51.2% a. : - ad 7" 
Final decision 56.0% do-it” articles, and, through its advertising columns, providing adver- 


tising management with the “where-to-buy-it” information that AR’s 


ADVERTISING SPECIALTIES 


readers want. 


Original idea 68.8 % 

Final decision 65.4% 

Places order 72.0% Small wonder then, that Advertising Requirements is “must reading” 
CONTEST PRIZES for advertising management—your top prospects. Remember, AR 

inn of contest 58.6 % reaches more advertising managers than the leading 5 general adver- 

Choice of prizes 46.8% tising magazines combined . . . more than 13,000 of your customers 
POINT OF PURCHASE ADVERTISING and pouagerts Whe ano te the periton te hey. 

Final decision 58.8% 

Placing of order 67.2% Why not start your schedule this month, and start reaching the 
PACKAGING greatest possible audience of advertising management buyers and 

Package design and specifiers. Reach them and sell them through the journal tailored to 

development 59.3% their 13 specific functions—Advertising Requirements. 
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and 137,834 of 
them take quill in hand 


It took TONIGHT to round night-owls up in a handy, 
populous pack to give advertisers something to hoot about. 
Here’s a recent example of TONIGHT’s influence on the 


nocturnal set: 


FRIDAY, NOV. 19. At 10 minutes past midnight (EST) 
Steve Allen delivers a single minute commercial for 
Broil-quik. Fellow night-owls, he states, are invited to send 
post cards with name and address, to get in on drawing 
for five free Broil-quik Super Chef Rotisseries. This 

offer is never thereafter repeated. 

MONDAY, NOV. 22. NBC inundated by 37,000 post cards! 
Flood signals raised. 

TUESDAY, NOV. 23. Cards up to 64,000! Mail-counting 
reserves rushed in. 

WEDNESDAY, NOV. 24. Cards up to 98,000! No end in 
sight. Head of mail-room given hourly first aid. 
THURSDAY, NOV. 25. National Holiday. Time out. 
FRIDAY, NOV. 26. Cards up to a torrential 123,146! 
MONDAY, NOV. 29. 135,907! Effects of the single minute 
commercial, delivered ten days ago at 10 minutes past 
midnight (EST), still being felt in flood-tide fashion. 
Broil-quik very pleased. Hicks and Greist ad agency very 
pleased. Steve Allen ecstatic—in his owlish way. 

(Late bulletin: By Wednesday, December 1, post card 
count still rising—up to 137,834!) 


The late-night audience is big, with a heavy 
concentration of adult male viewers. It’s also responsive 
and profitable-—when your sales message is carried 

on TONIGHT. At Class C rates, too. Ask your 

NEC representative for details. 
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NARTB Committee 
Asks for Panel 
To Provide Data 


WASHINGTON, Dec. 7—The am 
radio committee of the National 
Assn. of Radio and Television 
Broadcasters has recommended 
that NARTB set up a volunteer 
panel of 150 representative sta- 
tions. 

This panel would, according to 
the committee, supply data for a 
yardstick of industry information 
dealing primarily with significant 
revenue and expense trends. 

The committee recommended 
that members be selected so that 
the panel reflects a variety of 
geographical distributions, sizes of 
operations, market sizes, affilia- 
tions, tv-combined and uncom- 
bined operations, am only and am- 
fm stations, newspaper-owned and 
radio only operations, frequency 
and years of operation. 

The committee also recom- 


Pick the: 
GREENVILLE, S.C. 


Market _ 


foro 


IN RETAIL SALES! 


With South Carolina's most 


populous City and Retail 
Trading Zones of 494,212 
people (ABC 9-30-53), the 
Greenville market leads all 
others in South Carolina in 
Retail Sales. 


Here's the comparison: 


GREENVILLE $397,821,120 

Columbia 366,681,850 

Charleston 268,175,820 
Retail Sales from Sales 


Management May 10, 
1954, Survey. City and. 
Retail Trading Zones from 
Audit Bureau of Circula- 
tion latest figures. 


The Greenville Market also 


leads all others in South 
Carolina in Population, In- 
comes, Autos & Trucks, 


Wages and Employment. It's 
your first market in South 
Carolina. 


owes 
> 


\ 


¥/ 


Che Greenville News 


MORNING end SUNDAT 


Daily Circulation — 99,099 


Mont pon YOUR MOney 


GREENVILLE PIEDMONT 


NARTB organize 
‘activities in connection with Na- 
tional Radio Week to tell the pub- 
lic about the benefits of radio in 
the fields of arts, sciences, educa- 
tion and commerce. 


mended that 


Engineers Reelect Crockett 

Horace G. Crockett, partner of 
McKinsey & Co., New York, has 
been reelected to his fifth consec- 
utive term as president of the 
Assn. of Consulting Management 
Engineers. 


‘Golf Digest’ Name: 
Howard Gill Publis. er 

Howard R. Gill J ., formerly 
business manager of ‘olf Digest, 
Evanston, Ill, has been named 
editor and publisher. John F. Bar- 
nett, Golf Digest editor since 1951, 
has resigned to join Needham, 
Louis & Brorby, Chicago agency. 
Mr. Barnett will continue on the 
magazine’s board along with Mr. 
Gill and William H. Davis, CBS 
account executive in Chicago who 
founded the publication in 1950. 
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Florence Johannsen Lund, for- 
merly a staff writer for the North- 
western University Traffic Insti- 
tute, has been named promotion 
manager of Golf Digest, a new 
position. 


Alex West Joins KIRO 


Alex West, formerly on the 
sales staff of KCBS and radio-tv 
director of Rhoades & Davis, both 


'San Francisco, has joined KIRO, 


‘Seattle, as a sales account execu- 
| tive. 


Frito Names R&R for Popcorn 


Frito New York Inc., Mamaron- 
eck, N. Y., has appointed Ruthrauff 
& Ryan, New York, to handle ad- 
vertising and promotion for its 
new Jupiter Pop Corn Pak, a com- 
plete unit for making popcorn. The 
aluminum package is the popper, 
containing all ingredients neces- 
sary for a gallon of popcorn. Dis- 
tribution will be in New York ini- 
tially, supported by heavy spot 
television and participations on 
children’s shows. 


Che's in the 


SHE HAS TO BE 


SHE BUYS THE FAMILY CLOTHES! Your brand? 
Department store merchandise managers 
and buyers know how powerfully Family 
Circle’s fashion pages influence 4,000,000 
women. Retailers promote these fashions. 
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Terminal Shops to Esmond 

Terminal Barber Shops has 
named Esmond Associates to han- 
dle development of marketing 
plans for men’s toiletries and 
treatment products. Schwab & 
Beatty continues to handle the 
company’s advertising. All three 
organizations are located in New 
York. 


Collins Opens PR Office 


Maurice E. Collins has opened a 


public relations office at 77 W. 


Washington St., Chicago. Senior 
v.p. of Lawrence H. Selz Organiza- 
tion, Chicago public 
counsel, for the past 10 years, he 
also has been with the Chicago 
Tribune, the Chicago Sun-Times 
and the Associated Press. 


Fireside Shop to Fradkin 
Fradkin Advertising, New York, 


has been appointed to handle ad- | W@S adopted her 
vertising for the Fireside Shop,|Combination Sir 


South Bend, Ind., mail order sales Door Institute. 
| 
' 


company. 


relations | 


] 


Storm Win ‘ow, Door 
Makers Re :3!ve to 
Oppose ‘B::''’ Ads 


New York, Dec. 7—A resolution 
condemning ad\ ising “intended 
to mislead the  nsumer by the 
use of so-callec ‘bait’ practices” 
by the National 
m Window & 


The institute sai: such practices | 


'were designed to make “alluring 


but insincere” offers with the aim 


of gaining consumer contact, not 
‘to sell the advertised 


item. It 
added that it would lend “fullest 
assistance” to government agen- 
cies, better business bureaus and 
banking institutions to prevent or 
correct such practices. 


@® Members of the _ institute— 
which includes 45 of some 150 


/manufacturers—also adopted a 


membership seal, which appears in 


First in pages of food advertising among all 
monthly magazines, Family Circle pre-sells 
customers of 14 supermarket chains that do 
40% of U.S. chain grocery volume. 


: 1? 


ie 


SHE BUYS THE FAMILY TOILETRIES! Your brand? 
71% of supermarkets where Family Circle 
is sold stock health and beauty products. 
82% of readers surveyed also shop in drug 
stores within two blocks of the supermarket. 


..and a study of 33 neighborhoods around 
supermarkets where it is sold shows— 


FAMILY CIRCLE BOUGHT AND READ BY 
TWICE AS MANY HOUSEHOLDS LIKE HERS! 


TWICE as many households as Ladies’ Home Journal 
TWO AND ONE HALF times as many households as McCall's 


TWO AND ONE HALF times as many households as Companion 


THREE times as many households as Good Housekeeping 


Family Circle dominates household reading habits 
of 4,000,000 families. Your advertising in Family Circle 
helps dominate the buying habits of this 100% selective 


family-shopper audience. 


Good reason why in 1954 Family Circle gained over 
27% in pages of appliance, furnishings, apparel and 
other non-grocery advertising ...and carried more pages 
of food and grocery advertising than any other monthly 


magazine—for the fifth consecutive year! 


SHE BUYS FURNISHINGS, APPLIANCES! Yourbrand? 
First in percentage of married-women 
readers among the top ten circulation mag- 
azines, Family Circle sells women who are 
decorating, equipping their homes! 


market to buy— 


TO GET FAMILY CIRCLE, 


CANADA 
FIRST NATIONAL 
NORTHWEST RED OWL GRAND UNION | ‘ 
> NEW YORK 
ponack = 4 
JEWEL 
SAPEWAY amunsean. SAFEWAY 
WA On MMOND 
CALIFORNIA MIDWEST KROGER. 
MOUNTAIN 
wenQaainn DIXi€ HOME 
HILL 
Butt WINN & LOVETT 


~~ 
“ee, 
we 


IN FAMILY CIRCLE 
— youre in 


— i the market to sell! 
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| members’ advertising and point of 
sale material. The seal guarantees 
that storm windows and doors 
“are manufactured and sold in ac- 
cordance with standards adopted 
for your protection.” 

Robert Agulnick, v.p. of Aluma- 
tic Corp. of America, Milwaukee, 
was elected president of the insti- 
tute. V. Van Fleet, head of the 
‘Security Sash & Screen Co., 


Detroit, was named Ist v.p. 


‘Melrose First in ‘Journal’ 

Melrose Distillers, New York, 
was the first distiller to buy two- 
color space in the New York Jour- 
'nal-American, which started run- 
‘ning r.o.p. color advertisements 
with the issue of Monday, Nov. 29. 
Melrose offered its Melrose Rare 
‘in two decanter sizes, fifth and 
quart. 


Schwin to CBS Radio Spot 
Newell T. Schwin, former execu- 
'tive assistant to H. Leslie Atlass, 
-v.p. in charge of the central di- 
vision of CBS, has been appointed 
manager of sales development for 
CBS Radio Spot Sales, New York. 


LawT?. 


YOU’LL PUFF 
WITH PRIDE... 


whenever you realize how 
wise you are to entrust your 
photoengraving jobs to 
Laurence. For here are skill 
and conscientiousness that 
mean double dependability, 
of the kind that frees your 


mind of all worry. 


INCORPORATED - CHICAGO 
FINE PHOTOENGRAVINGS 
FOR 20 YEARS 
547 SOUTH CLARK STREET 
WABASH 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers’’? If not, write or phone today. 
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Seagram's VO 


IN THE“GOLDEN” SERVER 


i. rer could be more appropriate for your very 
special clients, customers and friends than the most 
beautiful gift of the year! World-renowned Seagram’s 
V. O. in the rich and elegant “Golden” Server — a gift 
package of rare and lustrous beauty, at moderate extra 
cost. The supply is limited —so place your order now. 


The additional cost for Seagram's V.O. in the 
**Golden” Server is far lower than you would 


expect to pay for a package of such golden 
distinction. 


Seagram’s V.O. is available, as usual, 
in the standard bottle at regular price. 


FROM THE HOUSE OF SEAGRAM 


SEAGRAM DISTILLERS COMPANY, NEW YORK CITY. 86.8 PROOF. CANADIAN WHISKY 
—A BLEND .. . OF RARE SELECTED WHISKIES «© SIX YEARS OLD 


| ARB Multi 


rity 
TV Ratin :s 


Advertising Age, December 13, 1954 


National Nielsen Ranking of Radio Shows 


Weeks of Oct. 10-23 
All figures copyright by A. C. Nielsen Co. 


_ Week of Nov. 7-. 3, 1954 arn on 
| American Research Bureau |,.\ Pregrem “(000) 
| PROGRAM POPULARITY EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,259) 
Rank Program Rating | 1 Jack Benny Show (American Tobacco Co., CES) .....ccsssccsssesssuesssseeeeneesees 2,939 
1 1 Love Lucy (Philip Morris, » ae A a CE ls, GUD esse sciicssisescesecscsccssesssescasssesasendsneseesse 2,892 
ah oe 51.8; 3 Graeme CURIE GNI, TI): osncicccessssisescssesccccicssssccescsncssenccsstagessezeen 2,612 

2 You Bet Your Life (DeSoto- 4 Our Miss Brooks (American Home, CBS) ............:ccccccccccecsssrsssessesesenens 2,472 
PR, TUTE cceisensonscnesenssecess 48.9 5 eR ts I Hissin anicrinncsnstssiasissicininnibssiinacbiitaianaal 2,426 

3 Toast of the Town (Lincoln- | 6 My Litho Marale CRilin Marita, CBS) nccscicscsccssisscasssscessscesssssecssocnscacensess 2,332 
Mercury, CBS) .. immlagn Bergen & McCarthy (Kraft Foods, CBS) ..........cccccccssesesesesscsecsosessssosessosense 2,192 

4 Jackie Gleason (Schick, Sheutles, | 8 I i NN Ns Ft asa ia vasa scsicsctivsoascasasncccnsstcnnesnvvivanensnanees 2,146 
PON RI ssi occaissascesvsacassesved 48.1 9 Cree Wee Te TER, CIID isi cissvcccicccsisssesssesstsccsesssscsescasetccsezs 2,099 

5 Dragnet (Liggett & Myers, /10 ar IE, Ie HP, PE eicscsscceccesivessiccsnscsocseicnssssosscscessnsssssceasqecaces 2,052 
POURED: . dakanetadsnicapeksiteskssiscosaacsstsesie 44.7 EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (933) 

6 Two for the Money (P. Lorillard, 1 One Man’s Family (Toni, Miles Laboratories, NBC) ............c..cccceseeeeees 1,586 
NI cht cecdn ues a cited decsdacisadaseoieseed 40.6) 2 News . the World (Miles Laboratories, NBC) ...........ccccccccceeeee 1,539 

7 This Is Your Life (Hazel Bishop, | 3 OO OE EET 1,493 
NBC) seseessessssscsrsssessnsessee 38. 5 WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,493) 

8 Godfrey's Talent Scouts (Lever 1 ie I I BO i ipecnindcireininstininieomsontnel 2,379 
Bros., Lipton, CBS) ............::000 37.9 2 ine Sy Ts Ge peitcnccacisineccericnsesserensisianivecnninimnnsaonivaani 2,332 

9 Your Hit Parade (American To- | 3 Young Widder Brown (Toni, NBC) ......c:.-csccsseseeees 2,239 

| bacco, Warner Hudnut, NBC) ....37.2) 4 Oe ie GI iia I a sisnincrciniscscesssenescartorecesnoncounvonbienseniane 2,239 
| 10 What’s My Line (Jules Montenier, 5 Helen Trent (American Home, Toni, CBS) .............ccccccsssceeesseeeceesseeeeeeenees 2,192 
Remington Rand, CBS) ............. 36.4 6 NE SI Ce 2,146 

 f RE De Se OD ein teaciceticcatacdiatienccisciasiarrsivericanss 2,146 

TOTAL VIEWERS REACHED 8 ROT GI CR, GRD hese icinstsinessssiesscinnncssinessnsezsace 2,146 
Rank Program (000); 9 Cur Gal Sunday (American Wome, CBS) nccccecccccescessscccsesscsesscssssseossssenses 2,146 
1 Toast of the Town (Lincoln- 10 a I I INNS I accra nacencesssscnsiconsesscsncccessaesasieosecauancscans 2,099 
— aig Ces) Og ingle DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (513) 
yr bag (Schick, Sheaffer, 1 Sunday GaMerin” (Bemera! FESR, CBS) .n.ccccsscccscscssccccsssscssesscasisssessseis 1,120 
31 Meg yo green aajjiole 43,030 2 nr Se I isis sicassssdaasdcenisassvsessacanioansaceinesnencth 1,073 

| CBS) ucy P s 41,450 3 Cecil Brown Commentary (State Farm Mutual, MBS) .0..........ccccceeeeeee 980 
| 4 Vou tee Wane tite Geta. DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (886) 
Plymouth, he 38,320 1 City Hospital (Carter, GG ecsiaws eoececesecceccccocococosecescccccosenccessecesose 1,586 
| © Gennes Gia) & Meron, 2 mmeaee GE: CUR Cia GR, CUED scisiiccescstissisccssiccsssessesecsoscsciessasessasans 1,586 
NBC) 34,270 3 Robert Q. Lewis (Helene Curtis, CBS) scvccccccccccccccceos 1,539 


| 6 Disneyland (Amer. Mtrs., Amer. 
Dairy, Derby Foods, ABC) ....30,810 

7 Your Hit Parade (American To- 
bacco, Warner Hudnut, NBC) 29,260 

8 Two for the Money (P. Lorillard, 


CBS) 28,870 
| 9 Private Secretary (American To- 
bacco, CBS) 27 460 
/10 Godfrey’s Talent Scouts (Lever 
Bros., Lipton, CBS) .............0. 25,720 

Third Quarter, 1954 
N. C. Rorabaugh Co. 

*No. of *No. of 

Advertiser Schedules Stations 
Procter & Gamble ........ 24 446 
Brown & Williamson .... 5 411 
Colgate-Palmolive Co. .. 15 241 
General Foods ...... Leinses 13 216 
WD hikeaistettaienis 12 204 
National Biscuit Co. ...... 5 196 
R. J. Reynolds ................ 8 189 
HMI Sibvetatecdvisssisraicnioles 1 162 
| Miles Laboratories ........ § 155 
| Sterling Drug ..........0..... 8 150 
Block Drug Co. ............ 7 145 
PONE TRIS. ssssesccisecnssneses 12 141 
Carter Products ............ 9 140 
DING « daliathicipehesvcenssienrians 6 118 
General Mills ................ WW 110 
| Chesebrough Mfg. Co. .. 2 104 
ae 8 104 
hh RBG. sissies 3 % 
Thomas J. Lipton Inc. .. 4 93 
| Coca-Cola & Bottlers .... 1 89 
Maybelline .............00...+ 1 83 
| ean 7 81 
| U. S. Rubber Co. .......... 8 81 
NE TEND scssssvnssesesesciiie 4 80 
| BPR GO. cccscccsiccesencies 10 77 


'* This list, which ranks advertisers accord- 
ving to total number of stations used for all 
‘their products, is based on a report of spot 

‘business on 228 stations out of 382 opera- 


‘ting as of Aug. 15. The number of sched- | 


| ules also indicates the r of products 


| active in most cases. 


Leonard Solomon Resigns 
| Leonard J. Solomon, 
sales manager of 
|Hosiery Mills, Manchester, N. H., 
‘has resigned effective Jan. 1. His| 


| nounced and his successor not | 
been named. 


Two to Boettiger & Summers 
W. H. Nicholson Inc. and South- 
rnair Co., both of Durham, N. C., 
nave appointed Boettiger & Sum- 
mers, Charlotte, to handle their 
advertising. 


| 


| & 


| 


| $ 
é 
t 


future plans have not been an- | 


| 
| 
| 


*The percentage of homes reached (“Nielsen-Rating”) may be determined by com- 
paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate 


of total U. S. radio homes. 


Milburn McCarty Adds Office 

Milburn McCarty Associates, 
New York public relations com- 
pany, has opened an office at 6612 
Sunset Blvd., Hollywood. The of- 
fice will be directed by Ed Thomp- 
son and Neil McDonald, who also 
will continue to service their own 
clients under the name, Thomp- 
son-McDonald. Eugene F. Burke, 
formerly executive editor of Mod- 
ern Packaging, has joined the com- 
pany’s New York office as an ac- 
count executive. 


Hutchings, Melville Buy 
Manz Engraving Department 
Tom Hutchings and Earl Mel- 
ville have purchased the engraving 
division of the Manz Corp., and 
will operate it in its present loca- 
‘tion in the Manz building at 4043) 
N. Ravenswood Ave., Chicago, as 


Hutchings & Melville Inc., 
tive Jan. 1. 

Other officers in the new com- 
pany are Charles Bruno and Clar- 
ence Plath. 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 
Accepted by the 
ELIZABETH DAILY JOURNAL 


ELIZABETH, NEW JERSEY 
Write for details or contact 


effec- 


WARD-GRIFFITH CO. 


The Word- Griffith Co. maintains offices 
“in all-principal advertising centers 


Retail Sales in the 1 
trading area totaled 


As Rockford is 15th in Total Postal Savings 
in the US, Rockford people 


are not only spendi 


money as well. The 
Rockford Morning 


cover this ric 


—— ~~ 


/ 


general | be < 
Manchester | 


TOP IM oy 
4 hha ‘Ine, 


» 


record amounts, but saving 


Rockford a -Republic 
market more 
completely than any other media. 


* Figures from Sales Management, 
Retail Sales $809,443,000. 


131,123, 
441,222 A.B.C. RETAIL TRADING ZONE 


3 county Rockford, Illinois 
nearly a billion in 1953". 


ng in 


Star and 


A.B.C. CITY ZONE 


ROCKFORD 


BEST TEST CITY IN 
THE MiD-WEST 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


Se RNS Bera 4 Karun pe Be ef RT ee is! So oe ae 2 ee PR il ee ap Pag bk he aan @ Pwr eo wet PT Bie ey OT neta GS Ge RAE =a Sana : : Bg gh AEN TA Se et te rs ea aS Det f- 
Peta Peay Gro 2 s/s , Sak a oe een STR Ait Pe Dai “Ui Ie ue joe ea 
pots oe —[— 
ae Nas es ——————— 2 ee Ss ee 
ay a Bat | 
ign . 
Oe } a 
pa ee —F8 ose ae 
5° SB: : 

a — : > | i» 

= E i } > oe , 
4B a : 3 1 rea : 
e 2 iy 
re cae 
a en 
aes Seat 
a | E  <eaae 
ees as = Ne 
a: off E ers 
= Fa vA. E es 
e. r on iG 
a ee a ce oe 

ae ~ e % fs 
a HOSS LOE se 
ee ype S265 2 Sy, ii 
aa i tee= = ae 
oe MPORTED ah 
= aes 
- - an 
‘- = = = en 

" | _— == a 
72 : on 
: ee Ae wees 
; mi Se ae 
= —— x: Pe 

Si: iv ui fay 

a ad pee 

ra Fd SS ~ — 

Age SS - ae ——————=_ isis. Si : 
om 2S SSN ar... Ge, eed 
a ti ” Pa oO SS a ae % sous 
eee ——— OV ZE Ne : 

Wee —— 7 » cees. 4 ee 

Se we : ————— meee 3 7a 

ae ee 22 ScO9lOme e | be: 
ces a ;— a 3 : ; ists 
ee % ts =m : ety 
a Sa © 6071) sa 
a #3 = - a wy f--- oak 
eee | | <’Fars 0% espe ae 
ee oe . = SS oe D) ae ie 

Se rt SSS i ve 
ia a i ee a = Sas aa = i o A } ' om 
Zz 4 ‘ea 

‘ : 

4 ee - 

. aT 
Bis | . 
} iiad ei 
: they | A 
Be Ps | a 
thy. | a 

4 | ee 
ee juli | i ; ‘ 
amar 7 “nt | 5 Bie 
re ia ‘> il lft | a: ; j . 

Sa Ny ty, D>) Lay = 
geese. | Mh ' wi ee 
5 ' Phils i % 
: / ~~ ee | | 
tee 

: OF the Names pe | 
pi . : pie Se Tela aga 
pee ] S 
pe se 3 
aa _ - , a, 
: rea ee | © e f| ‘a 

| a 
| 4 . 
ee 
| 
$ 
ee Fe — _ 
, oe Be . = 
ie. | : 
: | P Z oe 
F 7 M . 
| : “4 *@ 
i | (ian “ P ad 
: i § - <i '? 
> = ~ ' 

, eho P ~ . 7s t 
= Sy RE Sse ¢ 
et i, : et ie 
nee a ae a St eee a , 

—__———— el i Pig wae 7 
ae a a | a 2 "9 % 
“ " ee RS - ae 2 
ee a es Be eg ; ‘ a i } 
| sth 2a is rT ( 
. Seagtam e \ i 
A DISTINGUISHED PRODUCT (yaaa Rome ee 4 , 
Fi , ») 
af q | “ie < 
| OA 
SS ea ST ETT is fy j 
ne wi ee 7 
0 ; 
i 2 
ei cee * a : . Z ‘ . + - . i j — =e 5 : . = ; ed 


Frozen Juices 
Look Better for 
‘55, Packers Say 


(Continued from Page 2) 


lower-priced private labels. He re- 
ported that in the first nine months 
of 1954 “the five advertised labels 
accounted for 45% of all consumer 
purchases and the rest was split 
among 112 unadvertised labels.” 

Mr. Dick conceded that the 
“usual concern over advertised 
and unadvertised brands is cer- 
tainly always going to be with us. 

“Advertised brands usually in- 
troduce a product and spend con- 
siderable money to win it consum- 
er acceptance. Then the unad- 
vertised brands come into the act, 
on the basis of lower price. 

“For the past few years,” he 
continued, “the situation has been 
acute, causing a great deal of 
sticky merchandising.” 


@ The postwar growth of the 
frozen orange business was out- 


lined in a slide presentation by 
Curtis Rogers, exec. v.p., Market | 
Research Corp. Mr. Rogers said, 


the frozen juice boom has helped 
to increase sales of all juices. He 
also underlined an interesting fea- 
ture of the frozen orange concen- 
trate market: 20% of all sales 
come from the New York metro- 
politan area. 

W. King Kendrick, assistant 
general sales manager, Pasco 
Packing Co., Dade City, Fla., spoke 
for the unadvertised brands. He 
said the private label packers also 
expect 1955 to be a good year. 

He predicted that the Florida 
concentrate pack would exceed last 
season’s 65,500,000-gallon record 
by 10%. He said concentrators 
would put a larger proportion of 
their packs into institutional sizes 
and that “greater emphasis will be 
placed upon production of tange- 
rine juice.” 


# Mr. Kendrick reported that the 
Florida Citrus Commission has in- 
creased its field staff to 65 and is 
setting aside $1,500,000 for mer- 
chandising, in addition to the $5,- 
000,000 the commission is spending 
to encourage consumption of Flori- 
da citrus. 

Mr. Kendrick tangled briefly 


with Mr. Dick and Ambrose EL 


Stevens, Minute Maid v.p., over 
the paternity of frozen orange 
juice. In his talk Mr. Kendrick 
paid tribute to the research pro- 
gram of the Florida Citrus Com- 
mission, pointing out that this 


activity led to the development of. 
the frozen concentrate. The Min-'| 


ute Maid people ferociously dis- 
puted this claim, contending that 
while they were working on this 
idea the commission ‘showed lit- 
tle or no interest.” 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


George McLaughlin yes 

Advertising Manager 
ae 
will furnish ef- 
fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 
Request more facts. It pays to use 
the Gazette. 


Nationally Represented By 
WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in oll principal advertising centers 


Advertising Age, December 13, 1954 


FRESH CITRUS GETS 

$200,000 AD BOOST 

| LAwELAND, Fia., Dec. 8—The 
| Florida Citrus Commission dipped 
into its reserves today to buy an 
additional $200,000 worth of tele- 
vision time designed to help put 
life into lagging fresh fruit sales. 
Industry officials have been dis- 
appointed in demand for fresh 
oranges and grapefruit, although 
sales of processed products have 


been consistently greater than 
| those of a year ago. 
Three one-minute spots per 


week will be purchased on the 
CBS “Morning Show” and one 
spot per week will be purchased 
on NBC’s “Today,” each for a 
13-week period. The commission 
already is sponsoring “Twenty 
Questions” (ABC-TV) at a cost of 
some $750,000 for 44 weeks and 
recently completed another turn 
on “Today.” 

In other advertising action tak- 


‘en at the Decem! 


’ meeting, the 
commission appr: »ated $10,000 
for advertising fr: 
in several Europe 
added $6,000 to 
promotion of cit: 
feed. 

The commissio: 
approximately $3, 
sumer advertising 
all media. 


markets and 
budget for 


'J,000 for con- 


Campana Shifts Avds Account 


to Erwin, Wasey & Co. 
Campana Sales Co., Batavia, 
Ill., has named Frwin, Wasey & 
Co., New York and Chicago, to 
handle advertising for Ayds, vita- 
min-mineral candy for reducing. 
The appointment is effective Jan. 
1. H. W. Kastor & Sons, Chicago, 
formerly handled the product. 
Magazines, newspapers and Ar- 


thur Godfrey on radio will be 


used. 


citrus fruits (8°) ¢ =: 


pulp cattle | 
has budgeted | 


his season in| 


57 


DuMont Appoints Dolan 

James M. Dolan, assistant direc- 
"= \tor of sports since 1953, has been 
‘|named director of sports for Du- 
Mont Television Network, New 
York. He succeeds Thomas J. Mc- 
/Mahon, who resigned to go into 
business with his four brothers in 
Binghamton, N.Y. 


In CANADA 
31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 
ask for information 


Nationally Represented by 
WARD-GRIFFITH CO.’ 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


er: 


MAURICE P. DRISCOLL, for 17 years 
v.p. of Industrial Publications Inc., 
Chicago, has been named president 
of the company, which publishes 
building industry magazines. He 
succeeds Harold H. Rosenberg.) 
company founder, who becomes 

board chairman. 
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a FULL 


for quality 
reproduction 


... founded on delivering 


NEW 


MEASURE 


of QUALITY REPRODUCTION 


for MAGAZINES - 


TRADE PAPERS - 


For more than half a century, The Rapid Electrotype 
Company has specialized in the quality reproduction 
of original materials for letterpress printing. Our 
growth since the turn of the century has paralleled 
the swift advances made in the quality of magazine, 
trade paper and newspaper advertising and in the 
art of printing. Today, with five plants conveniently 
located from coast to coast, we are providing the 
finest and most diversified service for the production 
of electrotypes, plastic plates and mats in any 
quantity. It is a service depended upon by leading 
advertisers, advertising agencies, publishers and 
printers across the nation. 


Call in Rapid when you want the kind of reproduc- 
tion that preserves your investment in original art, 
engravings, advertising space or printed pieces. 


THE RAPID ELECTROTYPE COMPANY 


AD-ELECTROS « MATS ¢ PLASTIC PLATES « R.O.P. COLOR MATS © ATLANTICTYPES + JOB ELECTROS 


CINCINNATI 


a YORK 
Pe r 
tee eae 


CHICAGO: Sales Office, DEarborn 2-2016 © HARTFORD: New England Sales Office, ADams 3-3409 


YORK 


NEWSPAPERS 
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Marathon Film Shows 
Shopping Habits of 


Frozen Food Buyers 


MENASHA, Wis., Dec. 7—A pic- 
torial survey of shopping habits at 
frozen food counters has been) 
compiled by Marathon Corp. 

The survey, edited to a 25-min- 
ute motion picture, “Time for 
Shopping,” is being shown by the 
papermaker’s sales representa- 
tives to groups of production and 
sales executives in the frozen food 
industry and later will be shown 
to trade associations upon request. 

Tabulation of findings of the 
“hidden camera” recording of how 
shoppers behave at the frozen food 
counters of supermarkets indicates | 
that single package purchases pre- | 
éominate. Also, the shopping list) 
appears to have lost considerable | 
ground to purchasing on impulse. | 


# The survey shows that 18.4% | 
of shoppers photographed had | 
visible shopping lists. Although | 
86.9% made their selections of fro-_ 
zen food products after examina- | 
tion of packages, 66% bought their | 
original choices. 

Nearly half—49.3%—of _ the | 
shoppers bought only one package | 
of a frozen product. Another 36.3% | 
purchased two packages. 

About 14,000 feet of film ex- 
posed during the survey was re- 
searched and edited to select the 
1,300 feet included in the “Time 
for Shopping” presentation. The 
supermarkets studied were in) 
Philadelphia, Jeffersonville, Pa., 
Kansas City, Mo., Berkeley and 
Oakland, Cal. 


Armour Releases Meat Film 

Armour & Co., Chicago, has re- 
leased a 25-minute, 16 mm sound 
film, “Fresh Frosted Meats for the 
Food Service Industry.” Prints of 
the color film may be borrowed 
without charge from the National 
Restaurant Assn. Film Library, 8 
S. Michigan Ave., Chicago, or Ho- 
tel & Institution Dept., Armour & 
‘Co., Chicago. A folder describing 
the film and containing general di- 
rections for handling fresh frosted 
meats and quantity recipes demon- 
strated in the film is available 
from Armour. 


GM Show to Hit Five Cities 

The General Motors Motorama 
will appear in five cities in 1955 
(AA, Dec. 6), according to an an- 
nouncement by GM _ President 
Harlow W. Curtice. The admission- 
free show will open a six-day 
stand in New York’s Waldorf-As- 
toria Jan. 20. From there, it will 
go to Miami, Feb. 5-13; Los An- 
geles, March 5-13; San Francisco, 
March 26-April 3, and Boston, 
April 23-May 1. The show has been 
an annual New York event for 25 
years. It began to “go on the road” 
three years ago. 


Doremus Appoints Mann 
William T. Mann, formerly with 
Batten, Barton, Durstine & Os- 
born, has joined Doremus & Co., 
New York, as radio-tv director. 


Four A’s Elects Bond & Starr 

Bond & Starr, Pittsburgh, has 
been elected to membership in the 
American Assn. of Advertising 
Agencies, New York. 


LYNCHBURG 
VIRGINIA 


“Metropolitan” Lynchburg retail 
salese—88% HIGHER THAN THE 
U. S. AVERAGE! 


Only the News-Advance covers this 
basic Virginia market of over 
50,000 city zone population. 


ADVERTISE IM LYWCHBURG—GET OUR MARKET FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Word Griffith Co mointains offices 


(7 al arincipol advertising centers 


Rogers Joins Sterling TV 

Richard H. Rogers, previously 
with United World Films, has 
joined the sales staff of Sterling 
Television Co., New York, as 
southeastern representative for the 
tv film distributor. 


KGUL-TV Names Wilson S. M. 

Robert S. Wilson, formerly with 
Katz Agency, has been named gen- 
eral sales manager of KGUL-TV, 
Galveston, Tex. 


Advertising Age, 


that two of the top 25 advertisers 
have referred “special television 
advertising questions” to the bu- 
reau for study. 

The membership drive is being 
open officially only a couple of directed by regional committees 
days, the Television Bureau of Ad- headed by: W. D. (Dub) Rogers 
vertising already has membership Jr.. KDUB-TV, Lubbock, Tex., 
checks amounting to 25% of its|Southwest; H. W. Slavick, WMCT, 
$400,000 minimum budget for 1955.| Memphis, Southeast; Kenneth L. 

The bureau, meanwhile, has two Carter, WAAM, Baltimore, North- 
projects under way. Oliver E. east, and Otto Brandt, KING-TV, 


Money Rolls 1 at 
Newly-Opem i TvBA 


New York, Dec. 7— Having been 


Treyz, TvBA president, reports Seattle, Wash., Northwest. 


December 13, 1954 
Airline to Van Wocd-Fischer 


North American Airlines has 
named Van Wood-Fischer, Los 
Angeles, to handle its advertising. 
The account was last with Kil- 
lingsworth Co. 


Penick & Ford Moves Account 
Penick & Ford, New York, has 
switched its Brer Rabbit molasses 
and Vermont Maid syrup from J. 
Walter Thompson Co. to Batten, 
Barton, Durstine & Osborn. 
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Advertising Age, December 13, 1954 


U. S. Steel's ‘Operation Snowflake’ Exceeds 
Expectations; Plans Similar Drives for ‘55 


PITTSBURGH, Dec. 7—Snowball- 
ing “Operation Snowflake”—whose 
flood of nationwide promotion was 
rolled out in August by the U.S. 
Steel Corp.—has blown-in plans 
for a big, four-pronged offensive 
in 1955. 

Jubiliant U. S. Steel officials 
said “Snow”’—the white-goods- 


for-Christmas promotion of major 
appliances at all merchandising 
levels—“far exceeded our expecta- 
tions and we aimed for a lot.” 

Retail, distributor and manufac- 
turing response has poured in from 
an area roughly bounded by 
Maine, Alaska, Hawaii and Flori- 
da. 


| 


“Operation Sno 
Steel’s white good 
motional advert 
built around the 
a white Christm 
major appliance.” 

Plans for 1955 
ly bombardment- 
“operational” ap; 


ing steel furnishin. 


kitchen, living ro: 


bedroom and outa: 
A partial list of ; 


mi, dining room, | 
re | 


ake” is U. S.| uled for promotion includes kitch- | 
iristmas pro-'en, laundry and basement appli- 
2 campaign ances, housewares, cooking uten- 
an, “Make it! sils, steel windows, combination 
Give her a storm windows and __ screens, 

wrought iron furniture, spring up- 
for a quarter-|holstered bedding and furniture, 
ith distinctive| hand tools, garden furniture, air 
ations—push-!| conditioning, stainless flatware, 
tor basement, and kitchen cabinets. 


S 


s Here’s the physical setup of 


oducts sched- “Operation Snowflake”: 


| 


| 
| 


| 
| 


J 
| 


| 


| 
| 
| 
| 
| 


| 
| 
| 
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“Snow” opened Aug. 27 with dis- 
tribution of a slick, 23-page book- 
let spelling out promotional plans 
for all media. The pamphlet went 
to more than 100 manufacturers of 
major home appliances, 550 elec- 
tric companies, 950 REA coopera- 
tives, 1,000 gas companies, more 
than 125 television outlets, and 
1,500 newspapers. 

U. S. Steel followed up with a 
double truck in three major trade 
papers; distributed promotional 
kits with ad material for all media 
to 130,000 retailers; offered 1,784 
newspapers a 12-page supplement 
with editorial copy mats on re- 
quest; 40-second open end televi- 


sion spots to well over 100 ABC 


stations carrying “The U. S. Steel 
Hour.” 


# Company spokesmen say more 
than 350 newspapers already have 
published supplements; 117 tv sta- 
tions have ordered the film; 76% 
of the electric companies have 
tied in; and about 100% of the 
manufacturers have joined the 
promotion. 

In media estimates—and includ- 
ing U. S. Steel promotion—news- 
papers were pacing other media, 
with radio second and tv third. A 
spokesman explained the project 
got under way too late for tele- 
vision filming of promotion at re- 
tail and distributor levels; radio 
led because of the shorter time re- 
quired to write or prepare scripts, 
he explained. 

Manufacturers among the big- 
gest tie-in advertisers were: 

Easy Washing Machine Co.; 
Hotpoint Co.; Norge Corp.; Sears, 
Roebuck & Co.; Thor Corp.; Frigi- 
daire division of General Motors 
Sales Corp.; General Electric Co.; 
Westinghouse Electric Corp.; Kel- 
vinator division of American Mo- 
tors Inc.; Hamilton Mfg. Co.; Phil- 
co Corp.; Magic Chef Inc.; Frank- 
lin Mfg. Co., and Altorfer Bros. 


s Additional direct U. S. Steel 


| promotions of “Snow” were a one- 


minute spot Nov. 16, a three-min- 
ute spot Nov. 23, and a one-minute 
spot Nov. 30 on “The U. S. Steel 
Hour,” which reaches nearly 20,- 


| 000,000 television viewers, and a 


double truck ad in the Nov. 27 is- 
sue of The Saturday Evening Post. 

The company spokesman said 
the first operational push in 1955 
will break in March or April. 
Neither the name nor products 
were revealed. 

The spokesman said that in ad- 
dition to the big-four projects the 
company also plans to _ utilize 
three-minute commercials on its 
tv program every other week—26 
in all to reach the American fam- 
ily. 

He said U. S. Steel “intends to 
cover all retail steel products in 
1955.” 

George Shenk is managing ma- 
jor promotions under direction of 
Robert C. Myers, director of mar- 
ket development. 


Gillette Promotes Two 

Gillette Safety Razor Co., Bos- 
ton, has appointed William C. 
Platzoeder sales service manager 
and Stephen J. Griffin executive 
assistant to the v.p. in charge of 
sales. Mr. Platzoeder joined the 
company in 1949, and Mr. Griffin 
has been with Gillette since 1941. 


NORTH CAROLINA 
New Bern is the buying center of 


|Craven County’s— 


$61,792,000 
effective buying income. 
The Sun-Journal, New Bern’s o 
newspaper will cooperate in build- 
ing sales for you. 
REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Word-Griffith Co. maintains offices 
in all principe! advertising centers 
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‘TV Guide’ Will 
Boost Ad Sales 
with ‘55 Drive 


PHILADELPHIA, Dec. 7—TV 
Guide’s advertising revenue, both 
local and national, for 1954 may 
hit $1,000,000 despite the maga- 
zine’s failure to make any really 
concerted advertising sales effort. 

However, for 1955, the weekly 
program book has plans for inten- 
sive ad sales promotion campaigns 
and already has booked some good 
national business, ADVERTISING AGE 
was told. 

Plans for promotion for the 
coming vear were revealed at a 
national advertising promotion 
meeting here yesterday. Michael 


J. O'Neill, advertising director, 
conducted the meetings for TV 
Guide representatives from all 


parts of the country. Speaker at 
the luncheon was James T. Quirk, 
publisher. 

Mr. O'Neill told AA that the 
publication is not fixing any sales 
, quota for 1955 advertising. But, he 


| said, such a measure is under con- 


sideration for 1956. 


@ Included in the sales promotion 
plans are spreads in two colors in 
trade papers, supported by heavy 
TV spots on some 150 tv stations. 
The latter program is to be ar- 
ranged on an exchange basis with 
local stations. 

TV Guide ad salesmen also will 
be armed with complete circula- 
tion figures by area. The publica- 
tion has more than 2,500,000 total 
circulation, standing in the na- 
tional No. 2 spot. 


| 
| 
| 
| 
| 
| 
| 


O'Neill 


Panitt 


PLANS AHEAD—Evecutives of TV Guide, gathered at a national adver- 


Kahn Quirk 


tising sales meeting in Philadelphia, discuss the magazine’s new 


circulation fact book. They are 


Merrill Panitt, managing editor; 


Michael J. O’Neill, advertising director; Don Kahn, national promo- 


tion manager, and James T. Quirk, publisher. 


| Newspaper Rep Dies 
in Rescue Attempt 


| CHrcaco, Dec. 9—Earl D. Jor- 


| gensen Jr., 32, Chicago advertising | 
| representative for the Philadelphia 
| Inquirer, died last night in a fire, 
in his home at 5915 Sheridan Rd. | 


| here. He was overcome with smoke 
jas he tried to save his two sleep- 
|ing daughters, Margaret, 2, and 
| Elizabeth, 5, who also perished. 
He is survived by his widow and 
itwo sons, 4 and 5. 

Mr. Jorgensen was _ formerly 
with the advertising department 
|of the Chicago Sun-Times. 
| 
RICHARD PALMER 
| New York, Dec. 6—Richard Pal- 
|mer, 39, account executive with 


the Griffin Mfg. Co., shoe polish 
producer, died yesterday in Long) 
Island College Hospital after a) 
heart attack. A former shoeshine 
boy, Mr. Aste, in 1885, retained 
space in the Produce Exchange 
and installed the first high chairs | 
for shoeshining. In 1890 he hired 
a chemist to develop a_ special 
polish, and shortly after founded 
the Griffith Co. in Brooklyn. 


GEORGE A. REACH 


PHILADELPHIA, Dec. 8—George 
A. Reach, 86, president of the 
sporting goods company carrying 
his name and of Crescent Box 
Corp., died yesterday at Metho- 
dist Hospital here. Mr. Reach is 
credited with changing baseball 
by introducing the lively ball to 
the game. 


| Brill’s canned foods 


Advertising Age, December 13, 1954 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in the 
Thursday, Dec. 2 issues of newspapers in ten cities. The ten are widely 
scattered geographically and are used often by advertisers as test 


| markets. For that reason, ADVERTISING AGE feels that the offers listed 
_here give a fairly representative sample of deals that are being offered 
| by advertisers. 


The newspapers used here are the Peoria Journal, Providence Jour- 
nal, South Bend Tribune, Miami Daily News, New Orleans Item, Day- 
ton Daily News, Milwaukee Journal, Seattle Times, Buffalo Evening 
News and Baltimore News-Post. Since many of these offers are na- 
tional and tend to appear in many of these newspapers on the same 
day, where an offer is listed for the first time all the other cities in 
which it appears are given. These offers are not listed again for the 


| newspapers in those cities. 


Product or Store Ad Size Offer 


Providence Journal 
4x150 Send in $1 and two labels for a string of 
simulated pearls. 
Rhode Island Distributing 4x200 22-piece linen set free with purchase of a 
Co. Blackstene washer, dryer or ironer. 


Peoria Journal 


Kaybee Store 1xB7 Men's shoes free with purchase of men's suit 
or topcoat. 

Page Come in to get free St. Joseph calendar. 

Page $2 in gifts for every $10 bought. 

Page $15 to $50 in Christmas gifts with purchase 
of Kenmore, Coldspot or Silvertone appli- 
ances. 

$x130 Buy three pairs of nylons, get free extra pair. 

half page Free gifts “at Christmas party Dec. 3 
3x100 Free reducing diet booklet. Also in New Or- 
leans, Buffalo, Baltimore, and Milwaukee 
Spread Register to win 1955 Plymouth. 
6x250 Redeem coupon for 25¢. 
Page Free bake pan and lid in package 
Miami, Dayton, Baltimore, Milwaukee 


World Drug Stores 
Empire Store 
Sears, Roebuck & Co 


Roberts Stores 
Tyrrell's Store 
Domino sugar 


Buehler’s Supermarkets 
Golden Fluffo shortening 


Dromedary fruit cake mix Also in 


Miami Daily News 


Colgate-Paimolive’s Kan- 3x130 Save 25¢ on can with coupon 
Kil insecticide 

Sundrimats Merchandising 
Service 


Sears, Roebuck & Co. 


6x180 29¢ Halo shampoo free with purchase of Co!l- 
gate-Palmolive or Vaseline toilet articles 

2x165 New expansion watch band free with each 
complete factory overhaul of watch. 

Swift's Jewel shortening and 6x200 Save 25¢ when you buy both. Also in Seattle 

salad oil 

Various stores Special Prizes to kids for coloring section. Free cray- 

four-page ons available at one store 

section 


Ae at Fae: 


Mr. Quirk told AA the weekly| Vanguard Advertising here, died; As an executive of the old A. J. 
plans to continue its efforts to| yesterday at the Lahey Clinic,| Reach Co., founded by his father, 
build circulation in supermarkets|Boston, where he had gone for| Mr. Reach produced the first cork- 
and with the “little merchant’ | treatment of an ailment contracted | center baseball in 1910. 
plan, which, he said, has proved! while in service during World War 
successful in the Baltimore-Wash- | IJ. Innocenti to Green-Brodie 
ington area. A native of New York, Mr. Pal-| Innocenti Corp., New York sub- 

New rates are expected to bean-|mer graduated from Princeton |sidiary of the Italian industrial 
nounced for local insert and na-| University in 1938, and entered the company, Innocenti S. G., maker 
tional space. insurance business. Following his of the Lambretta motor scooter, 

/army service in World War II, he has appointed Green-Brodie, New 
Griswold-Eshleman Appoints ‘id free lance research and copy| York, to handle its advertising, 

Heinz A. Stadthagen, formerly | Work for advertising agencies. In succeeding Doyle Dane Bernbach 
associate media director of | 1949 he joined Vanguard, where |Inc. An expanded 1955 campaign, 
Brooke, Smith, French & Dor-|he worked in several capacities using magazines and newspapers, 
rance, Detroit, has been named! before becoming an account ex- is planned for the Lambretta. 


to a similar post at Griswold-| ecutive. 

Eshleman Co., Cleveland. The) McCarty Co. Adds Account 
agency also has appointed Mar-| GASTON W. GRIGNON Thompson-Cornwall, New York, 
garet A. Coe home economics, MitwavuKEE, Dec. 6—Gaston W. ternational construction organi- 
consultant. Miss Coe has been! Grignon, 61, retired v.p. and gen- 7ation, has named the New York 


with Griswold-Eshleman for 21) era} manager of radio station office of McCarty Co. to handle its 


New Orleans Item 


Tetley tea bags 4x120 Send in front panel, get 50¢ back 


Dayton Daily News 

3x155 Save 10¢ with coupon 

4x155 Pick up windshield scraper. No obligation 

4x170 Buy one jar, get second at half price. 

Page Chance to win Crosley electric range, Benrus 
watches, in Betty Crocker contest. 

Page Register for chance to win Buick, 234 prizes 
daily over two-week period. 


Mrs. Filbert’s margarine 
Dayton Tire Sales Co. 
Decaf instant coffee 
Dorothy Lane Market 


Gershow's Supermarkets 


Buffalo Evening News 

Page Win Cadillac, other prizes, including Chev- 
rolet, in drawings. Contest sponsored by Mc- 
Kesson & Robbins. 


Lee's Drug Stores 


years. WISN here, died today after a long @4vertising. 


Ero to Burlingame-Grossman pioneers, he was program direc- 


-= 
Ero Mfg. Co., Chicago manu- tor for the old Wisconsin News - ys co "'S never b 


facturer of automotive seat cov-|here until 1924 when he joined done before, 
ers, has appointed Burlingame- the station which is now WISN.) 
Grossman, Chicago, to handle He was public relations director “Ladies ... youu tame Wadneedayt” 
its advertising. Trade publica- and assistant general manager av —_ 
tions and direct mail will be until 1932, when he was appointed | Setneeden 
used. WISN general manager. Ons, $00 in. ats 
_, |JOSEPH M. GEARY Ladies Day % 
»,| New York, Dec. 9—Joseph M. | Fare to 
_ | Geary, 66, president of Prismatic Mew York! 
| Engraving Co., died Dec. 4 at his) ~ nie ail 
» home in Ozone Park after a long fare buys you « 
illness. He had been associated round-trip! 
with Prismatic for the last 25 Only 
years, 24 of which he served as $405 
president. He was a member of 4 
New York Photo-Engravers’ Un- fan ind. 
ion No. 1, and the Photoengravers from HARTFORD 
Board of Trade. we nage pods 


Eaplorer Sir Hubert 0 ith 


ins keeps his martinis dey with ys 
Leon @AVeRmouTH 22 EDWARD C. PFEFFER | ei 
Smhiktomnntiatteectse: Fel Hartrorv, Dec. 7—Edward C. [idbdllhidacsdllada dad lide 
Se ee en eee te Pfeffer, 70, director of Cluett, Pea- 


rs Peer enate 0 dry Brandy? Remavtethy’ Omdby Logan mates i¢ Lapem ORY Bromdy 


body & Co. Inc., shirt maker, died 
HONIG-COOPER’S AD—This ad repro- Nov. 26 at his home in Greenwich, 


, ‘ . |Conn. He was formerly the com- 
duced in AA Dec. 6 was placed in 'pany’s v.p. in charge of sales and FEMME APPEAL—The New York, New 


The New Yorker for National Dis- | was a director of the National Haven & Hartford Railroad, more 
tillers Products Corp. by Honig-| Shirt & Pajama Assn. familiarly known as the New Ha- 
Cooper, San Francisco, and not by | , ven, is using newspaper ads like 
Kudner Agency as reported in the; ANTHONY L. ASTE this to boost its new effort to re- 
caption. Kudner handled the ac-| New York, Dec. 9—Anthony L.| vitalize railroad travel. Hoag & 


‘illness. One of Milwaukee’s radio | 


, Diamond Match Co. 


Squirt beverage 


| Ackerman to Leave Botany 


Baltimore News-Post 


2x125 $50 worth of toys with purchase of Norge 
refrigerator. 

Page Recipe box, pair of nylons free with $15 
purchase. 

4x125 20¢ off regular price of 5-oz. jar. 

2x155 Free three-piece carving set for calling up to 
ask for free estimate on reupholstering or 
slipcovers. 

4x225 Free Christmas tree for letting representative 
demonstrate Triway storm windows in your 
home. 

4x200 Wear McAn shoes for week, money back if 
not satisfied. 


Littlepage’s Store 
Acme Supermarkets 
Borden's instant coffee 
Bond Upholstering Co. 


Home Industries 


Thom McAn Stores 


Milwaukee Journal 
4x220 Free gifts for coming into store. 
3x100 5 extra Banker's Choice cigars when you buy 
25 for $1.35. 
15¢ off on large jar 


Vets Emporium 
Walgreen Drug Stores 
Maxwell House instant 5x 195 
coffee 


Seattle Times 


2x100 $1 Eversharp ball-point pen for 25¢ with three 
inserts fror~ Diamond kitchen match boxes 
4x150 7¢ off regular price. 
2x155 Buy six-bottle carton, get party-size bottle 
free. 
Spread Win trip to Hawaii for telling why you like 
to shop in IGA Stores. 
4x150 10¢ off regular price. 
Page Sdve 25¢ on package with coupon. 
4x195 Send two labels from large-size bottles, get 
back 25¢. 


Snowdrift shortening 


IGA Stores 


Tender Leaf tea bags 
Surechamp dog foods 
Canada Dry ginger ale 


South Bend Tribune 
Bob & Jim’s Homecrest 3x100 Bring kids to get gift from Santa. 
Hardware 
Carl Fullmer’s Twin City 
Standard Service 


4x250 Salt-pepper shakers free with purchase of 
seven-gallons gas, balloons for kids, contest 
to win prizes at opening of service station. 


Mont Television network, has 
F. Eugene Ackerman, v.p. and been named director of adver- 

director of sales coordination, mer- | tising and sales promotion for 

chandising and advertising of Studio Films, New York, tv film 

Botany Mills Inc., Passaic, N. 3.,'/ Company. 

is resigning at the end of the year 

to devote more time to the prepar- ‘Mendelsohn Agency Moves 

ation of his textbook on merchan- payid J. Mendelsohn Advertis- 


dising of textiles. ing, New York, will move to larger 


quarters at 244 Madison Ave. about 
Ginsburg Gets TV Post Jan. 1. At the same time the agen- 


Norman S. Ginsburg, former ad cy will open a radio and television 


count previous to June of this year. ' Aste, 88, founder and president of | Provandie, Boston, is the agency.'and promotion manager of Du- department. 
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the company W 
plant next year li 


Carter Underwear 
Plans Its Biggest 
Magazine Campaign 


NEw York, Dec. 9—William Car- | 
ter Co., Needham Heights, Mass., | 


of operations. 
Batten, Barton 
born, Boston, is t: 


A building has b 
to start training - 
will be required = . 


underwear and lingerie manufac-_ 
turer, next spring will use the, 
largest magazine schedule in its 
history. 


Geyer Advertis: 
Menagement Re 


build a new 
“nomaston, Ga. 
1 rented there 


burstine & Os- 
agency. 


ai 


er 


workers who| 
the first year. 


Spreads 


‘ponsibilities 
Geyer Advert. 


Inc., New 


York, has set up a new executive 
committee to broaden the division 
of management responsibilities in 
the agency. B. B. Geyer, president, 
said the function of the committee 
will be to carry out the policies 
established by the existing opera- 
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and marketing director; Amedee J. 
Cole, v.p. and creative director, 
‘Winslow H. Case, v.p.; John R. 
‘Kunz, treasurer, and Mr. Geyer. 


Ehrlich Gets Toy Account 


Pressman Toy Corp., New York, 


tions committee. has appointed Ehrlich & Neuwirth, 
_ Sam M. Ballard, exec. v.p. and|New York, to handle its adver- 


|general manager, will be chairman tising. Consumer magazines and 


,of the new committee. Other mem- tv will be used during 1955 on an 
‘bers are Ralph C. Robertson, v.p.|/increased budget. 


THIS IS JACK KENT—(Another W-G Salesman) 


John F. “Jack” Kent, sales manager of our company, had ten years selling experi- 
ence in our Chicago office. Jack was manager of our Detroit office from 1944 to 1952, 
when he was appointed the company’s sales manager. He is a_ past president of the 
Detroit chapter of the American Association of Newspaper Representatives. Jack 
Kent is one of the members of the Ward Griffith sales team, all members of which 
are constantly promoting newspaper advertising. Newspaper advertising gets results. 
Advertise in newspapers. 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Cee ceccccccccrcccccese Plaza 5-7028 


Park Lexington Building 
WERE, TENE whose cccccccccoeccescsccnsenss Superior 17-2485 


béebetebeudersssnek cue HICA 
General Motors Bullding ...........-esceeeeeee f° eee. DETROIT 
Statier Office Building ........ccccsccsccceces BG GED cc ccccccccucecoccasvesesen BOS 
fl CSS CC are Co. Se Oe ATLANTA 
SAB AGGIIO WUIGINE 2. cccccccccccecccccoseses DED UD acc cccccvcceceaesas HARLOTTE 
CE cdc cnciese o0s056b00600s6000eaeR" OU Ire AN FRANCISCO 
eer te WORN acs ivebwssesaueus PHILADELPHIA 


Full-color pages will be used for 
._| the lingerie ads, starting in March, 
BONNIE HUBBARD RECOMMENDS—This i, Charm, Glamour, Mademoiselle, 
merchandising display ties in with The New Yorker and Vogue. In-| 
“Bonnie Hubbard’s Kitchen Kub- fants’ and children’s lines will be | 
ard,” editorial-advertising food featured in full-color pages in| 
column. ‘Baby Talk, Good Housekeeping, | 
‘Ladies’ Home Journal, My Baby | 
’ ’ Magazine, Parents’ Magazine and 
Kubard Column Woman’s Home Companion. Full 
color pages will also be used for 
Sells Foods for ‘the men’s underwear division in 
. ‘The New Yorker and Time. 
United Grocers The value of national magazines 
SAN FRANcIsco, Dec. 7—In-/in the company’s advertising was | 
creased circulation shown on the stressed at a recent meeting of the 
new rate card (rates are the same) | sales staff by W. L. Carter, 2nd v.p. 
issued by “Bonnie Hubbard’s| Mr. Carter also announced that 
Kitchen Kubard,” an editorialized 
advertising column appearing in 
34 northern California newspapers, 
indicates the popularity of this 
food information column. 
Popularity with advertisers is 
indicated by solid bookings for 
1955 for the twice-monthly column. 
The “Kubard” is part of a cooper-_ 
ative grocery merchandising al-| 
liance. It is prepared by Robert C. 
Johnson, advertising manager, 
United Grocers Ltd., and Charles 
K. Walden, Selby & Associates, ad- 
vertising agency for United. 
Each column features 14 nation- 
al brand food and home products 
sold by the 2,150 independent re- 
tail grocers of United. Prior to 
publication, dealers receive posters 
showing the column and prices, | 
store identification decals and 
mats for tie-in advertising. Many 
dealers use tie-in ads in local pa- 
pers on the day the column runs. 


# Menus and product information 
are designed to appeal to the busy 
housewife who is short on time and 
money and needs_ information 
about quick, simple and economical 
meals, according to Mr. Johnson. 
“Bonnie” chats informally with 
women about foods and brands. 

This approach appears to have 
paid off, since a survey by Facts 
Consolidated, San Francisco mar- 
ket research consultant, reports a 
22% readership, higher than that 
of any comparable column, Mr. 
Johnson told AA. 

Some of the national advertisers 
booked for the first six months of 
1955 are Clorox, Gerber’s baby 
foods, Swanson’s canned chicken, 
All, Nabisco, Armour canned 
meats, Chef Boy-Ar-Dee foods, 
and Star-Kist tuna. 

The column is written by Louise 
Landis, newspaper and food writer, 
and illustrations are by M. Gene 
Roach, local artist. 


Rilling to Dowd, Redfield 

Rilling Dermetics Co. New 
York, has appointed Dowd, Red- 
field & Johnstone, New York, to 
handle advertising for its line of 
cosmetics. Business papers and na- 
tional advertising will be used. 
Anderson & Cairns, New York, is 
the previous agency. 


NEW JERSEY 
3rd City in New Jersey Covered With 
THE PATERSON CALL 
In 1958 the Morning Call carried 
more than 6,594,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
people of Paterson read and are 
influenced by their advertising in 
the Call. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 
WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all orincipal advertising centers 
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cz Chicago PR Study Available Netw °k Gross Time Charges 
i 2 The Chicago chapter of the Pub- 
- In PEORI A It KY the lic Relations Society of America Source. Publishers Information Bureau 
- has issued “Public Relations as a 
. JOURN Al ST A Management Function in Chicago NETWORK RADIO 
‘ Area Companies,” a study of p. r. Ou. on. paar Son iia 
facilities of 114 Chicago companies 1954 1953 1954 1953 
ee: of varying sizes and types. PRSA’S| American Broadcasting Co... $ 2,502,439 $ 2,671,103 $ 24,199,694 $ 24,173,422 
¥ So, Susere Chicago chapter provided a fellow-|Columbia Broadcasting Sys. .. 4,131,628 5,478,455 45,567,675 51,422,613 
4 a _ ship grant to the Medill School of |Mutual Broadcasting Sys. ..... _-1,570,952 2,185,598 += 17,141,113 18,940,801 
; Journalism, Northwestern Univer- | National Broadcasting Co. ....... 2,735,080 3,493,950 28,106,616 38,145,994 
Pre ne 00 EE sity, which conducted the study.| Total os. $10,940,099 $13,829,016 $115,015,098 $132,682,839 
lion Market at ONE Copies may be obtained for $2 each ION 
LOW COST. from PRSA, 2 W. 46th St., New NETWORK TELEVISIO eae — 
® Metropolitan Pe- York. Oct. Oct. an.-Oct. an.-Oct. 
oria Ranks High in 1954 1953 1954 1953 
e 250,000 to 400, SUMMERS , Ameri i 802 $ 2,297,862 $ 26,584,163 $ 16,094,615 
oath. ig ” a & ABC Radio Appoints Two Columbia eae -. ie * 4039,536 y 9,381,816 * 7.032.072 y 77,328,337 
BUYING INCOME (Per ‘Capita) _ William F. Fairbanks, formerly | DuMont .......cscsssssssssseeesssse 1,426,031 1,462,143- 10,267,775 — 8, 966,321 
i ® MAJOR ILLINOIS MARKET ‘eastern sales manager, has been|Notional Broadcasting Co. ........ 12,307,403 10,267,232 100,541,824 76,941,720 
. 2nd ONLY TO CHICAGO * * * named national sales manager for Total . $31,657,772 $23,409,053 $254,425,834 $179,330,993 


WRITE FOR YOUR NEW PEORIAREA Fact FoLoeR the radio network of American 


Nationally represented by Broadcasting Co., New York. Nor- NETWORK RADIO TOTALS BY MONTHS 
WARD-GRIFFITH CO. Hii E. Cash, now assistant sales ABC CBS MBS NBC Total 
ee cers | anager for the network, will suc-) | $ 2:830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873 $ 13,285,626 


ins oll principal advertising centers eee Mr. Falrbenks os entra) _... 2,494,737 4,749,512 1,783,452 3,176,849 ‘12,204,550 
Sales manager. SUE - enianeiaane 2,764,547 5,456,351 2,034,961 3,639,278 13,895,137 

WE cisiiemiitiaua 2,367,636 5,044,943 1,891,998 2,962,839 12,267,416 

. RRS tide ic 2,307,029 5,116,152 1,908,198 2,780,725 12,112,104 

BOON ‘tnstdaceics 2,405,994 4,181,677 1,558,196 2,618,614 10,764,481 


er ae RECT 2,098,823 3,821,234* 1,481,767 2,127,192 9,529,016* 


° August 2,160,025 3,844,135* 1,491,503* 2,075,531 9,571,194" 
SERVING brand-name advertisers “%",; 


2,267,810 4,055,869* 1,523,161 2,598,635 10,445,475* 
October 


2,502,439 4,131,628 1,570,952 2,735,080 10,940,099 
FROM COAST.70 COAST/ 
a ° 
ce 
— . 
bd . 


$24,199,694 $ 45,567,675 $17,141,113 $ 28,106,616 $115,015,098 
NETWORK TELEVISION TOTALS BY MONTHS 


e ABC CBS DuMont NBC Total 
THE 1. a JQMUary secssssssssssee $ 2,780,574 $ 10,713,329 $ 1,445,608 $ 10,116,937 $ 25,056,448 
: ee February sss 2,502,372 9,965,481 1,108,157 9,368,148 + 22,944,158 
: ig incoanenenas 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546 
BE serine 2,554,484 10,921,640 1,068,374 10,802,535 25,347,033 
3 ME sdsiinetadaiin 2,411,656 11,488,168 988,350 11,033,987 25,922,161 
SE insasuhihnnoisnid 11,448,180 778,920 9,990,729 24,535,708 
. July asses 11,861,534 623,455 8,149,533 22,944,803 
ADVERTISING August 12,275,908 820,633 8,057,484 23,668,840 


- gs September 12,944,665* 802,721  9,733,378* 26,141,365* 
* -D ISPLAY October ....cescsses..0- 3,890,802 14,033,536 1,426,031 12,307,403 31,657,772 
COMPANY Rea $26,584,163 $117,032,072 $10,267,775 $100,541,824 $254,425,834 
OADCO BUILDING : *Revised as of December 1, 1954. 
Cincinnati 2, Ohio 
PA 7160 


America’s largest producers of indoor-type, 


Richardson to Landers, Frary _ Frary & Clark, New Britain, Conn., 
Philip E. Richardson, formerly as assistant to E. J. Van Buskirk, 


Industries, has joined Landers, vacuum goods. 


N. W. Ayer Appoints Five 


illuminated, point-of-sale signs general sales manager of Roberts v.p. in charge of housewares and 


N. W. Ayer & Son, New York, 
has appointed Edward J. Going 
and Murray E. Morse Jr. to its 
service staff. Mr. Going formerly 
was assistant v.p. and director of 
marketing of Wamsutta Mills, and 
Mr. Morse previously was in the 
agency’s public relations depart- 
ment. Ayer also has appointed 
Marianne Baer, formerly radio-tv 
writer and producer for Lawrence 
C. Gumbinner Advertising, to its 
New York copy staff and Edward 
A. Kandle, previously assistant ad 
manager of Georgia Power Co., to 
its Philadelphia copy staff. Elmer 
B. Woods Jr., formerly with Cam- 
den Fire Insurance Assn., has been 
named to the media research de- 
partment. 


EFEL-TV Boosts Kirkpatrick 

George A. Kirkpatrick has been 
appointed local sales manager of 
KFEL-TV, Denver. He joined the 
station’s staff in September, 1952. 


PORT HURON 
Serving Michigan's rich 
tri-county Thumb District 


offers a 
City Zone 
Population 62,283 
Daily & Sunday 
Circulation 
31,000 plus 
Retail Trading 
Zone Sales 
$180,500,000 Taaee 


Advertising Mgr. 

Merchandising, surveys and market 
data available through the 
PORT HURON 


TIMES HERALD 


Your inquiry invited 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principel advertising centers 


Did you ever realize that 
£ it c Ki a YY ENERGY can not be created or 

totally destroyed? Every ma- 
chine devised by man has relied on some form of ENERGY 
to put it in motion. When ENERGY is used up in one form 
it is transformed to other forms. Electricity is one of the most 
important forms of ENERGY in the electrotyping business. 
We use a lot of it, not only in the battery room, but also to 
run the many machines in the rest of our plant. When any 
kind of work is done, ENERGY in some form must be used. 
It is now possible that atomic ENERGY will some day power 
our machines. The machines of the future will still incorpor- 
ate the seven mechanical powers: the lever, wheel, axle, pulley, 
inclined plane, wedge, or screw. And, they will still need some 
form of ENERGY to run them. Even though our modern 
equipment is the last word in automatic machinery, it still 
requires human ENERGY to control it. 


Think it over, and you'll call 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street, Chicago 5 
for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 
—the phone number is HArrison 7-3732 
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55 Will Not Be 
Color TV’s Year, 
Emerson Chief Says 


New York, Dec. 
Abrams, 
Radio & Phonograph Corp., 
usually less bullish about color 


7—Benjamin 


& 


THE UNMYSTERIOUS EAST—Wah Mei 

Electric Co., Hong Kong, goes all 

out in this all-Cory products win- 
dow display. 


‘Barber's Journal’ to 
Emphasize Product 


Merchandising More 


New York, Dec. 7—The Bar- 
ber’s Journal is giving itself a 
trim and a manicure for 1955. 

Reflecting what it calls a trend 
toward more product merchandis- 
ing in the nation’s barber shops, 
the monthly magazine will cut 
down on the proportion of its edi- 
torial content given over to the 
tonsorial art, and will devote 
about 40% of its text to articles 
about retail merchandising. 

The book’s paid circulation, 
which has been restricted to 15,- 
000 shops, will be made the 
subject of a drive aimed at reach- 
ing double that figure. At the 
same time, a new rate card, effec- 
tive Jan. 1, will increase the one- 
time b&w page rate from $225 to 
$250. 


= As an example of products now 
sold at retail through barber shops, 
the magazine cites electric razors, 
more of which have been sold 
through tonsorial parlors’ than 
through any other single outlet. In 
Texas, the book reports, there are 
many barbers who feel that alco- 
hol and razors don’t mix too well, 
and are consequently opposed to 
the local practice of offering 
potables for sale through barber 
shops. 

Tim Bowser, recently with the 
Tribune-Democrat, Johnstown, 
Pa., has been named managing 
editor of The Barber’s Journal. 
Joseph M. Koehler continues as 
publisher. 


Weintraub Boosts Bouton 

Richard C. Bouton, an account 
executive with William H. Wein- 
traub & Co., New York, has been 
elevated to a v.p. of the agency, 
effective Jan. 3. Harry Trenner, 
v.p. in charge of radio and tv, who 
sold his interest in the agency (AA, 
Nov. 29), will set up his own radio- 
tv program packaging and video 
film production company next 
year. He will return to New York 
after a brief vacation. 


Business Is Better Than Ever ... in 


ROCKY MOUNT 


NORTH CAROLINA 
Per capita food sales—$315.09, more than 
double the State average. 
Per capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
THE TELEGRAM 

Evening and Sunday 
Write for new market dato folder now available. 

Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all princioc! adverticing centers 


| television than some of his com- 
| petitors. But he still doesn’t think 
| 1955 will be its year. 

| Mr. Abrams made this clear in 
|a talk before a group of invest- 
|ment, banking and insurance men 
| here this week. He predicted that 
/color set sales will play a very 
;small role in the industry next 
year because of the continued high 


| price of receivers and the sporadic 


| nature of color programming. 


s “Contrary to popular anticipa- 
tion and to the views voiced by 
some members of the industry, I 
don’t see how it is possible for 
color television to become an im- 
portant factor next year,” Mr. 


president of Emerson 
is 


Abrams said. 


“The American umer is the, 
wisest shopper in world and| 
there is very little ince that he) 
will spend his do’ in the pur-| 
chase of a high-)) ed color re-| 
ceiver. And we n © as well be’ 


realistic—the pric: 
ficiently reduced : 
tract the public. 
“Furthermore, 
will not be induc 
his money when 
year that color pro. 
continue to be presented on a 
sporadic basis. Son. sales of color 
receivers will be t.ade, of course, 


‘annot be suf- 
‘t year to at- 


consumer 
to part with 
learns next 
mming will 


but not until 1956 will color tele- 
vision play a vita! role in our in- 
dustry.” 


Martin Brandy Expands Budget 

E. Martin, ten-year old brandy 
imported by Popper Morson Co., 
New York, has announced a “sub- 
stantial enlargement of its adver- 
tising budget because of this 
year’s marked increase in sales.” 
The new schedule covers 42 dailies 


in New York, Massachusetts, 
Rhode Island, Connecticut, New 
Jersey and Wisconsin. Daniel & 
Charles Inc., New York, is the 
agency. 


Gordon Joins CBS-Columbia 

Fred L. Gordon, formerly ad- 
vertising production manager of 
Necchi-Elna Sewing Machine Co., 
has been named advertising pro- 
duction manager of CBS-Colum- 
bia, New York. He will act as 
liaison between the radio-tv set 
manufacturing subsidiary of Col- 
umbia Broadcasting System and its 
ad and promotional suppliers and 
distributors. 


KOVR Appoints Three 

KOVR, new Stockton tv station, 
has appointed Gordon Grannis, 
formerly promotion and publicity 
manager of KGO and KGO-TV, 
San Francisco, promotion-publici- 
ty manager in its San Francisco 
office. Also appointed to the staff 
are Mike Cassidy, formerly a sales 
representative for KGO, and 


George Hammerle, previously with 
KCBS, KSFO and KJBS, all San 
Francisco. 


Graybar Promotes Wilkins 
Ken Wilkins, formerly assistant 
district sales promotion and adver- 
tising manager of Graybar Elec- 
tric Co., San Francisco, has been 
assigned to the company’s Seattle 
office as district ad manager. 


SALISBURY 


NORTH CAROLINA 


MARKET 
MEDIUM 
cost 

Sell the heart of the rich and prosper- 


ous Carolina market through its only 
newspaper—THE SALISBURY POST. 
N Repr by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


a 


\ 
tw 


TORO WHIRL WIND PULVERIZES LEAVES 


se) MRETODoe me LAr 


MR. LAWRENCE J. MEISEL 


PRESIDENT 
LAWRENCE J. 


“THE POWER of 
LOCAL EDITING 


sells Power Mowers for me 
in ST. LOUIS... 


dollars at the Local Level, too!’’ 


Brooks & Finley, Inc. 


“REGULAR, CONSISTENT ADS like these in the Locally- 
Edited St. Louis Globe-Democrat Magazine build sales 
for Toro dealers,"’ says Mr. Meisel. ‘ 
tising dollar is invested in the Globe-Democrat Magazine. 
We are trying to convince our manufacturers that immedi- 
ate results come best from investing their advertising 


‘96% of our adver- 


MEISEL CO. 


.». through MAGAZINE ADS like these 
in the LOCALLY-EDITED 
ST. LOUIS GLOBE-DEMOCRAT MAGAZINE” 


Need to pull immediate sales in St. Louis? What magazine adver- 
tising would you buy? Advertisers like Lawrence J. Meisel Co., 
Toro distributors, know the answer. Says Mr. Lawrence Meisel: 
“For the second time in eight years, we are forced to move and 


treble our facilities. Our sales of Toro Power Mowers have in- 
creased year after year — all directly traceable to our ads in the 


@ Gravure magazine reproduction 


For more information about 
these 12 weekly newspaper grav- 
ure magazines, contact one of 
the following representatives: 


The Branham Company, Cresmer 
& Woodward, Inc., Jann & 
Kelley, Inc., Kelly-Smith Co., 
Moloney, Regan & Schmitt, Inc., 
O'Mara & Ormsbee, Inc., Scolaro, 
Meeker & Scott, Inc., Story, 


AKRON BEACON JOURNAL 
COLUMBUS DISPATCH ® 


INDIANAPOLIS STAR © LO 


DENVER POST 


NEW ORLEANS TIMES PICAYUNE STATES 
TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 


@ Maximum savings on positives 


ATLANTA JOURNAL AND CONSTITUTION @ 
© HOUSTON CHRONICLE 
UISVILLE COURIER-JOURNAL @ 


© $T. LOUIS GLOBE-DEMOCRAT 


NEWARK NEWS 


Locally-Edited St. Louis Globe-Democrat Magazine. That’s where 
we invest 96% of our advertising dollar.” 


The Locally-Edited St. Louis Globe-Democrat Magazine covers 
43% of St. Louis families in the A.B.C. City Zone, while the lead- 
ing national magazine reaches only 10% of this major market! 


@ Locally-Edited for highest readership @ Newspaper circulation impact @ Complete flexibility 


COLUMBIA STATE 


© TOLEDO BLADE 
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Department S re Sales... 


S | 1 Of W I of Dec. 4 Department Store 
ales Gain | % or Week Of VeC. Sales Barometer 
WASHINGTON, Dec. 9—Depart- polis, up 3%; San Francisco, no|| 
ment stores sales gained 1% for | change. Change From 1953 
the week ending Dec. + compared % Change from ‘53 
with the similar week of 1953, ac-_ —- ag bag ge & 41% 
i = Federal Reserve ov. Nov. Dec. 
= to the Federal Reserve pict, Ares, and City 20 21 » See 
oard. UNITED STATES . —— i) 0 
the Norfolk Market For the four weeks ended Dec.| Boston District 000000. +5 + 6] 
4, there was no change over the Metropolitan Areas Jan. 1 to 
previous year and there was a 1% pos olan oom ern ; ; M —1%||} Dec. 4, 1954 
ne station bu loss for the year to that date. nian Deed ........ +7? +6 
wi For specific Federal Reserve | COTTER GO isienessnescorsecee +5 + 3]} me a) hg 
Board districts, highest gains for; Lowell-Lawrence ........ —2 + 8 oe 
Cities 
’ th market the week ended Dec. 4 were re- | - Wilmington ooo —8 0 
WTA R- TV domina tes America’s 25 corded in Atlanta (9%) — Dallas | a A SNES rs : te pecs cesidinciaileisianssaeocsescnubieliiek +1 —1 
and Kansas City (7%). Greatest! New York District ........... eS Te ~ pees aa Ti 
loss was shown in Pad Bh (4%).| Metropolitan Areas a ere 
Sealteke a — ss. so ask iachsctbentsedistwhbatons + : a : 
ae | New York-N. E. New Wilkes-Barre-Hazleton . r—5 2 
® For all the other districts, COM-| Jersey .ercccscsosnssuneenneen +8 +3] casectend Btstries * ee ae 
parative figures ran as follows: | sant -$ =@) Sue aa 
|Boston, down 2%; New York, up) i = sossuensacngcanccesseecs ~s 1: TTT ~~ @ 0 
1%; Philadelphia, down 2%; Rich-| renin a ae “> achat Aneipaaiccoaeaieds —6 —3 
mond, no change; Chicago, down philadelphia District .......... —-$ +0 Bee aoe sistent ans = 
2%; St. Louis, no change; Minnea- Metropolitan Areas a a aaa pete +9 —3 
Erie — 4 an’ 
City 
| { BINNIE siiicidantacitsdnsascaicixes ° 
Richmond District ................ r— 2 +1 
Metropolitan Areas 
TOY DEPT Washington  o.rcecccecccseccsseconee r—1 +3 
a aa Downtown Washington —3 + 2 
0 eee r— 7 —2 
— RGCHMON ooecessecscscssssseeresssnee is ae 
>= Atlanta District .................... r+ 9 + 6 
ay Metropolitan Areas 
meal oy aN a ere + 4 +4 
SACHBOMVIS oorcscccscescscssreseees 0 — 5 
EE -RistGiskisincesseccuomeunmn: . ae +17 
MIN iacinbioeicvcimvcbensiccrennens +11 + 7 
ER —ll 
TOO COR RORIN cescincssecerececsions +13 + 4 
II A piianceriszcessercsnrccandies + 2 +7 
City 
e xy resy 6, PII, nsiisbnassnctsiecsescenesassecies —3 ° 
Chicago District .................... —2 — 
Metropolitan Areas 
IN THE RURAL SOUTHWEST NINE, sactnisiccsesascctnsnresccannies —2 —4 
BURSARIES cncesecccercesccssessoes — 8 — 6 
; Detroit —4 —3 
IID. cxnsidercecssvirinesiowne + 7 —ll 
St. Louis District .................. + 2 0 
Metropolitan Areas 
EMOURD BOOGIE cscecssccssaceasssssesanes +i =} 
So) an + 8 —1 
I I piecieiaahccaboninahionsiiinn +2 43 
INI, - ssnaitaieditensrneesisabdeind +1 — 5 
Minneapolis District ............ +4 —4 
Metropolitan Areas 
Minneapolis-St. Paul 4 ° 
Minneapolis City +5 —4 
MU St. Paul City occ . . 
Cities 
Duluth-Superior _............... +9 —10 
ate Kansas City District ..... +10 +6 
Metropolitan Areas 
BD  cicssetcnsstancenctnatnnsenteserse +10 +7 
SID ceinseustnaniediicensevsccenvion + 5 —ill 
IL. seecshitcntanoncocccbisss r+22 +420 
Bh: FORTE: ccenrceriminsncnn + 6 —10 
Albuquerque un... - 5 +9 
Oklahoma City ............ +27 +21 
ay, Tulsa +9 +9 ¢ 
City 
Kansas City ..ccccceccccsseseeeeee +6 0 H 
Dallas District ...........-ccccss- +6 —1 
Metropolitan Areas 
Dallas +6 —8 
El Paso —1 0 by 
| Fort Worth +s «2 4 
An apple polisher? No, just a typical were “flattered” with articles of personal | a soaescemaoeere =7 ‘ | i: 
American youngster who has observed that attention. | “Metropolitan Areas Pa 
getting personal gets results! As a matter of fact, no other farm publi- i orannng ay oe a : - : - 
Personally, we admire this lad very cation with circulation in the rural South- Sanne, hese Preven oe en _ 
much because the Farmer-Stockman has west can get as personal as the Farmer- nes pecepaiaeeccsamaae — mG . 
been doing this very thing for years! Not Stockman—because no other farm publi- “a tees ae ~~ —- il 
with apples, of course, but with an editor- cation maintains its own permanent offices Guan Sie ........ mere: ee M 
ial policy which “‘flatters” each reader with and editorial staff in both Oklahoma and I dcsieencinteeianenn + : + : 
personal attention! Every issue hits home Texas. Penne ed os ae 2 1 " 
because the Farmer-Stockman is edited Advertisers in the Farmer-Stockman Seattle +3 +464 % 
separately for Oklahoma and separately know, first-hand, about the tremendous Spokane re a sthcaiehactiibliadil =3 — J 
for Texas. selling power that stems from this unique cme ‘ 
This year (Jan. thru Nov.) almost 76% editorial policy of “the fastest _ Browing oulietinss. ; 
of all the counties in Oklahoma and Texas farm magazine in the Southwest. *—Data not available. ' 
NBC Boosts John Porter 5 
John Porter, formerly manager y 
of national sales promotion for : 
National Broadcasting Co, New 
409,357 York, has been appointed man- 
SUBSCRIBER FAMILIES Serving the Rural Southwest for 43 Years ager of the network's advertising 
ee ee 229,663 and promotion department. His { 
Oklahoma . 118,317 former post will be filled by Edwin 
ee @ rarmer-srockman Vane, now coordinator of tv net- 
New Mexico Rese hs 4,374 work sales promotion. f 
Missouri .................... 3,782 OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 1 
Other Stotes ....... . 5,830 / Wellman, Buschman Adds One 
Reliance Electric & Engineering 
FOIEAL on noescscocenre 409,357 Co., Cleveland, has appointed 
Wellman, Buschman & Hines, i 
Cleveland, to handle advertising 
for its electric motors, speed 
drives and electronic controls. 
Owned ond Operated by The Oklchome Publishing Company * The Dolly Okichomon, Oklahome City Times * WKY ond WKY-TV © Represented by THE KATZ AGENCY, INC. poy and technical publications 
w used. 
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Advertising Age, December 13, 1954 


Housewives Pay $1 | 
for Cook Book, Get 
Back $2 in Coupons 


New York, Dec. 7—A new 
kind of coupon deal is being 
planned by Pocket Books Inc. and 
an unnamed New York advertis- 
ing and promotion company. 

The plan calls for publication 


oe “ase 


S 
Sis 


next September of “The Quick 
Cookbook,” a plastic spiral binding 
volume of 256 pages of recipes— 
plus perhaps 20 coupons in the 
back of the book. 

The coupons—planned for re- 
demption in cash by national ad- 
vertisers of grocery products—are 
to be worth perhaps 10¢ each. The 
book is planned to sell for $1, and 
housewives are to be told they can 
get $2 back by cashing in all the 
coupons. 


= The housewife must show proof 
of the purchase of the couponed 
grocery products by sending along 


Christmas is Christe Birthday wew vEas 


NEW JERSEY BOYSTOWN POSTER—William R. Harris, v.). 


SOREO 


EYS & 


and general 

manager of United Advertising Corp., Newark, N. J., and the Rev, 

Robert P. Egan, director of New Jersey Boystown, watch boys from | 

the organization finish putting up a Nativity poster. United and 

other outdoor advertising companies in New Jersey have cooperated 

with Father Egan by displaying the posters stressing religious ob- 
servance of the Christmas season. 


‘in California. 


Borden's Starlac Added 
to Garry Moore's Lineup 
- Borden’s instant coffee is shar- vertising and public relations di- 
ing its 15-minute segment of the rector of Caloric Stove Corp., has 
“Garry Moore Show” (CBS-TV) been appointed executive assistant 
with Borden’s instant Starlac. The | to the president of Lee Ramsdell & 
three minutes of commercial time 
will be split two and one on an.) 
‘alternating basis. Doherty, Clif- 
ford, Steers & Shenfield is the 
‘agency for the coffee account; 
Young & Rubicam handles Starlac. 

Starlac has just reached national . 
distribution status. Borden’s in-| Florida’s Year 'Round Resort Covered By 
|stant coffee—and not Chase & 
Sanborn, which turned up with 
Mr. Moore in an old picture AA 
obtained from the network for the 
special broadcast issue (Nov. 15) 
—has been co-sponsoring this pro- | 2, Over $98,723,000 effective buying in- 
gram for some time. 


Susan Simone to Ramsdell 


Susan A. Simone, formerly ad- 


Co., Philadelphia agency. 


DAYTONA BEACH 


FLORIDA 
Popeeee (U. S. Post Office 
estimate) City Zone, now.......... 63,096 


DAYTONA BEACH NEWS-JOURNAL 

1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 


| come. 
|3. Over .353,000 retail sales. 
4. A quality market index of 127. 


‘Dixie Lumberman’ Names Rep 5. 1953 total advertising 15,275,865 lines. 


Louis R. LaFonteese, San Fran- 
cisco and Los Angeles, has been 
appointed to represent Dixie Lum- 
berman & Forester, Jackson, Miss., 


| SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 
Represented by V. J. Obenauer Jr. in Jacksonville 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
| in all principal advertising centers 


box tops or labels, plus a master 
check list from the cookbook. | planned, will get brand name men- 
Since only one checklist appears | tion perhaps 15 times in the book’s 
in a copy of the book, the house- recipes. Food producers are be- 


wife would be limited to one re-|ing told their only costs will be. 


demption. (She can save her cou-/ redeeming the face value of cou- 
pons till she has bought grocery pons, plus a service charge for the 


items of all 20 producers, or she| mechanical handling of coupons, 
can send in box tops from a lesser} (ahout 4¢ each). Reuben H. Don-| 
number of items, but each COUPON ‘nelley Corp. will handle redemp-| 


will get her 10¢ each.) 

About 1,500 recipes are planned 
for the 5%%x7%” book. They will 
generally include packaged food 
items. Lois Kellogg, formerly 
home economist with Best Foods, 
is compiling the book, which will 
be sold through chain stores. The 
stores are expected to make a 30¢ 
profit on each $1 copy sold. 


ition, it was said. 


|spent on local food store promo- 
tions. For every order of 100,000 


devoted to advertising the book in 
Thursday newspapers, the pub- 
lisher said. The publisher also ex- 
= Couponed pects to build special display racks 
which will feature the products 
couponed in the cookbook. Rota- 


TORONTO, CANADA tion of products will give all of 


Capital City of Ontario—Canada’'s Richest 

Province—Having One-Third of Canada’s them equal CRpaaaee. 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 
— 400,000 circulation (largest in 
Canada) 


— 80°, coverage of Toronto 


products, it is 


‘in the coupon redemption process. 


Vic Decker Joins Malone 
— 50°? coverage of 45 prosperous Vic Decker has been appointed 
Ontario centers an account executive and radio 
SEND FOR OUR COMPLETE DETAILED MARKET FACTS and tv director of Norman Malone 
pena linen war dencisnne 5 |Associates, Akron agency. Mr. 
ee Widerich Sia eae Meith Decker formerly headed Decker 
Advertising Agency, Canton-Mas- 
‘ sillon. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


‘i 


are in advertising 
and the graphic arts, 
and yet they can be 
the toughest critics 
of reproduction. 
In our field, 
good work makes good friends, 
and good friends 
keep us doing good work. 
It's a winning circle. 


COLLINS, | 
MILLER& © 
HUTCHINGS, INC. 
INASP OMIT TSS MET Te) TOENGRAVING PLANT | 
333 WEST LAKE STREET, [eine wen 
AT WACKER DRIVE 


Pocket Books said it will adver-_ 
tise and promote the book at no 
charge to food companies, with the | 
|bulk of advertising money to be! 


books from a store, $5,000 will be, 


Pocket Books said the plan eli-. 
minates any involvement by stores. 


sell the Pacific 


| Northwest, itis 


. : a its | 
S r 
tt e 
cans . " e j 
rs ig Pee ~ ae aD 


... says Albert J. Carter, 


Territory Manager, Seattle Office, 


WESSON OIL and SNOWDRIFT SALES CO. 


“A large portion of our business in the growing 
Pacific Northwest comes from the Tacoma mar- 
ket,” Mr. Carter says. “And because it is individual 
and distinct from any other market, we request and 
expect advertising coverage in Tacoma as well as 
in Seattle. We’ve found that Seattle advertising and 
merchandising promotions simply do not reach 
Mrs. Housewife in the Tacoma area.” 


ALWAYS 


in the = 
“FIRST FIFTY” *: 


(From MEDIA RECORDS, first 6 
months 1954 for Canadian ond 46. 
U. S. evening newspapers) 


One of 7 evening newspapers 
on the Pacific Coast, and one of 
2 in the Pacific Northwest to 
oppear consistently in the °‘First 
Fifty’’ list. 


a Fie a, 
Bae aia 7 nie : 
News 


Syracuse Herald Journal 


Dayton News 


Akron Beacon-Journal 
Cincinnati Post 


Rochester Ti 
Tacoma News 


mes-Union 
Tribune 


Louisville Times 


Miami News 
Boston Globe 
Minneapolis 


Star 


Tacoma 
Tribune 


YER, FERGUSON, WALKER COMPANY 
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1964 11,411,000 


1963 10,981,000 


GET 
WISE 
TO 
THIS 
RISE! 


It means money in your pocket ! 


1962 10,703,000 


1961 10,236,000 


1960 Ay 9,696,000 


Facts about the growing, growing, growing 
market of young women under twenty: 


Here’s your opportunity market: growing up fast 
all around you—growing bigger and bigger 
1959 | 8,971,000 and bigger—wrapping up 180,000 brand new customers 
for you during 1955 alone! 


Here’s your success market: right this minute it’s 
1958 8,755,000 7,720,000 strong—a buy-happy, cash-laden 

market of young women under twenty who just never 

stop spending, never stop looking for new-things-to-buy— 
and the buy-word of this entire market comes from 

1957 8,532,000 one magazine: SEVENTEEN! Seventeen sews up sales 

like no other publication when it comes to the market 

that counts—the big, responsive, booming young women 

under twenty market that can take you by leaps 
and bounds right smack into the upper income brackets! 


1956 8,259,000 
Here’s the big big market that’s opening up right 


at your fingertips—the big big money i 
that’s to be had just by reaching 


out for it—in A 
? ; 
(7 7 


— 1954 1954 ...7,720,000 responsive young 
phe women under twenty—with 3,691,000 new 
young customers in the next ten years! 
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ER OF MARKETING —| 


Advertising’s Balance Sheet: On One Side, Instrument 
of Plenty; on the Other, ‘Copywriter Strain’ 


The “father” of the Advertising Council—James Webb Young—took a look at 
the “balance sheet of advertising.” its assets and liabilities, at a din- 
ner celebrating the thirteenth birthday of the Advertising Council on Nov. 17. 
His brief comments on the state of the business and its problems are repro- 


duced here in full text. 


By James Webb Young 
Senior Consultant 
J. Walter Thompson Co. 


It was 13 years ago, this month, that the 
first discussions took place which led to 
the formation of this Advertising Council. 

In working with it ever since, there is 
one thing I have learned above all others: 
namely, that it takes more cunning to do 
good than it does to do evil. 

And I ought to know because, obvious- 
ly, as an advertising man I have tried 
both. 

I would like to chat with you today 
about what it means to do “good” through 
advertising, and what is back of its al- 
leged “evils.” Also about the inevitable 
relationship of these to our unique Amer- 
ican brand of capitalism. 

I want to start by calling to your atten- 
tion a recently published book called 
“People of Plenty,” whose sub-title is 
“Economic Abundance and the American 
Character.” It is by David M. Potter, who 
is Coe Professor of American History at 
Yale. 


# The main thesis of this book is that, 
from our earliest days, abundance of 
goods has been a major force in American 
history, and one which made us unique 
among the nations of the world. 

But, says Prof. Potter, no force can be 
regarded as of major historic importance 
unless it has developed its own character- 
istic institution. Thus democracy pro- 
duced the varied institutions of popular 
government; religion produced the 
Church; science produced the university 
and its research laboratories; and so on. 

So, says Prof. Potter (and I quote): “If 
we seek an institution brought into being 
by abundance; and one peculiarly iden- 
tified with American abundance; we will 
find it in modern American advertising.” 
{This chapter from Prof. Potter’s book 
was published in full in the Oct. 4 issue 
of ADVERTISING AGE.] 

And it is, he goes on to say, “an institu- 
tion comparable to the school and the 
church in the extent of its influence on 
society.” 

Comparable to school and church not 
only because our economy of abundance 
—our “People of Plenty’—is keyed to 
and dependent on advertising, but because 
the influence of advertising on our total 
culture is so pervasive and profound. In 
fact he says that, like school and church, 
advertising is an institution of “social 
control.” 


s Thus for the first time, we have a 


front rank scholar whose historical stud- 
ies lead him to a view of advertising es- 
sentially like that first presented to this 
group 13 years ago—namely, that, as de- 
veloped in America, this complex of tech- 
niques, skills and facilities called adver- 
tising had come to be the greatest single 
means of mass communication and per- 
suasion which the world has ever seen. 
It was the acceptance of this view at 
that time, and of the social responsibility 
which went with it, which led to the 
creation of the Advertising Council. 
Now, it might seem that such kudos 
for advertising entitle us as advertising 
men and advertisers, to adjourn with a 


warm glow of pride in our virtue and 


importance. But there is another side to 
the coin, and I invite you to lock at it. 


# At this very time when a distinguished 
scholar rates advertising as an institution 
comparable in social influence to school 
and the church, the critics of the practices 
of advertising are legion. Whether there 
are more of them than of the school and 
church one may doubt, but that is not our 
business today. 

Strange to say, a major number of these 
critics are advertising men themselves. 
Thus I note that on nearly every ad- 
vertising convention program for these 
last two years there has been at least one 
speaker who has belabored the brethren 
for their sins, and even some who have 
advocated procedures of excommunica- 
tion. 

The immediate cause of these criticisms 
appears to be not literal dishonesty in 
advertising, which is now so rare as to be 
microscopic. It is rather an infectious 
ailment like Athlete’s Foot, which might 
be called Copywriter Strain. Among its 
symptoms are first, noise, in type and on 
the air; second, the manufacture and 
magnification of meretricious differences 
between competing products; third, 
strange word distortions, such as those 
peculiarly prevalent in automobile adver- 
tising. 


s Now, are these things manifestations 
of “original sin” in advertising men? It 
seems to have been assumed that they 
are, and that therefore pious exhortations 
to reform, plus pointing the finger of 
shame, can correct them. I, for my part, 
am sure they cannot. 

I suggest to you that the real cause of 
Copywriter Strain is much deeper than 
the alleged congenital “hucksterism” of 
advertising people. 

I suggest that, in fact. it is rooted in 


James Webb Young 


the Economy of Abundance, which Dr. 
Potter has studied; and in the nature of 
the hardly realized technological revo- 
lution which, along with advertising, 
has made this economy possible. 


a What is the nature of this technological 
revolution? It is in the area of research 
for the improvement of products. This 
research has vastly accelerated the rate 
of such improvements, and given the pub- 
lic constantly better values. But strange 
to say it has largely reduced the com- 
petitive advantages between products of 
the same kind. 

First, there has been such a radical 
increase in research facilities throughout 
industry that an unpatentable product 
improvement by one manufacturer can 
be very quickly duplicated by competi- 
tors. Example: there are now some 50 
copies of the original compact face 
powder. 

Second, if the improvement is patent- 
able and important, then there is likely 
to be, as a matter of public policy, patent 
pooling or licensing which quickly 
spreads the improvement through an in- 
dustry. Example: television color tubes. 

Third, basic research in product im- 
provements comes increasingly, not from 
end-product manufacturers, but from 
outsiders or suppliers, who license as 
many potential producers as_ possible. 
Example: the chlorophyll toothpastes. 


# Fourth, American manufacturers are 
great free-traders in ideas at the techno- 
logical level. Scan the programs of the 
meetings of technical men in any in- 
dustry and note the surprising number of 
talks in which a European would think 
trade secrets are being given away. Re- 
sult: Certain product development ideas 
get “in the air” in that industry, and tend 
to come to fruition in competitive con- 
cerns at about the same time. Example: 
the automobile industry. 

So we should not be surprised that, 


in advertising, all detergents, made under 
the same patent, turn out clothes as white 
as whitebait, only whiter; or that, with 
all paints, made on the same rubber base 
discovery, the little woman can now roll 
her own decor; or that in any summer 
suit, thanks to the synthetic fiber manu- 
facturer, we can loll without a wrinkle; or 
that, now in any automobile, thanks to 
the rubber industry, we can travel care- 
free of nails on tubeless tires. Verily, 
the individual manufacturer has been in 
many ways hoist by his own petard. But, 
alas for the poor copywriter, who must 
still conjure a consumer preference for 
one brand over another! He is not so 
much a sinner who needs be brought to 
the mourner’s bench, as he is like Joseph’s 
brethren in Egypt struggling to make 
bricks without straw. And in the struggle, 
giving numerous evidences of that Copy- 
writer’s Strain which is the source of 
most advertising criticism today. 

This is not the time or place to discuss 
how the advertising man will solve this 
acute problem which modern industrial 
research has presented to him. My sole 
purpose here has been to present a sort 
of capsule public opinion balance sheet 
of the current advertising operation of 
American business—of its assets and its 
liabilities. 


= On the asset side we can certainly 
place this important new insight of a 
competent historian—that of advertising 
as the distinctive institution of the 
“People of Plenty” to which American 
business is dedicated. 

But on the liability side we must place 
the problem of Copywriter Strain, which 
seems to me to spring from the very dy- 
namics of the economy of abundance. 

I submit this picture to you because 
this is the organization which first gave 
expression to the business man’s recog- 
nition that in his advertising he had, per- 
haps unwittingly, created an institution 
of enormous social magnitude. 

Because in putting advertising to work 
for those other institutions, such as the 
school and the church, you have demon- 
strated that your view of man and of the 
abundant life goes beyond that of mate- 
rial welfare alone. 

Because you know that in the “hard 
sell” of the competitive market, which 
sparks this economy of abundance, char- 
acter will have the final word. 

And finally because you embrace all 
those—buyers, sellers and technicians— 
who make advertising what it is; who 
have certainly the power and the skill 
to fashion it ever more usefully and, I 
believe, the wisdom. 
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On the Merchandising Front... 


By E. B. Weiss 
Merchandising Consultant 

On several occasions over the last year 
I have been thoroughly critical of the 
Federal Reserve Board's department store 
statistics. On the last occasion, an FRB 
official wrote an eight-page defense of the 
Board’s department store figures—wrote 
it for the edification of the business mana- 
ger of one of our great metropolitan news- 
papers, who sent it on to me for confiden- 
tial study. I invited that FRB official to 
debate the situation in ADVERTISING AGE— 
but apparently his position made that im- 
possible. 

In any event, it is quite naturally grati- 
fying to learn that the Federal Reserve 
Board recently announced the launching 
of a two-year study of its department 
store statistics. The announcement de- 
clared that the purpose of the two-year 
study was to make this particular econo- 
mic barometer a more sensitive index of 
department store sales, stocks, etc. 

Now I am certain that my comments 

wn were in no way responsible for this deci- 
sion of the FRB. I do not mention this 
two-year study for that reason. Of course 
it is true that I did remark about the ina- 
dequacy of the FRB’s figures on depart- 
ment store branches; on the inadequacy 
of the FRB’s definition of what constitutes 
a department store; on the failure to in- 
clude statistics on the “A” store units of 
various chains which are, really, more 
truly department stores than many tra- 
ditional department stores included in the 
FRB’s index. And it is also true that I did 
remark that while the FRB knew full well 
that its statistics applied only to depart- 
ment stores—which are no longer retail- 
ing’s kingpins—it did nothing to prevent 
its index from being publicized and used 
as a barometer of all retail volume. 


s So there may be just a tiny bit of signi- 
ficance in the fact that, when the Federal 
Reserve Board made the announcement of 
its two-year study, it took time out to 
make reply to each and every one of these 
criticisms! But I still insist that the pur- 
pose of this column is not to “point with 
pride,” etc., etc. That’s not worth the ef- 
fort involved in pointing. 

Rather I would like to make the fol- 
lowing points: 

1. The FRB continues to insist, as did 
its official who wrote that eight-page “‘ex- 
planation” previously referred to, that its 
department store statistics are above re- 
proach. Step by step, the FRB explains— 
to its own satisfaction, of course—why 


Employe Communications... 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 

their own organization in employe 

relations.) 

Fred Maytag II, president of the May- 
tag Co. of Newton, Ia., and Frank A. 


Crabb, general manager of the Frankfort, 
Ind., plant of Stark, Wetzel & Co., meat 
packer, probably have never met. They 
should have, because each makes infinite 
sense in the fine art of employe commun- 
ication. 

Recently, at two national conventions 
held in Chicago, these two men spoke to 
two different groups in two different ho- 
tels. Maytag was the stem-winder at the 
annual convention of the National Assn. 
of Suggestion Systems. Crabb was among 


Study of Retail Index Is Needed 


each of the criticisms made of its depart- 
ment store statistics is without validity. 
Why, then, the decision to start a two-year 
study designed to make this particular 
barometer “more sensitive”? 

2. Why is it that all of our government- 
collected statistics and statistical indices 
are backed by similar fanatical defense? 
In a recent study made by a congressional 
committee into our economic statistics, 
glaring weaknesses in formula, collection, 
interpretation and use were brought out 
time and again, but only over the dead 
bodies of the official agencies involved. 
And, I might add, frequently over the 
dead bodies of some of our noted econo- 
mists who do not like to have these fig- 
ures questioned for obvious reasons. 


= I have had for a long while the strong 
conviction that business men have a des- 
perate need for a reliable—and therefore 
a sensitive—index of the movement of 
merchandise into consumption: a retail 
index. There simply is no such index to- 
day; the FRB’s department store index, 
even when it is duly sensitized, will still 
reflect only department store volume, and 
department stores simply do not reflect 
total retail volume in all lines in this 
country. They probably never did; they 
most certainly do not do so today. 

We need a retail index that will reflect 
not merely the soft goods volume, which 
constitutes the lion’s share of department 
store totals, but also an index that will re- 
flect food volume, which takes about 25% 
roughly of our retail dollar; that will re- 
flect auto and related volume, which takes 
roughly another 25% of our retail dollar; 
that will reflect hard goods volume of all 
kinds; that will reflect volume done in 
many of those gradations between hard 
goods and soft goods. And we need a re- 
tail index that will give this information 
(a) accurately; (b) promptly; (c) with 
proper adjustment for seasons and a fluc- 
tuating dollar; and (d) with a minimum 
of footnote-explanations. 

The economy of this country is, in the 
end, determined by the flow of goods in- 
to consumption—through the 1,800,000 
retail units of the nation. Yet we have 
only the foggiest notion, at any time, of 
the flow of goods into consumption. 

I have a recommendation for the Fede- 
ral Reserve Board. I recommend that the 
FRB make a two-year study of a retail 
index. It would be a much better invest- 
ment of taxpayer’s money, and it would 
furnish industry with a_ sorely-needed 
economic barometer. 


The Best Programs Have Been Blessed 


the more powerful of the powerhouses at 
the National Safety Council pow-wow. 

Oddly enough, what they told their 
audiences was something the audiences 
already knew. Simply, it was the restate- 
ment of the principle that, if you want 
employes to cooperate with management, 
the employes must first have evidence of 
the sincerity of management. Speakers 
Maytag and Crabb, however, went far 
beyond a time-worn suggestion; they 
showed, in each case, how soundly it 
worked. They demonstrated, beyond any- 
one’s doubt, that a communications pro- 
gram in suggestions, or safety, or in any- 
thing else, goes farthest and fastest when 
the boss himself puts his shoulder to the 
wheel first. 


The Creative Man’‘s Corner... 


ner, etc. 
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but avarice. 


Financial Quiz 


Up until recently, our favorite financial advertising has been that of the 
Batten, Barton, Durstine & Osborn of Wall St.—Merrill Lynch, Pierce, Fen- 


Now all that has changed. It has changed because Reynolds & Co. has in- 
troduced a fresh new note into financial advertising with its investment quiz. 
Combining lessons learned in both the readership and mail order schools 
of advertising, the Reynolds & Co. investment quiz excites not only curiosity 


In 1947, the net income of Owens-Corning 
Fiberglas was $400,000. In 1953, it was 


$800,000 Cy $1,600,000 |) $5,400,000 CT] 


FFP EEE ELE ES OPO OD DP 


How many individuals own shares in 
publicly-owned U. S. corporations? 


6,500,000 [) 3,000,000 [7] 1,000,000 [] 


Reyn 


Memazas New Yoru Stock Excnance 


New York City offices 


Reynolds & Co. 


Investment Quiz 


olds & Co. 


32 Offices from Const te Coast 
it 128 Broadway, the Chrysier Building, the Empire 
State Butieieg. aes Gecaseen, and 196 Montague Street, Brookiya 


~s 


If you had started investing $40 per 5 in 
Tri-Continental Corporation common stock 
in 1944, it would now be worth about 


$4,s00[ } —$9,5e2{] $19,000} 
ANSWERS: In 19:3, the net income of Owens-Corning 
Fiberglas was $5,490,000—showing a $5,000,000 increase 
overt 1947. This type of healthy growth, brought about 
by sound marketing and a great product, is part of what 
Reynolds & Co. looks for in a company. So many of the 
investars who deal with Reynolds & Co. are interested in 


growth ‘possi bilitie If you had started investing yo 

f month in Tn-Continental Corpo-ation Common 
Brock iN 1944, Te-investing at div a ros and continued 
your mont hly payments dur: ining as well as ris- 
ing markets, your $40 pay me Se auuld ove coeaaet 
ie Sates ac i sila re-i eal ai idends would have 
totaled $3,572. Your tor ty investment would! now be 
worth $19,000. If you would be interested in joining the 
6,900,000 Americans who own stock, write Reynolds & 
"Oo. at the address in the box below. A free booklet 
tis the latest growth stock that has impressed 


our own Growth Stock Department will be sent to you 
immediately. 


cho sthywalhtemmee ee Se tana @ 
Growth Stock Department—an importanr part of ange Re 
setrch Staff. This div iaon of Rey van ‘Cas degre to 
answer the questions and needs of investonmy—no trer how 
parlgethn — growth se wowia Rey nolds Gn cn 
serve you, contact any of our convanie ofiees 1 WOrth 
afro meray mt 9 MacDona’ need * Mr Ma aoe id, 
care of Reynolds & Co., 129 Broadway New Yo NY. 
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“In 1947,” it announces, for example, “the net income of Owens-Corning 
Fiberglas was $400,000. In 1953, it was $800,000? $1,600,000? $5,400,000?” 

A quick glance at the answer column reveals it was $5,400,000. Golly, we 
say to ourselves. What would have happened if we had called Reynolds & Co. 
in 1947 and said, “We would like to purchase one (1) share of Owens-Corning 


“If you had started investing $40 per month in Tri-Continental Corp. com- 
it would now be worth about $4,800? $9,562? $19,000?” 
Answer—$19,000. Criminently! What was wrong with us in 1944? Are we the 
dope! Except, now that we come to think of it, where was Reynolds & Co. in 
1944? Were they urging us to buy Tri-Continental common? Not that we can 
remember. In fact, they weren’t even urging us to give them a call. 

Despite this oversight, which has cost us exactly $19,000, we cannot but 
admire Reynolds & Co.’s advertising. It’s good. In addition, Reynolds & Co. 
is so much easier to remember than Merrill Lynch, Pierce, Fenner, etc. 
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Mr. Maytag described, in detail that 
dazzled, how a suggestion system can 
really perform. He left the skeptics on 
the ropes, convinced finally that the rea- 
son their own programs might be limp 
was because management’s lip service 
was too little. Before Maytag invited em- 
ploye participation in Newton, he estab- 
lished in the mind of every employe that 
he himself was giving the suggestion 
program support and cooperation on a 
continuous, enthusiastic basis. He showed 
the way, and the boys out in the plant 
followed. If your plant has a lagging sug- 
gestion system, there is a chalk mark on 
the sidewalk, the blaze upon the tree. 

Mr. Crabb documented his safety story 
by noting that the packing plant he was 
talking about had just racked up a score 
of 1.88 accidents per million man hours. 
In a hazardous industry, that statistic has 
even greater stature when measured 
against the national average of all indus- 
tries of eight accidents per million man 
hours. Almost conversationally, Mr. Crabb 


told his listeners how the slogan “Safety 
begins at home” was translated into 
“Safety begins in the minds of top man- 
agement.” The philosophy sifted down 
from one level of management to the 
next, gathering interest and support as it 
went. 

In this packing plant, the opening of a 
second shift brought 500 to 600 inexperi- 
enced people to the killing and cutting 
assignments; inexperienced people with 
knives in their hands and within reach 
of one another. One needn’t be a gismo of 
the slaughterhouse to recognize that a 
1.88 average under such conditions is a 
safety triumph. Mr. Crabb gave much 
credit to the safety director, safety com- 
mittee, and plant personnel. It was the 
people at the top, however, who gave the 
program the push it needed. 

The communicator doesn’t need Fred 
or Frank to tell him that management 
support helps any program, but two more 
case histories for his file won’t weaken 
his cause. 
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Imperial whiskey, advert :ed through 
Foote, Cone & Belding, leads all other brands in 


its price class in preference and in sales 
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FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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G. D. Crain Jr. Says... 


Pick a Figure Out of a Hat 


If you have the idea that business is 
spending an adequate amount for market 
research, you would have been interested 
in the comments I heard at a recent 
luncheon attended by a number of manu- 
facturers of room air conditioners. 

This industry has had a terrific growth, 
with the number of manufacturers going 
from about 20 to over 120 in a few years. 
While sales have burgeoned rapidly, 1954 
is closing, these trade authorities re- 
ported, with warehouse stocks of over 
600,000 units, compared with actual sales 
of 1,200,000 units. One-third of the year’s 
output remains unsold. 

And for 1955 the industry is getting 
ready to push full steam ahead, with per- 
haps more production, more advertising 
and more dealers a part of the picture. 
The question you might be interested in 
is, how will the manufacturers decide 
how many room conditioners to make 
during the next 12-month period? 


Ae The people who took part in this round- 
table discussion were sales and adver- 
tising managers of some of the leading 
manufacturers in this field. They are 
familiar with most of the general statis- 
tics of consumer buying power, and with 
the information compiled by their own 
trade associations, but lack any accurate 
forecasts of sales, because air condition- 
ing equipment for home use is bought 
largely on the basis of the weather. 

And while general climatic conditions 
indicate that Phoenix, for instance, is a 
better market than Minneapolis, there are 
variations in temperature and humidity 
from year to year, with the result that 


Salesense in Advertising... 


any general forecast is likely to be con- 
siderably in error for such a seasonal item 
as a room conditioner. 

Sales departments have general busi- 
ness forecasts and previous records to go 
on when they try to estimate possible 
sales volume for the coming year. They 
can contact their distributors and dealers 
to get the feel of the trade as to competi- 
tion and local prospects. And they can 
assume a “share of market” factor for 
their own business as compared with that 
of the industry as a whole. 


= But when general management—the 
brass—gets sales forecasts and estimates 
of profitable production from the depart- 
ments down the line, the big factor which 
determines production schedules is most 
likely to be the cost reduction which can 
be attained by the manufacture of, say, 
40,000 units instead of 25,000. Sometimes 
the figure seems just to have been picked 
out of a hat. 

Over-production is a dirty word in the 
American economy, which translates it 
as under-consumption, meaning poor sales 
and advertising effort. But nevertheless, 
without specific marketing guides estab- 
lished through research, and without even 
too much reliance on the trial-and-error 
methods of experienced sales and mer- 
chandising executives, general manage- 
ment can often turn out more goods than 
the American consumer sees fit to invest 
his dollars in. 

That’s why, as in the case of the room 
conditioner industry, there are 600,000 
units now in the warehouses which man- 
agement expected to sell in 1954. 


SELLS AN IDEA—Large photographs of real people demonstrate the pleasure and relaxa- 
tion of the “coffee-break” in this series of ads which sell an idea, rather than a brand. 
Robert W. Orr & Associates is in charge. 


A tired nurse takes a“ 
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Dont let that fragrance 
fool you. Diane?! 


Puratin is what does it! Sha: » 
tetany 's new dewdomaing 
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REA, CO ee, New York NY 


There s# nothing so satiafyivg as a cup of goad caller 


Advertising Agencies Pick Their Best of 1954 : a ce 


S 4 Lifebuoy thats all we ask! 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
u.p. in charge of creative activities 


ca’s favorite bath soap. But, as times 
changed, tastes changed. As the American 
people became more civilized—more and 
more people took offense at Lifebuoy’s 


PRODUCT CHANGE—Consumer taste changed, and Lifebuoy’s “carbolic” smell was elimi- 
nated. The new beauty-soap fragrance and Puralin, Lifebuoy’s new “deodorizing 
discovery,” are the basis of the current campaign. Sullivan, Stauffer, Colwell & Bayles 


of the western offices of J. Walter 
Thompson Co.) 

Early in November I sent out, under 
the auspices of ADVERTISING AGE, an in- 
vitation to agencies to participate in what 
I believe is an unusual undertaking in 
the field of advertising journalism. I sug- 
gested to each agency 
that, during 1954, it 
had undoubtedly pro- 
duced a campaign of 
which it was particu- 
larly proud, and I 
asked for a proof of an 
ad that is typical of 
the series. I asked also 
for a statement of the 
problem and the ob- 
jective and of the 
thinking behind the copy strategy. Accept- 
ances have been pouring in. This present 
article is the second of a “Best Ads” series 
that will appear in this space for a number 
of weeks. 


James D. Woolf 


Sullivan, Stauffer, Colwell & Bayles 

SSC&B submits the Lifebuoy soap page 
reproduced herewith. Here is what the 
agency has to say about the problem and 
how it is being successfully solved by the 
current campaign: 

“The problem facing Lifebuoy soap— 
and its advertiSing—was a smelly one. 

“Not so long ago, Lifebuoy was Ameri- 


‘carbolic smell.’ 

“The criticism became so loud—and the 
sales so low—that Lever Brothers de- 
cided to do something about it. They put 
a new ingredient into Lifebuoy (tetra- 
methyl-thiuram-disulfide, if you’re inter- 
ested) that, lo and behold, made Lifebuoy 
smell good and protected even better. 

“But by then so many people—especial- 
ly women—turned up their noses at a 
mention of Lifebuoy that extraordinary 
advertising measures were called for. 

“The campaign started by admitting 
that Lifebuoy used to stink, which made 
the ‘smells good now’ claim believable. 
But it was also necessary to tell people 
Lifebuoy did a helluva job at stopping 
B. ©. 

“That ’s what this ad—and this series— 
does. 


s “Why, in my opinion, is this adver- 
tising effective? Because it tells the news 
about the product in an interesting way 
in words and pictures, and the sales curve 
is way the hell up.” 


Henri, Hurst & McDonald 

The Jockey underwear advertisement, 
shown here, was submitted by the agen- 
cy’s Richard R. Hill. Says he of the cam- 
paign: 

“The challenge we face in advertising 
Jockey underwear for Cooper’s Inc., is 


Ae ene Vatiiee tte Seay thant Chet wentie tow 
~~” iad 


~ ae 


TO CONTINUE—Pictures of latest styles in men’s suits, hats and other clothing add 
interest to this campaign for Coopers through Henri, Hurst & McDonald. It will prob- 


me ome 


has the account. 


ably continue, with variations, in 1955. 
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in general advertising 
linage by any daily 


newspaper" 


* Up 300,002 lines! Only exceptions—two cities where mergers took place and 


And still another record! Now there’s 
a daily newspaper in Cincinnati read 
by over 200,000 families (200,412 for 
the six months ending September 30, 
1954—as reported by the Audit Bureau 
of Circulations). That daily newspaper 
is the Cincinnati Daily Enquirer. 


one city where a newspaper did not publish during a 3-month period in 1953, 


Source: Media Records.) 


Solid Cincinnati reads THE CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 
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four-fold: to attract readers to the ads, 
buyers to the stores, and at the same time 
enthuse both Coopers’ salesmen and their 
dealers. 

“The ‘It’s in style to be comfortable’ 
campaign has done all this so well it will 
continue with slight variations in 1955. 
The theme grew out of a desire to sur- 
round a top-quality, but low-reader-in- 
terest product (men’s white knit under- 
wear) with higher-interest materials. 
Latest styles in men’s suits, shirts, hats, 
and the like, all add interest and newness 
to the ads...they fit into the general 
idea that men are adopting casual, com- 
fortable outer clothing to which Jockey 
contributes ease, freedom, comfort. . .and 
they give dealers more incentive for win- 
dow displays and store promotions. 

“Results? According to Mr. Jack Wyss, 
Coopers’ advertising manager, the ad- 
vertising is highly successful. It has 
helped increase local advertising run and 
paid for by Jockey dealers by many thou- 
sands of lines. It has helped increase win- 
dow displays and store promotion tie-ins 
by 20% over previous years. And last, 
but definitely not least, Coopers’ sales 
have increased steadily.” 


Robert W. Orr & Associates 
The “Coffee-break” page shown here, 


which is typical of the series now running 
in behalf of the Pan-American Coffee Bu- 
reau, is a creative production of which 
the Orr agency is especially proud. Brief- 
ly, here’s the story: 

“The main objective of the Pan-Ameri- 
can Coffee Bureau is to expand the U.S. 


market for imports of Latin American 
coffee. International trade between the 
two areas amounts to billions of dollars a 
year. 

“On the basis of research indications 
that between-meal coffee drinking of- 
fered the greatest promise for enlarging 
the coffee market, the ‘Coffee-break’ 
theme was originated at Robert W. Orr 
& Associates. Mr. Orr himself suggested 
this year’s treatment in full-page pho- 
tographs. Real people demonstrate the 
importance and pleasure of their ‘Coffee- 
break.’ Copy dramatizes the unique quali- 
ties of coffee in a convincing, non-com- 
petitive way. Each advertisement in the 
campaign, like the one illustrated, aims 
at selling an idea rather than a product; 
coffee brands are effectively advertised in 
other formats. 

“There has been remarkably enthusi- 
astic response to this institutional coffee 
advertising—from the coffee industry as 
well as the general public. But the real 
proof is that coffee has held its lead as 
America’s most popular beverage. The 
term ‘Coffee-break’ has come into gen- 
eral use. And the ‘Coffee-break’ custom 
is being adopted by more and more com- 
panies and individuals.” 


* * * * 


Has your agency submitted its entry? 
Has our letter of invitation failed to reach 
you? You are cordially invited to partici- 
pate. Please send along with the adver- 
tisement a statement of the problem and 
the objective and of the thinking behind 
the campaign. 


Looking at Radio and Television... 


Pros and Cons of Singing Jingles 


By The Eye and Ear Man 

One of the most missed commercial de- 
vices on television is the singing jingle 
done in the lusty, unabashed style of ra- 
dio, with full orchestra and dramatic 
sock. This void is attributed mainly to the 
American Federation of Musicians’ insist- 
ence on a contribution to its trust fund 
from tv film producers. But, feud or no 
feud, the singing jingle, a cappella or with 
non-musical instruments, is going to be 
with us, and sooner or later the fight will 
be over and there will be a Wagnerian 
blend of music and sell. What, therefore, 
is the value of music, and how good are 
jingles? 

There are several categories of jingles, 
and almost all are adaptable to radio or 
television. The Boston Pops orchestra did 
a magnificent medley of the leading ones, 
and, by golly, they turned out to be real 
musical. 


= Here are several types: 

1. The old favorites. The Pepsi-Cola 
jingle which has been around for more 
than a decade is certainly one of the best 
and did much to give prestige to the sec- 
ond product in its field. It’s still listenable, 
which proves the adage that a good jingle 
never wears out. 

2. The blitz type. Lucky Strike, over the 
years, has latched on to one of these con- 
temporary models and blasted away in all 
electronic media with the theme. There 
is no question but what this advertising 
was, and probably is, effective. 

3. The legitimate song type. The current 
Hunt song is a great example of this type, 
which features the name of the product 
cleverly buried in a seemingly legitimate 
song. Not only that, but this particularly 
good example made a star out of Peggy 
King, who was virtually unknown when 
she sang it and now is featured singer on 
the “George Gobel Show.” Maureen Can- 
non, who is now playing nightclubs, was 
similarly made popular by the television 


Goodyear song. Conversely, the Halo 
jingle employs top singers, as does 
Rheingold, to upgrade the jingle itself. All 
of these are excellent examples of success 
in singing and selling. 


= There are a number of arguments, pro 
and con, in regard to using singing jingles. 

Pro: 

1. Singing is attention getting. 

2. A popular jingle is repeated by the 
consumer in the streets and at home. 

3. Jingles lend themselves to radio and 
television spots. 

4. Hard sell can be pleasantly cloaked 
in song. 

5. A good jingle lasts for years. 

Con: 

1. Singing is effete sell. 

2. For every good jingle, there are ten 
failures. 

3. Jingles cost more. 

4. The sell is subordinate to the enter- 
tainment. 

5. In most spots there isn’t enough time 
left for straight sell. 


= As you can see, there are several sides 
to this argument, as well as many half- 
truths and over-generalizations. The plain 
truth is that some jingles are good and 
some are bad. It is impossible to judge 
them as a category except to say that, for 
many advertisers, jingles have worked 
just fine. 

There are several cautions which, if 
followed, will assure some degree of suc- 
cess, although none of them will guarantee 
a good selling jingle: 

1. Be sure the melody is simple. Not 
necessarily a steal, but at least a hint of a 
tune you have heard before. This aids 
greatly in securing acceptability, and 
making it easy for children to sing the 
jingle at home. 

2. Be sure that the chorus enunciates 
the product name and claims clearly. 
There is often a temptation on the part of 


he arranger to get more harmony than 
larity, if more than one voice is used. In 
ddition, in the writing, use only words 
hat are clearly understandable and give 
hem a Fred Waring chorus exactness. 

3. Be sure the sell is dominant and bold. 
Never forget that your purpose is to move 
merchandise and not to entertain. The 
product claims must be emphasized and 
be the same that the public has associated 
with the product. 

4. Leave plenty of time for straight sell 
in case some of the viewers or listeners 
did not hear the singing sell. 


= It is theoretically possible for any ad- 


vertiser to invest the $10,000 to $50,000 
necessary to make and use a good singing 


Tips for the Production Man... 


Advertising Age, December 13, 1954 


jingle. To join the Colgate, Halo, Ajax, 
Lucky Strike, Pepsi-Cola, Hunt, etc. 
Hall of Jingle Fame is not an insur- 
mountable task. A number of capable 
jingle specialists are easily available to 
any advertiser. A good deal of time should 
be spent in simplifying, polishing and 
clarifying the jingle. The recording ses- 
sion is worthy cf the attention of top 
management, to be sure that every word 
is lyrical and understandable. Then the 
straight hara sell that complements the 
entertainment sell must be integrated. If 
you’re still with it, chances are you have 
evolved a way to annoy millions of con- 
sumers to the point of forcing them to buy 
your product through an impulsive, first- 
level reaction your song has conditioned. 


What About the Private Printing Plant? 


By Kenneth B. Butler 


(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, Ill.) 


The growth in the number of offices 
and industries which are installing small 
offset printing presses raises the question 
as to whether private printing plants 
may be on the upsurge after a third of a 
century during which such plants fought 
a losing battle. 

This can be a touchy subject, but it 
ought to be discussed and we shall. While 
some private printing plants are set up 
in order to insure the confidential nature 
of the work, generally such installations 
are born out of a belief, real or fancied, 
that their operation can reduce the cost 
of production of printed materials. 

Most printing plants of a commercial 
nature end up making about 8% before 
taxes, and about half that after taxes. On 
the face of it, then, a private company 
might theoretically stand to reduce its 
printing costs in that amount. You might 
even consider adding an additional 5% 
to represent selling costs. 


= One must bear in mind that in order 
to make 8%, the commercial plants are 
highly single-minded. They have spent a 
lifetime in printing and they eat and 
breathe it. They don’t depend on the 
manufacture of cosmetics for their live- 
lihood, for example, and just do some 
printing as a minute operation in their 
scheme of things. The commercial plant 
overrides seasonal peaks and_ valleys, 
and usually operates two shifts or even 
around the clock in order to minimize 
investment and depreciation costs. 

Therefore, the potential 8% to 13% 
that a private printing plant might stand 
to benefit can be whittled down appre- 
ciably if its work is seasonal or if it is 
not in a position to maintain a constant 
volume that will keep equipment operat- 
ing 16 to 24 hours daily. If the private 
plant is equipped to handle peak de- 
mand, it is sure to lose its savings many 
times over during the idle periods. 

I have observed many a manufacturer 
set up his own printing plant during the 
enthusiasm of the moment; then forget 
it. When his manager points out that he 
must add equipment to handle additional 
kinds of work or to keep up with tech- 
nological advances, the management fre- 
quently turns him down. Thus a plant, 
well enough equipped at the outset, may 
quickly become outmoded. 


es The manufacturer who buys on the 
outside has the advantages of competitive 
buying and of choosing from many sup- 
pliers who have highly specialized 
equipment for specific jobs. A private 


plant might be ideally equipped to pro- 
duce office stationery, forms and small 
literature, but totally unprepared to pro- 
duce labels, snap-out forms, cartons, dis- 
play pieces, catalogs, etc. 

Merely buying a press does not con- 
stitute a private plant. Before long there 


comes’ typesetting equipment, proof 
presses, pre-makeready equipment, 
cameras, plate-making facilities, die- 


cutters, folders, stitchers, trimmers, pa- 
per cutters—and a horde of necessary 
auxiliary equipment, all running into 
high investments. 

The manufacturer who buys printing 
on the market is in a position to switch 
to new processes. He can do so experi- 
mentally without large investments or 
need for additional floor space. He can 
buy lithography, rotogravure, etc. High 
speed production or gang-running by a 
commercial printer can knock his own 
in-plant paper savings into the proverbial 
cocked hat. 


= If a manufacturer elects to set up his 
own plant, he must also find a good man- 
ager. He adds to his personnel problems, 
and as shown by a recent item in Print- 
ing Magazine, he finds that good printers 
are scarce and well-paid artisans; they 
command higher wages than office work- 
ers, and more than a lot of his own 
hourly-paid employes. This may cause 
unrest and labor difficulties with other 
employes. 

Department heads, with their eye on 
quality or speed, often circumvent the 
house printer and demand their job be 
produced outside. Soon the private plant 
becomes ine unwanted child. 

The really dark hour comes when de- 
partment heads bring in lower prices 
from the outside. This puts the in-plant 
printer on the defensive and his obsolete 
plant often begins to look like a bill of 
expense. 

Quality tontrol is difficult. Too often 
the quality of work produced in the non- 
commercial plant shows the lack of a 
selling problem. While I have seen some 
excellent work frem private plants, I 
have more often seen horrible examples 
which show that when the patronage of 
the customer is in no danger of being 
withdrawn, the resulting carelessness or 
lack of high standards produces printing 
of which the manufacturer should be 
ashamed. 


® The most successful private plants 
are those which are set up to handle 
specific and specialized types of work. 
One plant may produce its own labels; 
another dials for alarm clocks; another 
may produce operation and installation 
manuals, even insurance policies, etc. 
The manufacturer who, in his ignor- 
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Advertising that pays is advertising that’s read. 
That’s why it’s important to you, as an advertiser, 
that the biggest pile of papers in any Canadian drug 
store is the pile of Star Weeklys. 


More Canadians buy the Star Weekly than buy 
ANY other publication—in the drug stores, 
stationery stores and on the newsstands! 

They buy it because they want to read it. 
Week after week, over 900,000 Canadians pay 
cash for the Star Weekly in the stores, or to the 
carrier boy who delivers it to the home in every English- 
speaking centre of 60 or more families. 99.4% of the Star Weekly’s 
A.B.C.-proved circulation is on this cash basis (0.6% by subscription). 


The reader interest that brings us all those steady “‘cash customers” 
can make sales for you. Put your selling message in the medium 
most people pay cash on the line to read... and you'll get 
more people signing on the line for your product. 


Reach the most interested 


4 
— 3 


Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 
U.S. Representatives: Ward-Griffiih Company Inc. 
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ance, believes that all printing is alike 
and that one press will cut his bill in 
half, is due for a day of awakening, and 
that soon. 

One of the worst sins of all is the pri- 
vate plant which is forced to solicit and 


produce outside work in order to keep its 
equipment and its working force fully 
employed. This puts him unwittingly in 
another business—one which, from expe- 
rience and temperament, he is complete- 
ly incapable of handling. 


Beauty a la Mode 


One phenomenon surprising, 

In our modern merchandising, 

Is the jolt received by any male who looks 
At the weirdly corpse-like features 


Of the cataleptic creatures 


Who are picked to pose in women’s fashion books. 


Any magazine that’s rated 
With the most sophisticated 


Fills its pages with a dismal drove of dolls 
Who would seem, at fair presumption, 

To be victims of consumption 

Or made up to play the parts of Zombie molls. 


Pallid cheeks are sunken inward 

With their bones protruding skinward, 

While their haggard eyes betray a morbid mood; 
Arms and legs, so thin and bony, 


And their necks like macaroni 
Make one wonder what they eat in place of food. 


And the posturings affected, 


Slumped and stooped and disconnected, 
Like museum dummies made of melting wax, 
Set the casual viewer guessing 


If some accident distressing 


Has removed the spinal columns from their backs. 


It would seem our simple duty, 


In the interest of beauty, 


To suggest these dead-pan dames be shown the door 
Where, if not too weak and sickly, 

Each should mount her broomstick quickly 

And fly off to haunt the maison of Dior. 


But we often have suspected 

That these goon-girls were selected 

So the average woman, glancing at the ad, 

Can regard these gruesome messes 

And go out and buy the dresses, 

Knowing she will never look one half as bad! 
GARTH BENTLEY, 


The Seng Co., Chicago. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

As I write this I am deeply disturbed. 
Twice in this space I have decried the 
use by Firestone of deceptive headings. 
They implied in big type tires were to 
be had at half price, whereas the unit of 
purchase required made the discount 
only one-fourth. That was bad enough. 
Tire dealers, however, are on the “side 
streets” of distribution. They are not 
day in and day out bellwethers in ad- 
vertising. 

But now comes Kraft—shouting down 
the main streets of all trade and dis- 
tribution—with loud words their ad 
does not live up to. Food advertisers are 
big space users, day in and day out. If 
good taste and good faith are to be 
breached by one such advertiser, why 
not by all good advertisers, all super- 
markets? And then readers of advertis- 
ing will consistently have to search all 
ads to see if the headlines are slippery, 
weasel wordings of offers—or bona fide. 

* % oe 

Let’s reason out this ill-advised strat- 
egy. You connot go into a store and buy 
one pound or three pounds or six pounds 
of Parkay margarine at half price. Try 
it. But the brutal big heading implies 

you can. You go in, and the least you 


can get of this advertised deal is two 
pounds. Is that clear? 

And when you stand outside the 
store with your purchase, the smallest 
you can make under this ad’s offer, you 
have two pounds and you have paid % 
the regular price for it. Is that clear? 
That is a discount of % and huge red 
words multiplied by 900,000 circulation 
can make it nothing else. 

Advertising that is a constructive 
force in the world does not shout one 
thing to gain your attention, and im- 
mediately renege in a soft voice. If 
BAIT is yelled loudly, how can it be 
honest to yank it, or half it, or any of it, 
back softly? 

Let’s go further. If this ad is defens- 
ible, then it is defensible tomorrow for 
markets and grocers to yell in their ad- 
vertising: “BACON AT HALF PRICE,” 
showing two packages. And then add in 
a whisper: “You get this second pound 


at half price, when you buy this first 


pound at regular price.” Yet—since the 


purchase required is at a discount of 


only 25% —it isn’t at half price. 


If this ad is defensible, it will be 


honorable for Kraft or a competitor 
next week to scream: “Margarine at 
HALF PRICE” and then whisper: “This 
pound at half price when you buy these 
four pounds at regular price.” Then the 
discount will not be one-half, but 10%. 


If this ad is defensible, it will be 

mest next week for Kraft or a com- 

‘titor to shout: 

Now get our wonderful margarine 
FREE 


(and whisper) 
You get this pound ABSOLUTELY FREE... 
when you buy these three pounds at regular 
price. 


But that would not be true. You 
would simply be getting 4 pounds at a 
25° discount. 

All such offers must be termed de- 
ceptive, and quibbling about the size of 
]ottering in which the advertiser reneges 
just begs the question. 

Advertising is either honest or dis- 
honest—forthright or misleading. If it 
is to be dishonest or misleading, where 
is the line to be drawn? In highly com- 
petitive enterprise, advertisers who are 
not above a little profitable turpitude— 
general or retail—tempt reluctant others 
to plunge into a competition of decep- 
tion. 

Private enterprise has struggled 
through the long years to supplant 
“caveat emptor” with “credat emptor.” 
To the extent that Americans do not 
have to search for catches in small type 
in engagements made with others, we 
have followed John Fox, the Quaker— 
instead of Sinbad, the camel driver. As 
an advertising man, I deeply deplore 
steps taken backward toward the early 
trade jungle. 

Crafty advertising seeks a quick ben- 
efit that is available solely because most 
advertisers are honest. And in seeking 
that benefit, all advertising is hurt. 

There are other distressing factors in 
this kind of deception. What of young 
men and women who contemplate ad- 
vertising for their own futures? I 
would like to hear Kraft or its agency 
explain and defend this kind of ad be- 
fore an advertising class in a great 
school of journalism. I would like to 
hear Kraft or its agency explain the 
validity of this kind of advertising to 
the news and editorial employes of a 
paper, who often believe advertising’s 
practitioners are unconscionable huck- 
sters. (Look up the definition.) 

I would like to hear Kraft or its 
agency trying to defend this kind of ad- 
vertising under attack by honest—but 
deluded—professors who question ad- 
vertising as a contructive social force. 

It would be interesting to know how 
people who justify this ad would deal 
with deceptive loud-and-soft double 
talk from their offspring. It seems to 
me that publications of power and 
strength should hasten to protect their 
readers from typographical prevarica- 
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tion. For what hurts advertising must 
sooner or later hurt media. 


* % * 


Today our newspapers are full of 
juvenile delinquence and vandalism. 
Our society seems to be failing to teach 
many children that a free society can- 
not possibly be maintained unless the 
vast majority of people want to be fair 
—want to improve, and not degrade, 
society. Business people whose ethical 
standards are multiplied in print by 
hundreds of thousands have a serious 
obligation to society as well as to their 
pocketbooks. 

Sorrowfully, I decry this kind of ad- 
vertising as vandalism and delinquency 
in the field of public selling. In the in- 
terest of free enterprise the public 
should be akle to believe the big words 
advertisers shout at them, without be- 
ing under necessity to check for hedges 
or catches. 


% a: * 


Before decent and honest free enter- 
prise, there must, I think, be decent and 
honest advertising, which is the illim- 
itable mechanized voice of business. 
Before decent and honest advertising 
must be décent and honest people. 
Whatever the present fabric of Ameri- 
can business may be, it is sustained (as 
is credit generally) by integrity that 
will not shortcut simple honesty to gain 
a quick or unfair advantage. If other 
advertisers do not stoop to a competi- 
tion in this kind of typographical 
sleight-of-hand, then this is unfair com- 
petition. If they do stoop to it, what 
confidence can the public have in ad- 
vertisers or in advertising? And what of 
the harm done free enterprise? 

Advertising is not without its prob- 
lems already. Advertisers that use “a 
big shout” that is withdrawn at once by 
modification, are part of advertising’s 
problems, not part of their solution. 

With ali my heart I believe our free 
enterprise system is the hope of the 
world. But it can lead the world to better 
things only if it is based on simple, un- 
abridged forthrightness without guile. 
Common, simple honesty must begin in 
our homes and schools. How can we 
maintain decent standards in our homes 
if we toss them overboard downtown 
for a fast buck, or a short-lived com- 
mercial advantage? 

In case there is any doubt in your 
mind, I am saying that this extension of 
a corrosive and destructive selling tech- 
nique into the tremendous field of food 
advertising sickens me. I am less proud 
of being an advertising man than I 
was before this ad appeared. 


Now get the margarine 
most people spread most 


at half price! 


YOU GET é 

THIS POUND AT HIST 

HALF PRICE...WHEN YOU 
BUY THIS POUND AT 
‘ REGULAR PRICE. i 
\ “fust use coupon below 
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PARKAY_ spreads smoothly 
even when ice cold! 
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That’s more than 66,000 bona-fide readers for a 
typical issue of AVIATION WEEK* ... 1.4 readers 
per copy who passed a stiff recognition test .. . 
readers who can prove they really read! 


Advertising Research Foundation uncovered this 
fact and a host of others about how AVIATION 
WEEK is read — how editorial material is read — 
how advertisements are read — how readers in- 
fluence purchasing — in Study Number Six, The 
Continuing Study of Business Papers, just re- 
leased. Together they make up one of the most 
impressive stories ever told about readership in 
the aviation industry. 


This study was conducted by Advertising Re- 
search Foundation, because of its industry-wide 
importance, on behalf of some 190 leading ad- 
vertisers, agencies and media—including the 
American Association of Advertising Agencies 
and the Association of National Advertisers — 
which compose the Foundation’s membership. 
Findings were secured through methods devel- 
oped and tested by ARF during two years of ex- 
perimental research and used in actual studies of 
five other leading business publications. Because 
of these painstaking procedures and their abso- 
lute freedom from bias, Advertising Research 
Foundation studies are considered to be the most 
valuable research on magazine readership avail- 
able today. 


Your AviaATION WEEK representative will be glad 
to give you full details. 


*Paid circulation of the issue studied by ARF 
(April 5, 1954) was 47,375. Paid circulation of 
current issues exceeds 50,000, on this same basis 
delivering more than 70,000 readers who really 
read! 
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Letter from Europe... 


Film, Tape and Juke Boxes Spark 
Advertising Picture in France 


By Larry Bernard 

Paris. Dec. 7—At least three 
new advertising techniques, cur- 
rently in use here, are worth the 
scrutiny American advertisers | 
looking for something unusual or | 
inexpensive. 

The first is on film, the second | 
on tape, the third in juke boxes. 

Advertising filmlets, while not} 
very well accepted in most major 
American cities, find a fairly in- 
terested audience in medium-size 
cities and small towns along the} 
countryside. In France, three ma- 
jor chains control about 3,000 
movie houses. Virtually every one 
—from cinema palaces like the) 
Normandie on the Champs Elysees | 
on down to little village theaters | 
—will run anywhere from six to a 
dozen or more advertising com- 
mercials in the course of an eve- 


Pp bill of fare. 


s There was a time when show- | 
ing commercials on French movie 
screens raised almost as many ob- 
jections as if the advertising were 
to be done on the screen of the 
Paramount theater on Broadway. 
Out of this was born the first of | 
the new techniques. 

Rather than beat the irate mov- 
ie-goer into submission, French | 
producers have learned to provide | 
audiences with first class enter- | 
tainment artfully mixed with 
spoon-fed commercial messages. 
The secret lies in the technical | 
excellence of their productions. 
combined with unique trick pho- 
tographic effects. The effects cre- 
ated by some of these commercials | 
are the equivalent of avant garde | 
films for which Americans pay 
premium admissions or join spe-| 
cial clubs in order to gain a| 
glimpse at unusual films. 


s But the films are not highbrow; | 
they are entertaining. And this | 
does not mean that they are 
therefore suited only for institu- 
tional advertisers. Some of the. 
products that this reporter has 
seen advertised in the movie 
houses here include shoes, steam 


A 50,000 Market 
Worth Aiming At 


& BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES Per HH | % OverU.S. 
Consumer Income $5,76) VW 
Total Retail Sales 6,78) 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen Mdse. & Apparel 1,420 98 
Home Furnishings | 355 88 
Bidg_ Mat Hdwr | 619 6 


“Benton Harbor only. 
What's more, retail sales vol- 
ume—-$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
— is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 

For Double-Barrelled Results 

Advertise in two evening papers 


BENTON HARBOR 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with no duplication 


irons, baby foods, spaghetti sauce, 
washing machines, shirts, cookies, 
gasoline, suspenders, aperitifs and 


| preserves. 


Any American television spon- 
sor looking for a film commercial 


'to make the viewer sit up and 


take notice would do well to con- 


tact these French producers. In- 


evitably, some stateside advertis- 
ers will make use of the French 
techniques. Shortly thereafter, 
competitors will most likely turn 
out virtually the same product 
from Hollywood or New York, 


' taking the edge off the idea. First 


one in, however, will have a com- 
fortable lead. 


# Two Paris producers who say 


/et Publicite, 116 CI 


they are equippe » turn out, 
commercials for U. tv viewers | 
at competitive pric: are Cinema | 
ups Elysees, | 


and Publicite Pathe —inema-Jean 


Mineur at 79 Cham, Elysees. | 
The second adve:tising tech-| 
nique is also for ;ovie houses, | 


and its main advantage is money 
saving. It consists of having the-| 
aters in small towns project’ 
cartoon sketches on the screen, 
with the commerci.|s delivered | 
via tape recordings Aside from. 
the lowered costs, considerably | 
less than for a comparable sound-| 
film production, tape allows the, 
advertiser to tailor his message to 
an individual market. 

So much attention is being paid 
to movie advertising, incidentally, 
because as a medium the cinema 
is neck-and-neck with outdoor and 
comes right after newspapers and 
magazines in terms of importance. | 
Most of radio has been national- | 
ized since the end of World War) 
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MODEL STUDENTS—Dr. Philip Davidson, president of the University of 
Louisville, assembled five of the 13 student models shown in Chev- 
rolet’s advertisement painting of “You’re Only Young Twice” when 
the picture was presented to the school by S. A. Browder (pointing), 
Chevrolet zone manager. The painting showed the administration 
building of the university. The missing eight models have graduated. 


II. While there is some advertising| cant amount. As one adman puts: sider it kind of immoral to adver- 


in this medium, 


it is an insignifi-' it: 


“Many people here now con-' tise on the radio.” Television is 


know of our quaint custom of Bringing Art to 
the Masses at the Yuletide Season. 

Without any ulterior consideration such as 
orders, money or box tops, we offer each year 
to customers, prospects, friends, and people of 
artistic sensibilities in the advertising business, a 
superlative color reproduction of a work of 
graphic art which is outstanding, significant, 
memorable and even good looking. 

In previous years we have lithographed in 


sterling craftsmen, many of whom might have 
been famous painters themselves—if the Old 
Man could have staked them to a few years 
of La Vie Boheme in Paris, France. 

Last July, the subject of the 1954 keepsake 
was still moot. Harry Haas, one of our better 
art directors read in a longhair Art Magazine 
about the fall show in the Carnegie Institute, 
Pittsburgh. Among the exhibits was a painting 
never before seen in this country “The Dance 
Around The Maypole” by Pieter Breughel the 


full color paintings by John Steuart Curry, 


Thomas Benton, Frederick Waugh, George 
Bellows, Gordon Grant, Frederic Remington 
and Grant Wood. And have paid to owners, 
estates, museums and artists, ctc. fees of from 


$1,000 to $2,500 per each. 


While EF salesmen sce that no customer or 
likely prospect lack a copy, our Free Offer has 
drawn some 2,500 requests from art lovers in 
such diverse places as Bypass, Nev., Adverb, 


O., and Detroit, Mich. 


Many earlier EF reproductions are now 
collectors’ items, and Olde Print Shoppes price 


them on a par with Currier & Ives, 
small Audubons, and lifesize 

lithos of Marilyn Monroe. 
The reproductions also keep the 
shop busy in slack periods; and 
reflect the best efforts of our 


Younger, loaned by Mrs. Albert Hailparn. When 
pressed, Al Hailparn (our Pres.) admitted the 
picture was a little something he picked up in 
Brussels last year as a gift for Mrs. H. 

With a genuine antique famous painting 
in the family, paying reproduction rights for 
another picture just didn’t make sense. After 
a little, Al gave in. The 
Carnegie Institute agreed to let us have the 


his arm was twisted 


painting before its fall show. And that, my 
friends, is why we are able to offer you this 
season a full color lithograph of a major work 
of art, little known because it has always 
been held in private collections. 


olin Vette 


covorererees 
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completely without advertising 
and there is little prospect of any 


foreseeable changes in that direc- 
tion. 


® The third technique’ which 
stateside advertisers might use 
profitably is commercials in juke 
boxes. A Paris agency takes credit 
for the idea and is now testing it 
in Arabic for one of its clients, 
Esso Standard Oil, in North Afri- 
ca. Esso supplies local juke joints) 
with free records, and pays them) 
so much per record for the priv- 
ilege of concluding the play with: 
“This record has been brought to 
you by Esso Standard Oil.” 
ae a * 

Footnotes: While Premier Men- 
des-France embarks on a cam- 
paign to decrease alcoholic con- 


increasing American knowledge of 
the famed brandy. Not to be out- 
done, the champagne producers up 


north are about to launch their | 
‘own public relations program to 


increase American consumption of 


had even the slig 
ICA stood for... 


"Feud of Dutch 


i 


| ganization of Publishers of Peri- 
_odicals. 


their bubbly nectar. Edward Gott- 
lieb & Associates, New York, is. 
handling both programs... | 

TCP, the gasoline additive in- 
troduced in the U. S. by Shell Oil | 


some time ago—it was the first of, 


the many additives that gasoline 
producers are now adding to their 
products—has hit France. Here 
it’s known as Supershell gas with 
ICA. The banners on gas stations 
look pretty much like the U. S. 
version and the gas station at- 
tendants’ knowledge of the new 
product is in some ways similar to. 
that of American service attend-. 


Paris movie hous« 


Movie producer point out 
that some of the they turn 
out for the South ican mar- 
ket is so torrid ‘he censor 
won’t pass it for ‘bution in 
France. Several icers now 
grind out special s for South 


America and tan 
France and the Ll 
to get the states 
American camp, |! 


versions for 
Chey’d like 
) the Latin 
over, because 


they know “that’s ’ the money 
grows”... 

French romant -m_ continues 
as strong as eve ‘Three Coins 
in the Fountain, recently fea- 


tured in many © the first-run 
had its name 
changed to “La Fontaine des 


Amours” (Fountain of Love)... 


Agencies, Media 
Threatens Chaos 


AMSTERDAM, Dec. 7—A bitter 
fight for the Dutch advertiser’s 
business promises to shape up here 
after the first of the year. At that 
time, the scrapping of certain rigid 
rules on the percentage of commis- 
sion to be paid to advertising 
‘agencies will leave all media free 
to “bargain” for advertising. 
| The 15% commission was firm- 
ly established here in 1948 as part 
of a set of rules drawn up and 


sumption in this country, look for 
several new campaigns to increase 
export consumption in the U. S. 
The French National Assn. of 
Cognac Producers is_ currently 
putting the finishing touches on a 
Technicolor film aimed at further 


ants. AA readers will recall how} /agreed to by organizations princi- 
its reporters went to Shell service Lawrence Adds Battery Co. _ pally concerned with the advertis- 
stations, trying to find out the Dynamo Battery Co., new San ing business. These organizations 
meaning of “TCP,” and were gen- Diego manufacturer, has named are the Netherlands Daily News- 
erally unsuccessful (AA, Sept. 7,)Dan Lawrence Co., San Diego, to papers Assn., Assn. of Advertisers, 
53). Of several French station handle its advertising and public Assn. of Licensed Advertising 
owners who were asked, not one’ relations. | Agencies and the Netherlands Or- 
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“The Dance Around the Maypole” by Breughel the Younger. Lithograph 26%<x 18s inches. 


Pieter Breughel The Flanders had known a long period without 


Younger (1564-1638), war, plague or famine, and its people were well 

fed and prosperous. Brussels and Antwerp were 

art centers second only to Rome. This Breughel 
painting depicts the commoners on the first day 

of spring, engaged in dancing, drinking, etl. 
light fighting and unrefined pursuits. 
It is rich in detail and warm tones. 
The mountains, as little indigenc is to 
Flanders as to Cape Cod, indicat: that # 
the artist had studied at Rome «nd could do 
sophisticated stuff. 


\ as an artist was slightly 
i Dail behind the eight ball 
because his father’s work was so well known 
and popular. Fed up with religious subjects and 
VIP’s, Papa Breughel late in life went avant 
garde, and painted Flemish peasants having fun 


a 


—at a time when artists weren't supposed to 
paint peasants, at play or otherwise. 

Little is known about the younger Breughel. 
He made a reputation as a painter of religious 


subjects, was known as Hell Breughel. Later This glorious picture, lovingly lithographed 


in eight colors, will go to you with the warm 
good wishes of everybody at Einson-Freeman. 
But please, write on a business letrerhead: 


he essayed some subjects in the elder’s genre. 
And “The Dance Around The Maypole’’ is 
one of his very best. 


CHMN-~ TUM Ce. Ges 


All-for-the-best Lithogre phers 
Starr & Borden Aves., Long Island City 1, N.Y. 


advertising, agency men Say. 


Swofford Gets Hobby Month 


publicity (April) by the Hobby 


York Times and more recently 
_was with Sawyer-Ferguson-Walk- 
/er Co., newspaper representative. 


NOW 


IT’S OFFICIAL — 


| 


‘this point, and if no agreement is 


® The stability of the advertising 
business in Holland was threat- 
ened at the beginning of 1954 
when the Netherlands Daily News- 
papers Assn. gave notice that, 
starting Jan. 1, 1955, it was no 
longer willing to remain bound to 
the rules in existing form. 

In subsequent negotiations, it 
became apparent that except for 
minor changes in certain articles 
of the rules, the newspapers were 
attacking the 15% commission, 
with the intention of cutting it 
down. 

The proceedings have generated 
a good deal of ill will between the 
newspapers and the agencies. The 
only explanation brought forward 
was that the publishers thought 
the agencies made exorbitant 
profits. They added they would 
be willing to change their minds 
if the agencies offered proof that 
this view is wrong. The agencies, 
of course, refused to submit to 
this kind of an ultimatum. 


# The agencies retorted that the 
expression “exorbitant profits” is 
a completely subjective one and 
hinted that if exorbitant profits 
are to be found anywhere, they 
might be found with the publishers 
who charge for services which 
might be called services only in 
the most gratuitous sense. 
Negotiations are stalemated at 


/reached, the Netherlands advertis- ——~ 


ing industry will be back to a state 
of chaos where publications and 


'o.her media will be able to bid up 


commission percentages to get the 


Hugh Swofford & Associates, 
New York, has been appointed to 
handle National Hobby Month 


Guild of America. Do-It-Yourself 
Week has been added to the one- 
week promotions, which include 
Arts & Crafts, Model Building and 
Photography weeks. 


Etter Joins Conover-Mast 


Theodore F. Etter has been ap- ety 
pointed Detroit district manager of 
Mill & Factory, a Conover-Mast 
publication. He was a Detroit ad- 
vertising salesman for the New 


New ABC Rating for 
Appleton-Neenah- 
Menasha 

2 


A corporate city 
market of 58,832— 


; The 4th market 
> in Wisconsin— ; 


The 190th in 
the Nation. 


The APPLETON 
Post-CRESCENT 


Appleton - Neenah - Menasha, Wisconsin 
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. qe : direct sales co cation” on the basic advantages in pack d' wives mosi of all want “‘mostest 
lamor, in mm ca ge packages and) wiv Osi e 
Housewives Want Utility -not Glamo 5 label. products alike.” and bestest for the leastest.” They 
7 ns-Illinois Executive Says _ Consumer panel ata compiled) are interested in the quality of the ’ 
Packaging, Owe ] tcpgptadind! Y _ by Owens-Illinois \ng ago con- CANADIAN HOUSEWIFE shinee they buy; accurate and in- : 
CLEVELAND, Dec. 7—That “great up and speaking its piece—serving vinced the firm th. Mrs. House-| TELLS PACKAGE WOES formative labeling, and in uni- 
American purchasing agent”—the the customer while she is trying to | wife’s intelligence .; “profoundly, Toronto, Dec. 7—A housewife form siandards and grading, she 


housewife—wants packages with 
utility, not glamor, Bert Herron, 
advertising director of Owens-Illi- 
nois Glass Co., declared here. 


“Housewives find glamor,” he 
told the Cleveland Advertising 
Club, “in having a jar of milk 
powder sitting on the shelf, dry, 


unlumped, in perfect condition un- 
til the last spoonful is used—more 
glamorous than having the stuff 
come in a package covered with 
buttons and bows.” 

Hailing the package as “today’s 
self-salesman,”” Mr. Herron con- 
trasted the role with the one in 
former years. The customer—sep- 
arated from the product by a 
counter and back-of-counter aisle 
—formerly read the labels from 
four feet away. 


® “So the good labels, the good | 
identifiers of merchandise 20 and | 
30 years ago were names and il-| 
lustrations, and that’s about all. 
The law and rule for years was a 
picture of a juicy tomato and a 
brand name,” he said. 

Self-service brought the mer-| 
chandise close to the customer, as | 
close as the reading distance to| 
his magazine or newspaper, Mr. | 
Herron said. Disappearing along | 
with the counters were the clerks | 
—1,500,000 of them—who used to 
make recommendations on what 
to buy. 

“Under a system where shoppers 
plan their menus, plan their pur- 
chases, as they go through a store, 
the package was literally left to 
speak for itself,” he pointed out. 

“You will have volunteers who} 
are ready to assure you that no- 
body is interested in reading copy 
on a label,” he said. “Dollars to} 
doughnuts, they are the same ones | 
who doubt that anyone voluntar- 
ily wants to read advertisements.” 

It’s like doubting whether any 
consumers actually want to buy 
merchandise, he said. 

They want to buy it by the 
“cartload, and the carload, and the 
trainload” if they approve it, he 
said, adding, “but you need to 
tell them—on the label—why they 
should.” 


ws “What’s so wrong,” Mr. Herron 
asked, “with the package stepping 
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broadcasting exclusively 
to 1,466,618 Negroes— 
never reached before. 
Top Hooper and Pulse 
rated Station in the Mem- 
phis Market! 
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W DIA, Memphis 
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make a selection—through a re- | underrated,” Mr. Herron said. 


minder of the same message the 
advertisements proclaim?” 


‘told manufacturers and experts at | said. Good packaging should as- 

“The average speed of her buy-|the recent annual exposition of the |sist them to achieve this goal, 
ing decisions is greatly reduced by Packaging Assn. of Canada what|she added. 

He said he was not suggesting the products she already knows they are doing wrong. “Primarily, consumers are in- 
that packages be turned into “bill-!and trusts. But she is anxious to’ 
boards that scream slogans and be informed. She can read Eng- president of the Canadian Assn. of package they buy. But it is also 
adjectives.” He advocated “simple, lish. And she generiily responds to Consumers, told delegates house- true that the satisfactory or un- 


Mrs. W. R. Walton Jr., past|terested in the contents of each 


NUMBER OF 
SALESMEN ON 
SALES STAFF 


AC = accounts 
IND = individuals 


INSTRUCTIONS: 


1. Locate the number of salesmen on your present 
or intended staff in the left-hand column. 


4 


2. Locate the minimum number of times your ac- 
count buyers should be called on annually. 


The top figure in each square represents the total 


How often do you want your accounts contacted per year* 


5 6 


ci tg A RA acti. oii Shey 


number of different “accounts” customers and/or 
prospects your salesmen can handle (based on one 
hour's selling time per account). 


The lower figure in each square represents the total 
number of different “individuals” your salesmen can 
contact (based on twenty-minute interview time with 
each person). 


7 8 9 10 VW 12 


1 AC 488 325 244 195 163 139 122 108 98 89 81 
IND 1464 975 732 585 489 417 366 324 294 267 243 

2 AC 976 651 488 390 325 279 244 217 195 177 163 
IND 2928 1953. 1464 1170 975 837 732 651 585 531 489 

3 AC 1464 976 732 586 488 418 366 325 293 266 244 
IND 4392 2928 2196 1758 1464 1254 1098 975 879 798 732 

4 AC 1952 1301 976 781 651 558 488 434 390 355 325 
IND 5856 3903 2928 2343 1953 1674 1464 1302 1170 1065 975 

5 AC 2440 1627 1220 976 813 697 610 542 488 444 407 
IND 7320 4881 3660 2928 2439 2091 1830 1626 1464 1332 1221 

6 AC 2928 1952 1464 1171 976 837 732 651 586 532 488 
IND 8784 5856 4392 3513 2928 2511 2196 1953 1758 1595 1464 

7 AC 3416 2277 1708 1366 1139 976 854 759 683 621 569 
IND 10248 6831 5124 4098 3417 2928 2562 2277 2049 1863 1707 

* AC 3904 2603 1952 1562 1301 1115 976 868 781 710 651 
IND 11712 7809 5856 4686 3903 3345 2928 2604 2343 2130 1953 

9 AC 4392 2928 2196 1757 1464 1255 1098 976 878 799 732 
IND 13176 8784 6588 5271 4392 3765 3294 2928 2634 2397 2196 

10 AC 4880 3253 2440 1952 1627 1394 1220 1084 976 887 813 
IND 14640 9759 7320 5856 4881 4182 3660 3252 2928 2661 2439 

20 AC 9760 6507 4880 3904 3253 2789 2440 2169 1952 1775 1627 
IND 29280 | 19521 14640 | 11712 9759 8367 7320 6507 5356 5325 4881 

30 AC 14640 9760 7320. | 5856 4880 4183 3660 3253 2928 2662 2440 
IND 43920 | 29280 | 21960 | 17568 | 14640 12549 | 10980 9759 8734 7986 7320 

40 AC 19520 | 13013 9760 7808 6507 5577 4880 432 3904 3549 3253 
IND 58560 | 39039 | 29280 | 23424 | 19521 16731 14640 | 13014 11712 | 10647 9759 

50 AC 24400 | 16267 | 12200 9760 8133 6972 6100 5422 4880 4436 4067 
IND 73200 | 48801 36600 | 29280 | 24399 20916 | 18800 | 16266 | 14640 | 13308 | 12201 

60 AC 29280 | 19520 | 14640 | 11712 9760 8366 7320 6507 5856 5324 4880 
IND 87840 | 58560 | 43920 | 35136 | 29280 25098 | 21960 | 19521 17568 | 15972 | 14640 

70 AC 34160 | 22773 | 17080 | 13664 | 11387 9760 8540 7591 6832 6211 5693 
IND 102480 | 68319 | 51240 | 40992 | 34161 29280 | 25620 | 22773 | 20496 | 18633 | 17079 

80 AC 39040 | 26026 | 19520 | 15616 | 13013 11155 9760 8675 7808 7098 6507 
IND 117120 | 78078 | 58560 | 46848 | 39039 33465 | 29280 | 26025 | 23424 | 21294 | 19521 

90 AC 43920 | 29280 | 21960 | 17568 | 14640 12549 | 10980 9760 8784 7986 7320 
IND 131760 | 87840 | 65880 | 52704 | 43920 37647 | 32940 | 29280 | 26352 | 23958 | 21960 

100 Ac 48800 | 32533 | 24400 | 19520 | 16267 13943 | 12200 | 10844 9760 8873 8133 
IND 146400 | 97599 | 73200 | 58560 | 48801 41829 | 36600 | 32532 | 29280 | 26619 | 24399 


*On the assumption that a salesman will contact his accounts at least twice a year, 
the above computation starts with a minimum of 2 calls and continues to a possible 12. 
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satisfactory behavior of the pack- 
age itself does influence their re- 
action to the product contained in 
it,” she said. 

She went on to give specific 
packaging complaints received 
from the nation’s shoppers: some, 
new, some an old, old story: 


= Cardboard Packages: The aver-. 
age housewife likes sealed inner 


the outer carton of many dry small print copy i phered, 
foods. “She has to cut, slit or pry Most such com ts center on 
open the glued top and then can- soap flake, face im, shaving 
not reclose the package properly|cream and tooth containers. 
for storing the unused portion Cleansers in carc 1 containers 
safely and keep it dustproof.” _| were criticized, t They “natur- 
She doesn’t understand moisture ally get wet, be soggy, the 
variations and “shake-down”|contents cake an * metal tops 
‘properties, calls some products a/rust and clog.” 
“gyp” because package isn’t full. | 
“Giant,” “economy” and “family- @ Glass Package: “ie ladies like 


product can be seen. ““We do, how- 
ever, have one constant beef sent 
into us. Mrs. Consumer does not 
like pry-off closures on most glass 
containers” because “she simply 
finds it impossible to remove the 
‘lid in such a way that she can re- 
‘cap the bottle and keep the re- 
‘mainder of the contents in the 
fresh condition it left the factory.” 

Cans: She does like most can 


linings that help keep foods fresh. | sized” often imply a greater saving reusable glass dr 
She often has difficulty opening than is actually the case when. tainers. They’re 
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tin openers on rectangular cans 
are not foolproof. Contents are 
trapped in the recess under pry- 
up lids in paint and cocoa tins. 
Most spouts are inadequate. 

“Good packaging,” Mrs. Walton 
concluded, “should help to cut 
selling costs, not increase them— 
to win customers, not lose them.” 


Merger of 2 Chicago Groups 


ind food con- containers, 
tary and the still “the bane of her life.” Key) 


Obviously, any analysis of the number of 
productive hours a salesman puts in per day 
... Or per year . . . is subject to variables. 
But authentic surveys reveal that the in- 
dustrial salesman—the man whose product 
sells to business and industry—handles an 
average of 488 accounts . . . that, on the 
average, there are three persons in each com- 
pany who should be contacted . . . and that 
he can only spend 50% of his working time 
across the desk from customers and prospects. 
Accepting this data as a base, the check 
chart on the opposite page provides a yard- 
stick for measuring the maximum annual 
calling power of your sales staff, in terms of 
customers, prospects and individuals. 


ADVERTISING MULTIPLIES SALES POWER 


Calling power is, of course, the determining 


four Saleemen Handle? 


factor in producing orders. And when this 
personal ‘‘calling power’ is supplemented 
with, and supported by, consistent product 
advertising, the productivity per man is 
bound to be increased . . . 


BECAUSE: Advertising presells the buying 
influences . . . maintains continuous contact 
. . . conditions prospects . . . permits the 
salesman to concentrate more of his valuable 
time and specialized ability on the job of 
making the proposal and closing the sale. 

More specific information on the industrial 
salesman’s working time—plus a file size copy 
of this chart for measuring his calling power— 
is available in our 8-page booklet titled: “‘How 
Many Accounts Can Your Salesmen Handle?”’ 
Ask your McGraw-Hill man, or write us, for 
a copy. 


APPLY ADVERTISING ...HERE 


INTEREST 


METHODS CHART for increased saies power 


Sound and consistent Product Ad- ae 
vertising is the best, quickest and a 
cheapest way to accomplish the gi? Me —E THE 
preliminary steps in building an ,% pie 
order. Sates haben es 
SPECIFIC ~~ 
PROPOSAL 
Fe CREATE - 
/ PREFERENCE _ sppapa 
‘ AROUSE . il FOR GREATER PRODUC'ION...HERE 


With ADVERTISING functioning prope: on Steps 1-2-3 the 


salesman can concentrate more of his «clvable selling time 
on the important job of producing finis:°d orders. 


McGRAW-HILL PUBLISHING COMPANY, INC. 
ARD 330 WEST 42nd STREET, NEW YORK 36,N. Y. 


HEADQUARTERS FOR BUSINESS 


'N FORMATION 


W OR BUSINESS 


Forms Broadcast Ad Council 


The Broadcast Executives Club 
in Chicago and the Chicago Tele- 
/vision Council have merged to 
form the Broadcast Advertising 
Council. A slate of officers nomin- 
ated by directors of the merged 
groups will be elected at the first 
meeting Jan. 19. 

Directors of the new council are 
| John A. Cory, Free & Peters; Ar- 
i/thur Harre, WLS; Lou Nelson, 
| Geoffrey Wade Advertising; 
Leonard Matthews, Leo Burnett 
Co; Arnold Johnson, Needham, 
| Louis & Brorby; Sterling Quinlan, 
WBKB; Charles Zeller, Guenther 


j Bradford & Co.; Cy Wagner, NBC, 


and John Moser, Moser & Com- 
pare. 


Page Trim Size Increased 

Industrial Publications Inc., Chi- 
cago, will increase the page trim 
|size of Brick & Clay Record and 
Ceramic Industry from 8x11” to 
8%x11%4”", effective with the Janu- 
ary, 1955, issues. New specifica- 
tions affect bleed plates only, 
which should be 83gx11%”. Type 
page size remains 7xt0”. 


Blankenhorn Adds Three-color 

Blankenhorn Display Studios, 
Chicago, has expanded its ser- 
vices to provide three-color half- 
tone silk screen reproduction. The 
new facilities allow reproduction 
of a design, line or halftone on 
foil, fabric, glass, plastic or other 
container from black and white 
art. 


IF YOU'VE NEGLECTED 


getting full information on 


the new 


ARTKRAFT* 
NEVIOL 
Fluorescent Signs 


ARTKRAFT’ 


SIGN COMPANY 
1132 £. Kibby Street 
Lima, Ohio 
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"YONNE SAYS: 


WHATS 


The odds are 64,973 to 1 against your 
drawing a straight flush.... but you al- 
ways draw a winner when you include The 


Bayonne Times on your schedule. It's 
home-delivered daily to 76% of all the 
homes in Bayonne. 

‘Bayonne cannot be sold from the outside"’ 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY 


pepresenteo By BOGNER & MARTIN 


Universal Uses 20 
Magazines to Boost 
Its Latest Movie 


New York, Dec. 7—Universal- 
International Pictures has planned 
a major magazine campaign to 
build an audience for its melo- 
dramatic movie, “Six Bridges to 
Cross.” 

Advertisements, ranging from 
one-half to two-thirds pages, have 
been scheduled in 20 magazines. 
| Ten publications with male appeal 
‘are on the list—Argosy, Official 
|Detective Stories, National Detec- 
‘tive, Police Detective, Saga, Sport, 
True, True Cases, 
and True Mystery. 
Movie books included are Mov- 
ieland, Modern Screen, Motion) 
| Picture, 


° | 
True Crime} 


Screenland and Screen 
Stories. Collier's, Life and Look | 
}round out the list. Cunningham & | 
| Walsh is the agency. 

| “Six Bridges to Cross” is based | 
on the $2,500,000 Boston Brink | 


robbery. 


It’s Dallas, Dallas County and the 71 
counties surroUnding Dallas that make 


“Big D”’ really big. Dallas merchants 
attribute 40°% of their volume to out- 
of-Dallas customers... who look to 
Dallas, buy in Dallas, visit with Dallas 
each morning through The Dallas 
Morning News, the only newspaper 
that covers the Dallas Market! 


Advertising Age, December 13, 1954 


Silex Assembly 


PROGRESS—To push its auto loan 


department, the Manufacturers 


Bank & Trust Co., St. Louis, started a special drive. Exhibited in 
bank lobby, to launch drive, are an outdoor poster, part of the cam- 
paign, and a 52-year-old Dorris automobile. George P. Dorris, seated 
in the auto, explains the one-cylinder motor car he designed to Mrs. 
Melville C. Gordon, president, Junior Poster Advertising Co.; John 
C. Henry, account executive, Warner & Todd; bank officers R. R. 
Kromnacker, v.p.; John B. Mitchell, exec. v.p.; George I. Bagott, 
v.p., and P. A. Thias, president. 


Argento Hits 


New GE No-List 
Price Policy 


CuHiIcaGo, Dec. 7—An executive 
of a major radio and television set 
manufacturing company hit Gen- 
eral Electric’s new list-priceless 
|policy this week. ; 
__ In a statement to the press to- 
day, Henry F. Argento, v.p. and 
general manager of the radio and 
'television operation of Raytheon 
Mfg. Co., called the policy recently 
|declared by GE (AA, Nov. 29) “a 
'step backward” in merchandising. 
| Mr. Argento did not specifically 
name GE in his statement in which 
he deplored what he called “throw- 
_ing away the yardstick of values” 
in an attempt to overcome some of 
‘the pricing problems of the indus- 
| try. 


|@ He said that the policy of elimi- 
‘nating suggested list price could 
|lead to artificially high prices to 


| provide larger trade-in allowances 
or fictitious discounts and pre-. 
dicted that the public would be the 
loser if “floating list prices” were 
| to become the order of the day. | 
Mr. Argento said bargaining | 
over the price of each transaction | 
would be a return to the practice | 
common before John Wanamaker, 
unable to hire enough skilled bar-| 
gainers to staff his huge new store, | 
80 years ago devised the system of | 
standard pricing which has evolved | 
‘into list prices. 
| “The ultimate situation would 
be one in which none of the tv 
lines carried by a retailer would 
carry suggested list prices, paving 


the way for all types of abuses and; 


eliminating any advantage to a/ 


‘single line offered without list) 
prices,” Mr. Argento said. “The| * 


sky would then be the limit for 
_ bogus prices assigned to merchan- 
'dise by some promotional] retailers, 
with a resultant loss of public con- 
‘fidence in the entire industry.” 

| 

Tappan Buys Gurney Stock 


Tappan Stove Co., Mansfield, O., 
has acquired a “substantial in-| 
terest” in Gurney Products Ltd., | 
Toronto manufacturer of electric,| 
gas combination and solid fuel’ 
ranges. The transaction will not 
affect the policies or methods of 


Ghe Dallas Morning News | 5's reer 


DALLAS’ 


LARGEST NEWSPAPER 


More people BUY The News... more people READ The 
News... more people are INFLUENCED by The News 
than any other North Texas newspaper. 


CRESMER & WOODWARD, INC. 


@ National Representative 


Lawrence Donley Named A. M. 

Lawrence J. Donley, assistant ad 
manager of Northern States Power 
Co., Minneapolis, for 26 years, has 
been named advertising manager. 
He succeeds T. H. Kettle, who has 
retired after 40 years with the 


New York © Chicago © Detroit *« Atianta © San Francisco © Los Angeles | company. 


Boland Joins SSC&B 


Constance Boland, formerly 
with Morse International, has 
joined the account executive de- 
partment at Sullivan, Stauffer, 
Colwell & Bayles, New York. 


Operation Follows 
Corning to Oklahoma 


HARTFORD, Dec. 7—The Silex Co. 
will move its glassware products 
assembly operation from Hartford 
to a new plant at Muskogee, Okla., 
in January. 

Remaining in Hartford will be 
the operations connected with 
manufacture of plastic and metal 
components for coffee makers and 
servers as well as ranges, irons and 
other metal and electrical products 
made by tne concern. 
| The move, according to Presi- 
dent S. M. Ford, is a natural de- 
velopment. Nearly all of the glass 
‘used in Silex coffee makers is 
|made at the Corning Glass Works 
‘in Muskogee. 
| Silex also maintains branch 
plant operations in Los Angeles, 
iweves and St. Johns, Quebec. 


Fairbanks Names Whitehead 

| Jerry Fairbanks Productions, 
|'Hollywood, has named J. Peter 
Whitehead West Coast representa- 
| tive. Mr. Whitehead formerly was 
an associate producer for Mercury- 
International, Hollywood. 


FUN WITH FOOD AND HELPFUL HINTS 


Only Merchandising and Advertising 
medium in Northern California offer- 
ing full retail support of more than 
2,000 independent food stores 


Plus 


Editorialized Advertising in 36 newspapers 
with over one million ABC circulation... 


A must on any Northern Calif. schedule! 


FOR FURTHER INFORMATION SEE NEWSPAPER STANDARD RATE & DATA 


OR WRITE BONNIE HUBBARD, 342 


GRANT AVE., SAN FRANCISCO, CALIF. 


A 


mn | 
000 
cE! 


L you are looking for a job with greater opportunity (or 
more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in the advertising business 
shop for all kinds of advertising employees. 

Closing date: Wednesday before Monday publication. 


Write or Call. . . Classified dept. 


Advertising Age 


200 E. Illinois St. 


Chicago 11, tl. 
DE laware 7-1336 


for action 
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Coming 
Conventions 


*Indicates first listing in this column. 

Jan. 10-13, 1955. National Retail Dry 
Goods Assn., 44th annual convention, Ho- 
tel Statler, New York. 

Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, Sher- 
aton Hotel, Chicago. 

Jan. 29-30, 1955. Advertising Assn. of 
the West, annual midwinter conference, 
Hollywood Roosevelt Hotel, Hollywood, 
Cal. 

*Jan. 29-30, 1955. Eastern Inter-City 


Conference of AFA Women’s Advertising | 


Clubs, Philadelphia. 

*Feb. 10-12, 1955. Advertising Federation 
of America, Fifth District convention, 
Dayton Biltmore, Dayton, O. 

Feb. 11-12, 1955. Northwest Daily Press 
Assn., 36th annual meeting, Radisson Ho- 
tel, Minneapolis. 

*Feb. 14-15, 1955. Inland Daily Press 
Assn., winter meeting, Drake Hotel, Chi- 
cago. 

Feb. 16, 1955. Associated Business Pub- 
lications, midwest conference, Palmer 
House, Chicago. 

Feb. 18-19, 1955. Interstate Advertising 
Managers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

March 2, 1955. Associated Business Pub- 
lications, eastern conference, Roosevelt 
Hotel, New York. 

March 16-18, 1955. Assn. of National 
Advertisers, spring meeting, The Home- 
stead, Hot Springs, Va. 

*March 17-20, 1955. Advertising Federa- 
tion of America, Fourth District conven- 
tion, Tallahassee, Fla. 

April 5-7, 1955. Point-of-Purchase Ad- 
vertising Institute, annual convention, 
Palmer House, Chicago. 

April 13, 1955. Brand Names Day din- 
ner, Brand Names Foundation, Waldorf- 
Astoria, New York. 

April 16-21, 1955. National Business 
Publications, spring meeting, Boca Raton, 
Fla. 

April 21-23, 1955. Southern California 
Advertising Agencies Assn., annual con- 


ference, El Mirador Hotel, Palm Springs. | 


May 9-11, 1955. National Industrial Ad- 


vertisers Assn., annual convention, Sher- | 


aton Park Hotel, Washington, D. C. 


*May 12-13, 1955. Inland Daily Press| 


Assn., spring meeting, Drake Hotel, Chi- 
cago. 
May 22-24, 1955. Magazine Publishers 


Assn., 36th annual meeting, The Green- | 


brier, White Sulphur Springs, W. Va. 

May 25-28, 1955. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 


June 5-8, 1955. Advertising Federation 


of America, 5lst annual convention, Pal- 
mer House, Chicago. 

June 8-10, 1955. National Sales Execu- 
tives, convention and sales equipment 
fair, Waldorf-Astoria, New York. 

June 15-17, 1955. American Marketing 


Assn., national conference, Schroeder Ho- | 


tel, Milwaukee. 

June 26-29, 1955. Advertising Assn. of 
the West, 52nd annual convention, Mult- 
nomah Hotel, Portland, Ore. 

*Oct. 17-19, 1955. Inland Daily Press 
Assn., annual meeting, Drake Hotel, Chi- 
cago. 


CHICAGO 


_ There Is 


-... strength in numbers 
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Price 
Change 
5¢ to 7c 


P APEp 


52,205 


| 
SUNDAY TIMES-UNION 


a 


~'54 


6 Months 6 Months 6 Months 12 Months 


AUDIT BUREAU OF CIRCULATIONS 


POST OFFICE 


9-30-'54 


6 Months 


A.B. C. 


----60,449 


An All-Time High 


Major Metropovtan Market of Northeastern New York 


Albany Times-Union 


KEEP YOUR EYE ON ALBANY... 


YOUR ADVER ISING IN THE TIMES-UNION 


HEA 


, ADVERTI 
~ SERVI 
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$5,000,000 Promotion Year... 


Healthy Push by Dairy Assn. Aims to 
Build Industry Health, Cut Surpluses. 


CHICAGO, Dec. 7—It’s a long time 
until June, but the dairy industry 
has started preparing for its an- 
nual observance of Dairy Month. 

The 1955 promotion—timed for 
the month when milk cows are 
producing most heavily—has been 
transferred to headquarters of 
American Dairy Assn. here, a 
testimony to ADA’s growth since 
1938 as the merchandising power- 
house of the industry. 

Formerly, celebration of Dairy 
Month was directed by National 
Dairy Council, also in Chicago. 
The council, financed primarily 
by milk processors and marketers, 
specializes in public relations and 
research, however, rather than in 
advertising. 


es Supported wholly by dairy 
farmers in 44 states through a levy 
upon each pound of butter fat 
sold, American Dairy next year 
will spend $5,000,000, most of it 
on advertising and on encourage- 
ment to others to place ads in 
Dairy Month and for other promo- 
tions. 

The ad budget totals $4,078,000 
and touches almost every medium. 
It is handled by Campbell-Mithun, 
Chicago. 

Another $380,000 will go into 
research and education—the re- 
search providing a range-finder 
for the ad barrage. Two surveys 
by Alfred Politz Research have 
turned up odd and interesting facts 
on butter-eaters—to date the in- 
dustry’s problem children—and a 
third report is due in spring. 


s The result has been a series of 
$1,000,000 campaigns to capitalize 
on (1) tendencies to regard butter 
as a “must” when entertaining 
guests and (2) its advantages as a 
flavoring for roasted and baked 
foods. 

A basic ad theme has been 
developed from the studies, and 
tests indicate that “Even more 
than your guests, your family de- 
serves real butter” has as much as 
10 times the pull of previous ap- 
peals. 

A by-product of the  Politz 
studies has been the discovery 
that better packages are needed. 
A package-improvement program 
for butter has been started by 
ADA with the help of the Paraf- 
fined Carton Institute. Four-color 
wrappings with recipes and il- 
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| 
lustrations keyed to ADA ads are 
recommended. 


a Annual per-capita consumption | . 


of butter is climbing somewhat and 
is expected to hit 9 lbs.—compared 
with 8 lbs. for margarine. In recent | 
months, federal disposals of sur- 
plus butter stocks exceeded gov- 
ernment purchases. 


Department of Agriculture offi- 


cials say there’s a possibility that 
they may get caught up with past 
purchases, 
may 
supports can’t fall below the pres- 
ent 75° of parity, 
of butter are expected to stay 
about where they are—about 2.5 


but spring production 
smother this hope. Price 


so retail prices 


times that of margarine. Falling 
prices, therefore, won’t be avail- 
able to boost public demand. 

Dairy marketers expect that 
milk consumption will increase. 
This, plus programs to increase 
cheese, butter and ice cream con- 
sumption, may combine to bring 
the 1955 butter fat production 
ratio into line. 


@ Dried nonfat milk may present 
another problem. The product is) 
getting big pushes from Borden | 
and Carnation, major marketers! 


'drinking of fluid 


will run ads to irage its use 


in cooking. 

Consumption ried milk is 
not expected to c ito fluid sales 
appreciably, Les: J. Will, ADA 
general manag. and _ former 
Campbell-Mithur count execu- 
tive, told AA. Ii expected to 


have growing app! to lower-in- 

;come families as . 

‘this would affect | 

/more than whole 
aid. 

ADA also is encouraging the 
milk, using a 
variety of appeals. 
tions-type copy—again based on 
and checked by Politz studies— 


hammers at the theme that every. 
adult needs three glasses a day. 


The association also is encouraging 
development of packaged milk dis- 
pensers in factories and bulk dis-! 
pensers in restaurants. 

® Specific benefits are 
sized in milk ads: 


proaches and mention of vitamins 
and minerals in milk. 


Campaigns to combat impres-| 
sions that milk is fattening have’ 


apparently succeeded: Among 
persons queried by Politz in the 
first study, 12% thought the 


nourishing liquid makes people) 
fat, but that response dropped to! 
and then | 
to zero, according to preliminary 


2% in the second study, 


reports of the third poll. 


In the same period, half of those) 


surveyed indicated they had ac- 


empha-| 
These include, 
“sleep better,” “calm down” ap-| 
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In 8 days 


3,000,000 


extra pounds of Milk! 


beverage, but, 
uid skim milk 
milk sales, he 


Public-rela-| 


I A mewsege paid ter Oy Aairy farmers arrees ime nanan 


ee oe re ere i 


amneneen rheepepty Aasosiaten 

PUBLIC mMANIONS—Results of a 

| Dairy Foods Festival are reported 

in this ad suggesting how “to sell 
all our dairy products.” 


"Rene + CMC ege es HHnee 


pint-a-day standard. 

Milk dispensers apparently have 
| been a big factor in sparking 
restaurant sales of milk. Only 
17% of restaurants have dispens- 
ers, according to the third Politz 
study, and of these, 51% report 
that they are selling more milk. 
One-fourth of restaurants without 
dispensers reported sales gains. 


a Although butter is getting the 
! most emphasis this year and next, 
cheese and ice cream are included 
|in ADA _ promotions. The Ice 


‘part 


Madison ate up 


of 


sonal sales curves. Merchandising 
through retailer aids is a major 
of the cheese marketing 
strategy. 

Related item displays (such as 
beer-cheese or crackers-cheese) 
are recommended as part of the 
cheese merchandising plan. Hints 
to grocers also include this one: 
“Order the largest cheese your 
|store can handle. Advertise it as 
‘The World’s Largest Cheese’ . 

Here is how American Dairy 


_ Assn. proposes to spend its $5,- 


000,000 1955 budget: 

Television gets the biggest por- 
tion, $2,470,500. ADA is a sponsor 
“Disneyland” (ABC) weekly 
and backs the “Bob Crosby Show” 
(CBS) 15 minutes weekly. 

Magazines will get $947,491, di- 
vided like this: Life, $418,945; 
Ladies’ Home Journal, $290,168; 
Better Homes & Gardens, $208,- 
150, and Gourmet, National Geo- 
graphic Magazine, Sunset and 
Time a total of $30,227. 


# The radio budget comes to 
$401,793, for which ADA gets the 
Bob Hone weekly half-hour via 
NBC. 

Five business papers and 32 
farm publications are down for 
$90,000. Newspapers will get $70,- 
715, although part of the sum may 
be diverted to magazines. 

The remainder of the ad budget 
includes $40,000 for service and 
material, $35,000 for public rela- 
tions, an unallotted sum of $20,000 
and $2,500 for contingencies. 


of the powder through retail chan- cepted the three-glasses-a-day Cream Festival approach is in- Much of the p.r. allocation also 
nels. American Dairy Assn. also; quota instead of the previous! tended to bolster low spots in sea- will go to magazines. Thirteen in- 
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» spent on research and education, 
($380,000), merchandising ($165,-. 
000), industry promotion ($135,-) 
000) and publicity ($100.000). 


® Research, in addition to market. 
studies, will include basic investi- 
gation into uses of milk products. | 
processing methods and _ similar 
projects in which the U. S. De- 
|/partment of Agriculture and Na- 
'/tional Dairy Council are cooper- 


i | ating. 


| keting.” but said “the difficulty for| Gray & Rogers Adds Two 


-are firm believers in the value of 


83 


me, as a user, is to dig out what I 
want and can apply to my own’ pe 
particular problems.” 


Gray & Rogers, Philadelphia, has 
en appointed to handle adver- 
tising and publicity for Atlas Van- 
Lines Inc., Chicago, operator of 


# He named a lengthy list of sur- jong distance moving and storage 
veys and consumer research mate-| corvices with some 140 agent- 


rial used in the advertising depart- |members in 36 states. Magazines, 


ment of Sun Oil Co. and said he! ati 

‘ ais: + trade publications and newspapers 
listed them to indicate that “we) wil) be used. Philco Distributors 
‘Inc., Philadelphia distributor of 


peg nypes eccal oa also ‘? | Philco appliances in the Philadel- 
anger eine yee © volume of researc |phia and southern New Jersey 


material that “we must find time! 


| There are indications that this 
concentrated package of advertis- 
ing — plus-merchandising-plus-re- 
'search—may accomplish ADA’s 
goal of bringing consumption up to 
‘where it will balance production. 
'Agricultural marketing experts 
learlier this year calculated that a 
y 5% increase in consumption and a 
TASTE APPEAL—American Dairy,5% cut in production could solve 
Assn. emphasizes taste appeal of |the problem of surpluses. 
butter as a bread spread in this| Late this year each of the fac- 
color page to run next month in tors had moved toward the other 


Ladies’ Home Journal. Butter will bY about 3%. 


also get four color spreads and six | As to the future, Mr. Will last 
b&w half-pages in the Journal Month reported to dairy farmer | 
/'members of ADA’s executive com- Jf} Research Reports 
next year. ‘mittee: 
._| “We are developing new ideas) PHILADELPHIA, Dec. 7—A mini- 
sertions each are scheduled in every day, and — are testing Mum of arithmetic and statistics in 
‘those ideas. We are providing a | research reports, and highlighting | 


Editor & Publisher and Publish- 
ers’ Auxiliary, 12 in American ‘spearhead that creates tremendous °f fundamental findings for quick 
and easy recognition would be of 


Press, and x in U. 5. Hews & | and almost unlimited opportuni- | 
World Report. great help to those who must in- 
terpret and use them, Storrs J. 


2 ties for the dairy industry. The in- 
By product, this is how the ad d : : 
- ,dustry is sales-conscious, and be- 3 
budget stacks up: Milk, 38.5% Case, advertising manager of Sun 
Oil Co., declared here. named promotion manager of the 


Rie f thi - se 
butter, 26.0%, evaporated milht,| noon is we are oving 
Speaking before a luncheon Wine Advisory Board, San Fran- 

'meeting of the lcoal chapter of the | cisco, succeeding Fred Schroeder, 


11.5%, ice cream, 9.7%, cheese, | 
9.1%, and nonfat dry milk solids, Mark, Simeon & Renard Moves 

American Marketing Assn., he de-| who resigned to take an executive 
scribed consumer research as an position in the New York wine in- 


5.2%. | Mark, Simeon & Renard has 
“invaluable aid in modern mar-' dustry. 


|to study and digest.” 


|“radar” of marketing which helps 
advertisers figure out what to do 
and “where we're going,” 
added “it will be a long time be- 
fore you will be able to reduce 
human emotions to mathematical 
or statistical form.” 


A. G. WAACK, who has been director 
of advertising for Household Fi- 
nance Corp., Chicago, has been 
elected a v.p. of the company. He 
will continue to direct advertising. 


TV Spots Moves; Appoints 

TV Spots, Hollywood producer 
of filmed commercials, has moved 
to larger quarters at 1037 N. Cole 
Ave. The company has appointed 
George S. Summers a sales exec- 
utive in its eastern territory. Mr. 
Summers previously was sales 
manager of Bigelow Carpet Co., 
Kansas City, and has been with 
Young & Rubicam, New York. 


Sun Oil's Case Urges 
Minimum of Statistics 


Wine Board Names Andrade 
Robert W. Andrade has been 


Bulk of the $922,000 remainder moved to larger quarters at 273 
of the ADA’s $5,000,000 will be Fifth Ave., New York. 
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NOVEMBER CIRCULATION 
DAILY OVER 225,000 
SUNDAY OVER 500,000 


THE SAN FRANCISCO EXAMINER 
; REPRESENTED NATIONALLY 
BY KEARST ADVERTISING SERVICE 


but | division of Ohio Brass 


j;area, has appointed the agency to } 


He described research as the | manete 


its advertising. Gray & 
Rogers has named H. Lane Losey, 
formerly ad manager of the mining 
Co., Mans- 
field, to its copy department. 


‘Manager Buys Station WPAT 


WPAT, Paterson, N. J., has been 
sold by North Jersey Broadcasting 
Co. to a group headed by Dickens 
J. Wright, exec. v.p. and general 


|;manager of the independent sta- 


tion. The transfer is subject to 
FCC approval. 
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% UNSURPASSED FOR EYE-CATCHING 
ATTENTION-GETTING DISPLAY! 


* BIGGEST ADVERTISING VALUE AT 
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Praises Woolf for His 
‘No Authority’ Statement 


To the Editor: A remark made 
by Jim Woolf (AA, Nov. 8) cer- 
tainly stamps the advertising fra- 
ternity as perhaps the frankest 
professional group. He said that he 
had never met a “bona fide au- 
thority,” and coming from such a 
source, a statement like that car- 
ries a lot of weight. 

I can’t imagine a banker or a 
lawyer or an engineer making such 
a disclaimer. Possibly it is because 
these sets actually do have so- 
called “authorities,” but more 
probably because they premise 
that such a rank automatically 
accrues from long experience in 
the profession. By such a defini- 
tion, there are, of course, many ad- 
vertising “authorities.” 

But the realistic adman, in a 
profession where the essence of 
value springs from originality and 
individuality, can better see how 
each personality is distinct, opin- 
ionated, different. Certainly the 


SinCe snake oll... 
CURE-ALL & TRIPLE X DAYS 


we've been setting mail order ads. 
We still do... what FTC permits. 
This long training should benefit 
JAY P. you. Our FREE samples show why. 


WALK advertising typography 
11 E. HUBBARD, CHICAGO 11 MO 4-6134 


title of “authority” is elusive in|ple matter to com»! 


such a field. 

Congratulations for Jim Woolf’s 
proud recognition of this fact. It 
is a tribute to all involved in the 
advertising business that even our 
greatest men are still being “‘edu- 
cated”—and are humble enough to 
admit it. 

JOHN W. NASON, 

Foote, Cone & Belding, New 

York. 


BBDO Reproduces Budget 
Charts in Media Report 

To the Editor: BBDO’s media 
department frequently sends out 
bulletins similar to the attached to 
account executives, department 
heads and branch offices on media 
subjects of general interest. 

We would like very much to 
send out such a bulletin on the 
subject of ad budget allocations 
and, in order to do so, would like 
your permission to reproduce the 
charts which have appeared in the 
following issues of ADVERTISING 
AGE: 

Sept. 20, 1954 General Motors; 
Oct. 4, 1954 Procter & Gamble; 
Oct. 18, 1954 Colgate-Palmolive; 
Nov. 1, 1954 General Foods; Nov. 
8, 1954 Ford Motor Co. 

Since each of these charts has 
appeared at the top of the page in 
ADVERTISING AGE, it will be a sim- 
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LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


With its 91% coverage, 


the Louisville Courier-Journal 


Sunday 


Magazine compares favorably with the 50.2 % average coverage of 
the Parade Newspapers, with the 47.5% average coverage of the 
This Week newspapers, and with the 44.6 % average coverage of the 
American Weekly newspapers. In addition, it offers 15% or better 
coverage of 69 counties in Kentucky and southern Indiana. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


THE LOUISVILLE 


‘Conrier-Zournal — 
SUNDAY MAGAZINE | 


Sunday Courier-Journal Circulation 303,238 « Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


with your 


requirement that reprints must in- | 


clude the name Ap\&RTISING AGE 

and the date of issu. In addition, 

ADVERTISING AGE wi!! be given a 

credit line in the c.vering text. 

. Fri) BARRETT, 
Batten, Barton, Durstine & Os- 
born, New York. 

4 * . 

In Honest Opinions There Is 

Strength, Reader Holds 
To the Editor: As a creative 

man, and a regular reader of The 

Creative Man’s Corner in AA, I was 

particularly interested in the item 

about the Knights of Columbus 
which caused such a stir in the 

Voice of the Advertiser. 

Because of this, perhaps the en- 
closed item in the West Coast edi- 
tion of the Wall Street Journal 
caught my eye, and I am sending 


Does an ad for JESUS CHRIST 
belong here? 


W ERE not talking about religion “The wages of ar 
when we ask (hal question. 


FREE BOOKLET 


a faith im J Carnet 

viour® ny m 

crit Dring peace « ‘- 
- ia : 

We believe that YOU will be @ dif. 
ferent. betier more useful business man, 
husband, father, churchman, IF you 
heed what God's Word, the Bible, says 


544 Market Street, San Franciseo, EXbrook 2-'230 


it on for whatever there may be of 
interest in it for you. 

I would like to add my brief 
word to what has already been 
said. I thought The Creative Man 
made it quite clear in the K. C. 
article that no religious slur was 
intended, nor could any possibly 
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Judged Important News 

| To the Editor: There is a good 
deal to be said for a point of view 
|'—right or wrong. 

| Right may be helpful by exam- 
‘ple; wrong provocative by contra- 
‘diction; arrogance in either case 
,an indication of its source. 

_ Tell me, did the editors of Ap- 
_VERTISING AGE place the column | 
/ entitled “Safeway Lashes Brand} 
/Promotion Retail Tactics” on their 
‘front page because of the value of | 
‘the remarks, or the size of the 
‘company making them? 

Iam a bit more curious than I 
am entitled to be, I am sure, but 
‘I am quite interested to know if 
the retail food business has really 
changed so much that it can be 
classified so casually by such nul- 
lifying superiority. 


Ep RornH, 
Western Division Manager, W. 
A. Taylor & Co., Hollywood.. 
AA published the Safeway story 
‘on the front page (and subse- 
quently published the Safeway 
document in full) because it is 
important news. AA does not eval- 
uate news by whether it is “right” 
or “wrong” or whether the source 
of the news is “arrogant” or 
“meek.” 


‘Media Agencies Clients’ 
Has National Distribution 


To the Editor: The lead story 
in your issue of Nov. 22 was based 
on an ad carried in our issue of 
Nov. 15, titled “Salute to KFWB.” 

In identifying Media Agencies 
Clients, your reporter referred to 
jus as “a local medium.” 
| I hope that after you glance at 
‘our audit, which I am enclosing, 
'you will allow us the courtesy of 
‘a correction...we are a regional 
“newspaper with national circula- 
;tlon... 
| Marvin L. SALTZMAN, 


have been construed except by| Editor and Publisher, Media 
those who are a little sensitive in| Agencies Clients, Beverly 
that area. I for one hope that you | Hills, Cal. 

will not let the stir cause you to! ° . > 


shy away from controversial sub- 
jects or areas; 
honest expression of 
qualified opinions—still 


integrity of our advertising. 
ROBERT H. Stock, 
Sherman Oaks, Cal. 


Gilbertson Co. Publishes 
Classics Illustrated 

To the Editor: In the Nov. 1 is- 
sue you had an aarticle entitled, 
“Comics Book Group’ Adopts 
Tough Code, Includes Ad Curbs” 
(Page 69). There was mentioned 
in the article that William Gaines 
is the publisher of Classics Illus- 
trated and Entertaining Comics 
Group. 

This is an error, since the Clas- 
sics Illustrated series is published 
by Gilbertson Co. Inc. and Mr. 
Gaines has never been interested 
in this firm. We would appreciate 
your correcting this error since 
we have had several inquiries 
about the possible change of man- 
agement. 

Your announcement stated that 
Mr. Gaines, as publisher of Clas- 
sics Illustrated, is cleaning his own 
house. I should like to mention 
that our house is very much in 
order, inasmuch as Classics Illus- 
trated feature the world’s immor- 
tal classics of literature in the 
comics book format. Such titles as 
“Ivanhoe,” “A Tale of Two Cities” 
and “Tom Sawyer” are typical 
subjects which are presented in 
our series. They carry excellent 
endorsements from parents and 
educators and they are not comics'| 
books. 

Because Classics Illustrated are! 
not comic books we are in no way 
associated with the Comics Maga-. 
zine Assn. and there is no basis for 
our joining that organization. 

WILLIAM E. KANTER, 

Vice-President, Gilbertson Co., 

New York. 


in the free and 
opinions— 
lies the 
strength of our democracy and the 


Shigeta Does Suntory Photos 

To the Editor: I was pleasantly | 
surprised to read the article in the 
Nov. 22 issue of ADVERTISING AGE 
about the Mainichi book, “New| 


Japan,” showing an illustration for 
Suntory whisky. 

You will be interested to know 
that for the past seven or eight 
years we have supplied these peo- 
ple with all of their major photo- 
graphic illustrations. They advise 
us which of their products they 
want photographed, and we pre- 
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ARCIENT FORMULA 
~* PRODUCED AND BOTTLED BY 
KOTOBUEIYA LIMITED 
TORYO OSAKA ts 
PROPRIETORS 
GETRS &ITEURE 


WHOLE PAE FAMOUS BORNE OF 


pare layout sketches which they 
approve, “and then we go ahead 
and make the illustrations. 

While the illustration they show, 
not being one of ours, has an Or- 
iental feeling, all of ours are 
strictly Occidental; even the labels 
are printed in English, as per en- 
closed. 

GEORGE P. WRIGHT, 
Shigeta-Wright, Chicago. 


‘Investment’ Predominates 


To the Editor: After I read your 
lead editorial in the Nov. 8 issue, 
my eye dropped down to the edi- 
torial immediately following, en- 
titled ‘“‘Money Invested Is Not 
Spent.” 

Mr. Naeckel of L. W. Ramsey 
Co. has a good point in refraining 
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lowa’Homestead 


DEPENDED ON MOST by lowa farmers 
when they need information on 


"Corn and Other Field Crops”. 
PUB. A 
5.7 38 PuB. C PUB. D 
Te) 3. 1.9 1.9 
Where do Iowa farmers get their infor- = ss 11 = 
mation? Their best source of information 3 
is your best selling media in this $2 yy > 
billion farm market. Get the facts from “ae 
“‘InFARMation Please No. 2”, a study SD) 
conducted by the Statistical Laboratory Sen e 
of Iowa State College. Write for your (a 
copy now—on your letterhead, please. . .. ~ 
wry 


WALLACES’ FARMER and IOWA HOMESTEAD 


DES MOINES, IOWA 
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from the use of the word “spend- 
ing” money for advertising, and 
to substitute for spending the word | 
“investment” or “investments.” 

The difficulty is, how can we! 
determine which advertising dollar 
is “invested”? Sometimes it takes 


Please let’s dispense with what! 
is euphemistically referred to as_ 


“cheesecake.” Please keep AA tops 
in everything—including good | 
taste. 
JOSEPH J. PREP, 
Chicago. 


many months, or even years, to 
find out. 

I believe this: that a higher 
percentage of advertising expendi- 
ture is today more often invested 
than spent. In other words, the ad- 
vertising business is going forward 
to a new level as a business force, 
although a raft of advertising dol- 
lars are still being “spent” instead | 
of “invested.” 

JOHN ORR YOUNG, 

John Orr Young & Associates, 

New York. 


Caption Writer Confused 

To the Editor: In reference to 
the attached—(AA, Nov. 22)—I 
don’t get it. All the calendars we 
have around here for 1955 show 


Proposes Association 
of Advertising Teachers 
To the Editor: I propose an or- 
ganization of teachers and others 
which might be called the “Adver-_ 
tising Education Assn.” 
As far as I can tell, there has 
been no organization to date for 
teachers of advertising. Anybody 
| want to argue this point? 
If I am correct in my assump- 
\tion, would anyone be interested? 

Teachers? Media? Advertisers? 
Do you think there is a need for 
such a group? I’d like to get some 
opinions. 
ROBERT R. CLUSE, 
Assistant Professor & Chair- 
man of Marketing, Iona Col- 

lege, New Rochelle, N. Y. 
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Bob Hope will be here, and we wish you could 


sam be, too! The celebration of KOA’s thirty years of 

aaee service to the big, booming Western Market! 

seme KOA has maintained a 30-year dominance 

= sm in 302 counties of 12 states...that's a record! BEOron 

«==: — Great shows...top personalities...endless success y a po } 
“se stories are recorded in the history of the b * 20th ~ y 
“= “Single-Station Network.” KOA is still growing *rlaniversary * 


“= every day with the growing West...selling through 
service to this vast, rich market! You, too, 
can celebrate success with KOA! 


“DENVER 
Covers The West... = Beit 


fe Saas 8% 


& Ska Sty 


P.S. AND December 24th is the first birthday for KOA-TV 
eR BS . 


Jan. 13 is a Thursday. 

Or is it because when you say 
“However You Look at It,” I don’t 
know what “It” is? 


EDWIN M. JOSEPH, 
Vice-President, Industrial 
Publishing Co., Cleveland. 
AA’s caption writer was look- 

ing at the calendars too hard. 
There’s a Friday the 13th in each 
of them, but their year is 1956, not 
1955. 


Reader Holds Out for 
‘Common Decency’ in AA Page 

To the Editor: As a long-time 
reader and subscriber, I have 
always welcomed ADVERTISING AGE 
into my home and mind. Aside 
from the information it contains, 
AA has always advanced the high- 
est ideals of our profession. 

Some issues ago, however, you| 
featured a series of illustrations of 
ads prepared on behalf of a cel- 
lophane manufacturer. The illus- 
trations in the ads went far beyond 
the limits of good taste. I don’t in- 
tend to discuss their questionable 
merit as effective, not merely at- 


tention-getting advertising. ot 
Now on Page 3 of the Nov. 22 Ke 
issue your paper carries a short rh 
write-up about a West Coast oe 
agency that has been using / my 
“cheesecake” in its ads, and is now / SK 
going into the calendar business. | / 4 
And you feature a sample illustra- DB, 
tion. tis 
Certainly it is bad enough when. KK 
an agency resorts to bald-faced sex | Pe 
to promote its clients’ products. It’s C3 
bad business—a sign of creative SF 
poverty on the agency’s part. Also, 2. 
and in the last analysis this is revs 
worse, it violates common decen- od S 
cy—an attribute that even we ad- %- 
men are obliged to possess and up- eB, 
hold. KF 
In printing the article and, va 
worse still, the illustration, you DA» 
have compounded the evil. It is 4. 
well enough for you to strongly SY 
uphold the purely business ethics. "> 
of our profession. But if you are’ js Serre 


not willing to uphold with equal 


vigor the more important basic 


moral laws and the requirements 
of public decency, your leadership 
will become a shallow thing. 
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A New High In The Prosperous Piedmont 


You’ll soon have a new high in sales in the Prosperous Pied- 
mont section of North Carolina and Virginia . . . one of the great 
TV markets in the nation. 

With the opening of WFMY-TV’s new million dotlar facility, 
everything goes up but price. 

Tower up to 1549 feet above sea level for greater coverage; 
power up to full 100,000 watts to bring 214 million customers in 
view. And to help sell your product, there are 39,000 square feet 
of production facilities . . . with two modern studios, one 30 x 40, 
one ‘0x 60. All this—and color, too! 

To hit a new sales high in this 2.8 billion dollar market, 
vour H-R-P man today. 


call 


swale — DANVHLE 
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GREENSBORO, N. C. 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York — Chicago — San Francisco 
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FAMILIAR FACES—Turnout at the first annual Adver- 
tising Trademark Party of the Phoenix Advertising 
Club included the three gentlemen in front, the tv 
team of Cisco Kid and Poncho (Duncan Renaldo and 
Leo Carvillo) and Charles W. Collier, exec. v.p. of 


Wester Douglass Rines 


Laboda 


SHOW CONFERENCE—A mid-aisle meeting between agency men and 

George T. Laboda, radio-tv director for Colgate-Palmolive Co., dur- 

ing rehearsal of the “Colgate Comedy Hour” in Hollywood, is inter- 

rupted by the cameraman, Agency men are Arnold Wester, William 

Esty Co.; James Douglass, Ted Bates Agency; Joe Rines, Bryan 
Houston Inc. 


Cushman Baits Chapman Lawson Romney 


Lewis 


the Advertising Assn. of the West, who acted as 
judges. First prize winner was the Green Giant peas 
man. Second place went to the two four-color pages 
in Life. Some 28 trademarks were represented at 
the party. 


WORLD’S FIRST DO-IT-YOURSELF AD— 
That’s what Republic Steel Kitch- 
ens calls this jigsaw puzzle, 
which forms into an illustration of 
one of Republic’s national ads for 
hammer-and-saw addicts who 
want to remodel. The puzzles will 
be available at do-it-yourself 
shows throughout the country and 
at Republic Steel Kitchens sales- 
rooms. 


Moore Timpy 


Brown 
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p Wet about Cole. 
“He my gift for thirst” 
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SANTA’S DAY—Santa Claus seems to be playing a more active role than 
usual in this year’s Christmas season consumer product ads. In this 
group a daily routine is sketched out: he shaves (or does he?) with 
a Norelco Shaver (North American Philips Co., C. J. LaRoche Co.); 
he starts the day with a Coke (Coca-Cola Co., D’Arcy Advertising 
Co.); he goes about his merchandising duties, including the display 
of Zippo lighters (Zippo Mfg. Co., N. W. Ayer & Son); finally, weary 
after a busy day of selling, he climbs into bed between Wamsutta 
sheets (Wamsutta Mills, Alfred J. Silberstein-Bert Goldsmith). 


Tripp Smith McGredy Foster LaRosa Hagedorn 


ADVERTISING FRONT—Station, sponsors get together at a luncheon in 
honor of Preston Foster, star of “Waterfront,” film series seen on 
WCAU-TV, Philadelphia. Present are Alan Tripp, president of 
Adrian Bauer Advertising Agency, handling one co-sponsor, Phila- 
delphia Dairy Products Co.; Stanley Smith, advertising manager, 
Philadelphia Dairy; Robert M. Mc- 
Gredy, sales manager, WCAU-TV; 
Vincent P. La Rosa. v.p. of the 
othr co-sponsor, La Rosa Maca- 
roni Products, and Horace Hage- 
dorn, v.p., Kiesewetter, Baker. 
Hagedorn & Smith, agency for La 
Rosa. 


Bernitt McGaughey 


ROBERT L. STURGIS has been elected 


POLICY MAKERS—George Romney, president of American Motors Corp., 
has set up this 11-man policy board to “establish the over-all operat- 
ing policies of the company within the general corporate decisions 
made by the board of directors.” Members of the policy panel are E. 
L. Cushman, director of industrial relations; S. G. Baits, v.p. and gen- 
eral manager of Hudson special products division; B. A. Chapman, 
v.p. and general manager of the Kelvinator division; C. T. Lawson, ex- 


ecutive v.p. in charge of the appliance division; Mr, Romney, chair- 
man; H. A. Lewis, v.p. in charge of finance and general manager of the 
export and subsidiary division; M. F. Moore, v.p. of automotive re- 
search and engineering; J. J. Timpy, v.p.; J. L. Brown Jr., v.p. and as- 
sistant to president; E. W. Bernitt, v.p. in charge of manufacturing and 
procurement for the automotive division, and W. H. McGaughey, di- 
rector of communications and management development. 


v.p. in charge of consumer adver- 

tising of Addison Lewis Co., Min- 

neapolis. Mr. Sturgis joined the 

agency in 1953 as an account ex- 

ecutive. He formerly was adver- 

tising supervisor for cereal prod- 
ucts at General Mills. 
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Having troable m ikin 


Is your 1955 advertising budget slightly small for the big job expected of it? 


There are several ways you can s-t-r-e-t-c-h that budget. 


1. By doing something with layout and copy appeals that will 
step up the effectiveness of the white space you buy. 


2. By re-evaluating the publication picture in the light of today’s 
opportunities, and comparing the effective coverage each 
magazine gives you per dollars invested. 


3. By merchandising your advertising to salesmen, distributors’ 
salesmen, and selected prospects to get added impact from 
each ad. 


The first calls for a method of measuring attention and readership. That’s 

where Starch reports can help you. Three Penton publications are regularly 

“Starched” and reports are available from Daniel Starch & Staff. All 

hd Penton publications offer helpful information that will assist you in tailor- 
of ing your advertising to their audiences. 


ye The second involves better yardsticks to aid in space buying. Here, too, 
<a Penton can give you a lot of help. For instance, we have standardized on 
~ the modern Standard Industrial Classification of the U.S. Census Bureau to 
aid you in making comparisons. Plant counts, and size of plant, so necessary 
in determining effective coverage are available on all of our publications. 


The third way to stretch your budget—merchandising your advertising — 
is one in which we are prepared to help you with reprints, direct mail 
service, and special list selections. 


Will you call on us for cooperation? 


THE PENTON PJBLISHING COMPANY 


PENTON BUILDING e C' EVELAND 13, OHIO 
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Kaduson Haring 


PROMOTION PARTY—Douglas S. Clark (seated, left of speaker) is honored with luncheon 
on his promotion to advertising manager of Seagram-Distillers Corp. Guests included, 
from left: Jack Kaduson of Roy S. Durstine Inc.; Frank ,Haring, editor of Liquor 
Store: William Grayson, eastern ad manager of Ebony; George E. Mosley, Seagram v.p. 


ie 


Mosley 


Grayson 


Clark 


Advertising Age, December 13, 1954 


Malone 


Long Youngheart 


Schmid Asch Welsh 


in charge of advertising and sales promotion; Mr. Clark; W. T. Long, v.p. of Cue, who 
was toastmaster: Samuel O. Youngheart, v.p. of Warwick & Legler; John Malone Jr., 
v.p. of the Durstine agency; Samuel L. Schmid of Moloney, Regan & Schmitt; Abraham 
Asch of A. Asch Associates; and John F. Welsh of Warwick & Legler. 


isement 
geo ve - . 
eK .qterest to you in (393 


shopping centers 


New ‘American 
Heritage’ Prints 


Lasker ‘Memoirs’ 


NEw York, Dec. 7—Modern ad-| 
vertising, even though born of a 
crap game, is part of the Ameri- 
can heritage. 

The late Albert Lasker, for 
many years head of Lord & Thom- 
as Advertising Agency, got his 
start in the advertising business 
because he had to work off a 


Oral History Project. Titled “The 
Personal Memoirs of Albert Lask- 
er,” the article runs to about 15,- 
000 words and represents the first 
publication of any material from 
the project, which operates by re- 
cording interviews with hundreds 
of prominent persons of the mod- 
ern era. 

It presents a vivid picture of 
agency operations and attitudes) 
toward advertising earlier in the! 
century, and recounts the begin- 
nings of what today are major ac- 
counts. 


$500 loan that had been advanced 
to him to meet gambling losses. 
He stayed in the field to head one 


ACB Newspaper Research Service 
brings you every advertisement 
you want to see that is published 
in daily or Sunday newspapers of 
the United States. You may have 
this service in complete tabulated 
and summarized report form; or 
you may make up your own reports 
from the full-page tearsheets we 
furnish you. 


With ACB Research Service, you 


know exactly what is being ad- 
vertised by your dealers; or your 


competitor’s dealers; or the content | 


and extent of releases by com-| 


petitors in national advertising. | 


ACB shows above how you can 
buy these services by markets; but 
you can order by your sales terri- 
tories; or even single towns. You 
may take these services continu-| 
ously, or periodically. 


ACB Services are among the most 
useful tools in merchandising and 
distribution. They are so flexible 
that you can get exactly what you 
want in coverage—and in duration. 
Send today for catalog. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB's 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s | 
free! Ask for it today. | 


Act eas way adverianent i vey duly nwspoer 
ACB SERVICE OFFICES 


79 Madison Ave. * New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. Memphis 3 
51 First St. San Francisco 5 
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of its leading agencies and to coin 
‘many of its greatest advertising 
_ slogans. 


All this is recounted in the first | 


'issue, out last week, of “American 
| Heritage,” the hard-covered mag- 
jazine of history, published by 


James Parton, formerly assistant) 


'to the president of the New York 
|Herald Tribune. The new bi- 
monthly has printed 80,000 copies 
of its initial issue, most of which 
| will go to individuals who have 
subscribed at the pre-publication 
'price of $10 per year. 


'@ The Lasker piece is excerpted 
‘from a transcript of interviews 
conducted during 1949 and 1950 by 
Prof. Allan Nevins and Dean Al- 
'bertson, as part of their unique 


Bruce Catton, 1954 Pulitzer 
Prize winner for his “A Stillness 
|At Appomattox,” is editor of| 
“American Heritage.” The publi-| 
cation will be distributed by Si-| 
-mon & Schuster. It will be sold in| 
bookstores at $2.95 a copy, but will | 
not be available on newsstands. | 


Herbert Selby Joins BofA 
Herbert G. Selby, formerly v.p.| 
and director of print media plan-| 


joined the Bureau of Advertising, 
American Newspaper Publishers 
Assn., New York. He will start a) 
series of new assignments as spe-| 
cial projects manager. 


]. J. Gibbons Ltd. Moves 

J. J. Gibbons Ltd. has moved its 
Toronto headquarters to the new 
Gibbons Bldg., 46 St. Clair Ave., 
Toronto. 


| 


T-F-M 


Knowing you are consumed with 

curiosity, we hasten to tell you that the 
above letters stand for Thomas F. McGrath, 
Photo Engravers*. They also stand for 


The Finest 


We say this modestly, of course. 


Thomas F. McGrath 
and Associates 


P-k 


Made Photo Engravings. 


May we tell you more? 
*Color and black-and-white. 


Magnecord Shows 
Electronic Brain as 
Speedy Cake Maker 


New York, Dec. 7—Grand-. 
mother’s old-fashioned mixing 
bowl may be on the way to ex-| 
tinction. Magnecord Inc., Chicago, | 
maker of magnetic tape recorder | 
equipment, has given the old-fash- | 
ioned methods another push to-| 
ward oblivion with its Magnechef, 
electric brain cake maker. 

Magnecord showed its tape re- 
corder-chef (created as an auto- 
mation demonstration), which 


measures, combines and mixes the 


ingredients, at the Ist Internation-_| 
al 


Automation Exposition, held 
here last week. 


The instrument is wired to elec- 


tubes which hold the various cake 
ingredients. 
The housewife fills the tubes 


ning for Benton & Bowles, has| with the approximate amounts of | 


the proper ingredients, and then 
records the operations required to 
make the cake. 

When the recorder has taken all 
the information, the housewife 
switches the instrument to “re- 
wind” and plays back the tape. 
The tape activates the relays and, 
in 90 seconds, the cake is ready 
for the oven. The entire operation 
takes about three minutes. 


s Erwin Weiss; director of en- 
gineering, Magnecord, who was in 
charge of the exhibit, says, “The 
recorder serves as an electronic 
memory device that learns the 
various functions required and ac- 
complishes them perfectly. Furth- 
er, it is not subject to such human 
influences as fatigue, boredom or 
distraction.” 

With additional accessory equip- 
ment, Mr. Weiss says, the same 
tape message could simultaneously 
produce dozens, or even hundreds 
of cakes. A further advantage is 
that the tape is virtually wear- 
free, and may be used repeatedly, 
or be erased and “taught” a dif- 
ferent assignment. 

The demonstration apparatus 
was conceived by William L. 
Dunn, president of Magnecord, 
“for the sole purpose of demon- 
strating automation in simple 
terms.” It was designed and built 
in the company’s advanced devel- 
opment laboratory in Chicago. 


Polk Consolidates Facilities 

R. L. Polk & Co., Detroit pub- 
lisher, has consolidated the pro- 
duction facilities of its direct mail 
advertising division in a seven- 


\story building at 899 W. Baltimore 
_Ave. The new plant combines oper- 


ations previously located in four 
downtown buildings. Headquar- 
ters and sales offices of the com- 
pany remain at 431 Howard St. 


\tronic relays controlling the glass | 


| 


The Daily 
Newspaper .~__. 


retains... 


advertising 
leadership in a 
changing world 


Ours has been an unique observa- 
tion post of advertising. 

For more than 30 years ACB has 
read every daily and Sunday news- 
paper advertisement published in 
the U. S. When ACB started this 
jeb, the headlines were telling of 
General Pershing’s appointment to 
high command in World War I. 

Since that time electronic adver- 
tising media have been invented 
and come into common use. Com- 
petitive printed media has, during 
that time, made an impressive 
giowth. But during all this time 
the daily and Sunday newspaper 
has grown still faster in circulation 
and advertising, until now more 
advertising runs in the daily news- 
papers than in all other media com- 
bined. ‘There are 45 million families 
in the U. S., but 54 million news- 
papers are sold daily. More news- 
papers are sold than bottles of milk! 


Why Newspaper Linage Grows 


From ACB’s unique observation 
post we have seen some of the rea- 
sons why this growth in newspaper 
advertising . . . the ability to name 
the local store...the ability to 
step up dealer distribution and 
cooperation . . . the ability to select 
the most productive markets. 

Our sending in behalf of the daily 
newspaper publishers led us into 
Newspaper Research Services for 
merchandisers. See opposite column. 

These merchandisers usually ask 
us to take the jig-saw puzzle of 
newspaper advertising in 1,393 U.S. 
cities and put it into one sharp, co- 
herent picture so that they can tell 
‘“‘who’’ is advertising ‘‘what,’’ 
“‘where,’’ and just how their own 
efforts stand in the picture. 


| ACB furnishes a complete, accurate & dependable service 


See opposite column for listing 
of ACB Service Offices 


The : 
ADVERTISING 
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Advertising Age, December 13, 1954 


Many Cigaret Manufacturers Will © 
Show Good ‘54 Nets Despite Sales Dip 


(Continued from Page 1) 


total of $1,088,400,000. However, 
its net earnings per share of com- 
mon stock, of which 6,512,310 
shares are outstanding, are ex- 
pected to be $6.40, up 50¢ over the 
$5.90 reported for ’53. 


ws The 1948-53 average price of 
American Tobacco common was 
$6544. It has fluctuated this year 
between a low of $55 and a high 
of $653,; yesterday it closed on 
the New York exchange at $64%4. 
Its dividend payment this year 
will be $4.40 a share, against $4 in 
each of the last three years. 

Liggett & Myers sales in ’54 are 
expected to be $575,000,000, a drop 
of $11,500,000 under its ’53 total 
of $586,500,000. Net earnings per 
share on the 3,911,521 shares of 
common outstanding are expected 
to be $5.50, the same as ’53. The 
1948-53 market average of the 
company’s stock was $77.9. It has 
shifted this year from a low of $56 
to a high of $67% and closed yes- 
terday at $635. L&M has paid 
$5 a share in each of the last four 
years. 

P. Lorillard Co. is expected to 
have ’54 sales of $235,000,000, 
about $18,900,000 less than the 
$253,900,000 reported in ’53. Net 
earnings per share on the 2,852,855 
shares outstanding are expected 
to be $2.50 against $2.28 in ’53, 
an increase of 22¢ a share. The 
1948-53 market average was $23.3 
It has moved this year from a low 
of $21%4 to $26%4, and closed yes- 
terday at $25.75. Dividend pay- 
ments this year will total $1.80 
a share against 90¢ in ’53 and $1.50 
in both ’52 and ’51. 


s Philip Morris & Co. will have 
estimated sales in ’54 of $220,000,- 
000 or $74,900,000 less than it had 
in ’53, when it reported $294,900- 
000. Net earnings per share on the 
2,883,455 shares outstanding are 
believed to have gone down $1 a 
share to $2.90, but the company 
will pay its regular dividend of 
$3 a share. 

The 1948-53 market average was 
$46.5. It has ranged this year be- 
tween $34% and $44%, yester- 
day’s price being the former. 

R. J. Reynolds Tobacco Co. is 
expected to have sales of $850,- 
000,000, down $26,200,000 from its 
$876,200,000 in ’53. Net earnings 
per share on the 10,000,000 shares 
outstanding are expected to be 
$4.25, up $1.13 over the $3.12 of 
53. It will pay $2.40 this year, 


compared with $2 a share in each 
of the last three years. The 1948- 


53 market average was $37.6. It 
has moved this year from $335% 
to $44% and closed yesterday at 
$42%. 


s Commenting on the market for 
leading cigaret stocks, the Bern- 
hard company says: 

“Investment in cigaret equities 
involves more risks than their high 
quality rankings and impressive 
past records might otherwise sug- 
gest. Smokers and investors will 
both continue to look anxiously for 
refutation of the charges concern- 
ing cigarets and cancer, or for 
elimination of the dangerous ele- 
ments. However, objective ratings 
reveal that the stocks, at current 
prices, are undervalued. At their 
present quotations, they afford 


more generous yields than at any. 


time in 20 years. 

“Over the long run,” the invest- 
ment study says, “it is believed 
that these securities will show con- 
siderable appreciation from cur- 
rent depressed levels. Interest in 
research into the relationship be- 
tween smoking and lung cancer 
or heart disease has quickened. 
Full information on this touchy 
subject,” the report adds, “can on- 


Pd 


ly benefit the industry and its in- 
vestors in the long run.” 

Within the next four to six 
years, the report says, one or more 
of three possibilities will develop. 
Charges that cigaret smoking 
causes cancer may be proven spur- 
ious, 
be developed or the carcinogenic 
element in tobacco may be iso- 
lated and eliminated from ciga- 
rets. 


“we foresee a return to the pat- 


or effective filtration will} | 


= “Next year,” the report says, | [i 


tern of cigaret consumption in ev-| | 


idence over the past years unless 
another mid-year report by the} 


tiates the tentative findings of 
1954. Increasing demand for fil- | 


| 


consumption of the standard 70) 
mm. variety. 

“The newer brands might be- 
come even more acceptable to the 
consumer on a price basis if the 
scheduled reduction in the tobac- 
co excise tax rate of about l¢ a 
package at retail (to go into ef- 
fect April 8, 1955) were passed 
along. 

“We envision both unit and dol- 
lar sales at higher levels next year. 
Because the higher priced filter- 
tip brands are taking an increas- 
ing share of the market, dollar 
sales should gain at a faster rate 
than unit sales. The increasing em- 
phasis on filter-tip varieties will 
also have favorable effects on 
profit margins.” 


TIRES, EXHAUST ALSO 
ARE CANCER SUSPECTS 

New York, Dec. 7—Another 
round in the cancer-cigaret argu- 
ment ended today close toa draw, 
with automobile tires labelled as 
a potential source of the disease. 

Scientists and medical men pre- 
sented these views at the eastern 
section meeting of the American 
Pharmaceutical Manufacturers’ 
Assn: 

Two of the experts said the 
case against cigarets as causes 
of lung cancer is strong; another 
declared that smoking damages 
the circulatory system and heart, 
and a fourth emphasized that en- 
vironmental factors, including 
some industrial jobs and automo- 
bile wastes, rate high as cancer 
inducers. 

Asserting that a cancer-cigaret 
tie exists were Dr. Ernest L. Wyn- 
der, of the Sloan-Kettering Insti- 
tute, research division of the 
Memorial Center for Cancer and 
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_FIRST—This ad, the first time Cop- 
| per & Brass Research Assn., a trade 
group, has gone straight to the 
consumer, will appear between 
Dec. 5 and Dec. 19 in the Sunday 


‘editions of the New York Daily 
|News, New York Times, Chicago 
| Tribune and Philadelphia Inquirer. 


|Maubert St. Georges Inc., New 


American Cancer Society substan- | os 


ter-tip and king-size cigarets is| | ~ sacle 
/expected to offset any drop in the) > 


York, handles the account. 


cc 


EASY LIVING—These domestic look- 
ing abodes are really advertising 
agencies. On top is the new Eng- 
lish-style home of Advent Asso- 
ciates Inc. at 254 W. Jersey St., 
Elizabeth, N. J. The coachhouse 
below shelters Murray Breese As- 
sociates in Irvington, N. Y. The 
agency moved there from Man- 
hattan two years ago. The coach- 
house is next to an 18-room 
mansion occupied by Mr. Breese 
and his wife and daughter. 


Allied Diseases, New York, and 
Dr. Leonid S. Snegireff, Harvard 
associate professor of cancer con- 
trol and cancer control director at 
New England Deaconess Hospital, 
Boston. 

Both showed statistical material 
upon which they based their con- 
clusions that the upward trend in 
lung cancer is related to cigaret 
smoking. 

“Smoking is the primary factor 
in this great increase in lung 
cancer,” declared Dr. Wynder. “We 
must consider the causative rela- 
tionship as proved.” 

Said Dr. Snegireff, ‘Cigaret 
smoking is by far the most serious 
of the causally related features 
which people with lung cancer 
have in common.” 


s E. Cuyler Hammond, summing 
up a study he made for American 
Cancer Society, reported, “The 
most notable finding was that 
heavy cigaret smokers in [the 50 
to 69 age group] have about double 
the death rate from coronary 
artery disease as do men who have 
never smoked.” 

Dr. W. C. Hueper, chief of Na- 
tional Cancer Institute’s environ- 
mental cancer section, asserted 
that several atmospheric pollu- 
tants are, to a great extent, re- 
sponsible for lung cancer. 

He cited “dusts and fumes of 
nickel, chromium compounds, ar- 
senicals, certain concer-producing 
petroleum derivatives and radio- 
active gases.” He added that 
“significant amoun's of recognized 
cancer-producing ‘emicals” have 
been found in exh ists of gasoline 
and diesel engir in dust of 
asphalted roads <1 in “the car- 
bon black consti ‘ting a consi- 
derable componer of automobile 
tires.” 
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3rd Class Mail 


(Continued from Page 1) 
field was a survey of how small 
newspapers were affected by the 
order. 

Pressure, described as “terrific,” 
has also come from the National 
Assn. of Letter Carriers, and the 
Senate post office committee re-| 
portedly plans to hold hearings on | 
the order, probably in January. 


# According to NEA, replies to a 
questionnaire indicated that a po- 
tential industry-wide loss of $31,- 
855,300 will be sustained per year 
if the bulk mailing order is con- 
tinued in effect. 

This was figured to be about | 
10% of the estimated total indus-| 
try advertising volume. The in- 
dustry has so far suffered the im- 
pact of a $14,989,670 loss in adver- 
tising revenue, it was estimated. 

More than 7,000 questionnaires 
were mailed to newspapers in 48) 
states, and replies were received 
from better than 2,400, for a 34% 
return, according to NEA Gener- 
al Manager Don Eck. Of the pub- 
lishers answering the question- 
naire, 2,097 were definitely op- 
posed to the new bulk mailing or- 
der, he said. 

In presenting the results of the 
survey the NEA leaders appealed 
to Mr. Summerfield for relief from 
the “inroads of severe financial 
distress being caused to publishers 
by a rapidly spreading use of cir- 
culars instead of newspaper ad- 
vertising.” 

They also complained about the 
“mushrooming growth of newsless 
throwaways,” which they said are 
springing up in mounting numbers 


in urban, suburban and rural 
areas. 
® Replies to the questionnaire 


showed a total of 910 “throw- 
aways” have been started up in 
communities across the country 
since the order went into effect 
in August, 1953, NEA said. Re- 
sponding publishers laid this at 
the door of the liberalized bulk 
mailing order, it added. 

Mr. Esters argued that this or- 
der could ultimately destroy news- 
papers in the small towns, and 
cause serious harm to larger city 
newspapers, by diverting adver- 
tising revenue into “inferior, un- 
stable and irresponsible” media. 

Other NEA officials said the 
new order could develop into an 
assault on all advertising media 
now being circulated under second 
class mailing privileges. 


WILLIAM A. WIEBOLDT 

Cuicaco, Dec. 10—William A. 
Wieboldt, 97, founder of Wieboldt 
Stores Inc., died Thursday in 
Evanston Hospital. Although he 
retained an active interest, Mr. 
Wieboldt had turned over active 
management of the five Wieboldt 
stores here to his son, Werner, in 
1923. He took an active part in 
setting up the Wieboldt Founda- 
tion, which has contributed more 
than $6,000,000 to Chicago com- 
munity organizations. 


RICHARD A. GRAVER 

Cuicaco, Dec. 10—Richard A. 
Graver, 58, v.p. and director of 
marketing, Hallicrafters Co. here, 
died in New York Wednesday after 
a heart attack while on a business 
trip. Mr. Graver had formerly 
been associated with Capehart- 
Farnsworth Corp., Ft. Wayne, Ind. 


WALTON A. GREEN 

LAKEVILLE, CONN., Dec. 9—Wal- 
ton A. Green, 73, former owner 
and publisher of the now defunct 


Boston Journal, died here Dec. 2, 
after a brief illness. 


OSCAR M. DUGGER, v.p. and western 
ad manager in the Chicago office 
of Progressive Farmer, Birming- 
ham, has been elected a director 
of the publication. Mr. Dugger also 
is president of the Agricultural 
Publishers Assn. 


Packard Shoots at 
Regaining Place in 
Luxury Car Field 


(Continued from Page 1) 

Mr. Nance said Studebaker- 
Packard aims at sales of 300,000 
cars in ’55, a big gain if he makes 
it. Orders for new Studebakers 
have exceeded the production 
schedule, he said. Packard’s dealer 
network has reached the 1,800 
goal set two years ago, is expected 
to top 2,000 by January and gives 
the corporation a total of about 
4,000, including Studebaker fran- 
chises. 


® This, said Mr. Nance, is what 
has happened at Packard in two 
years: 

1. He has built a new manage- 
ment team, made up equally of 
previous Packard men, executives 
lured from automotive competitors 
and those brought from other 
industries. 

2. Rebuilt production facilities 
and produced a new engine, new 
transmission plus restyled automo- 
biles. The new plants are the best 
in the industry, a move made 
necessary by a “20-year” acceler- 
ation in production techniques 
caused by World War II and the 
Korean War. 

3. Made Packard “an attractive 
partner in a marriage” seen as in- 
evitable if smaller auto companies 
are to compete with the Big Three 
on a cost basis. (Studebaker Corp. 
was the “bridegroom.’’) 


a Mr. Nance criticized the Defense 
Department’s “more bang for the 
buck” policies of stockpiling war 
production tools and advocated a 
return to pilot line operations. 
“You have to have a hard core of 
trained craftsmen,” he declared, 
adding that a pilot line production 
plan—in which Studebaker-Pack- 
ard would take part—could speed 
industrial mobilization by 12 to 18 
months in the event of war. 


Conover-Mast Boosts Three 

Conover-Mast Publications, New 
York, has promoted three assis- 
tant publishers to publishers of 
their respective magazines. They 
are William G. Maass, Aviation 
Age; Burdette P. Mast Jr., Con- 
struction Equipment, and Ray 
Richards, Purchasing. 


Cecil Joins ‘McCall's’ 


William B. Cecil, formerly gen- 
eral manager of Industrial Sport & 
Recreation, has joined the sales 
staff of McCall’s, New York. He is 
a member of the magazine’s fash- 
ion and fabrics advertising divi- 
sion. 


McDonnell Elected President 
Lawrence R. McDonnell, editor 
of “Progress,” house organ of 
Pacific Gas & Electric Co., San 
Francisco, has been elected presi- 
dent of the Northern California 
Industrial Editors’ Assn. 
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This Week in Washington... 


Fate of BLS Head Worries Supporters . 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Dec. 9—Business 
and labor leaders are privately 
concerned over the fact that the 
reappointment of Ewan Clague as 
Commissioner of Labor Statistics 
was not included in the batch of 
appointments submitted by the 
White House to the recent “rump” 
session of the Senate. 

While Clague was a Truman ap- 
pointee, he’s a scholarly profes- 
sional who was selected on merit 
four years ago when the BLS 
cost-of-living index was _ under 
fire. With hundreds of millions of 
dollars in payrolls tied to the in- 
dex, President Harry Truman 
wanted an appointee who would 
keep the index above suspicicn. 

Since his term expired last 
summer, Clague has been serving 
as special assistant to the Secre- 
tary of Labor, under the impres- 
sion that he is to be reinstated as 
' commissioner. Originally he was 
told the appointment was blocked 
for patronage reasons by Pennsyl- 
vania senators. Business leaders, 
who want the job kept out of 
politics, intervened, and these sen- 
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UNION CIRCULATION CO., INC. 
HAROLD F. DELANEY 
General Manager, 

33 West 60th $t., New York City 
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atorial objections were lifted 
weeks ago. 

There’s feeling here that the 
White House secretariat is up to 
something. 

o o e 

Technological Unemployment? 
The President, who becomes ex- 
pert on an amazing variety of 
matters, decided recently to turn 
down a Tariff Commission report 
raising the duty on spring clothes- 
pins and cutting by 50% the 
quantity of these clothespins that 
can be imported annually. 

He said financial difficulties of 
the clothespin industry should not 
be blamed on foreign competition. 
Instead, he felt the difficulties 
were “clearly attributable” to 
domestic developments, particu- 
larly the fact that over 2,500,000 
automatic driers have been in- 
stalled in homes and apartment 
houses. He also cited the fact that 
more laundry is being done at 
laundromats and commercial 
laundries. 

Mr. Eisenhower’s statistics im- 
plied that the manufacturers of 
spring clothespins have done well 
in the face of these technological 
developments, maintaining a sales 
level more than double the pre- 
war years. Losses, he said, have 
been felt chiefly in slotted clothes- 
pins, which apparently have 
passed out of favor. 

a 6 a 

PX Competition: Retail associa- 
tions are burned up over con- 
tinued expansion of military post 
exchange operations in major 
metropolitan areas. These PXs 
offer nationally advertised items 
well below list prices. 

At retailer request, Congress 
has probed this several times in 
the past. But because military 


WHBF : tv 


CBS for the Quad-Cities 
is now operating on 
100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 
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MEDIA BREAKDOWN—The above chart shows how Gen- 
eral Electric Co., ninth largest advertiser in the U. S. 
in 1953, divided the money it spent on magazine, 
farm magazine, newspaper and newspaper supple- 
ment and network radio and tv advertising each 
year since 1949. GE has consistently spent the great- 
er proportion of its budget on magazine advertising, 
ranging from a little less to a little more than half 
of the total expenditure. The second largest alloca- 


Advertising Age, December 13, 1954 


Genera “lectric Co. Ad Budget Allocation, 1949-1953 _ 


“28% 


“$15.0 | 1953 $18.5 
NETWORK 


ea ates NETWORK TV 


tion, until 1953, went for newspapers. In 1953, tv 
preempted this second-place slot. GE’s ad expendi- 
tures are shown at the bottom of each column for 
each year (with 000,000 omitted). This chart covers 
GE expenditures only in listed media, and does not 
include outdoor advertising, spot radio and tv, etc 
Figures are based on data compiled by Publishers 
Information Bureau and the Bureau of Advertising. 
ANPA. 


self with gobbledygook policy 


stores. 

Now retail associations 
their members are afraid to re- 
new the fight, because military 
families, alerted by their profes- 
sional journals, retaliate by 
cancelling charge accounts. For 
example, 


tions. 

So instead of a head-on fight, 
via Congress, retailers are pinning 
their hopes on the Hoover Com- 
mission, confident it will find that 
domestic PXs are unfair competi- 
tion with private business. 


face a disheartening fight in the 


ray (D., Tenn.), who will 
fice and Civil Service Committee, 
is all-out against them. He feels 


restrictions adopted by Congress 


mum size and weight of parcels 
mailed between first class post of- 
fices, prevent the postal service 


statements which did not close any |count on much support from Post- 


find | field, either. While he will report 


one department store by the Congress. 
reported it suffered 250 cancella-.| 


| 
| 


| 
| 


people consider cut-price buying|from competing unfairly with | Mercantile Trust, 
one of the fringe benefits enter-| Railway Express Agency, and he 


ing into the compensation of their |is convinced that is a laudable St. Louis Bank, Makes 
profession, Congress contented it-| purpose. 


Business men had better not 


Its Ad Chief a V. P. 

St. Louis, Dec. 8—Henry O. 
, Whiteside has been elected a v.p. 
several million dollars of business of the Mercantile Trust Company 
is diverted from the post office by of St. Louis at a meeting of the 
the restrictions, his staff feels the company’s board. He has been a 
size and weight matter is a policy member of the bank staff since 
question which has to be decided July, 1953, and is head of the com- 
|pany’s p.r. and advertising depart- 
/ment. 

. 7 ’ , Prior to coming to Mercantile, 

Unkindest Cut: The special Mr. Whiteside was, since 1944, 
Presidential commission under head of the market research de- 
Gen. Lucius Clay, which has been partment at Gardner Advertising 
searching for ways to finance an Co. He also was a v.p. and execu- 
emergency multi-billion dollar | tive committee member of the 
highway construction prog.am, agency. 
thinks the answer is to establish | Mr. Whiteside is v.p. of the St. 
an independent agency which will| Louis Board of Education, third 


master General Arthur Summer- 


Parcel Post: Business men who float highway bonds, guaranteed v.p. of the Advertising Club of St. 
feel parcel post size and weight, by revenue collected through a Louis, chairman of the p.r. com- 
restrictions should be liberalized federal tax on lubricating oil. 


|mittee of the Missouri Bankers As- 
Nice idea, except for one dif-|sociation and a director of the 


next Congress, for Rep. Tom Mur-|ficulty which is being pointed out American Marketing Association. 
be| here. Railroads are major con-| . 
chairman of the House Post Of-|sumers of lubricating oil. They | Lane Names New Agency 


may not be a bit enthusiastic!) Lane Co., Altavista, Va., has 
about helping to finance highways appointed C. J. LaRoche & Co., 
for the use of the trucking indus-|New York, to handle advertising 


three years ago, reducing maxi-| try. Railroads could be exempted |for its Lane cedar chests and Lane 


from the tax, of course. But then tables, effective July 1, 1955. Cur- 
the yield would not be enough to|rent agency is Young & Rubicam, 
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WBZ-TV wins top TV award 
presented by Radio-TV . 
News Directors’ Association 
in 1954! 


“ . . for the outstanding special event or news feature televised in 1954...” 
30-minute documentary hurricane film, The Stories of Carol and Edna. 
The people of New England evidently share the feeling of the Awards Committee. 
Our news shows have long been among the most talked about television features in 
this area. WBZ-TV devotes 14% of its air time to news programming! 
Local news attracts viewers . . . news about the home town, the neighboring 
town, the nearby state. That’s why 27 correspondents cover Massachusetts, New 
Hampshire, Vermont, Maine and Rhode Island for WBZ-TV. That’s why we run 
as many as 248 local news film clips in just one month . . . presented by well known CAE S*' * : LY, 
New England newscasters such as Jack Chase (New England Today and News at 
Noon), Victor Best (Your Esso Reporter), Arch Macdonald (Shawmut Nightly 
Newsteller) and John Day (11th Hour News). CHANNEL 4 e BOSTON 
The big news on YOUR channel is what this alert WBZ-TV programming can 
do for you with New England’s biggest audience. In the Boston area alone, there 
are more than 1,000,000 sets. (Within our entire coverage area, 1,239,424 sets.) 
There are still a few availabilities on New England Today and News at Noon as 
well as on week-end programs. Call Herb Masse, WBZ-TV Sales Manager, at 


ALgonquin 4-5670, Boston, or Eldon Campbell, WBC National Sales Manager 
at PLaza 1-2700, New York. 


- » WESTINGHOUS - BROADCASTING COMPANY, Inc. 
=) )©6«(WBZ-TV * WBZ+WwBZA, Boston; «YW * WPTZ, Philadelphia; KOKA, Pittsburgh; WOWO, Fort Wayne; 

tei dl «ex, Portland; KPIx, San Francisco 

WBC National Representatives —— ce & Perers, INc.; KPIX Represented by THe Katz AGENCY, INc. 
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THE 


LANDING 


STR 


as seen by 
JOHN BURGOYNE 


be upon us. We give thanks in 


advance for blended rye, the slip- | 


pers that won't fit, and the coaxial 
cable that someone will cut up for 
cigars. This is not a perfect world 
and we're lucky it ain't. Nothing 
homelike about perfection. 


x ** 


The old-fashioned peppermint 
lozenge is making an amazing 
comeback, not usual in the candy 
trade, where fashions in merchan- 
dise move slowly but with awe- 
some finality. One manufacturing 
confectioner found as a result of 
a Burgoyne study in Cedar Rap- 
ids, Springfield, Syracuse and 
Charlotte that he had a potential 
fast-mover in this old staple. A 
bright and colorful new cello- 
phane bag dressed it up and he is 
now ready to hand ’em out to 
everyone, from grandpa, the ol’ 
devil, to sweet-as-sugar Kathie, 
just turned six. 


xk 


THESE FIFTEEN THRIVING CITIES ARE THE 
WORK-TABLE OF THE BURGOYNE INDEX. 


or 
7. SPRINGRIELD 


? Pa 


A _ CROSS-SECTION OF MODERATE-SIZED 
METROPOLITAN AMERICA—THESE  TEST- 
CITIES HAVE BEEN HAND-PICKED FOR 
ACCURATE, SPEEDY PANEL-STUDIES. 


x wk 


There are a lot of things you can 
do with a pickle. You can pack 
him large or small, sweet or sour, 
you can slice him up or chop him 
with other oddments for a relish. 
He can live with garlic, and with 
acid as sour as your neighbor’s 
mother-in-law. A Burgoyne cli- 
ent, thinking to reduce the num- 
ber of his pickle packs, had a 
panel study made in Grand Rap- 
ids, Peoria, Indianapolis and Har- 
risburg, and was able to establish 
preferences of retailers and cus- 
tomers alike, so he cut inventory 
in half on the next pack. Some- 
times we look at ourselves in 
pleased amazement. 


xe 


Our fifteen-city newspaper 
group is backed by a passel of 
pragmatic store-panels. You got 
problems—they got answers. 
They’re ready right now to do a 
panel study on the marketing 
problem that kept you awake last 
night. So today your duty is clear 
—get a letter on the way to Bur- 
goyne, who will blow the bugle 
on your troubles quicker than 
dammit. 


xk *& 


You can maybe get your name 


in print for free if you write us| 


a reasonably non-profane com- 
ment on our column. 
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Christmas, praise be, will soon 


Cheers, Groans 
Greet Ogilvy’s 
“Admen’s U’ Plan 


(Continued from Page 1) 


simpatico and Schmaltz” of adver- 
'tising can’t be learned from books. 


| 


# Agency president Raymond 
Spector, chairman of Hazel Bishop 
Inc., said he has no opposition to 
a college of advertising, but he is 
very much opposed to the granting 
of degrees for advertising prac- 
titioners. Advertising requires a 
creative flair that is not always 
learned, and real advertising suc- 
cesses are created by those who 
defy precedent rather than follow 
it, Mr. Spector believes. 

Stuart Peabody, asst. v.p., Bor- 
den Co. and board chairman of the 
Advertising Council, wholeheart- 
edly endorsed the Ogilvy proposal. 

“I think it’s a darn good idea,” 
said Mr. Peabody, “provided they 
could get people with practical ad- 
vertising experience on the facul- 
ty.” 

Mr. Peabody said he thinks one 
of the difficulties with present ad- 
vertising instruction in colleges is 
that it is too academic. 

Under present conditions, he ex- 
plained, a flock of college gradu- 
ates apply for advertising jobs 
each year without having any real 
understanding of what advertising 
is. 


= He said that these conditions 
keep wage rates low for beginners. 
Trainees can be hired for $40 a 
week, he said. He believes that a 
college would help raise the be- 
ginning wage level and would—in 
the end—save agencies a good deal 
of money now spent on training 
young people. 

Mr. Peabody also strongly en- 
dorsed Mr. Ogilvy’s suggestion that 
the college could give its students 
practical training by having them 
work on the non-commercial ac- 
counts now being handled by the 
Advertising Council. He said that 
this could be a worth while ex- 
perimental program in giving ad- 
vertising students practical knowl- 
edge. 

But agency president Otto 
Kleppner, author of one of the 
most widely used college adver- 
tising textbooks, took a dim view 
of the suggestion. 

“The chief question which came 
to my mind was whether the pro- 
posal was based upon an aware- 
ness of the courses already being 
given in advertising in the various 
colleges throughout the country,” 
he said. “I would not favor any 
proposal which would deny to ad- 
vertising the talents of a man like 
David Ogilvy, merely because he 
does not have a degree in adver- 
tising as such.” 


® This view was echoed by Paul 
Gaynor, president of Gaynor & Co., 
who felt that while the idea of re- 
forms—particularly expulsions of 
violators from Four A’s member- 
ship—is good, there is no great 
need for a college of advertising. 
“The business is recognized by 
professional colleges,” Mr. Gaynor 
said. 

“Provocative” was the way Grey 
_Advertising’s president, Lawrence 
| Valenstein, described Mr. Ogilvy’s 
suggestion, but he doubted that a 
‘specialized university “could pro- 
'vide the broad scope in the entire 
\field of business which is now 
available at the schools of business 
in our better universities. 

“From a practical standpoint,” 
Mr. Valenstein said, “it is difficult 
to see how a single university 


could serve the entire country ef-| 
fectively. Yet the industry could! 
scarcely afford to maintain several | 


There are 
nan practical 
Ogilvy’s idea. 
sal must cer- 
lective desire 


graphical locat 
more theoretic: 
advantages to ° 
Even so, his p! 
tainly add to ou: 
to improve cons. °‘ly the caliber 
of training in our advertising and 
marketing course: ” 


s S. H. Gielleru; 
chalk & Pratt, a 
the national com: 
personnel of the 
pressed “100% sympathy” with 
Mr. Ogilvy’s motive but also 
found practical disadvantages: 

1. Combining advertising with 
liberal arts will result in a limited 
education, probably not the kind 
Mr. Ogilvy has in mind. Elimi- 
nating or sacrificing liberal arts 
would be foolish. 

2. On the graduate level, Mr. 
Giellerup envisaged several other 
difficulties, including the lack of 
existence of accepted standards 
and the difficulty of getting a 
qualified faculty. 

With some exceptions, if they 
knew the subject well enough, ad- 
men couldn’t be paid high enough 
individually, nor would it be sim- 
ple to find enough qualified people 
to staff an entire faculty. [Mr. 
Ogilvy had suggested a volunteer 
faculty.] 

This agency man also felt that 
the advertising business would 
have to establish entrance require- 


v.p. of Mars- 
{ chairman of 
ittee on agency 
Four A’s, ex- 
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ments for neophytes, something 
which he thought the business 
would be reluctant to do. 

Agency president Bryan Hous- 
ton thought a degree-granting col- 
lege of advertising would cevelop 
naturally. “I think that will be 
very fine,” he said. 


= Among the educators queried by 
AA, doubts were expressed by 
Neil H. Borden, professor of ad- 
vertising, Harvard Graduate 
School of Business Administra- 
tion, and Darrell B. Lucas, chair- 
man of the marketing department, 
New York University’s School of 
Commerce, Accounts and Finance. 

Professor Borden felt that a 
good advertising man needs a 
broad background, and he ques- 
tioned the ability of a specialized 
school of advertising to provide it. 
Besides, he said, he felt there are 
currently many good schools of 
business, most of which are 
making progress toward better ad- 
vertising training. 

Dr. Lucas said: “I’m looking for- 
ward to the ultimate establishment 
of advertising as a true profession, 
with degrees and licenses and 
other procedures that go with a 
profession—some time in the fu- 
ture, but not at present.” Adver- 
tising is still a business and not a 
profession, he said. 

As for the Four A’s, one of the 
groups to which Mr. Ogilvy pitched 


the ball by offering $12,000 toward 
a study of his suggestion’s feasibil- 
ity, it reports that the proposal is 
being taken under consideration 
but that no discussions have been 
held yet. The Four A’s didn’t 
think anyone would disagree with 
Mr. Ogilvy’s intent but wondered 
whether all of his proposals would 
be legal. 


Skolnik Joins Doherty, Clifford 

Jack Skolnik, formerly execu- 
tive art director on Woodbury 
shampoo, soap and creams and 
Jergens lotion and creams at Rob- 
ert W. Orr Associates, New York, 
has joined Doherty, Clifford, 
Steers & Shenfield, New York, as 
an art director on the Bristol- 
Myers’ Ipana, Vitalis and Mum 
account. 


Joins General Teleradio 

Ricnard P. Buch, formerly with 
CBS Television Film Sales, has 
been named to head the southeast- 
ern office of General Teleradio’s 
film division. His headquarters 
will be in Atlanta. 


Give Your Salesmen a Coat of Mail! Sey 


Salesmen average 16 orders per 100 calls 


from leads through advertising; 38.4 
orders from leads after literature is 
sent VS 9.2 on cold calls. WE BUILD 
BARRAGES TO BOLSTER SALES! 


tal Sellen Goll 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 
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PENNSYLVANIAS 
LARGEST MARKET! 


PHILADELPHIA 3,671,048 
PITTSBURGH 2,213,236 
SCRANTON- 

WILKES-BARRE}Ol4,146 


ALLENTOWN: SERENE" 437.824 
HARRISBURG 292,241 


 peranton 


‘CO:, INC. Notional Representatives @ New York, oe Philadelphia, Pittsburgh, Detroit 
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FAMOUS ALL-CANADIAN WHISKY COMES To NEW YORK 


CARRINGTONS RESERVE, made and aged long years in the high, dry altitude of the Canadian 
in fine imp 


See for yournslf how luxuriously amooth and flsworfel a fine hmported All-Canadian whisky 
ean be, Ask for CARRINGTON'S CANADIAN at your favorite bar or package store today. $8 .QO 4/5 quar: 93.2 « aims 


BETTER YOUR PLEASURE WITH A BETTER CANADIAN 


CARRINGTON’S 


CANADIAN WHISKY 


A BLENDED CANADIAN WHIBKY 8D 4 PROOF SOLE U & IMPORTERS ROCEHS ALLEN & COMPANY. LTO. Bacto ME. MD 


RESE art 


SADIAN Wi wii 


FROM THE LAND OF THE HIGH BLUE WATERS—Ads for Carrington’s Cana- 

dian whisky, made at Calgary, Alta., stress the high, dry altitude and 

the clear glacial water of the Canadian Rockies among its ingre- 
dients. 


Start Fresh in 
Radio, Advises 
BBDO Brochure 


New York, Dec. 10—Radiomen 
could take a selling cue from Bat- 
ten, Barton, Durstine & Osborn. 

BBDO, which last year topped 
the list of agencies in network ra- 
dio and tv billings, is advising its 
account men and clients to ap- 
proach radio as though it were a 
new medium. 

This approach is set forth in a 
brochure summarizing the status 
of radio and what it has to offer. 
The booklet was prepared by John 
Hoagland, director of program- 
ming and talent for the agency. 

The foreword sets the mood: 
“For several years now the value 
of radio as an advertising medium 
has been assayed on the basis of 
what it once was. Comparisons 
with its lustres of the past were 
frequent. Discouraging projections 
into a lack-lustre tomorrow were 
the order of the day. And almost 
always radio was weighed with tv 
standing beside it as an arch ene- 
my. 

“In our opinion these methods 
are unfair to radio and thus ill- 
advised for the advertiser who 
notes them and is guided by them. 
So herein we are presenting the 
story of a great medium as it now 
stands before us and is available 
to us. We are presenting radio here 
as if it had no past and as if we 
were unconcerned about its future. 
That is why this booklet is titled— 
‘A New Medium’.” 


s Explaining that BBDO is not 
trying to “sell” radio, Mr. Hoag- 
land pointed out: “If a new me- 
dium came along which could 
reach as many people a minute as 
radio and at its cost per thousand, 
every advertising manager would 
feel as though he couldn’t afford 
to overlook it. That doesn’t mean 
that every ad manager would buy 
it, but he would feel it worthy of 
serious consideration.” 

Robert Foreman, v.p. in charge 
of radio and tv at the agency, was 
so convinced of this that he re- 
cently invited the four networks fo 
pinpoint the radio story, with each 
covering a different phase, at a 
meeting for top account men at the 
agency. 

There were no commercials for 
the networks; the research men 
merely summarized the who, what, 
where and why of the medium. 
It’s too soon to say whether this 
perked up their interest in the 
subject. Only time and next year’s 
ad budgets will show that. At the 
moment BBDO has clients on 
about eight network shows, a 
couple of which are of short term 
nature. 

BBDO’s outiook as to the future 


Carrington Drive 
Introduces Its 
(Canadian Whisky 


NEw York, Dec. 8—Introductory 
ads for Carrington’s Canadian 
whisky broke today in newspapers 
‘in major Atlantic Coast markets. 


The distiller, Carrington & Co., 


Calgary, Canada, is using half 
pages in about 20 newspapers in 
the East and plans to extend its 
campaign westward in 1955. 

Sole U.S. importer of the new 
Canadian 90.4 proof blended whis- 
ky, which retails in New York at 
$5.99 a fifth, is Rogers, Allen & 
Co., Baltimore. 

Carrington will also introduce a 
new cordial, Beauquer, made with 
a Canadian whisky base, probably 
next spring, with an _ intensive 
newspaper and magazine cam- 
paign. 

Whitebrook Co. is the agency. 


of the medium is indicated in the 
closing pages of the brochure, 
which is circulating among the 
agency’s clients as well as its own 
personnel. 


= “Radio (which in general costs 
less than any other national me- 
dium) today must be regarded pri- 
marily as a circulation producer,” 
the booklet states. 

“Editorial control over program 
content must within limits of good 
taste be eschewed in favor of the 
purchase of low-cost mass im- 
pressions. Just as an advertiser 
buys insertions in the existing edi- 
torial structure of newspapers or 
magazines, so should he purchase 
‘insertions’ in the structure of ex- 
isting network or regional network 
or local radio programs. The cri- 
teria should be: what kind of peo- 
ple do I want to reach, how many 
can I reach and how often can I 
reach them? 

“There may be specific instances 
where an advertiser should strive 
for prestige of individual program 
sponsorship, but in general radio 
is primarily a tool to get mass cir- 
culation.” 


Opens Los Angeles Office 

Clarence B. Council, San Fran- 
cisco publisher of Western Under- 
writer, an insurance magazine, has 
opened a Los Angeles office under 
the management of Evan K.) 
Sanders. 


VAC Signs Two Publications 
Verified Audit Circulation Co., 


Los Angeles, has added two sub- | 
scribers, bringing its total to 18. leaves one director 
are Oil 


The new subscribers 
Forum, New York, and Sporting 
Goods Products, Cleveland. 


WFMY-TV Names Williamson 

Gordon Williamson, former 
manager of WISE-TV, Asheville, 
N. C., has been appointed opera- 
tions production 
WFMY-TV, Greensboro, N.C. 


Bishop cosmetic lir- 


| 


Last  sute News Flashes 


Hazel Bishop’ -!! |ntroduce New Face Powder 


NEw YORK, Dec. -tazel Bishop Inc. will introduce an all-purpose | 
pressed powder In « npact, probably in February. Unnamed as yet, 
it will come in tw es, the larger to sell for about $1. The Hazel | 
irrently includes lipstick, nail polish and liquid 
rouge. 


St. Louis Agen: y Gets C&P Oyster Shell Account 


St. Louis, Dec. 10--Oyster Shell Products Corp., New Rochelle, N. Y., 
has appointed Ridg\. 1y Advertising Co., St. Louis, to handle its adver- 
tising. The accoun! formerly was with Cecil & Presbrey, New York. 
Farm papers and ra‘iio will be used. Ridgway also announces that C. E. 
Stokes has joined t!\» 
formerly was with © 
advertising manag«: 
partment store. 


Hoyt Gets Amstel Holland Beer 


New York, Dec. |()-—Original Beer Importing & Distributing Co. has | 
appointed Charles W. Hoyt Co. to handle advertising and promotion for | 
Amstel Holland beer. The account, formerly handled direct, has been | 
inactive recently. 


Economics Laboratory to Mathes 


New York, Dec. 10—Economics Laboratory, which turns out Soilax, 
Electrasol and compounds for commercial dishwashing, has named J. 
M. Mathes Inc. to handle its consumer and commercial divisions. 
Scheideler, Beck & Werner formerly had Soilax and Electrasol. Finish, 
a detergent, will continue with Al Herr Advertising, Milwaukee. 


Lesner Switches to deGuzman 


New York, Dec. 10—Fred E. Lesner, promotion manager for Chem- 
ical Week and Chemical Engineering, will join the executive staff of 
Royal & deGuzman as of Jan. 1. He has been with McGraw-Hill Pub- 
lishing Co. since 1949. 


Reardon Moves to D’Arcy; Other Late News 


e Reardon Co., St. Louis manufacturer of paint products, has ap- 
pointed D’Arcy Advertising, St. Louis, to handle its advertising. D’Arcy 
succeeds Krupnick & Associates, which parted company with Reardon 
because of an “inability to see eye to eye on an agency policy matter” 
(AA, Nov. 8). 


e In its Dec. 6 issue, AA said it is expected that Joseph S. Hildreth, 
president of Chilton Co., would announce his retirement some time 
after the first of the year. ADVERTISING AGE has been advised that this 
is not tue. Mr. Hildreth, who has been ill, has made a fine recovery, 
and expects to be back actively after the first of the year. 


e Pocket Magazines, New York, will carry ads in Tempo & Quick, Bold 
and Point, effective Jan. 1. B&w pages will cost $400 in each of the 
three magazines. Allen Camelli has been named advertising manager. 


e Morton Bodfish, president and board chairman, First Federal Sav- 
ings & Loan Assn. of Chicago, announced that the organization has 
appointed Campbell-Mithun, Chicago, to handle its advertising. 


ardner Advertising Co. and prior to that, he was 
of Stix, Baer and Fuller, a leading St. Louis de- 


. Wulfeck, William Esty 


BBDO's Manch 
Co. 
s ane ce arr Mr. Seymour, media 
members are: R. E. Kintner, 
Is Elected to American Broadcasting Co. (for 


tv); Walter C. Kurz, Chicago Trib- 
une; Paul Montgomery, McGraw- 
Hill Publishing Co.; Adrian Mur- 
phy, CBS Radio division of Colum- 
bia Broadcasting System; Vernon 
C. Myers, Look, and John C. 
Sterling, This Week Magazine. 


No ‘Rate Card’ in 


New Hooper Survey 


New York, Dec. 10—According 
to present plans, a “rate card” 
service reported by AA last week 
(AA, Dec. 6) will not be offered 
as part of the forthcoming Hoop- 
|ereports on tv commercials. In- 


Head ARF Board 


New York, Dec. 10—Fred B. 
Manchee, exec. v.p. and treasurer 
of Batten, Barton, Durstine & 
Osborn, was elected chairman of 
the tri-partite board of directors 
of Advertising Research Founda- 
tion yesterday. He succeeds Mar- 
ion Harper Jr., president of Mc- 
Cann-Erickson, who will continue 
as a member of the board. 

J. Ward Maurer, advertising di- 
rector of Wildroot Co., was elected 
vice-chairman, and Edward P. 


Seymour, v.p., Crowell-Collier stead, the computation of cost 
Publishing Co., was reelected|per thousand will be left to the 
treasurer. 


advertiser, C. E. Hooper told AA. 


Edgar Kobak wil! continue as| Mr. Hooper described the new 


president of ARF, and Edward F.|service’s cost computations this 
Herrick, member of the founda-|way: Hoopereports will compute 
tion’s staff, was reelected secre-|the length of each commercial, the 
tary. time of its broadcast and the homes 
In addition to M:. Maurer, ad-|in each station area watching tv at 
vertiser members «‘ the board in-|the time of the broadcast. 
clude Ben R. Dona ‘son, Ford Mo-| It will then multiply the length 
tor Co.; William A. lart, E. I. du-|of each commercial by the size of 
Pont de Nemours ¢ ©o.; Frank W.|/its audience to produce an index 
Mansfield, Sylvani “lectric Prod-| called “home-seconds.” When the 


| ucts; 


4 


manager of|A. Pooler, Benton 
lry Schachte, Bryz . Houston Inc., 


D. P. Sme!:°r, 
|Gamble Co., and F 
of National Adv 


Procter & advertiser divides the cost of the 
1 West, Assn.|commercial by this index a figure 
tisers. This is produced called “cost per 1,000 
ip to be filled area homes watching per commer- 
later. ‘cial second.” 

This latter index will allow di- 
rect comparison between each of 
acy members |the advertiser’s different com- 
mble, Ameri- | mercials on the same program, 
sing Agencies; | between his commercials on dif- 
- Advertising; | ferent programs, between commer- 
n Co.; Charles |cials of different length and be- 
Bowles; Hen-|tween program commercials and 
station breaks, Mr. Hooper said. 


® In addition to 
and Manchee, a. 
are: Frederic R. ‘ 
can Assn. of Adve! 
B. B. Geyer, Ge: 
Fergus Mead, Buc! 


essrs. Harper 


firm as copy specialist and consultant. Mr. Stokes | 
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'Philco Likes 
“Breakfast Club’ 


on Radio, Not TV 


NEw York, 10—Inbound 
and outbound traffic along the 
sponsorship lanes at the radio 
and tv networks continued heavy 
this week. 

ABC-TV signed Pond’s Extract 
Co. to take over the Thursday 
night hour being vacated by Kraft 
Foods Co. As of Jan. 13, this 60- 
minute live drama will become 
“Pond’s Television Theater.” J. 
Walter Thompson Co. handles 
‘both accounts. 

Don MeNeill’s “Breakfast Club,” 
/one of ABC’s best sellers on radio, 
continues to be a problem on tv. 
Philco, which continues as a radio 
backer, is dropping its three-times- 
a-week sponsorship of the simul- 
cast on video at the end of the 
year. Sold out on am, the show 
will be left with only one tv spon- 
sor, Quaker Oats. 

Asked why Philco is holding 
onto the radio version and drop- 
ping tv at a time when this is a 
reverse switch to the usual trend, 
H. Pierson Mapes, Hutchins Ad- 
vertising Co. v.p., said: 

“The radio portion of the show 
is enjoying almost as good a rating 
as it did when morning radio was 
at its height. And we think it is 
a very good buy. On television, 
we have another very expensive 
show, the ‘Playhouse,’ which 
reaches a tremendous audience.” 


a Mr. Mapes explained that this 
combination of circumstances 
caused the company to decide to 
save the dollars that have been 
going into early morning tv. In 
short, Philco seems not so much 
disappointed with Mr. McNeill’s 
tv showing as it is convinced that 
it is reaching a big share of the 
available audience on radio with- 
out benefit of tv. 

NBC-TV lined up the Borden 
Co. (Young & Rubicam) for a 
new daytime dramatic show, 
“Way of the World,” starting Jan. 
3. This will differ from the usual 
soapers in that there will be a 
series of different stories, each 
running from six to 15 episodes. 

Other sales at NBC-TV: In- 
ternational Shoe Co. (D’Arcy Ad- 
vertising) for five Tuesdays on 
“Ding Dong _ School,” starting 
March 1; C. A. Swanson & Son 
(Tatham-Laird) for the fourth 
quarter in the Cotton Bowl; Star- 
kist Foods (Rhoades & Davis Ad- 
vertising Agency) for once-a- 
week participations on “Today,” 
“Home” and “Tonight” beginning 
in January. 


# Winston cigarets bought the 
“Bob Cummings Show” as a re- 
placement for “The Hunter” as 
of Jan. 2. Helene Curtis Indus- 
tries is negotiating with NBC-TV 
for a time spot in which to bring 
back “The Marriage,” starring 
Hume Cronyn and Jessica Tandy. 

Colgate-Palmolive Co., which 
for years has been giving $500 
bills to destitute people with the 
right answers on “Strike It Rich” 
Wednesday nights on CBS-TV, is 
dropping the giveaway in favor of 
“The Millionaire,” a drama show- 
ing what happens to people who 
come into a million dollars. The 
telecast starts Jan. 19. 


s Leaving DuMont at the end of 
the year is Consolidated Cosmet- 
ics, sponsor of “They Stand Ac- 
cused.” 

Mutual’s new business came 
this week from Esso Standard Oil 
Co., one of spot radio’s best cus- 
tomers. The company bought a 
regional hookup in 18 states for a 
5-minute week-night newscast. 
Marschalk & Pratt is the agency. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 
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HELP WANTED 


POSITIONS WANTED 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD'S 
Adv. Publ’g Research 
Wa 2-2306 202 S. State Chicago 


CHICAGO AGENCY OPENING 
We have opening for an additional con- 
tact executive and are ready to pay his 
price. Will consider only man of proven 
experience and ability in package goods 
field. We are well established organization 
with billings at two million. Eager to do 
better; willing to support further growth. 
Write complete details. All replies held 
in strict confidence. 

Box 7224, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ADVERTISING - EDITORIAL - ARTISTS 
Openings for Acct. Execs, Ad Managers, 
Artists, Package Designers, Media Men, 
Market Research, Writers, etc. Courteous, 
Confidential service to both Employers 
and Employees. SHAY AGENCY, 30 W. 
Washington, Chicago 2, Illinois. 


VICE PRESIDENT - SALES 
Nationally known, successful, medium size 
manufacturer of packaging materials lo- 
cated in Middle West is seeking someone 
to direct its sales activities at a Vice 
Presidency level. Responsibility encom- 
passes the entire sales program including 
the direction of salesmen, jobbers, prod- 
uct managers, marketing and advertising. 
Experience essential as a Sales Manager 
handling national distribution. Knowledge 
of packaging materials or food items ap- 
propriate. Age - in 40’s. Desirable salary 
arrangement including incentive. Oppor- 
tunity unusual. Replies respected and held 
in confidence. 

Box 7220, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


FLASHCAST—Cleveland’s only translux 
traveling news sign requires a Chicago 
& New York agency contact representa- 
tive. Write D. E. Glick, 205 Schofield 
Bidg., Cleveland 15, Ohio. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 


WANTED 

Sign salesmen with experience. Choice of 
New York City area or Boston and sur- 
rounding territory. State experience and 
references. Excellent opportunity for right 
men to represent large national man- 
ufacturer of indoor signs and displays. 
All inquiries will get confidential treat- 
ment and prompt attention. 

Box 7186, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


| 
| WANTED...COMPANY OR AGENCY 
| This experienced ad man, merchandiser, 
' and salesman can help some company in- 
crease its sales and lower its sales costs, 
or he can help an agency give more ef- 
fective service to its clients. He can show 
you things he has done that will reveal 
his capacity for creative, cogent thinking. 
He has a top background vouched for by 
| top references and is currently employed. 
| For resume, write Box 7226, ADVERTIS- 
ING a 480 Lexington Ave., New York 
> a A 


ADVERTISING SPACE SALESMAN 
with excellent background seeking new 


| 


ing food and drug advertisers and their 
agencies in Minn., Wis., Mich. & Chicago. 
Also interested in talking to publishers 
as a representative. 

Box 7225, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, II. ~ 


Kesearch major 4A agency background. 
Thorough and varied copy testing, market 
and motivation experience. Excellent con- 
tact woman. Smith College, pius 2 years 
graduate work Columbia. NY agencies on- 
ly. Box 17227, ADVERTISING AGE, 
480 Lexington Ave. New York 17, N. Y. 


AD MANAGER OR COPY CONTACT 
Served many years as advertising mana- 
ger of nationally-known 4A tool manu- 
facturer. Good organization man, knows 
markets, media, production and research. 
Excellent copy writer, good public speak- 
er. Salary commensurate with opportun- 
ity. Box 7223, ADVERTISING AGE, 

200 E. Illinois St. Chicago 11, Ill. 


Young capable woman desires sales posi- 
tion in supervisory and sales training ca- 
pacity. Proven sales records in household 
lines. ORchard 5-3554, Chgo, 9 A.M. to 12. 
ADVERTISING EXECUTIVE ASSISTANT 
Experienced in presentation writing, bro- 
chures, publicity, direct mail, trade & 
consumer copy. Especially versed in me- 
dia, merchandising, in-store promotions, 
agency liaison. Married; 29; B.S., M.A. 

Box 7228, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill 
Experienced Copywriter 
Has High Hopes for 1955 
Since 1944, she has been a steady copy- 
writer on a variety of accounts - for all 
media. Excellent agency background - 
available for interviews in Chicago 
(which she loves) for the new year. 

Box 7229, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


EXPERIENCED SPACE SALESMAN 
formerly with leading industrial publish- 
ers, trained in market research and sales 
promotion, is seeking an opportunity to 
serve publisher in any capacity. 

Box 7176, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ART DIRECTOR 

Small agency in Pennsylvania with good 
national accounts needs Art Director. Job 
almost entirely creative; ability to create 
smart modern layouts a must. Ideal living 
conditions in small city. An excellent, 
permanent deal for the right man. Mail 
resume and salary requirements to 

Box 7203, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


ADVERTISING PLACEMENTS 
BOB CRAIG 


EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Il. FI 6-1155 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


KEPRESENTATIVES AVAILABLE 


Publisher reps. available for trade, indus. 
dealer or business paper. Cover N.Y., New 
England, N.J. Terr. Excel. record. 

Box 7221, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


$150,000 in Billings Available? 
Dissolution of Chicago agency with about 
$150,000 in billings on three accounts 
still to be transferred (arrangements for 
other accounts have already been final- 
ized). These 3 accounts break up roughly 
at $100,000, $25,000 and $25,000. Stipula- 
tion to new agency: (1) Must take all 3 
accounts; (2) Must consider taking on 
present account executive for the largest 
account only at $8,000 or pay us 55% of 
the commissions for the lst 12 months on 
this account plus 40% of commissions on 
2 smaller accounts for lst 12 months; (3) 
Must have experience in the food field; 
(4) Must possess a business philosophy 
which places welfare of client above com- 
missions. Write fully. 
Box 7222, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


MISCELLANEOUS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 


WANTED: PRODUCTION MANAGER 


For metal sign plant doing nation-wide 
business. Must experienced in silk- 
screen work and lithographing on metal. 
Want responsible, middle-aged man who 
is seeking a permanent position where 
he can grow financially with the business. 
Give full details, age, experience, salary 
expected. Send photo—(snapshot will do) 
Box 189, ADVERTISING AGE, 200 E 
Illinois St., Chicago 11, Il. 


COPY\ ‘ER 
Indu: =! 
If you have d some good, 
sound writing on ustrial prod- 
ucts (agency or -ertiser) and 
e the work-; ‘haps you're 


ready to move wu) to a 
assignment on one 
most diversified 

counts in the bus. 


igger 
f the largest, 
dustrial ac- 
ss. Plenty of 


opportunity for «rowth. Send 
resumé of experie . e. Interviews 
can be arranged « Chicago. 


Box 192 ADVER /!ISING AGE 
200 E. Illinois St. Chicago 11, Il. 


“Our 44th Year™ 


The Pen is Mightier— 


is old hat. Today, the typewriter in the 
hands of an agency-experienced copy- 
writer blasts more power than the atom 
bomb. We have calls for creative ad men 
with top agencies in the $7,500 to $18,000 
range. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110S. Dearborn CE6-5353 Chicago 


position. Presently selling space to lead-], 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters ies 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 


Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


ADVERTISING ASSISTANT 


Large Midwest food manufacturer 
wishes young man with applicable 
advertising experience. Excellent op- 
portunity to use ability and for ad- 
vancement. National advertiser of 
retail grocery products with rapidly 
expanding business. Should be ac- 
quainted with all media of advertis- 
ing. Please send complete informa- 
tion on educational and business 
background. All replies confidential. 
Write to Box 191, ADVERTISING 
—_ 200 E. Illinois St., Chicago 11, 
ll. 


ADVERTISING MANAGER 


Top level man to head up our 
Advertising Department. Imagi- 
native, creative, ability to or- 
ganize and carry out complete 
advertising and sales promotion 
campaigns in the field of indus- 


trial electronic controls. Indus- 
trial agency experience and 
technical college training pre- 


ferred. Excellent salary. Unusual 
opportunity with leading New 
England electronics manufacturer. 
Submit complete résumé of 
education and experience to 
Mr. N. R. OLSEN, 
Personnel Manager 


ELECTRONICS CORPORATION 
OF AMERICA 


77 BROADWAY, CAMBRIDGE, MASS. 


WHERE TO FIND 


ABLE EXECUTIVES 
Here in New York's largest, most 
selective pool of finely-screened, 
high-calibre executive rsonnel, 
you'll find men of tested abilités for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 

roduction, advertising, sales, mar- 

eting, merchandising, distribution, 

ublic relations . . . and at no cost 
you. Phone or write us about 

our requirements. 

here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


MARKETING RESEARCH ANALYST 

Requirements 

* A degree in Marketing or Business 
Administration 

* 3 to 5 Years of Marketing and Ad- 
vertising Research Experience 

* Pleasant Personality 

* Ability to work with and supervise 
others 

* Aggressiveness and Initiative 

Optional Advantages 

* Industrial products and/or Durable 
Goods Experience 

* Advertising Agency Background 

If you can satisfy the above require- 

ments, there is an opportunity wait- 

ing for you in one of Chicago's lead- 

ing 4 A's Advertising Agencies. Posi- 

tion is open for Senior Analyst in a 

department with a record of steady 

growth and a bright future. 

Our employees know of this ad. 

Send résumé with complete details 

and salary requirements to: 


Box 190 
ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


award-winning Chicago Agency 
COPY CHIEF wants a BABY 


Not the flesh-and-blood kind. Already have three of those. The 
baby I want is an account that isn’t as happy as it might be, and 
needs some professional tender-loving-care. I'll join you, the 
agency staff, in the creation of selling campaigns for this client 
—a copy platform that will fast turn the scowl to a smile, and the 
sales curve up. And no bottle-feeding required. 


My present agency is in the top ten, sizewise, but I’m un- 
happy. Getting to be too much of an executive. Not doing enough 
of the stuff for which I gained my reputation as a copywriter. 
Through “oy I can hold and build accounts, with a minimum 


of diaper-c 
grow up. 
I’ve done it before. 


anging. Through copy I can help baby-clients to 


For the right agency I will come in at half my present salary 
for three months. You'll make the pay balance retroactive, I’m 
sure, after I’ve proved my point. Box number necessary, but you 


Box 187 ADVERTISING AGE 


know the name. 


200 E. Illinois St. 


Chicago 11, Ill. 


f The R.C Maxwell Co.Trenton NS. 


ADVERTISING 


y 
Jack de Mello 


All-Night Hi Fi Set 
Show Wins Honor 
for KROW’s de Mello 


New York, Dec. 7—Jack de 
Mello, KROW, Oakland, Cal., is 
Broadcast Advertising Bureau’s 
radio salesman of the month for 
October. 

Mr. de Mello won the trophy for 
selling Jackson’s Home Furnish- 
ers, operator of five retail stores 
in the San Francisco Bay area, its 
first radio schedule since 1950. 
He sold the retailer on an eight- 
week campaign to promote high 
fidelity radio receiving equip- 
ment. The program: a midnight 
to dawn record show. 

Second place went to Joseph C. 
Winkler, WCAU, Philadelphia, 
who organized a_ broadcasting 
group from the Pennsylvania 
Nurserymen’s Assn. In third place 
was Tom E. Beal of KLWN, Law- 
rence, Kan., who sold Rexall a 
daily five-minute show for a 
year’s run. 

The winning salesmen are se- 
lected by an eight-man panel of 
judges. 


Ad Golfers Assn. Elects 


Nort Mogge, Mogge-Privett, has 
been elected president of the 
Southern California Advertising 
Golfers Assn. Other officers in- 
clude Hal Lindley, Los Angeles 
| News, v.p.; Gordon Van der Boom, 
Van der Boom, Hunt & McNaught- 
on, secretary, and Dutch Bannister, 
Maurice A. Kimball Co., treasurer. 


Monsanto Boosts Holmes 

H. Chandler Holmes, advertising 
manager of the inorganic chemi- 
cals division of Monsanto Chemi- 
cal Co., St. Louis, has been 
appointed creative services man- 
ager of the company’s advertising 
department. Mr. Holmes has been 
with Monsanto since 1951. 


Bryan Joins Geer, DuBois 

John G. Bryan has joined the 
art department of Geer, DuBois & 
Co. Inc., New York. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON - SUITE 1408 
CEntral 6-6670 a 


BIRCH 
-_ * ae) 


Executive. 


Placement 
Counselars 
a 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 
7 W. Madison * Financial 6-2100 * Chicago 2, III. 


CREATIVE ARTIST—DIRECTOR 


Here's an immediate ‘‘once in a lifetime’ 
opportunity if you're tired of the city but 
not tired of producing bang-up work for 
top drawer industrial accounts. 25 Year 
old agency has unusual opening for ver- 
satile, experienced artist who can create 
ro'ghs, produce clean comps, do some 
finishing and have a general knowledge 
of production. Finest modern offices in 
Wisconsin's best known 65, city. Ideal 
family living next door to fishing, hunt- 
ing and all recreation. Top income to 
right party—unlimited future. Send com- 
plete information first letter. Chicago 
interviews arranged. 


Box 188 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
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Postmasters 
Back of Push 
to ‘Mail Often’ 


(Continued from Page 2) 


tion of the Detroit Board of Com- 
merce. Soon the Downtown Build- 
ing Owners & Managers Assn. 
joined up. The organization agreed 
to urge the 5,000 tenants in its of- 
fice buildings to “mail early and 
often.” 

Transportation Advertising Co. 
put the message on car cards, and 
newspapers took the story to the 
general public. 

Mr. Baker discovered that parcel 
post trucks, deadheading back 
from delivery assignments, could 
be used to make additional early 
afternoon pick-ups at nearly 700 of 
the city’s 2,600 mail boxes. He 
ordered silver stars stencilled on 
these boxes and notified 550 busi- 
ness firms that letters deposited in 
them before 2 p.m. would get spe- 
cial service. 


= By the time he reported his 
project to Postmaster General Ar-| 
thur Summerfield this spring, the 
workload between 6 and 9 p.m. 


had been reduced from 63% to 
51%. | 

Now the “mail early and often” | 
idea has the official endorsement | 
of Mr. Summerfield, and post-| 
masters in 402 cities, handling, 
about 70% of the total mail vol-| 
ume, are under instructions to 
work with local mailers in an ef- 
fort to spread the workload in 
their own “plants.” 

While the post office department 
has circulated a “checklist” of ac- 
tions that postmasters can use, the 
postmasters are relying chiefly on 
their own ingenuity. At Decatur 
and Milwaukee, postmasters have 
held postal information clinics in 
an effort to acquaint business 
mailers with steps that will speed 
mail movements. Terre Haute 
worked up a “guide to earlier and 
better mailing,’ showing by desti- 
nation, in time-table fashion, the 
departure and arrival times that 
are possible when mailings are) 
made through the day. 


# Postmasters have been advised 
to appoint “task forces” to visit 
mail rooms, and sell the “mail 


Thie Chritmac... 


ANY QUANTITY §$ 
FROM 1DOZ.UP... 


Delivered Fresh 
To Your Office in New York 


It’s the perfect service for executives in 
charge of arrangements—one telephone 
call will give you full information or bring 
to your office, if you prefer, one of our 
representatives! We will amaze you with 
our low charges on any quantity of cor- 
sages... any flower. We make corsages to 
order from 25¢ up, complete with vial and 
pin. The service, you will find, is superb! 


Dial MUrray Hill 4-7147 Today! 
Flower Enterprises, Inc. 


Flowers For: Company Parties, 
Conventions and Sales Promotions 


804 — 6th Ave., New York 1, N. Y. 
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early and often” idea to major 
patrons. Many postmasters have 
circularized large mailers with 
mimeographed letters. Savannah 
supplemented its direct mail ap- 
peal with telephoned follow-ups to 
every major mailer in the area. 
Some offices, like Phoenix, are in- 
viting mailers to tour the post of- 
fice in the early evening hours, 
when they will see a mountain of 
mail that provides a convincing 
argument for anyone interested in 
having his mail move rapidly. 

Several postmasters are issuing 
certificate awards for mailers who 
cooperate, and commendations for 
employes who sell the program 
effectively. Since the department 
has not authorized any expendi- 
tures for the campaign, the cost of 
such “gimmicks” comes out of the 
postmaster’s pocket. 


= Norman R. Abrams, Assistant 
Postmaster General in charge of 
operations, is keeping a sharp eye 
on the campaign, which he con- 
siders to be still in its early stages. 
He is requiring every postmaster 


to submit a month] 
activities and result 
six months, he ex} 


sort on his Mutual Sells Football 


At t the end of | 


95 


|\championship football game over 
Buick Motor Division of General | Mutual Sunday, Dec. 26. Kudner 

to be in a Motors Corp. and Miller Brewing Agency and Mathisson & Assoc- 
te most suc- Co. will co-sponsor the world jiates are the respective agencies. 


position to evaluate 
cessful techniques,‘ — move ahead 
with a more aggress .c campaign. | 


Sylvania Offers - «prints 

A new book, the ')'rd ina ser-| 
ies, containing 24 complete sign) 
blueprints by designer George F.| 
Meyers, is being Of!-red sign and | 


advertising men by \ylvania Elec-| 
tric Products Inc. 0) Boston St.,| 
Salem, Mass. Contained in the! 


collection are Dbiucprints, which! 
show exact dimensicns to scale, of 
sign designs for a variety of 
stores and also specia! designs for 
suburban shopping centers. 


ABC Tells Its Story 


“The Story of the Audit Bureau 
of Circulations” has been issued by 
Audit Bureau of Circulations, 123 
N. Wacker Dr., Chicago, to com- 
memorate the organization’s 40th 
anniversary. Copies of the illus- 
trated booklet may be obtained 
without charge from ABC. 


Second Newspap 
Third Newspaper 


Second Newspap 
Third Newspaper 


TOTAL CIRCULATION 


Post and Times Herald 380,607 393,382 


Post and Times Herald 275,011 265,076 


NOW . . « the first full six month 


circulation statement of 


TIMES HERALD 


National advertisers have been watching the 
Washington newspaper situation and waiting for 
the circulation figures. The A.B.C. interim report 


of June 30, showing The Washington Post and Times Herald with 
381,417 daily and 392,580 Sunday circulation, was indicative but not 
conclusive. Now comes the regular Publisher’s Statement to the Audit 
Bureau of Circulations for the full six month period ending September 30. 
Here’s what it shows that advertisers get when they use The Washington 


Post and Times Herald: 


380,607 
393,382 
7 out of 10 
3 out of 4 


lowest cost 
134,965 


daily circulation 


Sunday circulation 

city zone coverage 
copies home delivered” 
per 1000 families 


more circulation than the 


second Washington daily 


*in the city and retail trading zone 


Daily Sunday 


er 245,642 
153,555 


CITY ZONE 


Daily 


273,244 Second Newspaper 


Third Newspaper 


Sunday 


er 193,778 207,883 


139,807 


Second Newspaper 
Third Newspaper 


Post and Times Herald 237,223 245,976 
181,662 
96,099 


HIGHLIGHTS OF CURRENT WASHINGTON A.B.C. PUBLISHERS’ STATEMENTS, 
as reported to the Audit Bureau of Circulations for the 6 months ending Sept. 30, 1954 


CITY and RETAIL ZONE 


Sunday 


Post and Times Herald 326,016 323,993 
234,465 
152,714 


C & RZ HOME DELIVERED 


257,358 


Sunday 


213,970 


tcity and retail zone 


Represented by Sawyer, Ferguson, Walker Co. - The Hol Winter Co. (Miami Beach! - Joshua Powers Co. Lid. (London) - Puck, the Comic Weekly 
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What makes a 
reader a writer? 


ss igen TO THE EDITOR” mail to SPORTS 
ILLUSTRATED is currently coming in at the 
‘rate of that of magazines several times SPORTS 
ILLUSTRATED’s circulation. 

We're delighted at this, but not sucprised. To 
get responsiveness with a magazine of sports is like 
taking candy from a baby. Sports themselves rouse 
strong feelings: participation; partisanship; ncstal- 
gia; strict attention to records, marks, performance. 

And when sports are reported with the drama 
and detail of SPORTS ILLUSTRATED, the reaction 
is akin to that produced by shouting ‘‘Hey, Rube!” 
at an old-time circus. 

Here are just a handful of reasons (with exam- 
ples) of what transforms a SPORTS ILLUSTRATED 
reader into a writer: 


Because “he was there” 
SIRS: 

‘¢... Just who thinks up such wild stories about 
‘bloodied Bob Maxwell being hit too hard and too 
often by Pennsylvania’ in the 1905 game? 

‘¢Tt so happens that I played opposite Maxwell in 
this game. If he were alive today, I know he would 
be the last person in the world to subscribe to this 
exaggerated statement...” 


FRANK H. Hopson, Collegeville, Pa. 


Because he can help 
SIRS: 

‘¢In regard to Philip Potter’s letter (19TH 
HOLE, Nov. 8) I thought you might like to pass 
on to him the whereabouts of Chick Gandil of the 
Old White Sox. 

‘¢He is living in Oakland, California, where, al- 
though still using the same name, almost none of 
his friends are aware of his past.” 


WALTER SCHILPP, Berkeley, Calif. 


Because he just feels like it 


SIRS: . 

‘‘My wife gave me SPORTS ILLUSTRATED for a 
birthday present this year, and I have been in love 
with her ever since.” 


M. J. BROWN, Waterloo, Iowa 


Because she has a personal reason 


SIRS: 

‘¢Please accept our heartiest congratulations and 
profound thanks for your splendid publication. 
Having three teen-age, sports-minded sons, I am 
more than ever conscious of the current need for 
such a well-rounded, high-level magazine.” 


Mrs. THOMAS J. Cook, Coral Gables, Fla. 


Because he has sharp eyes 


SIRS: 

‘The article by John Bentley, ‘See How They 
Run’. . . was very readable and interesting. The 
only error I noted was the sixth picture on page 55 
in which XK120 sports car was called KX120.” 


P. H. SHAVNEY, JR., Foreign Car Center, 
Philadelphia 


Because he’s a writer 
in the first place 


SIRS: 

‘¢The next time you send me a photographer to 
illustrate a fishing article, will you kindly refrain 
from despatching a rank fishing amateur who has 
never had rod and reel in his hand in his life. 


‘«Yesterday,after the light was nolonger adequate 
for taking pictures, we gave SPORTS ILLUSTRATED 
photographer Brian Seed a light glass rod and reel 
equipped with 15-Ib. test nylon line and 9-Ib. test 
nylon leader. Ten minutes later he had hooked, 
played and landed an 18-lb., 8-ounce turbot, a 
record for this coast, winning himself a fishing reel 
from News of the World, a newspaper. He also 
caught, one after another, eight bass, averaging 
three pounds each. He then wished to know what 
was so tough about fishing and what all the fuss 
was about. 

‘<] should have killed him, but stayed my hand 
because of his youth and innocence.” 

PAUL GALLICO 


he ry 
8 aed 


Because he agrees with you 


SIRS: 

<¢Otto Graham’s article has done the football 
world a service. It has brought to the attention of 
all concerned an unhealthy situation that definitely 
exists. He has been playing championship football 
long enough to know the difference between clean, 
hard playing and that type of unnecessary contact 
which he described. As a player, I appreciate his 


remarks.” 


KYLE Rote, New York Giants 


Because he doesn’t agree with you 


SIRS: 

‘¢A scallion to you for Vic Kalman’s last inter- 
pretation of the soon-coming Team Tournament at 
Handicap. Have to differ with Vic on his interpre- 
tations. . 


‘‘First, 90% of the bowling public are handicap 
bowlers. Actually less than 10% are proficient 
enough to be able to actually compete with the 
Don Carters and Joe Norrisses. It will just be a 
matter of a year or two until the B.P.A.A. will be 
held on a sectional basis, thus saving thousands of 
dollars in travel and expense money for the bowl- 
ers. Would this be bad for bowling? I believe you 
will find that about twenty million bowlers will 


not think so.” 
FRANK B. Lacy, Pres., 


Albany Bowl, Albany, Calif. 


Because she’s just naturally curious 


SIRS: 

‘<Just finished reading Phinizy’s piece on the 
balloon ascension and thought it a very neat job. 
But one feature puzzled me. He didn’t mention 
how he managed to bring his camera through the 
to-do. Isn’t a photographer supposed to crash 
shielding his camera with his carcass?” 


BLANCHE Day, Philadelphia 


Because he’s grateful 
SIRS: 


‘<In appreciation of the magnificent job of boost- 
ing in the Nov. 15 issue of SPORTS ILLUSTRATED, 
we are enclosing honorary membership cards for 
you and Photographer Cooke with the highest com- 
pliments of the Michigan Chapter of the Slippery 
Rock boosters. You did an excellent job in captur- 
ing the spirit and traditions of the Rock, the spirit 
and traditions that prompted us to form our chap- 
ter in the wild Midwest.” 


DALE A. RIKER, Flint, Mich. 


Because something 


real good happened 
SIRS: od PP 


‘¢In your magazine, on the inside front cover, 
several issues ago, I noticed a suit by Michaels, 
Stern. I took the cover of the magazine to Metzger 
Brothers, Inc., clothing stores, Mobile, and told 
them I wanted them to get me that suit. I pur- 
chased the suit today.” 


W. A. LuBEL, Gulf Coast Realty Co., 
Mobile, Ala. 


SPORTS 


W. W. Holman, Advertising Director, SPORTS ILLUSTRATED, 9 Rockefelier Plaza, New York 20, N. Y, 
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